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Extended Description:
BLANKET OPEN-END CONTRACT

This blanket open-end contract with Office Depot, Inc, staster Agreement No. PA5737) is in accordance with Legislative Rule Section 148-1-7-9.1 and is to provide
office supplies to all state agencies and political subdivisions.

Effective date of the contract: 01/08/2015 through 01/07/2017.

Agencies may order any items In the contract as long as those items are not covered by any statewide contract issued by the Purchasing Division. Specific
B%ngfgis that contain items on the Office Depot confract include but not limited to; PAPER, IP12, HOUSE14, SANPAPT3, FOOD, CANLINE11A, DUBATT11A, and

ek ke dede ok e "k

SEE ATTACHED PAGES FOR MORE INFORMATION.

Line Commodity Code Manufacturer Model No Unlt Unit Price

1 44120000 Ls $0.000000

Description: Office supplies
Extended Description:

Total Crder Amount Open End |

Date Printed: Jan 13,2015  Order Number: OFFICE15 Page: 2 FORM ID : WV_PRC_CMA_001 6/14
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ADDITIONAL TERMS AND CONDITIONS

See attached document(s) for additional Terms and Conditions
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Agencies may order any designated item from the vendor’s catalog. Designated
items will be marked on the vendor’s website with an orange “C”.

Agencies must obtain a confirmation of every order and this must be retained for
orders less than $10,000.00.

For orders over $10,000.00, a quote shall be submitted as an attachment and
processed as a CDO (central delivery order) through the Purchasing Division.
Agencies must submit a copy of the quote or order confirmation with every invoice
to ensure payment.

Agencies should indicate the master agreement number, PA 5737, on all orders or
quotes.

Agencies may utilize this contract via internet, phone and fax. All prices include
shipping cost. No shipping cost shall be paid and no minimum order is required
for free shipping.

The following is incorporated by reference and made a part of hereof:

1. State of Oregon -Master Agreement with Office Depot, Inc.-Master

Agreement Number PA 5737,

2. Participating Addendum signed by the State of WV and Office Depot,
Inc.;

3. WV-96;

4. Goods and Prices attachment;
5. WSCA-NASPO Master Agreement Terms and Conditions; and

6. Specifications.

Agencies may still use www.officemaxworkplace.com or www.officemaxsoluions.com
platforms for ordering.

All user information such as user id and password remains the same.

Contact Information - Office Depot, Inc.
Mick Bell

Tel: 304.781.7766
mick.bell@officedepot.com



State of Oregon

MASTER AGREEMENT
WITH

Office Depot, Inc.

FOR OFFICE SUPPLIES AND SERVICES Toner, Paper,
Recycled-Content/Green Products and other
Miscellaneous Products

Master Agreement number PA 5737
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This Master Agreement (“Master Agreement’) is between the State of Oregon, acting by
and through its Department of Adminisirative Services, Procurement Services (“DAS
PS™) on behalf of the member states of the WSCA-NASPO Cooperative Purchasing
Program (“*WSCA-NASPO™), and Office Depot, Inc., a Delaware Corporation
(“Contractor"}.

Section 1 -Master Agreement

lll

12

Parties

LI
L1.2

1.1.3

114

The only parties to this Master Agreement are Contractor and DAS PS.

Participating States may enter (nto Participating Addendum with
Contractor substantially in the form attached hereto as Exhibit A.

Purchasing Entitics may purchase goods and related services specified in
Exhibit B (“Goods™) by issuing ordering instruments that create and
become part of separate contracts (*Contracts™). The only parties to
Contracts created by ordering instruments are the applicable Purchasing
Entity and Conicactor.

As used in this Master Agreement, “Purchasing Entity” means: a state,
city, county, district, other political subdivision of a State, and a nonprofit
organization under the laws of some states if authorized by a Participating
Addendum, who issues a Purchase Order agsinst the Master Agreement
and becomes financialiy committed to the purchase.

Process

1214

Purchasing Entities may order Goods duting the Term of this Master
Agreement using an ordeting instrument:

a) Purchasing Entities may use an electronic ordering method when the
Purchasing Entity is using a Smal! Purchase Order Transaction System
(SPOTS) card (or comparable ordering method in Purchasing Entities
not in the State of Oregon).

b) Purchasing Entities may use their own purchase order forms as
ordering instruments as agreed to by Contractor,

¢) To be effective, the ordering instrument must specify all of the
following:

i) Language stating that the ordering instrument is submitted under
this Master Agreement (and include the Master Agreement
reference number from the Master Agreement coversheet).

i} The specific Goods and quantity of each item ordered.

iii) The net price.

iv) The requested delivery schedule.
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v) The delivery location(s).

vi) The invoicing address,

vii) The Purchasing Entity’s authorized representative and relevant
contact information, including an e-mail address or fax number.

A Contract created by an ordering instrument consists only of the terms
specified or required by this Master Agrecment. Additional, different or
conflicting terms and conditions in any purchase order(s) or any other
form of either a Purchasing Entity or the Contractor may not vary the
terms of the Master Agreement, Additional, different or conflicting terms
and conditlons on & purchase order or other form are of no effect.

Contractor shall accept ordering instruments from Purchasing Entitles that
comply with the provisions of this Master Agreement until this Master
Agreement terminates. Contractor may, but is not required to accept an
ordering instrument that requests delivery schedule of less than any
minimum lead time (if any) specified in Exhibit B.

An ordering instrument is deemed accepted by Contractor unless
Contractor rejects an ordering instrument within 10 business days after it
is received, Contractor may reject an ordering instrument: 1) using the
same means as were used to deliver the ordeting instrument, or ii) by e~
mail ot facsimile if that information is evident on the ordering instrument.
Contractor shall specify the reason(s) for rejoction.

Accepted ordering instruments establish separate Contracts between the
Purchasing Entity and Contractor and include the terms set forth in
Sections 2 and 3. As used in the Contracts, “Master Agreement” means
this Master Agreement.

'The State of Oregon is not obligated or liable under an ordering instrument
unless a State of Oregon agency is purchasing Goods as the Purchasing
Entity.

Nothing in this Master Agreement obligates any Purchasing Entity to
place any ordering instrument,

Contractor shall reject an ordering instrument that does not meet the
requirements of this Master Agreement.

Except as provided in this Section, during the Term of this Master
Agreement, Contractor shall offer Goods to Purchasing Entities at prices
that do not exceed the prices listed in Exhibit B.

OFFICE. DEPOT-OFFICE MAX MERGER AND
CONSOLIDATION OF PLATFORMS: Office Depot and Office Max
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merged in 2013, and the combined company Is operating under the name
Office Depot, Inc. and Office Max is a wholly owned subsidiary of Office
Depot, Inc. The Parties also acknowledge that as a result of the merger,
Contractor is consolidating the ordering and billing platforms of the two
companies into one, but that the consolidation is not yet complete, and
there may be some price differences between the Office Depot North
Catalog (OfficeMax) and the Office Depot South Catalog (Office Depof),
including the list prices on the two platforms as described

herein. Contractor shall work diligently to try to complete the
consolidation of the ordering and billing platforms for Participating
Entities within six (6) months of the Effective Date and as set forth in this
Master Agreement.

On a monthly basis, Contractor shall provide a file to DAS PS that lists
those Contract Catalog Products that are contained in both the Office
Depot North Catalog and the Office Depot South Catalog that have an
exact match of manufacturer, UPC (Universal Product Code), and unit of
measure (“Identical Vendor Catalog SKU”) and have different list prices
on each of the Office Depot North platform and the Office Depot South
platform. Within six (6) months of the Effective Date, pricing for all
Identical Vendor Catalog SKUs as well as pricing for Catalog Contract
Products that are contained in the SP Catalog, but not in the Office Depot
North Catalog or the Office Depot South Catalog (“SP Products”) for alt
Participating Entity customers, no matier which platform they are then
currentty on, shall be priced at the same sell price that the then current
Participating Entity customers on the Office Depot South platform are
being charged. For purposes of clarification, once an Identical Vendor
Catalog SKU and an SP Product is priced as set forth in the proceeding
sentence, such product shall not be priced at the list price as set forth in the
Office Depot North system of record even if the customer purchasing the
products is then currently on the Office Depot North ordering platform,
but such product witl be priced at the Office Depot South platform system
of record in accordance with the Office Depot South list price definition in
section 1,3.6.1(d) for all Participaling Entities, The partics understand and
agree that the foregoing will occur on 2 monthly basis so that the list of
Identical Vendor Catalog SKUs and SP Products that have different
pricing will continue fo decrease on a rolling basis.

If Contractor determines that it will need to extend the six (6) month
period set forth in this section to achieve the pricing uniformity as
described herein, Contractor and DAS PS shall cooperate in good faith,
and upon muiual agreement, extend such time petiod as the parties deem
necessary.

On a quarterly basis, Contractor agrees to review purchases made by
Legacy Office Depot Narth Customers and provide a credit to each
Legacy Office Depot Notth Customer who paid a higher sell price for an
Identical Vendor Catalog SKU and/or 8P Product on the Office Depot
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North platform, than the identical item was priced on the Office Depot
South platform, due to the pricing structure o the two platfotms as
described in section 1.3.6.1(a). Any such credit will be provided to the
applicable customer within 45 days of the end of each quarter. The parties
agree that any price difference will not be deemed to be a pricing error nor
overpayment by a Participating Entity. Once a Legacy Office Depot Notth
Customer has transitioned to the Office Depot South platform, their
purchases will no longer be reviewed.

Contractor and Purchasing Entity may agree to lower prices for Goods.
‘Those lower prices apply only to applicable Contracts between Contractor
and Purchasing Entity.

Reserved

The discount percentage or amount offered in each of the 49
categories of Goods listed on Exhibit B will remain the same (or may
increase) throughout the life of the Master Agreement including any
rencwals. The discount percentage or amount may never decrease.

Goods that have been approved and that meet the category standatds lisied
in Exhibit B, products may be added or deleted every six months as
approved by DAS PS. Contractor or DAS PS may provide & list of goods
that may be approved and added. DAS PS may prohibit goods on this
Master Agreement for environmental health or performance reasons, in
addition the DAS PS or contractors may request to add new goods that
meet the specification in Bxhibit B. All goods added must be at the same
discounts already agreed upon and cannot be lesser than what was agreed
upon for each category. However, the discount can always be deeper.

Commencing after the first year of the Master Agreement Contractor may
request unit price increases, for everything other than paper, from DAS PS
no more often than every 6 months Contractor must submit a request to
the Contract Administrator in writing at least 60 days before the proposed
offective date of the increase. The request must show all proposed
increases by line item and include supporting documentation acceptable to
DAS PS and must be auditable and verifiable. DAS PS may tequire
Contractor to provide U.S, Bureau of Labor Statistics Producer Price
Index or Consumer Price Index data or any other relevant manufacturer or
industry data substantiating the increase.

1.3,6,1 Platform Trausition for Participating Entities”

(a) Upon the Effective Date, existing Participating Entity customets
currently purchasing from the OfficeMax ("Office Depot North") platform
(*Legacy Office Depot North Customers™) will continue to purchase from
that ordering platform untif the parties mutually agree upon a transition
date to move the Participating Entity customer to the Office Depot
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("Office Depot South") platform. The Office Depot North platform will
not be avaitable to Participating Entities after December 1, 2016, therefore
all Legacy Office Depot North Customers must be transitioned to the
Office Depot South platform by December i, 2016. Each Legacy Office
Depot Notrth Customer's transition date will be subject to its ability to
transition, its coordination of the transition and completion of any
necessary actions or documentation necessary to be completed. Existing
Parlicipating Entity customers currently purchasing from the Office Depot
South platform will continue to purchase from that platform. New
Participating Entity customers purchasing under this Master Agreement
will purchase from the Office Depot South platform. Participating Entity
customers (state agencies and other governmental entities) of this Master
Agreement will, through the execution of a Participating Addendum,
acknowledge the platform they will be using. For purposes herein, once a
Legacy Office Depot North Customer transitions to the Office Depot
South platform, such customer shall no longer be included in the definition
of Legacy Office Depot North Customer.

Pricing and Pricing Unification

(b) Products that are offered under this Master Agreement will be
“contained in at least one of the following catalogs in use at the time of the
creation of the price plan or pricing update, as applicable: (1) the SP
Richards printed catalog (“SP Catalog”); (2) the primary printed catalog in
use for account customers of Office Depot’s Business Solutions Division
(“Office Depot South Catalog™); and (3) OfficeMax’s full-line office
products catalog, the “OfficeMax Maxi Catalog" (“Office Depot North
Catalog”), Such products, except for thase on the RISI paper list wiil
collectively be referred to herein as the “Contract Catalog Products.”
Participating Entities that are purchasing off of the Office Depot North
platform will be able to purchase those Contract Catalog Products that are
contained In the SP Catalog and the Office Depot North Catalog.
Participating Entities that are purchasing off of the Office Depot South
platform will be able to purchase those Contract Catalog Products that are
contained in the SP Catalog and the Office Depot South Catalog,

{c) The Coniract Catalog Products will be priced at a list less discount by
category as set forth in Exhibit B. The “list price” shall be gs set forth
below. For purposes of clarification, those Contract Catalog Products that
are contained in at least one of the Office Depot North Catalog and/or the
Office Depot South Caialog shall be priced utilizing the “Vendor Catalog”
discounts per category as set forth in Exhibit B and those Contract Catalog
Products that are contained in the SP Catalog, but are not in the Office
Depot North Catalog and the Office Depot South Catalog, shall be priced
utilizing the “Wholesale Catalog” discounts per category as set forth in
Exhibit B,
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(d) Contractor and DAS PS understand and agree that "list price” shall
mean the systemn list price for the Contract Catalog Product for the
applicable platform, except as provided in subsection (e) below. For the
Legacy Office Depot North Customers who are purchasing under the
Office Depot North platform (as described in subsection (a)), "list price”
shall mean the list price shown in the Office Depot North system of record
at the time the price plan for such Participating Entity customer is created
or updated in accordance with the terms of this Master Agreement. For all
other Participating Entity customers, (who ate purchasing under the Office
Depot South platform), "list price" shall mean the list price shown in the
Office Depot South system of record at the time the price plan for such
Participating Entity customer is created or updated in accordance with the
terms of this Master Agreement, As such, it is explicitly understood that
when a Legacy Office Depot North Customer fransitions to the Office
Depot South platfotm, upon the effective date of such transition, "list
price" shall mean the list price shown in the Office Depot South system of
record in accordance with the terms of this Master Agreement. Pursuant
to the foregoing, the parties understand and agree that prices based on list
less discounts may vary between platforms and further agree that the
foregoing may result in different pricing at an individual item level.

(¢) On a monthly basis, Contractor shall provide a file to DAS PS that lists
those Contract Catalog Products that are contained in both the Office
Depot Notth Catalog and the Office Depot South Catalog that have an
exact match of manufacturer, UPC (Universal Product Code), and unit of
measure (“Identical Vendor Catalog SKU”) and have different list prices
on each of the Office Depot North platform and the Office Depot South
platform. Within six (6) months of the Effective Date, pricing for all
Identical Vendor Catalog SKUs as well as pricing for Catalog Contract
Producis that are contained in the SP Catalog, but not in the Office Depot
North Catalog or the Office Depot South Catalog (“SP Products”) for all
Participating Entity customers, no matter which platform they are then
cutrently on, shall be priced at the same sell price that the then current
Participating Entity customers on the Office Depot South platform are
being charged. For purposes of clarification, once an Identical Vendor
Catalog SKU and an SP Product is priced as set forth in the proceeding
sentence, such product shall not be priced at the list price as set forth in the
Office Depot North system of record even if the customer purchasing the
products is then currently on the Office Depot Noxth ordering platform,
but such product will be priced at the Office Depot South platform system
of record in accordance with the Office Depot South list price definition in
subsection {d) for ail Participating Entities. The parties understand and
agtee that the foregoing will occur on a monthly basis so that the list of
Identical Vendor Catalog SKUs and SP Products that have different
pricing will continue to decrease on a rolling basis.

If Contractor determines that it will need to extend the six (6) month
period set forth in this section to achieve the pricing uniformity as
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described herein, Contractor and DAS PS shall cooperate in good faith,
and upon mutual agreement, extend such time perlod as the parties deem

necessary.

(f) On a quarterly basis, Contractor agrees fo review purchases made by
Legacy Office Depot Notth Customers and provide a credit to each
Legacy Office Depot North Customer who paid a higher sell price for an
Identical Vendor Catatog SKU and/or SP Product on the Office Depot
North platform, than the identical item was priced on the Office Depot
South platform, due to the pricing structure on the two platforms as
described in subsection (a). Any such credit will be provided to the
applicable customer within 45 days of the end of each quarter. The perties
agree that any price difference will not be deemed to be a pricing error nor
overpayment by a Participating Entity. Once & Legacy Office Depot North
Customer has transitioned to the Office Depot South platform, their
purchases will no longer be reviewed.

Product Classification

() For each update of products, Contractor shall provide DAS PS with a
file containing the classification of products per category and DAS PS
shall provide approval of such classification within three (3) business
days, in writing, prior to any product updates being effective. If DAS P§
does not approve, the parties shall work together to promptly create
mutually agreed upon classifications.

1.3.7 Paper price changes for paper items, except for those paper items that are
contained in category 32 (in Exhibit B) will be based on the RISI (Resource
Information System Inc.) index. Contractor may adjust Paper Prices for the
approved paper items one time in any given calendar quarter, at any time during
the calendar quarter. Contractor may only request an adjustment if the RISI Table
6 (Resource Information Systems Inc. Table 6: Uncoated Freesheet Section, St. no
4 92 bright xerographic) index for such ptoducts has changed from the date of the
Proposal or from the date of the last approved change, whichever is later.
Contractor must give DAS PS or the Contract Administrator 30 days prior notice
of any such requested change. Contractor must verify, in writing, all such Paper
Price changes, If any and all such Paper Price Changes, if any, ate subject to audit
by DAS PS.

If Contractor fails to request a paper price adjustment {o the approved
paper items 30 days prior to the adjustment date, the adjustment will be
effective 30 days after DAS P8 or the Contract Administrator received the

written request.

Although DAS PS and Purchasing Entities prefer that these adjustments
happen as close to the beginning of the calendar quarter as possible
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Contractor may request and take RISI Table 6 supported Paper Price
increase at any date In the quarter provided there i no more than one
change per quarter and that DAS PS or the Contract Administrator has
received the requived 30 day notice. In no event shall Contractor
implement more than one Paper Price increase in any given quarter,
Contractor shall reflect any Paper Price decreases based upon RISI Table
6 decrease no later than 30 days after the RISI Table 6 decrease or the first
business day of the next calendar quarter, whichever comes first.

No retroactive contract price adjustments will be allowed.

The price adjustment for the above reference approved paper items shall
be based on the RISI index effective the date of the Proposal Submittal.

WSCA/NASPO Administrative Fee,

Contractor shall remnit to WSCA-NASPO the WSCA-NASPO Administrative Fee
and quarterly sales reports, Requirements for payment of the WSCA-NASPO
Administrative Fee and usage reporting to WSCA-NASPO are specified in
sections 26-27 of the WSCA-NASPO Master Agteement Terms and Conditions,
attachied hereto as Exhibit D.

Term of Master Agreement

1.5.1

1.5.2

{53

The initial term of this Master Agreement begins on the date this Master
Agreement has been signed by DAS P8 and Contractor and all required
approvals have been obtained (the “Effective Date”) and ends 2 years after
the Effective Date, uniess sooner terminated ot extended as provided in
this Master Agreement. DAS PS has the option to extend this Master
Agreement for additional tetms, with mutual agreement by Contractor for
additional one year periods, provided, however, that the total term,
including the initial term and aif renewals, may not be more than 8 years
from the Effective Date. If DAS PS and Contractor mutually agree to
extend the tetm, the parties will execute written agreement of their
exercise of the option to extend, no later than 30 calendar days before the
expiration of the then-cuerent term, The initial term and all extension
terms are collectively the “Term” of this Master Agreement.

After this Master Agreement is terminated, Contractor shall not accept
new ordering instruments.

Termination of this Mester Agreement also terminates ordering
insttuments in which the Contractor is not legally required to deliver
specific quantities of Goods at specific times. The intent of this pacagraph
1s to terminate what is commonly known as a blanket purchase order (an
order that may contain detail of the Goods, but actual sale of Goods is
made by periodic releases that specify a date for delivery of specific
Goods).



1.6

1.7

EXECUTION COPY

1.5.4 Except as provided in Section 1.5.3, termination of this Master Agreement

does not terminate any right or obligation of a party to a Contract that is
based on an ordering instrument accepted before termination of this

Master Agreement.

1.5.5 DAS PS may terminate this Master Agreement upon 30 calendar days’

1.5.6

written notice to Contractor for any or no reason.

DAS PS and Contractor may terminate this Master Agreement upon
mutual agreement.

Insurance

Contractor shall obtain insurance specified in Exhibit C and shall maintain the
insurance as required by DAS PS until all Contracts under this Master Agreement

are terminated,

Miscellaneous

1.7.1

1.7.2

1.7.3

1.74

WSCA/NASPO Terms and Conditions. Incorporated herein and attached
hereto as Exhibit D are the WSCA/NASPO terms and conditions.

Choice of Law, The laws of the State of Oregon (without giving effect to
its conflicts of law principles) govern all mattets arising out of or relating
to this Master Agreement, including, without limitation, its validity,
interpretation, construction, performance, and enforcement

Designation of Forum and Consent to Jurisdiction, Any party bringing a

legal action or proceeding against any other party arising out of or relating
to this Master Agreement shall bring the legal action or proceeding in the
Circuit Court of the State of Oregon for Marion County or if the
proceeding must be brought in foderal court in the United States District
Court for the District of Oregon. Each patty hereby consents to the
exclusive jurisdiction of such coutt, waives any objection to venue, and
walves any claim that such forum is an inconvenient forum

Amendments. DAS PS and Contractor may need to modify selected
terms, conditions, price(s) and services under this Master Agreement due
to the following illustrative, although not exhaustive, categories of
anticipated amendments:

i, Amendments to extend the term of the Master Agreement for
additional petiods;

10
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iL. Amendments to add new Goods within the scope of the Master
Agreement, if any, at the ptices specified within the Master
Agresment or at a discount to these prices, or amendments to
delete Goods; or

il,  Amendmeonts to inerease or decrease prices for the Goods.

All amendments must be in writing and signed by all approving parties
before becoming effective. Only DAS PS and Contractor have the final
authority to execute changes, notices or amendments to the Master
Agrecement.

Transfer, Contractor shall not assign, delegate or otherwise transfer any of
its rights or obligations under this Master Agreement without first
obtaining the written consent of DAS P8, except Contractor shall have the
right to assign this Master Agreement to any of its subsidiaries with the
prior written notice to DAS PS. DAS P§’s consent to any subcontract (or
other delegation of duties) does not relieve Contractor of any of its duties
or obligations under this Master Agreement. This Master Agreement is
binding upon and inures to the benefit of each of the parties, and, except as
otherwise provided their permitted logal successors and assigns.
Notwithstanding the foregoing, Contractor shail have the right, with prior
written notice to DAS P8, 1o use those third party subcontractors that
Contractor utilizes in its day to day operations, including delivery carriers
and customer service.

Cougterpatts. This Master Agreement may be executed in two or more
counterparts, each of which is an original, and all of which together are
deemed one and the same instrument, Notwithstanding that all parties are
not signatories to the same counterpart.

Force Majeure. Neither party is responsible for delay or default cansed by
an unallocated risk such as fire, riot, and acts of God or war, or by any
other cause not within the control of the party whose performance is
interfered with, and, which by the exexcise of reasonable diligence, the
party is unable to prevent. DAS PS may terminate this Master Agreement
upon written notice after determining such delay or default will reasonably
prevent successful performance of this Master Agreement.

In the event of any such delay, Contractor’s obligations are suspended to
the extent of and for the duration of such causes. However, Contractor
shall take all good faith efforts to eliminate the cause of any such delay,
and upon the cessation of such cause, shall resume performance of
Contractor’s obligations with all reasonable diligence. If necessary, the
period for performance under this Master Agreement will be extended to
cnable Contractor, once such causes have been removed, to fulfill its
obligations hereunder.

11
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Entire Agreement. This Master Agreement, together with the attached
exhibits, constitutes the entire agreement between the parties and merges
all prior and contemporaneous communications with respect to the subject

matter.

Notices, Except as otherwise expressly provided in this Master
Agreement, any communications between the parties, or notices to be
given under this Master Agreement, are effective only if given in writing
by personal delivery, express courier, or United States Postal Service,
postage prepaid, certified mail, to Contractor or DAS PS at the address or
number set forth below in Sections 4 and 5, or to such other addresses or
numbers as either parly may later indicate pursuant to this Section. Any
communication or notice so addressed and mailed is deemed given five (5)
days after mailing. Any communication or notice given by personal
delivery or express courier is deemed given immediately upon such
delivery, provided such delivery is made to the person indicated below and
at the addresses set fotth in Sections 4 and 5.

The Contract Administrators are identified in Sections 4 and 5,
respectively.

Intended Beneficiaries, DAS PS and Contractor are the only parties to this
Master Agreement and are the only parties entitled to enforce its terms.
Nothing in this Master Agreement gives, is intended to give, or will be
construcd to give or provide, any benefit or right, whether directly,
indirectly, or otherwise, to third persons unless such third persons are
individually identified by name herein and expressly described as intended
beneficiaries of the terms of this Master Agreement, Purchasing Entitics
from the member states of WSCA-NASPO are intended beneficiaries of

this Master Agreement.

Waiver. The failure of DAS PS or Contractor to enforce any provision of
this Master Agreement or the waiver of any violation or nonpetformance
of this Master Agreement in one instance does not constitute a waiver by
DAS PS or Contractor, respectively, of that or any other provision nor is it
a waiver of any subsequent violation or nonperformance. Such failure to
enforce waiver by either party, if made, is cffective only in the specific
instance and for the specific purpose given.

Certification of Compfiance with Tax L aws. By signature on this Master

Agreement for Contractor, the undersigned hereby certifios under penalty
of perjury that the undersigned is authorized to act on behalf of Contractor
and that Contractot is, {o the best of the undersigned’s knowledge, not in
violation of any Otegon Tax Laws, For purposes of this certification,
“Oregon Tax Laws” means a state tax imposed by ORS 320.005 to
320.150 and 403.200 to 403.250 and ORS chapters 118, 314,316,317,
318, 321 and 323 and the elderly rental assistance program under ORS
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310.630 to 310.706 and local taxes administered by the Department of
Revenue under ORS 305.620,

1.7.13 Compliance with Law. DAS PS’s performance under this Master

Agreement is conditioned upon Contractor’s compliance with the
obligations intended for contractors under ORS 279B.220, 279B.225 (if
applicable to this Master Agreement), 279B.230 and 279B.235 (if
applicable to this Master Agreement), which are incorporated into this
Master Agreement by reference. Contractor shall, to the maximum extent
economically feasible in the performance of this Mastor Agreement, use
recycled paper (as defined in ORS 279A.010(1){(gg)), recycled PETE
products (as defined in ORS 279A.010(1)(hh)), and other recycled plastio
resin products and recycled products (as *recycled product” is defined in
ORS 279A.010(1)(i1)).

1.7.14 Access to Records. Contractor shall retain, maintain, and keep accessible

all records relevant to this Master Agreement (the “Records”™) for a
minimum of three (3) years, or such longer period as may be required by
applicable law following expiration or termination of the Master
Agreement, or until the conclusion of any audit, controversy or litigation
arising out of or related to the Contract, whichever date is later, Financial
Records will also be kept in accordance with Generally Accepted
Accounting Principles (GAAP), During the record-retention period
established in this Sectlon, Contractor shall permit DAS PS and its duly
authorlzed representatives, and the federal government access to the
Records at a reasonable time and place for purposcs of examination and
copying as set forth herein. Unless otherwise requited by statute, audits
and records inspection shall be fimited solely to review of non-confidential
and non-propeietary records. Audits shall be performed no more than once
per calendar year, and no audits shall occur afier the date that is one year
following termination or expiration of the Master Agreement. Contractor
has the right to dispute the results of any audit. Any resulting overcharges
may be offset by any undercharges. In the event that a third party auditor
is used, Contractor reserves the right to approve such auditer, which
approvai shall not be unreasonably upheld. Additionally, the auditor must
execute Contractor’s non-disclosure agreement. Audits shall be at the
expense of DAS PS.

Section 2 — Standard Terms for Contracts Under This Master Agreement

2.1

22

CONTRACT DOCUMENTS; ORDER OF PRECEDENCE: The Contract
consists of the ordeting instrument and the provisions in Sections 2 and 3. In the
event of a conflict between the ordering instrument and provisions in- Sections 2
and 3, the provisions in Sections 2 and 3 take precedence.

PAYMENT: Contractor shall look solely to Purchasing Entity for payment of all
amounts that may be due under this Contract. PURCHASING ENTITY IS
SOLELY RESPONSIBLE FOR PAYMENT UNDER THIS CONTRACT.

13
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Subject to Purchasing Entity’s acceptance of goods, payment is due from
Purchasing Entity within 45 calendar days aftor the date of the invoice.

OVERDUE CHARGES: At Contractor’s option, it may assess overdue account
charges to Purchasing Entity up to a maximum rate of two-thirds of one percent
per month (8% per annum).

PAYMENT ADDRESS: Payments must be sent to the address specified in the
Contractor's invoice.

INVOICES: Contractor shall invoice Purchasing Entity only after delivery of all
Goods ordered. Invoices shall be sent to the address provided by Purchasing
Entity for that purpose. Contractor shall include all of the following in its
Invoice:

2.5.1 Master Agreement number,

2.5.2 Otdering instrument number.

2.5.3 Goods ordered.

2.54 Date delivered,

2.5.5 Volume or quantity of Goods delivered.
2.5.6 ‘The price per item of Goods.

2.5.7 The total amount invoiced.

2.5.8 The address to which payment Is to be sent.

PRICES: Contractor represents that ali prices for Goods under this Contract are
equat to or better than the prices listed in the Master Agreement,

CANCELLATION; INSPECTIONS AND ACCEPTANCE: Purchasing
Entity may cancel an order in whole ot in part before Goods described in the
cancelled whole or part are shipped. Purchasing Entity has ten (10) calendar days
from date of delivery of the entire otder within which to inspect and accept or
reject the Goods. Ifthe Goods are rejected, Purchasing Entity shall provide
Contractor with written notice of rejection. Notice of rejection must include
itemization of apparent defects, including but not limited to (i) discrepancies
between the Goods and the applicable specifications or warranties (including
variance from demonstrations or sample characteristics where demonstrations or
samples have been provided), or (if) otherwise nonconforming Goods (including
late delivery). Notice of rejection must also specify when cure will be allowed.
Notwithstanding the foregoing, Contractor agrees that in the event Purchasing
Entity requests to cancel an order for special order products (¢.g. custom
manufactured products or bulk purchase items), Contractor shall work with
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Participating Entity and Coniractor soutce of supply to make sure that
cancellation is feasible and/or determine terms refating to such cancellation.

271

272

Purchasing Entity may elect to have Contractor deliver substitute
conforming Goods at no additional cost to the Purchasing Entity. Insuch
an event, Contractor shall deliver substitute conforming Goods within 10
calendar days of recelpt of notice of rejection.

If the Goods are rejected or acceptance is revoked, Contractor shall refund
any Contract payments that have been made with regard to the rejected
Goods, and shall (at Contractor’s sole cost and expense) remove the
Goods within seven (7) calendar days of receiving notice of rejection or
revocation of acceptance.

2.73 Nothing contained in Section 2.7 precludes Purchasing Entity from other

remedies to which it may be entftied upon rejection or revocation of
acceptance.

REPRESENTATIONS AND WARRANTIES:

2.8.]

282

2.83

2.8.4

2.8.5

OFFICER STATUS, INSURANCE: Contractor represents and warrants
that it is not an “officer,” “employee,” or “agent” of Purchasing Entity, as
those terms are used in ORS 30.265. Contractor represents and warrants
that Contractot has obtained and will maintain during the term of this
Contract all Insurance required by the Master Agreement.

WARRANTY ON MATERIALS, DESIGN, MANUFACTURE:
Contractor represents and warrants that all Goods are new, unused, curtent
production models, and are free from defects in materials, design and
manufacture. Contractor further represents and warrants that all Goods are
in compliance with and meet or exceed all specifications in Exhibit E to
the Master Agreement.

WARRANTY ON SERVICE STANDARDS: Contractor warrants that
all services required to be performed, if any, shall be performed in & good
and wotkmanlike manner in accordance with standards prevalent in the
indusiry.

WARRANTY OF TITLE: Contractor represents and warrants that ali
Goods ate free and clear of any liens or encumbrances, that Contractor has
full legal title to the Goods, and that no other person or entity has any
right, title or interest in the Goods which is superior o or infringes upen
the rights geanted to Purchasing Entity under this Contract.

WARRANTY ON SAFETY AND HEALTH REQUIREMENTS:
Contractor represents and warrants that Goods provided under this
Contract comply with all applicable federal health and safety standards,
including but not limited to, Ocoupational Safety and Health
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Administration (OSHA), and all Oregon safety and heaith requirements,
including, but not limited to, those of the Oregon Consumet and Business
Services Department.

MANUFACTURER WARRANTIES: Contractor shall have all
manufacturer warranties covering the Goods and component parts, if any,
transferred to Purchasing Entity at time of delivery at no charge.

WARRANTIES CUMULATIVE: The warranties set forth in this
section are in addition to, and not in lieu of, any other warranties provided
in this Contract. All warrsnties provided in this Contract are cumulative,
and are intended to afford Purchasing Entity the broadest warranty
protection available,

COMPLIANCE WITH APPLICABLE LAWS AND STANDARDS:

29.1

29.2

293

294

Contractor shail comply with all federal, state and local laws, regulations,
and ordinances applicable to this Contract as they may be adopted or
amended from time to time.

STATUTORY TERMS: Purchasing Entity’s performance under this
Contract is conditioned upon Contractor’s compliance with the obligations
intended for contractors under ORS 279B.220, 279B.225 (if applicable to
this Contract), 2798.230 and 279B.235 (if applicable to this Contract),
which are incorporated into this Contract by reference. Confractor shall,
to the maximum extent economically feasible in the performance of this
Contract, use recycled paper (as defined in ORS 279A.010(1)(gg)), recycled
PETE products (as defined in ORS 279A.010(1)(kh)), and other recycled
plastic resin products and recycled products (as “recycled product” is
defined in ORS 279A.010(1)(i1).

NONCOMPLIANT GOODS: In the event of a conflict between the
specifications in this Contract and applicable federal or State law, the law
prevails. Contractor shalt make any modifications required to achieve
compliance with law. When Contractor is notified or becomes aware of
any required modifications, Contractor shall immediately notify DAS P8
and Purchasing Entity.

RECALLED GOODS OR COMPONENTS: In the event any Goods or
component parts are recalled by a regulatory body or the manufacturer, or
discovered by Contractor not o be in compliance with the applicable
specifications, Contractor shall promptly notify DAS PS and Purchasing
Entity of the recall or non-compliance, and shafl provide copies of the
notice or other documentation. Upon notification, Purchasing Entity may
elect to do any of the following:

a) Cancel any portion of the ordering instrument.
b) Reject the Goods.
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¢) Revoks its acceptance of the Goods.

d) Reguire Contractor to complete necessary modifications, where
applicable, in a timely manner, at no charge to Purchasing Entity.

¢) Terminate the Contract.

In the event of rejection or revocation of acceptance under this subsectlon,
Contractor shall promptly remove the Goods at its sole cost and expense,
and reimburse Purchasing Entity for any payments made.

FOREIGN CONTRACTOR: If the amount of the Contract xceeds ten
thousand dollars ($10,000), and If Conteactor is not domiciled in or registered

to do business in the State, Contractor shall promptly provide to the

Oregon Department of Revenue all information required by that Departroent
relative to the Contract. Putchasing Ratity may withhold final payment under the
Contract until Contractor has met this requirement.

MATERIAL SAFETY DATA SHEET: Materlal Safety Data Sheet (MSDS) as
defined by the Occupational Safety and Health Administration (OSHA) for any
Goods provided under the Master Agteement which may release or otherwise
result in exposure to a hazardous chemical under normal conditions of use will be
provided on-line or per request to the Purchasing Entity’s sales representative. In
addition, Contractor must property label, tag or mark such Goods. Additionatty,
Contractor shall deliver EPA labels and additional MSDS information if available
and as requested by Purchasing Entities.

TIME IS OF THE ESSENCE: Time is of the essence for performance of
Contractor’s performance obligations under this Contract.

FORCE MAJEURE: Neither Purchasing Entity nor Contractor shall be held
responsible for delay or default caused by fire, riot, acts of God, war, or any other
cause which is beyond the party’s reasonable control. Contractor shall, however,
muke all reasonable efforts to remove or eliminate such a cause of delay or defauit
and shall, upon the cessation of the cause, diligently pursue performance of its
obligations under this Contract. Purchasing Eatity may terminate this Contract
upon written notice to Contractor aftet reasonably determining that such delay or
defanit will likely prevent successful performance of the Contract.

FUNDS AVAILABLE AND AUTHORIZED; PAYMENTS: Purchasing
Entity’s payment obligations under this Contract are conditioned upon Purchasing
Entity recelving funding, appropriations, limitations, allotments, or other
expenditure authority sufficient to allow Purchasing Entity, in the exercise of its
reasonable administrative discretion, to meel its payment obligations under this
Contract. At the time the ordering instrument was issued, Purchasing Entity had
sufficient funds available and authorized to make paymenis under this Contract.

17



2.16

2,17

EXECUTION COPY

INDEPENDENT CONTRACTOR STATUS; RESPONSIBILITY FOR
TAXES AND WITHHOLDING:

2.16.1 Contractor is an independent contractor. Although Purchasing Entity
reserves the right (i) to determine (and modify) the delivery schedule for
the Goods and (ii) to evaluate the quality of completed performance,
Purchasing Entity cannot and will not control the means or manner of
Contractor’s performance. Contractor is responsible for determining the
appropriate means and manner of performing any obligations required by
this Contract.

2.16.2 Contractor is responsible for all federal and state taxes applicable to
compensation or payments paid to Contractor under this Contract and,
unless Contractor is subject to backup withholding, Purchasing Entity will
110t withhold from such compensation or payments any amount(s) to cover
Contractor's federat or state tax obligations. Contractor is not eligible for
any social security, unemployment insurance ot workers’ compensation
benefits from compensation or payments paid to Contractor under this
Contract, except as a self-employed individual.

INDEMNIFICATION:

2.17.1 CONTRACTOR SHALL DEFEND, SAVE, HOLD HARMLESS, AND
INDEMNIFY PURCHASING ENTITY, THE STATE OF OREGON
AND JTS OFFICERS, EMPLOYBES AND AGENTS FROM AND
AGAINST ALL THIRD PARTY CLAIMS, SUITS, ACTIONS,
PROCEEDINGS, LOSSES, DAMAGES, LIABILITIES, AWARDS AND
COSTS OF EVERY KIND AND DESCRIPTION (INCLUDING
REASONABLE ATTORNEY'S FEES AND EXPENSES AT TRIAL,
ON APPEAL AND IN CONNECTION WITH ANY PETITION FOR
REVIEW) (COLLECTIVELY, “CLAIM") WHICH MAY BE
BROUGHT OR MADE AGAINST ANY PURCHASING ENTITY, THE
STATE, OR THEIR AGENTS, OFFICIALS, EMPLOYEES AND
ARISING OUT OF OR RELATED TO (I) ANY PERSONAL INJURY,
DEATH OR PROPERTY DAMAGE CAUSED BY ANY ALLEGED
ACT, OMISSION, ERROR, FAULT, MISTAKE OR NEGLIGENCE OF
CONTRACTOR, ITS EMPLOYEES, AGENTS, RELATED TO THIS
CONTRACT, (II) ANY ACT OR OMISSION BY CONTRACTOR
THAT CONSTITUTES A MATERIAL BREACH OF THIS
CONTRACT, INCLUDING WITHOUT LIMITATION ANY BREACH
OF WARRANTY, OR (lil) THE INFRINGEMENT OF ANY PATENT,
COPYRIGHT, TRADE SECRET OR OTHER PROPRIETARY RIGHT
OF ANY THIRD PARTY BY DELIVERY OR USE OF THE GOODS.
PURCHASING ENTITY OR STATE SHALL PROMPTLY NOTIFY
CONTRACTOR IN WRITING OF ANY CLAIM OF WHICH
PURCHASING ENTITY OR STATE BECOMES AWARE.
CONTRACTOR’S OBLIGATION UNDER THIS SECTION SHALL
NOT EXTEND TO ANY CLAIM PRIMARILY CAUSED BY (I) THE
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NEGLIGENT OR WILLFUL MISCONDUCT OF PURCHASING
ENTITY, THE STATE OF OREGON OR THEIR RESPECTIVE
OFFICERS, EMPLOYEES OR AGENTS, OR (I} PURCHASING
ENTITY’S, THE STATE OF OREGON'S OR THEIR RESPECTIVE
OFFICERS', EMPLOYEES’ OR AGENTS' MISUSE OF,
ALTERATION OR OTHER MODIFICATION OF GOODS WITHOUT
CONTRACTOR’S APPROVAL AND IN A MANNER INCONSISTENT
WITH THE PURPOSE AND PROPER USAGE OF SUCH GOODS.

HOWEVER, THE OREGON ATTORNRY GENERAL MUST GIVE
WRITTEN AUTHORIZATION TO ANY LEGAL COUNSEL
PURPORTING TO ACT IN THE NAME OF, OR REPRESENT THE
INTERESTS OF, THE STATE OR ITS OFFICERS, EMPLOYEES AND
AGENTS PRIOR TO SUCH ACTION OR REPRESENTATION.
FURTHER, THE STATE, ACTING BY AND THROUGH ITS
DEPARTMENT OF JUSTICE, MAY ASSUME ITS OWN DEFENSE,
INCLUDING THAT OF ITS OFFICERS, EMPLOYEES AND AGENTS,
AT ANY TIME WHEN IN THE STATRE’S SOLE DISCRETION IT
DETERMINES THAT (I) PROPOSED COUNSEL IS PROHIBITED
FROM THE PARTICULAR REPRESENTATION CONTEMPLATED;
(IT) COUNSEL 1§ NOT ADEQUATELY DEFENDING OR ABLE TO
DEFEND THE INTERESTS OF THE STATE, ITS OFFICERS,
EMPLOYEES OR AGENTS; (III) IMPORTANT GOVERNMENTAL
INTERESTS ARE AT STAKE; OR (1V) THE BEST INTERESTS OF
THE STATE ARE SERVED THEREBY. CONTRACTOR'S
OBLIGATION TO PAY FOR ALL COSTS AND EXPENSES SHALL
INCLUDE THOSE REASONABLY INCURRED BY THE STATE IN
ASSUMING ITS OWN DEFENSE AND THAT OF ITS OFFICERS,
EMPLOYERES, OR AGENTS UNDER (I) AND (iI) ABOVE.

2,18 BREACH:

BY CONTRACTOR: Coniractor breaches this Contract if}

a) Contractor institutes or has instituted against it insolvency,
receivership or bankruptey proceedings, makes an assignment for the
benefit of creditors, or ceases doing business on a regular basis;

b) Contractor no longer holds a license or certificate that is required for
Contractor to perform Contractor’s obligations under this Contract; or

) Contractor commits any breach of any covenant, warranty, obligation
or certification under this Contract, provided however that Covtractor
raay cure the breach within the period specified In Purchasing Entity’s
notice of default when Purchasing Entity determines the breach is
curable by Contractor, which such cure period shali not be less than
ten (10) business days..

.18.2 BY PURCHASING ENTITY: Purchasing Entity breaches this Contract

ift
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a) Purchasing Entity fails to pay Contractor any amount pursuant to the
terms of this Contract, and Purchasing Entity fails to cure such failure
within ten (10) business days after delivery of Contractor’s notice or
such longer period as Contractor may specify in such notice; or

b) Purchasing Entity commits any breach of any covenant, warranty, of
obligation under this Contract and such breach is not cured within ten
(10) business days after delivery of Contractor’s notice of breach or
such longer period as Contractor may specify in such notice,

2.19 REMEDIES:

2.19.1 PURCHASING ENTITY’S REMEDIES: If Contractor is in breach
under Section 2.18.1, in addition to the remedies afforded elsewhete in
this Contract, Purchasing Entity may recover any and all reasonable
damages suffered as the result of Contractor’s breach, including but not
limited to direct, indirect, incidental and cotisequential damages, as
statutorily permitted under ORS 72.7110 to 72.7170. Purchasing Entity
may, at its option, pursue any or all of the remedies avaflable to it under
this Contract and at law or in equity, including, but not limited to: *

) Termination of the Contract as provided in Section 2.20.1;

b) Withholding all monies due for invoiced Goods that Contractor is
obligated but has failed to deliver or perform within any scheduled
completion dates or has performed inadequately or defectively;

¢) Initiation of an action or procecding for damages, specific
performance, declaratory or injunctive relief: and

d) Exercise of its right of setoff, and withholding of monies otherwise
due and owing in an amount egual to Purchasing Entity’s setoff
without penalty to Purchasing Entity.

¢) These remedies are cumulative to the extent the remedies are not
inconsistent, and Purchasing Entity may pursuc any remedy or
remedies singly, collectively, successively or in any order whatsoever.

5192 CONTRACTOR'S REMEDIES: If Purchasing Entity terminates this
Contract, or if Purchasing Entity is in breach under Section 2.18.2 and
whether or not Contractor elects to exercise its right to terminate this
Contract under Section 2,20.3, Contractor’s sole remedy is: () A claim
against Purchasing Entity for the unpaid purchase price for Goods
delivered end accepted by Purchasing Entity, (b) with respect to services
compensable an an hourly basis, a claim for unpaid invoices, hours
worked but not yet billed and authorized expenses for services completed
and accepted by Purchasing Entity, and (c) with respect to deliverable-
based services, a olaim for the sum designated for completing the
deliverable multiplied by the percentage of services completed and accepted
by Purchasing Entity, less previous amounts paid and any claim(s) which
Purchasing Entity has against Contractot. If previous amounts paid to
Contractor exceed the amount due to Contractor under this Section,
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Contractor shall pay any excess to Purchasing Entity upon written
demand.

220 TERMINATION:

221

2.20.1 BY MUTUAL CONSENT: This Contract may be terminated at any time
by mutual written consent of Purchasing Entity and Contractor.

2202 RIGHTS OF PURCHASING ENTITY. Purchasing Entity may, at its
sole discretion, terminate this Contract for convenience with thirty (30)
calendar days written notice. Purchasing Entity may terminate this
Contract immediately upon notice to Contractor, ot at such later date as
Purchasing Entity may establish in such notice, upon the occurrence of
any of the following events: (a) Purchasing Entity fails to recelve funding,
appropriations, limitations, aliotments, or other expenditure authority
sufTicient to allow Purchasing Entity, in the exercige of its reasonable
administrative discretion, to meet its payment obligations under this
Contract; (b) federal or state laws, regulations, or guidelines are modified
or interpreted in such a way that either the purchase of the Goods by
Purchasing Entities under the Master Agreement is prohibited, or
Purchasing Entities are prohibited fram paying for such Goods from the
planned funding sources; or (¢} Contractor is in breach of this Contract
under Section 2,18.1. Upon receipt of written notice of termination,
Contractor shall stop performance under this Contract if and as directed by
Purchasing Entity.

2.20.3 RIGHTS OF THE CONTRACTOR: Contractor may terminate this
Contract with a minimum ten (10) calendar days written notice to
Purchasing Entity, if Purchasing Entity is in breach of this Contract as
described in Section 2.18.2.

ACCESS TO RECORDS: Contractor shall retain, maintain, and keep accessible
all records relevant to the this Contract (the “Records™) for a minimum of three
(3) years, or such fonger period as may be required by applicable law following
expiration or termination of the Contract, or until the conclusion of any audit,
controversy or litigation arising out of or related to the Contract, whichever date is
fater. Financial Records will also be kept in accordance with Generally Accepted
Accounting Principles (GAAP). During the record-retention period established in

“this Section, Contractor shall permit DAS PS, Purchasing Entity, and thelr duly

authorized representatives access fo the Records at a reasonable time and place for
putposes of examination and copying as set forth herein. Unless otherwise
required by statute, audits and records inspection shall be limited solely to review
of non-confidential and non-proprietary records, Audits shall be performed no
more than once per calendar year, and no audits shall occur after the date that is
one year following termination or expiration of the Master Agreement. Contractor
has the right to dispute the results of any audit. Any resulting overcharges may be
offset by any undercharges. In the event that a third party auditor is used,
Contractor resesves the right to approve such auditor, which approval shali not be
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unreasonably upheld. Additionally, the auditor must execute Contractor’s non-
disclosure agreement,

NOTICES: All notices required under this Contract must be in writing and
addressed to the party’s authorized representative. For Purchasing Enities, the
authorized representative Is identified in the ordering instrument. Contractor’s
authorized representative is Contractor’s Contract Administrator and address for
legat notices Identified in the Master Agreement. Mailed notices will be deemed
received five (5) business days after post marked, when deposited, properly
addressed and prepaid, as certified mail, into the U.S. postal service. Any
communication or notice given by petsonal delivery or express coutier is deemed
given immediately upen such delivery, provided such detivery is made to the
person indicated above.

if given In writing by personal delivery, express courier, or United States Postal

ORDERING INSTRUMENTS; ACKNOWLEDGEMENTS: The parties
acknowledge and agree that other than designation of order quantities, types of
Goods, delivery destination, dates of order, and scheduled delivery of other
performance, any purchase orders or acknowledgement documents are simply for
the convenience of the parties to initiate or confirm an order of Goods under this
Contract and that no other terms or conditions contained in those documents are
of any force or effect or are binding upon the parties,

GOVERNING LAW: This Contract is governed by and construed in accordance
with the laws of the state of Purchasing Entity, without regard to principles of
conflicts of laws.

VENUE; CONSENT TO JURISDICTION:

2.25.1

Any Claims between Contractor and 2 Purchasing Entity that arise from or relate
fo this Contract order shall be brought and conducted solely and
exclusively within the Circuit Court of the county in which such
Purchasing Entity resides, or at the Purchasing Entity’s option, within such
other county as Purchasing Entity is entitled under the laws of the relevant
jurisdiction to bring or defend Claims. If any such Claim must be brought
in a federal forum, then unless otherwise prohibited by law it shall be
brought and conducted solely and exclusively within the United States
District Court for the District in which such Purchasing Entity resides,
CONTRACTOR HEREBY CONSENTS TO THE IN PERSONAM
JURISDICTION OF SAID COURTS AND WAIVES ANY OBJECTION
TO VENUE IN SUCH COURTS, AND WAIVES ANY CLAIM THAT
SUCH FORUM IS AN INCONVENIENT FORUM. Nothing herein shail
be construed as a waiver of any Purchasing Entity*s sovereign or
governmental immunity, if any, whether derived from the Eleventh
Amendment to the United States Constitution or otherwise, or of any
defenses to Claims or jurisdiction based thereon.
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SURVIVAL: The following provisions survive termination or expiration of this
contract; Sections 2.8, 2.9.4, 2.11, 2.19, 2.21, 2.24, 2.25, 2.27; and Section 3 of
Exhibit C (“*TAIL* COVERAGE).

SEVERABILITY: If any provision of this Contract is declared by a court of
competent jurisdiction to be illegal or otherwise invalid, the validity of the
remaining terms and provisions shall not be affected, and the rights and
obligations of the parties shall be construed and enforced as if the Contract did not
contain the particular provision held to be invalid.

ASSIGNMENTS, SUBCONTRACTS, AND SUCCESSORS: Contractor shall
not assign, sell, transfer, or subcontract rights, or delegate responsibilities under
this Contract, in whole or in part, without the prior writteh approval of Purchasing
Entity, except Contractor shall have the right to assign this Master Agreement to
any of its subsidiaries with prior written notice to Purchasing Entity. Futther, no
such written approval shall relieve Contractor of any obligations under the
Contract, and any assignes, transferee, or delegate shall be considered the agent of
Contractor. The provisions of this Contract are binding upon, and shail inure to
the benefit of the parties and their respective successors and permitted assigns.
Notwithstanding the foregoing, Contractor shall have the right, with prior written
notice fo DAS P8, to use those third party subcontractors that Contractor utilizes
in its day to day operations, including delivery carriers and customer service.

MERGER CLAUSE; AMENDMENT; WAIVER: This Contract constitutes
the entire agreement between Contractor and Purchasing Entity on the subject
matter of this Contract. There are no understandings, agreements, or
representations, oral or written, nof specified in this Contract on the subject
matter. No amendment of this Contract is valid unless it is in writing and signed
by the parties. No waiver or consent is effective unless in writing and signed by
the party against whom it is asserted. Waivers and consents are effective only in
the specific instance and for the specific purpose given. The failure of Purchasing
Entity to enforce any provision of this Contract is not a waiver by Purchasing
Entity of that or any other provision.

ASSIGNMENT OF ANTITRUST RIGHTS. Contractor irrevocably assigns to
Purchasing Entity any claim for relief or cause of action which the Contractor . -
now has or which may accrue to the Conteactor in the future by reason of any
violation of 15 U.S.C. § 1-15 or ORS 646.725 or ORS 646,730, in connection
with any goods or services ptovided to the Contractor for the purpose of carrying
out the Contractor's obiigations under this Contract, including, at Purchasing
Entity*s option, the right to control any such litigation on such claim or relief or
cause of action. Contractor shall require any subcontractors hired to perform any
of Contractor's duties under this Master Agreement fo irrevocably assign to
Purchasing Entity, as third party beneficiary, any right, title or interest that has
accrued or which may accrue in the future by reason of any violation of 15 U.S.C.
§ 1-15 or ORS 646.725 or ORS 646,730, in connection with any goods or setvices
provided to the subcontractor for the purpose of carrying out the subcontractor’s
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obligations to the Conftactor in pursuance of this Master Agreement, including, at
Purchasing Entity’s option, the right to conirol any such litigation on such claim
or relief or cause of action,

Section 3 — Special Terms for Contracts Under This Master Agreement

3.1 Contractor shali include with all Goods delivered all of the following items: To be
negotiate at time of contract award.

Section 4 — Signature of Contractor’s Duly Authorized Representative
4.1  The undersigned represents:

(a) He/she is a duly authorized representative of Contractor, has been authorized
by Contractor to make all representations, attesiations, and certifications
contained in this Master Agreement and to execute this Master Agreement on
behalf of Contractor;

(b) Contractor is bound by and will comply with all requirements, specifications,
and terms contained in this Master Agreement;

(c) Contractor will furnish the Goods in accordance with Contracts under this
Master Agreement; and

(d) Contractor shall furnish federal identification number or soclal security
number under a separate document.

(e) All Contractor affirmations contained in its bid or proposal related to this
Master Agreement are true and correct.

(f) Contractor has not discriminated against and will not discriminate against
minority, women ot emerging small business enterprises certified under
ORS 200.055 or against a business enterprise that is owned or controlied by or
that employs a disabled veteran as defined in ORS 408.225 in obtaining any
required subcontracts, and that Contractor is nof in violation of any
nondiscrimination laws.

Agreed:

Contructor’s Name: Office Depot, Inc. /»

SEd— &
Authorized Signature: L %’“
——"

Printed Name of Authorized Signature: _ Tim Burgelt

Title of Authorized Signature: ¥YP
Date: December 19, 2014

Administeative Contact (also referred to as Contract Administrator — Type or Print):

Jim Chatfield
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Telephone Number of Administrative Contact: 5_05) 7 ?/ ~2970

Fax Number of Administrative Contact: { 5_0 3 ) 7 ?/ - 29 70
ol Address of Aduministrative Contast: o - clnead ZoedI(D & Ll doot o

Mailing Address of Administrative Contact:
sw a.s ")!./(& )

A Geer: Pivnd:c

Address for Legal Notices: Office Depot, Inc.
6600 N. Military Teail
Boca Raton, FL 33496
Attn; Tim Burgett, VP
With a copy to: Office Depot, Inc.
6600 N. Military Trail
Boca Raton, FL 33496
Attn: Office of the General Counsel

Section 5 — Sigiature of DAS PS

Agreed:

Authorized Signature: /d(/"w’/\/ W
- J

Date: f?/f/lq//f/

DAS PS Contract Administrator (Type or Print):
v%/'hﬂ///:? K ﬁ,’/:plm/om

Telephone Number: (523 )_3 - 43 )

Fax Number: (S8 ) 723 — /L >(
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PARTICIPATING ADDENDUM

STATE OF OREGON on behalf of the
Member states of the
WSCA-NASPO COOPERATIVE PURCHASING PROGRAM

OFFICE SUPPLIES AND SERVICES Toner, Paper, Recycled-
Content/Green Products and other Miscellaneous Products

Master Agreement No: PA 5737
Office Depot, Inc.
(hereinafter “Contractor™)
And

The State of West Virginia
(hereinafter "“Participating State/Entity”)

1. Scope: This addendum covers the OFFICE SUPPLIES AND SERVICES - Standard Office
Supplies Track led by the State of Oregon for use by state agencies and other entities
located in the Participating State/Entity authorized by that state’s statutes to utilize West
Virginia contracts with the prior approval of the state’s chief procurement official.

2. Participation: Use of specific WSCA-NASPO cooperative contracts by agencies, political
subdivisions and other entities (including cooperatives) authorized by an individual state’s
statutes to use West Virginia contracts are subject to the prior approval of the respective
State Chief Procurement Official. Issues of interpretation and eligibility for participation are
solely within the authority of the State Chief Procurement Official.

3. Participating State Modifications or Additions to Master Agreement:
(These modifications or additions apply only to actions and relationships within the
Participating Entity.)

A. Changes as noted in WV-96, attached hereto

B. BACKGROUND CHECK: In accordance with W. Va. Code § 15-2D-3, the Director
of the Division of Protective Services shall require any service provider whose
employees are regularly employed on the grounds or in the buildings of the
Capitol complex or who have access to sensitive or critical information to submit
to a fingerprint-based state and federal background inquiry through the state
repository. The service provider is responsible for any costs associated with the
fingerprint-based state and federal background inquiry.

After the contract for such services has been approved, but before any such
employees are permitted to be on the grounds or in the buildings of the Capitol



complex or have access to sensitive or critical information, the service provider
shall submit a list of all persons who will be physically present and working at the
Capitol complex to the Director of the Division of Protective Services for
purposes of verifying compliance with this provision.

The State reserves the right to prohibit a service provider’s employees from
accessing sensitive or critical information or to be present at the Capitol complex
based upon results addressed from a criminal background check.

Service providers should contact the West Virginia Division of Protective
Services by phone at (304) 558-9911 for more information

C. ANTITRUST: In submitting a bid to, signing a contract with, or accepting a Award
Document from any agency of the State of West Virginia, the Vendor agrees to
convey, sell, assign, or transfer to the State of West Virginia all rights, title, and
interest in and to all causes of action it may now or hereafter acquire under the
antitrust laws of the United States and the State of West Virginia for price fixing
and/or unreasonable restraints of trade relating to the particular commeodities ox
services purchased or acquired by the State of West Virginia. Such assignment
shall be made and become effective at the time the purchasing agency tenders
the initial payment to Vendor.

D. Reporting: All contractors will be required to process monthly usage reports
electronically to the Purchasing Division. The monthly reports shall be submitted
by the last business day of the month for the previous month’s actual sales.
Monthly reports are required even if no activity has occurred. The monthly
report shall include, but is not limited to, the following Data Elements:

1. Agency Purchase Order Number

2. Method of payment: purchase order of WV Purchasing Care “P-Card”

3. Agency Purchase Order date

4. Model number or Part Number of the Item(s) Procured on the referenced
purchase order.

5. Quantity amount

6. Purchase Order Unit Cost Amount

7. Invoice amount

8. Invoice number

9. Invoice date

10.RMA Amount: Return/credit against a previous PO and Invoice
11.RMA Date

12. RMA Number
13.8hip to and Bill to address
14, Product line

Contractors may submit usage reports electronically to Tara.L.Lyle@wv.gov.

E. Contract Number: The contract number for the Participating State is OFFICE1S.



&. Leage Agreements: None.

Wame_____ | MickBall

fax | 3046684118
Tmeil Tara Liyle@wy.gov

8. Subcontractors: None.

7. Ozclems: All Purchasing Entities issting valid Purchass Oxders will be
boundbymwmsmdmnd:ﬁmofmmm@wmmmg.
without limitation, the obligation to pay Contractor for Service and Equipment
provided. The parties acknowiedge and agree that oxrders submitted to
Contractor from a Purchasing Entity through the Purchasing Entity’s Business
mmcwuemmmmmmmmm
Agreement.

mmmﬂﬂﬂmpﬂeﬂmgmcmdﬂﬁlm“dthedmd

Participating State: State on%.mm ~ Contractor:

| 7 _ .
Rame: David Tincl I . S . _ ,

Dwcter 4/ T\ e fresi dast

2

L
oee /4 A ‘ Date: !;i FaETT
[Additional signstures us required by Participating State] o




ceMax platform

For questions on executing a participating addendum, please contact:

WSCA-NASPO
Cooperative Development Tim Hay
Coordinator
Telephone 503-428-5705
E-mail thay@wsca-naspo.org

[Please emalil fully executed PDF copy of this document to

PAOQwsca-naspo.-org to support documentation of participation
and posting in appropriate data bases]
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Exhibit B

Goods and Prices
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The category discounts set forth below apply to both the Standard and Green tracks.

CATEGORY.DESORIFTIO

Adhesives, Glues, Glue sticks,

1 i Adhesive Remavers 63% 48%
Dictionarles, Thesauruses, Diaries,

2 | Tickets, Reference Sets, etc. 48% 33%
Archlve Boxes, Cardboard Boxes,

3 | Storage Containers 61% 50%
Award Frames, Displays, Plagues,

4 | Certificates 49% 35%

5 | Badges, Badge Holders, Lanyards 57% 42%
Batterles, Chargers, UPS Power
Supplies, Surge Protectors,

6 | Extension Cords 54% 45%
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Binder Clips, Paper Clips, Panel
Clips, Pushpins, Thumbsacks, Safety
Pins, Rubbaer Bands, Sclssors,
Shears, Cutters, Trimmers, Hola
Punches

72%

46%

Binders, Combs, Rings, Spines

54%

43%

Book Cases, Book Ends, Book
Shelves

51%

37%

10

white Boards, Bulletin Boards,
Cork Boards, Easels, Poster Boards,
Display Rails

55%

36%

11

Appointment Books, Phone
Message Books, Statement Books,
Fax Message Books, While You
Were Out Books, Forms, Calendars,
Deskpads, Refllls, Planners

58%

46%

12

Garbage Can Liners, Shradder bags

74%

a7%

13

Carts, Handtrucks

54%

43%
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CDs, DVDs, Cassette Tapes, Tape
Cartridges, €D and DVD Casas, CD
and DVD Storage, VHS Tapes,
Computer Disks and Diskettes, CD
Mallers, Ribbons, Computer Bags
and Cases, Camera Flim, Photo

14 | Paper, Camera Bags, Camera Cases 46% 31%
Chair Mats, Door Mats, Floor Mats,

15 | Anti-(atlgue Mats 62% 43%
Clocks, Hooks, Lamps (including

16 | Deck Lamps and Light Bulbs} 53% 38%
Corraction Fluld, Correction Tape,

17 { Correction Pens 61% 48%
Food Service Ware: Cups, Spoons,

18 | Forks, Plates, Bowls 55% 44%
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13

Breakroom Cleaners: Dusters,
Computer Air Dusters, Wipes, All
Purpose Cleaners, Bathroom
Cleaners, Disinfectants, Sanitizers,
Hand Soaps, Glass Cleaners, Alr
freshenears, Dust Pans, Stainless
Steel Cleaners, Microtfiber Cloths,
Kitchen Cleaners, Furniture
Cleaners and Other Cleaning
Supplies

55%

40%

20

Chalk Erasers, Dry Erase Erasers,
Chalk

58%

47%

21

Calculators, Digital Volce
Recorders, Typewriters, Cameras,
Fans, Heaters, Laminators,
Shredders, Pencil Sharpeners, Air
Cleaners

49%

3%
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22

Flrst Ald, Hand Lotlons, Hand
Sanitizers, Pain Relief, Gloves,
Safaty Supplies

50%

38%

23

Headsets, Headset Accassaries,
Headphones

44%

40%

24

tnk Pads, Refills, Calculator ink,
Stamps, Calculator Spools, Adding
Machine Tape, Cash Register Tape,
Wide Format Paper Rolis

60%

50%

25

Knives, Cutters, Blades, Scrapers

61%

49%

26

Labels, Label Makers, Label Holders

56%

44%

27

Maliling Tubes, Mailing Tubs,
Packaging, Envelopes, Fingertips,
Letter Openers, Molstener, Butcher
Paper

65%

53%

28

Markers, Highlighters, Felt Pens

63%

48%
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29

Mice, Keyboards, Wristrests,
Keyboard Pads, Mousepads,
Keyboard Trays, Speakers

53%

40%

30

Paper: Notebooks, Notepads, Pads
of Paper, Sticky Notes, Easel Pads,
Stationery Paper

73%

58%

31

Office Organizers, Inboxes,
Copyholders, Pen and Pencil
Holders, Wastebaskets, Drawers,
Desktop Shelves

62%

47%

32

Paper {Including Copy Paper except
for paper in Category 49, Writing
Papet, Colored Paper, etc.}

70%

55%

33

Penclis, Pencll Erasers, Mechanical
Penclis, Lead Refills, Pens, Pen
Reflils

68%

61%
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34

Protractors, Rulers, Yardsticks,
Compasses, Engineer Triangles,
Measuring Tapes

62%

47%

35

Report Covers, Files; File Folders,
Pocket Files, Portfolios, Jackets,
Inserts, Folder Frames, Dividers,
Wallet Files, File Guides, index
Cards, Business Cards, Card
Holders, Flle Indexes, Tabs,
Ledgers, Tab Reinforcements, Tags,
Sheet Protectors, Letters,
Numbers, Fasteners, Fastener
Bases, Clipboards, Flag Tape

66%

55%

36

Signs, Stgn Holders, Flyer Holders,
Racks, Literature Displays, Name
Plates

26%

37

Staplers, Staples, Staple Removers

62%

A1%
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Storage Cabinets, Fillng Cablnets,

38 | File Storage Systems, Rails 51% 36%
Tape, Tape Dispensers, Embossing

49 | Tape, Velcro Products 61% 46%
Breakroom Paper Products: Tissue,

40 | Paper Towels, Napkins 55% 44%
Toner Cartridges, Laserlet HP

41 | Brand only including High Yiald A5% 37%
All Other HP Brand Toner and Ink

42 | Cartridges, Fusers, Kits, Drums 42% 31%
Toner and Ink Cartridges, Fusers,

43 | Kits, Drums, A Gther Brands 39% 34%
Remanufactured and Blobased

44 | Toner and Ink Cartrldges 49% 47%
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45

Transparency Film, Transparency
Paper, Laminating Supplles,
Laminating Pouches

57%

30%

USB Drives, Flash Memory, Zip
Disks

34%

0%

47

“School Supplles”: Art Paper, Art
Supplles, Construction Paper,
Crepe Paper, Paint,
Gamas/Learning Tools, Crayons

66%

50%

Un-Categorized Spend

40%

27%
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Exhibit D

\WSCA-NASPO.

s SGOORE :fAI\Ti‘U‘[‘-'r‘"ll_l HA SN b
: IRGANIZATION

WSCA-NASPO Master Agreement Terms and Conditions

1. Master Agreement Order of Precedence
a. Any Order placed under this Master Agreement shall consist of the following
documents:

(1) A Participating Entity’s Participating Addendum (*PA™);

(2) The Oregon Master Agreement, including these WSCA-NASPO Master Agreement
Terms & Conditions;

(3) A Purchase Order issued against the Master Agreement;

(4) The Solicitation; and

(5) Contractor’s response to the Solicitation, as revised (if permitted) and accepted by the
Lead State.

b. These documents shall be read to be consistent and complementary. Any conflict
among these documents shall be resolved by giving priority to theso doouments in the
order listed above, Contractor terms and conditions that apply to this Master Agreement
are only those that are expressly accepted by the Lead State and must be in writing and
attached to this Master Agreement as an Exhiblt or Attachment.

2. Definitions

Acceptance means & written notice from a Purchasing Entity to Contractor advising
Contractor that the Product has passed its Acceptance Testing. Acceptance of a Product
for which acceptance testing Is not required shall occur following the completion of
delivery, instailation, if required, and a reasonable thme for inspection of the Product,
unless the Purchasing Entity provides a written notice of rejection to Contractor,
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Acceptance Testing means the process for ascertaining that the Product mects the
standards st forth in the section titled Standard of Performance and Acceptance, prior to
Acceptance by the Purchasing Entity.

Contractor means the person or entity delivering Products or performing services under
the terms¢ and conditions set forth in this Master Agreement,

Embedded Software means one or more software applications which permanently reside
on a computing device. :

Intellectual Property means any and all pafents, copyrights, service marks, trademarks,
trade seceets, trade names, patentable inventions, or other similar proprietary rights, in
tangible or intangibie form, and all rights, title, and interest therein.

Lead State meuns the State centrally administering any resuiting Master Agreement(s).

Master Agreement means the underlying agreement executed by and between the Lead
State, acting on behalf of WSCA-NASPO, and the Contractor, as now or hereafter

amended.

Ovrder or Purchase Order means any purchase order, sales order, contract or other
document used by a Purchasing Entity to order the Products,

Participating Addendum means a bifateral agreement executed by a Contractor and a
Participating Entity incorporating this Master Agreement and any other additional
Participating Entity specific language or other requirements, e.g. ordering procedures
specific to the Participating Entity, other terms and conditions.

Participating Entity means a state, or other logal entity, properly authorized to enter into
a Participating Addendum.

Participating State means a state, the District of Columbia, or one of the territories of
the United States that is listed in the Request for Proposal as intending 1o participate. A
Participating State is not required to participate through execution of a Participating
Addendum, Upon execution of the Participating Addendum, a Parlicipating State
becomes a Participating Entity.

Produet means any equipment, software (inoluding embedded software), documentation,
service or other deliverable supplied or created by the Contractor pursuant to this Master
Agreement, The term Products, supplies and services, and products and setvices are used
interchangeably in these terms and conditions.

Purchasing Entity means a state, city, county, district, other political subdivision of a
State, and a nonprofit organization under the laws of some states if authorized by a
Participating Addendum, who issues a Purchase Order against the Master Agreement and
becomes financially committed to the purchase.
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WSCA-NASPO is the WSCA-NASPO Cooperative Purchasing Program, fucilitated by
the WSCA-NASPO Cooperative Purchasing Organization LLC, a 501(c)(3) limited
liabllity company that is a subsidiary organization the National Association of State
Procurement Officials (NASPQ), the sole member of WSCA-NASPO, The WSCA-
NASPO Cooperative Purchasing Organization fucilitaes adminlstration of the
cooperative group contracting consottium of state chief procurement officlals for the
benefit of state departments, institutions, agencies, and political subdivisions and other
eligible entitles (i.e., colleges, school districts, countles, citics, some nonprofit
organizations, etc.) for all states and the District of Columbia. The WSCA-NASPO
Cooperative Development Team is identified in the Master Agresment as the recipient of
reports and may be performing contract administration functions as assigned by the Lead

smtel
3. Term of the Master Agreement

The Initial texm of this Master Agreement is for two years. This Master Agreement may
be extended beyond the original contract period as set out in section 1.5 of the Oregon
Mastet Agreement at the Lead State’s discretion and by mutual agreement and upon
review of requirements of Participating Entities, current market conditions, and
Contractor performance,

4. Amendments

The terms of this Master Agreement shall not be waived, altered, modified, supplemented
or amended in any manner whatsoever without prior written approval of the Lead State
and Contractor.

5. Assignment/Subcontracts

&. Contractor shall not assign, sefl, transfer, subcontract or sublet rights, or delegate
responsibilities under this Master Agreement, In whole or in par, without the prior
written approval of the Lead State, except Contractor shall have the right to assign this
Master Agresment to any of its subsidiaries without the prior wriiten consent of Lead
State. Notwithstanding the foregoing, Contractor shall have the right, without first
obtaining the consent of Lead State, to use those third party subcontractors that
Contractor wtilizes in its day to day operations, including delivery carriers and customer
service. -

b. The Lead State reserves the right to assign any rights or duties, including written
assignment of contract administration duties to the WSCA-NASPO Cooperative
Purchasing Organization LLC.

6. Price and Rate Guarantee Period

Any adjustment or amendment to the Master Agreement shall not be effective unless
approved by the Lead State and Contractor. No retroactive adjustments to pricos or
rates will be allowed. The procedures for price adjustments are specified in section 1.30of
the Oregon Master Agreement.
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7. Cancellation

Provisions for tetmination of the Oregon Master Agreement are set forth therein, A
Pacticipating Entity may cancel its participation upon 30 days written notice, unless
otherwise limited or stated in the Participating Addendum. Cancellation may be in whole
or in part. Any cancellation under this provision shall not affact the rights and

obligations attending orders outstanding at the time of cancellation, including any right of
and Purchasing Entity to indemnification by the Contractor, rights of payment for
Products delivered and accepted, and rights attending any warranty ot default in
performance in association with any Order.

8. Confidentiality, Non-Disclosure, and Injfunctive Relief

a. Confldentiality. Contractor acknowledges that it and its employees or agents may, in
the course of providing a Product under this Master Agreement, be exposed to or acquire
information that is confidential to Purchasing Entity’s or Purchasing Entity’s clients.
Any and all information of any form that is marked as confidential or would by its nature
be deemed confidential obtained by Contractor or its employees or agents in the
performance of this Master Agreement, including, but not necessarily limited to (1) any
Purchasing Entity’s records, (2) personnel records, and (3) information concerning
Individuals, is confidential information of Purchasing Entity (“Confidential
Information™). Any reports or other documents or items (including software) that resuit
from the use of the Confidential Information by Contractor shail be treated in the same
manner as the Confidential Information. Confidential Information does not include
information that (1) is or becomes (other than by disclosure by Contractor) publicly
known; (2) is furnished by Purchasing Entity to others withou restrictions similar to
those imposed by this Master Agreement; (3) is rightfully in Contractor’s possession
without the obligation of nondisclosure prior to the time of its disclosure under this
Master Agreement; (4) is obtained from a source other than Purchasing Entity without the
obligation of confidentiality, (5) is disclosed with the written consent of Purchasing
Entity or; (6) is independently developed by employees, agents or subcontractors of
Contractor who can be shown to have had no access to the Confidentlal Information.

b. Non-Disclosure. Contractor shall hold Confidential Information in confidence, using
at least the industry standard of confidentiality, and shall not copy, reproduce, sell,
assign, license, market, transfer or otherwise dispose of; give, or disclose Confidential
Information to third parties or use Confidential Information for any purposes whatsoever
other than what is necessary to the performance of Orders placed under this Master
Agreement. Contractor shall advise each of its employees and agents of their obligations
to keep Confidential Information confidential. Contractor shall use commercially
reasonable efforts to assist Purchasing Entity in identifying and preventing any
unauthorized use or disclosure of any Confidential Information. Without limiting the
generalily of the foregoing, Contractor shall advise Purchasing Entity, applicable
Participating Entity, and the Lead State in accordance with applicable law if Contractor
learns that any person who has had access to Confidential Information has violated or
intends to violate the terms of this Master Agreement, and Contractor shall at its expense
cooperate with Purchasing Entity in seeking injunctive or other equitable relief in the
name of Purchasing Entity or Contractor against any such person. Except as directed by
Purchasing Entity, Contractor will not at any time during or after the term of this Master
Agreement disclose, directly or indirectly, any Confidential Information to any person,
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except in accordance with this Master Agreement, and that upon termination of this
Master Agreement or at Purchasing Entity’s request, Contractor shall turn over to
Purchasing Entity all documents, papers, and other matter in Contractor's possession that
embody Confidential Information, Notwithstanding the foregoing, Contractor may keep
one copy of such Confidential Information necessary for quality assurance, audits and
evidence of the performance of this Masier Agreement.

c. Injunctive Relief. Coniractor acknowledges that breach of this section, including
disclosure of any Confidential Information, will cause Irreparable injury to Purchasing
Entity that Is inadequately compensable in damages. Accordingly, Purchasing Entity
tay seek and obtain injunctive relief against the breach or threatened breach of the
foregoing undertakings, in addition to any other legal remedies that may be available.
Contractor acknowledges and agrees that the covenants contained herein are necessary
for the protection of the legitimate business interests of Purchasing Entity and are
reasonable in scope and content.

d. Purchasing Entity Law. These provisions shall be appl icable only to oxtent they are
not in conflict with the applicable public disclosure laws of any Purchasing Entity.

9, Right to Publish

Throughout the duration of this Master Agreement, Contractor must secure from the Lead
State prior approval for the release of any information that pertains to the potential work or
activities covered by the Master Agreement. The Contractor shall not make any
representations of WSCA-NASPO's opinion ot position as to the quality or effectiveness of
the services that are the subject of this Master Agreement without prior written consent.
Pailure to adhere to this requirement may result in termination of the Master Agreement for
cause.

10. Defaults and Remedies
The definition of “breach” and remedies for breach are set out in sections 2.18 and 2.19
of the Master Agreement.

11. Shipping and Delivery.

a. The prices are the delivered price to any Purchasing Entity, All deliveries shall be
F.0.B, destination, freight pre-paid, with ell transportation and handling charges paid by
the Contractor. Responsibility and liability for loss or damage shall remain the
Contractor's until final inspection and acceptance when responsibility shall pass to the
Buyer except as to latent defects, fraud and Contractor’s warranty obligations, The
minimum shipment amount, if any, will be found in the special terms and conditions.
Any order for less than the specified amount is to be shipped with the froight prepaid and
added as a separate item on the invoice, Any portion of an order fo be shipped without
transportation charges that is back ordered shall be shipped without charge.
Notwithstanding the foregaing, additional freight charges may apply for items exceeding
70 ibs, In weight and/or 110" in length/width, furniture, Hawaii, Alaska and Puerto Rico
orders, special orders and/or rush deliveries, Contractor reserves the right negotiate
modified or addittonal dellvery terms with a Participating Entity in a Participating
Addendum.
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b. All deliveries will be “Inside Deliveries” as designated by a representative of the
Purchasing Entity placing the Order. Inside Delivery refers to a delivery to other than a
loading dock, front lobby, or reception area. Specific delivery instructions will be noted
on the order form or Purchase Order. Any damage to the building interior, scratched
walls, damage to the freight elevator, etc., will be the responsibility of the Offeror. If
damage does occur, it Is the responsibility of the Offeror to immediately notify the
Purchasing Bntity placing the Order.

o. All products must be delivered in the manufacturer’s standard package. Cosis shall
include all packing and/or crafing charges. Cases shall be of durable construction, good
condition, properly labeled and sultable in every respect for storage and handling of
contents. Each shipping carton shall be marked with the commodity, brand, quantity, item
code number and the Ordering Entity’s Purchase Order number.

d. In the event of conflict between this section and Attachment D | 28 14, Mandatory
Requirements, of the solicitation, Attachment D shall take priority.

12, Changes in Contractor Representation

‘The Contractor must notify the Lead State of changes in the Contractor’s key
administrative personnel, in writing within 10 calendar days of the change, The Lead State
reserves the right to approve changes in key personnel, as identified in the Contractor’s
proposal. The Contractor agrees to propose replacement key personnel having

substantlally equal or better education, training, and experience as was possessed by the
key person proposed and evaluated in the Contractor’s proposal.

13, Force Majeure

Subsections 1.7.7 and 2.13 of the Master Agreement sets out the rights and obligations
for delay or default caused by force majeure.

14, Indemnification

a. The Contractor shall defend, indemnify and hold harmiess the State of Oregon as set
out in section 2,17 of the Master Agreement, The Contractor shall further defend,
indemnify, and hold harmless WSCA-NASPO, the Lead State, Participating Entities, and
Purchasing Entities, along with their officers, agents, and employees as well as any
person or entity for which they may be liable, from and against third party claims,
damages or causes of action inoluding reasonable attorneys® fiees and related costs for any
death, injury, or damage to property arising from negligent ot intentional act(s), error(s),
or omisgion(s) of the Contractor, its employees or subcontractors ot volunteers, at any
tier, relating to tho performance under the Master Agreement, except to the extent due to
the negligence or willful misconduct of the indemnified party(s).

b. Indemnification - Intellectuat Property. The Contractor shali defend, indemnify and
hold harmless the State of Oregon as set out in section 2,17 of the Mastor Agreement.
The Contractor shall further defend, indemnify, and hoid harmless WSCA-NASPO, the
Lead State, Participating Entities, Purchasing Entities, along with their officers, agents,
and employees as well as any person or entity for which they may be liable ("Indemnified
Party"), from and against thitd party claims, damages or causes of action including
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reasonable attorneys’ fees and related costs arising out of the claim that the Product or its
use, infringes Intellectual Property rights ("Intelicctual Propetty Claim").

(1) The Contractor’s obligations under this section shall not extend to any
combination of the Product with any other product, system ot method, unless the Product,
system or method is:

(e) provided by the Contractor ot the Contractor’s subsidiaries or
affiliates;

(b) specified by the Contractor to work with the Product; or

(c) reasonably required, in order to use the Product in its intended manner,
and the infringement could not have been avoided by substituting another
reasonably available product, system or method capable of performing the
same function; or

(d) 1t would be reasonably expected to use the Product in combination
with such product, system or method.

The Contractor’s obligations under this section shall not extend to any claim,
damages or causes of actions relating to or arising from the Indemnified Patty’s misuse,
alteration or other modification of the Product.

(2) The Indemnified Party shall notify the Contractor within a reasonable time
after receiving notice of an Intellectual Property Claim. Even if the Indemnified Party
fails to provide reasonable notice, the Contractor shall not be relieved from its obligations
unless the Contractor can demonstrate that it was prejudiced in defending the Intellectual
Property Claim resulting in increased expenses ot loss to the Contractor. If the
Contractor promply and reasonably investigates and defends any Intellectual Propesty
Claim, it shall have control over the defense and settlement of it. However, the
Indemnified Party must consent in writing for any money damages or obligations for
which it may be responsible. The Indemnificd Party shall fumish, at the Contractor’s
reasonable request and expense, information and assistance necessary for such defense. If
the Contractor fails to vigorously pursue the defense or settlement of the Intellectual
Property Claim, the Indemnified Party may assume the defense or settlement of it and the
Contractor shall be liable for al! costs and expenses, including reasonabie attorneys’ fees
and related costs, incurred by the Indemnified Party in the pursult of the Intellectual
Property Claim. Unless otherwise agreed in writing, this sectlon Is not subject to any
limitations of liability In this Master Agreement ot in any other document executed in
conjunciion with this Master Agreement.

15. Independent Contractor

The Contractor shall be an independent contractor. Contractor shall have no
authorization, express or implied, to bind the Lead State, Participating States, other
Participating Entities, or Purchasing Entitics to any agreements, settlements, liability or
understanding whatsoever, and agrees not to hold itself out as agent except as expressly
set forth herein or a3 expressly agreed in any Participating Addendum.
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16. Individual Customers

Except to the extent modified by a Participating Addendum, each Purchasing Entity shall
follow the terms and conditions of the Master Agreement and applicable Participating
Addendum and will have the same rights and responsibilities for thelr purchases as the
Lead State has in the Master Agreement, including but not limited to, any indemnity or
right to recover any costs as such right is defined in the Master Agreement and applicable
Participating Addendum for their purchases. Each Purchasing Entity will be responsible
for its own charges, fees, and liabilities. The Contractor will apply the charges and
invoice each Purchasing Entity individually.

17. Insurance

a. Unless otherwise agreed in a Participating Addendum, Contractor shall, during the
term of this Master Agreement, maintain in full force and effect, the insurance described
in this section. Contractor shall acquire such insurance from an insurance carrier ot
cartiers licensed to conduct business in each Participating Entity’s state and having a
rating of A-, Class VII ot better, in the most recently published edition of Best’s Reports.
Faiture to buy and maintain the required insurance may result in this Master Agreement’s
termination or, at a Participating Entity’s option, result in termination of its Participating
Addendum.,

b. Coverage shall be written on an occurrence basis. The minimum acceptable limits shall
be as indicated below, with no deductible for each of the following categories:

(1) Commercial General Liability covering premises operations, independent
contractors, products and completed operations, blanket contractual liability,
personal industry (including death), advertising liability, and property damage,
with a limit of not less than $2 million per ocourrence/$2 million general

aggregate;

(2) Contractor must comply with any applicabie State Workers Compensation or
Employers Liability Insurance requirements.

¢. Contractor shall pay premiums on all insurance policies. Such policies shall have a
condition that they not be revoked by the insurer until thirty (30) calendar days after
notice of intended revocation thereof shall have been given to Purchasing Entity and
Participating Entity by the Contractot,

d. Prior to commencement of performance for a Participating Entity, Contractor shall
provide to the Lead State a written endotsement to the Contractor’s general liability
insurance policy or other documentaty evidence acceptable to the Lead State that (1)
names the Participating Entity as additional insureds, (2) provides that no materiat
alteration, cancellation, non-renewal, or expiration of the coverage contained in such
policy shall have effect unless the named Participating Entity has been given at least
thirty (30) days prior written notice, and (3) provides that the Contractor’s liability
insurance policy shall be primary, with any liability insurance of any Participating State
as secondary and noncontributory. Unless otherwise agreed in any Participating
Addendum, the Participating Entity’s rights and Contractor’s obligations ate the same as
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those specified in the first sentence of this subsection. Before performance of any
Purchase Order issued after execution of a Participating Addendum suthorizing it, the
Contractor shall provide to a Purchasing Entity or Participating Entity who requests it the
same information described in this subsection.

o, Contractor shall furnish to the Load State, Participating Entity, and, on request, the
Purchasing Entity copies of certificates of all required insurance within thirty (30)
calendar days of the execution of this Master Agreement, the execution of a Participating
Addendum, or the Purchase Order’s effective date and prior to performing any work.
The insurance certificate may provide the foltowing information: the name and address
of the insured; name, address, telephone number and signature of the authorized agent;
name of the insurance company (authorized to operate in all states); a description of
coverage in detailed standard terminology (including policy period, policy number, limits
of liability, exclusions and endorsements); and an acknowledgment of the requirement for
notice of cancellation. Copies of renewal certificates of all required insurance shall be
furnished within thirty (30) days after any renewal date. These certificates of insurance
must expressly indicate compliance with each and every insurance requirement specified
in this section. Failure to provide evidence of coverage may, at sole option of the Lead
State, or any Participating Entity, result in this Master Agreement’s termination or the
termination of any Participating Addendum.

f. Coverage and limits shall not [imit Contractor’s liability and obligations under this
Master Agreement, any Participating Addendum, or any Purchase Order.

18. Laws and Regulations
Any and af! Products offered and furnished shall comply fully with all applicable Federal
and Stato laws and regulations.

19. License of Pre-Existing ntellectual Property
Intentionally deleted as not applicable,

20, No Waiver of Sovereign immunity

In no event shall this Master Agreement, any Patticipating Addendum or aty contract or
any Purchase Order issued thereunder, or any act of a Lead State, a Participating Entity,
or a Purchasing Entity be a waiver of any form of defense or immunity, whether
sovereign immunity, governmental immunity, immunity based on the Eleventh
Amendment to the Constitution of the Uniied States or otherwise, from any claim ot from
the jurisdiction of any coutt.

This section applies to a claim brought against the Participating State only to
the extent Congress has appropriately abrogated the Participating State’s
sovereign Immunity and is not consent by the Patticlpating State to be sued in
federal court. This section is also not a waiver by the Participating State of any
form of immunity, including but not timited to soverelgn immunity and
jmmunity based on the Eleventh Amendment to the Constitution of the United

States.
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21. Ordering

a. Ordering procedures are set out in section 1.2 of the Master Agresment.

b. The resulting Master Agreements permii Purchasing Entities to define project-specific
requirements and informally compete the requirement among companics having a Master
Agreement on an “as needed” basis. This procedure may also be used when requirements
are aggregated or other firm commitments may be made to achieve reductions in pricing.
This procedure may be modified in Participating Addenda and adapted to Purchasing
Entity rules and policies. The Purchasing Entity may in its sole discretion determine
which Master Agreement Contractors should be solicited for a quote. The Purchasing
Agency may select the quote that it considers most advantageous, cost and other factors

considered.

¢. Bach Purchasing Entity will identify and utilize its own appropriate purchasing
procedure and documentation, Contractor is expected to become familiar with the
Purchasing Entities’ rules, policies, and procedures rogarding the ordering of supplies
and/or services contempiated by this Master Agreement.

d. Contractor shall not begin work without a vatid Purchase Order or other appropriate
commitment document compliance with the law of the Purchasing Entity.

e. All communications concerning administeation of Orders placed shall be furnished
solely to the authorized purchasing agent within the Purchasing Entity’s purchasing
office, or to such other individual identified in writing in the Order.

f. Ordets must be placed pursuant to this Master Agreement prior to the termination date
theteof, but may have a delivery date or performance period up to [20 days past the then-
current termination date of this Master Agreement. Contractor is reminded that financial
obligations of Purchasing Entities payable efter the current applicable fiscal year are
contingent upon agency funds for that purpose being appropriated, budgeted, and
otherwise made available.

g. Notwithstanding the expiration or termination of this Master Agreement, Contractor
agrees to perform in accordance with the terms of any Orders then outstanding at the time
of such expiration or termination, Contractor shall not honor ary Orders placed after the
expiration or termination of this Master Agreement, or otherwise inconsistent with its
terms, Orders from any separate indefinite quantity, task orders, or other form of ,
indefinite detivery order arrangement priced against this Master Agreement may not be
placed after the expiration or termination of this Master Agreement, notwithstanding the
term of any such indefinite delivery order agreement.

22, Participants

a. Contractor may not deliver Products under this Master Agreement until a Participating
Addendum acceptable to the Participating Entity and Contractor is executed. The
WSCA-NASPO Master Agreement Terins and Conditions are applicable to any Order by
a Participating Entity (and other Purchasing Entities covered by thelr Participating
Addendum), except to the extent aliered, modified, supplemented or amended by a
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Particlpating Addendum, By way of iltustration and not limitation, this authority may
apply to unique delivery and invoicing requirements, confidentiality requirements,
defaults on Orders, governing law and venue relating to Orders by a Participating Entity,
indemnification, and insurance requirements. Statutory or constitutional requirements
relating to availability of funds may require specific language in some Participating
Addenda in order to comply with applicable law. The expectation is that these
alterations, modifications, supplements, or amendments will be addressed in the
Participating Addendum or, with the consent of the Purchasing Entity and Contractor,
may be included in the ordering document (e.g. purchase order or contract) used by the
Purchasing Entity to place the Order.

b. Use of specific WSCA-NASPO cooperative Master Agreements by state agencies,
political subdivisions and other Participating Entities (including cooperatives) suthorized
by individual state’s statutes to use state contracts are subject to the approval of the
respective State Chief Procurement Official. Issues of interpretation and eligibility for
participation are solely within the authority of ths respective State Chief Procurement
Official.

¢. Obligations under this Master Agreement are limited to those Participating Entities
who have signed a Participating ‘Addendum and Purchasing Entities within the scope of
those Participating Addenda. Financial obligations of Participating States ave limited to
the orders placed by the departments or other state agencies and Institutions having
available funds. Participating States incur no financial obligations on behalf of political
subdivisions.

d. WSCA-NASPO Cooperative Purchasing Organization L1.C is not a patty to the
Master Agreement. It is a nonprofit cooperative purchasing organization assisting states
in administering the WSCA/NASPO cooperative purchesing program for state
governiment departments, institutions, agencies and political subdivisions (e.g., colleges,
school districts, counties, cities, etc.) for all 50 states, the District of Columbia and the
territories of the United States.

e. State Participating Addenda or other Participating Addenda shall not be construed to
amend the terms of this Master Agteement between the Lead State and Contracior.

f. Participating Entities who are not states may under some circumstances sign their own
Participating Addendum, subject to the approval of participation by the Chief
Procutement Official of the state whete the Participating Entity is located.

23. Payment

Payment for completion of & contract order is normally made within 30 days following
the date the entire order is delivered or the date a correct invoice is received, whichever is
later. After 45 days the Contractor may assess overdue account charges upto a
maximum rate of two-thitds of one percent fpr month (8% per annum) on the outstanding
balance. Payments will be remitted by mail. Payments may be made via a State or
political subdivision “Purchasing Card” with no additional charge.

52



EXECUTION COFPY

24, Public Information.
This Master Agreement and all related documents are subject to disclosure pursuant to
the Purchasing Entity’s public information laws,

25, Records Administration and Audit.

a, The Contractor shall maintain books, records, documents, and other evidence
pertaining to this Master Agreement and orders placed by Purchasing Entities under it to
the extent and In such detail as shall adequately reflect performance and administration of
payments and fees. Contractor shall permit the Lead State, a Participating Entity, a
Purchasing Entity, the federal government (including its grant awarding entities and the
U.S. Comptroller General), and any other duly authorized agent of a governmental
agency, to audit, inspect, examine, copy and/or transcribe Contractor’s books, documents,
papers and records directly pertinent to this Master Agreement or orders placed by a
Purchasing Entity under it for the purpose of making audits, examinations, excerpts, and
transcriptions, This right shall survive for a period of three years following termination
of this Master Agreement or final payment for any order placed by a Purchasing Bntity
against this Master Agreement, whichever is later, to assure compliance with the terms
hereof or to evaluate performance hereunder.

b. Unless otherwise required by statute, audits and records inspection shall be limited
solely to review of non-confidential and non-proprietary records. Audits shail be
performed no more than once per calendar year, and no audits shall occur after the date
that is one year following termination or expiration of the Master Agreement, Contractor
has the right to dispute the results of any audit. In the event that & third party auditor Is
used, Contractor reserves the right to approve such auditor, which approval shall not be
unreasonably upheld. Additionally, the auditor must execute Contractor’s non-disclosure
agreement, Audits shall be at the expense of the entity or agency performing the audit.

b. Without limiting any other remedy available to any governmental entity, the
Contractor shall reimbutse the applicable Lead State, Participating Eatity, or Purchasing
Entity for any overpayments inconsistent with the terms of the Master Agreement ot
orders, which may be offset by any underpayments or underpayment of fees found as a
result of the examination of the Contractor’s records, which may be offset by any
overpayments.

¢. The rights and obligations herein right exist in addition to any quality assurance
obligation in the Master Agreement requiring the Contractor to self-audit contract
obligations and that permits the Lead State to review compliance with those obligations.

26. Administrative Fees

a. The Contractor shall pay to the WSCA-NASPO Cooperative Purchasing Organization,
or its assignee, 8 WSCA-NASPO Administrative Fee of one-quarter of one percent
(0.25% or 0.0025) no fater than 60 days following the end of each calendar quarter, The
WSCA-NASPO Administrative Fee shall be submitted quarteriy and is based on sales of
products and services (less any charges for taxes or shipping, and less any amount
payable for a state-imposed administrative fee requited by a state Participating
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Addendum in accordance with Subsection 26(b)). The WSCA-NASPO Administrative
Fee is not negotiable. This fee is to be included as part of the peloing submitted with

proposal.

b. Additionally, some states may require an additional fee be paid directiy to the state on
purchases made by Purchasing Entities within that state. For all such requests, the fee
level, payment method and schedue for such reports and payments will bs incorporated
into the Participating Addendum that is made 2 part of the Master Agreement, The
Contractor may adjust the Master Agreement pricing accordingly for purchases made by
Purchasing Entities within the jurisdiction of the state, Al such agreements shall not
affect the WSCA-NASPO Administrative Feo or the prices paid by the Purchasing
Entlties outside the jurisdiction of the state requesting the additional fee.

27. WSCA-NASPO Summary and Detailed Usage Reports

In addition to other reporis that may be required by this solicitation, the Contractor shall
provide the following WSCA-NASPO reports.

& Summary Sales Data. The Contractor shall submit quartetly salos reports directly to
WSCA-NASPO using the WSCA-NASPO Quarterly Sales/Administrative Fee Reporting
Tool found at hitp:/fwww.naspo.org/WNCPO/Calculator.aspx. Any/sll sales made under
the contract shall be reported as cumulative totals by state. Even if Contractor
experiences zero sales during a calendar quarter, a report is still required. Reports shall be
due no later than 30 day following the end of the calendar quarter (as specified in the

reporting tool).

b. Detailed Sales Data. Contractor shall alsc repott detailed sales data by: (1) state; (2)
entity/customer type, e.g. local government, higher education, K12, non-profit; (3)
Purchasing Entity name; (4) Purchasing Entity bill-to and ship-to Incations; (4)
Purchasing Entity and Contractor Purchase Order identifier/number(s); (5) Purchase
Order Type {c.g. sales order, credit, return, upgrade, deterinined by industry practices);
(6) Purchase Order date; (7) Ship Date; (8) and line item description, including product
number if used. The report shall be submitted in any form required by the solicitation.
Reports are due on a quarterly basis and must be recelved by the Lead State and WSCA-
NASPO Cooperative Development Teat no later than thirty (30) days after the end of
the reporting period, Reports shall be delivered to the Lead State and to the WSCA-
NASPO Cooperative Development Team electronically through a designated portal,
email, CD-Rom, flash drive or othes method as determined by the Lead State. Detailed
sales data repotts shall inciude sales information for all sales under Participating Addenda
executed under this Master Agreement. The format for the detailed sales data report for
WSCA-NASPO is attached hereto as Appendix D-1.

c. Reportable sales for the summary sales data report and detailed sales data report
includes sales to empioyees for personal use where authorized by the solicitation and the
Pasticipating Addendum, Report data for employees should be limited to ONLY the sfate
ity they are particlp ader the authority of (state and ageney. city, county,
istrict. etc.) and the amount of sales. No personal identification numbers, e.g.
rity numbers or any other pumerical identifter, may be

names, are social secn
submitted with any report.
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d. The Reporting Requirements in section 16 of Attachment D, Mandatory Requirements
and Desirable Criteria, are in addition to the reporting required in this section 27,

e. Timely submission of these reports is a material requirement of the Master Agreement,
The recipient of the reports shall have exclusive ownership of the medin containing the
reports. The Lead State and WSCA-NASPO shall have 2 perpetual, irrevocable, non-
exclusive, royalty free, transferable right to display, modify, copy, and otherwise use
teports, data and information provided under this section.

28. stundard of Performance and Acceptance.
Section 2.7 of the Master Agreement sets out the provisions for inspection and
acceptance.

29. Warranty
Section 2.8 of the Master Agreement sets out the applicable warranties.

30. System Failure or Damage
(RESERVED]

31, Title of Product

Upon Acceptance by the Purchasing Entity, Contractor shell convey to Purchasing Bntity
titfe to the Product free and clear of all liens, encumbrances, or other security interests.
Transfer of title to the Product shall Include an lirevocable and perpetual license to use
any Embedded Software in the Product, If Purchasing Entity subsequently transfers title
of the Product to another entity, Purchasing Entity shell have the right to transfer the
license to use the Embedded Software with the transfer of Product title, A subsequent
transfer of this software license shall be at no additional cost or charge to either
Purchasing Entity or Purchasing Entity’s transferee.

32. Waiver of Breach

Fallure of the Lead State, Participating Entity, or Purchasing Entity to declare a default or
enforce any tights and remedies shall not operate as a waiver under this Master
Agreement or Perticipating Addendum. Any waiver by the Lead State, Participating
Entity, or Purchasing Entity must be in writing. Watver by the Lead State or
Participating Entity of any default, right or remedy under this Master Agreement or
Participating Addendum, or by Purchasing Entity with respect (o any Purchase Order, or
breach of any terms or requirements of this Master Agreement, a Participating
Addendum, or Purchase Order shafl not be construed or operate as a waiver of any
subsequent default or breach of such term or requirement, ot of any other term or
requirement under this Master Agreement, Participating Addendum, or Purchase Order.

33, Assignment of Antitrust Rights

Contractor irtevocably assigns to a Participating Entity any claim for relief or cause of
action which the Contractor now has or which may accrue to the Contractor in the future
by reason of any violation of state or federal antitrust laws (15 U.S.C. § 1-150ra
Participating Entity’s state antitrust provisions), as now in effect and as may be amended
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from time to time, in connection with any goods or services provided to the Contractor
for the putpose of carrying out the Contractor's obligations under this Master Agreement
or Participating Addendum, including, at a Participating Entity's option, the right to
control any such litigation on such claim for relief or cause of action.

34. Debarment

The Contractor certifies that neither it nor its-principals are presently debarred,
suspended, proposed for debarment, declared ineligible, or voluntarily excluded from
participation in this transaction (contract) by any governmental department or agency.
This certification represents a recurring certification made at the time any Order is placed
under this Master Agreement. If the Contractor cannot certify this statement, attach a
written explanation for review by the Lead State,

35, Governing Law and Venue

8. The procurement, evaluation, and award of the Master Agreement shall be governed by
and construed in accordance with the laws of the Lead State sponsoring and
administering the procurement. The construction and effect of the Master Agrecment
after award shall be govemed by the law of the state sexving as Lead State (in most cases
also the Lead State). The construction and effect of any Participating Addendum or
Order against the Master Agreement shall be governed by and construed in accordance
with the laws of the Participating Entity’s or Purchasing Entity’s State.

b. Unless otherwise specified in the RFP, the venue for any protest, claim, dispute or
action relating to the proourement, evaluation, and award is in the Lead State. Venue for
any claim, dispute or action conceming the terms of the Master Agreement shall be in the
state serving as Lead State, Venue for any claim, dispute, or action concetning any Order
placed against the Master Agreement or the effect of a Participating Addendum shall be
in the Purchasing Entity’s State.

¢. If a claim is brought in a federal forum, then it must be brought and adjudicated solely
and exclusively within the United States District Court for (in decreusing order of
priority): the Lead State for claims relating to the procurement, evaluation, award, or
coniract performance or administration if the Lead State is a party; the Participating State
if a named party; the Participating Entity state if a named party; ar the Purchasing Entity
state if a named party.

36. WSCA-NASPO eMariet Center

a, In July 2011, WSCA-NASPO entered into a multi-year agrectent with SciQuest, Inc.
whereby SciQuest will provide certain electronic catalog hosting and management
services to enable eligible WSCA-NASPO entity’s customers to access a central online
website to view and/or shop the goods and services available from existing WSCA-
NASPO Cooperaive Contracts. The centrat online website is referred to as the WSCA-
NASPO eMarket Center Conttactor shall either upload a hosted catalog into the eMatket
Center or integrate a punchout site with the eMarket Center.

b. Supplier’s interface with the eMarket Center. There is no cost charged by SciQuest to
the Contractor for loading a hosted catalog or integrating a punchout site.
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¢. At a minimum, the Contractor agrees to the following:

(1) Implementation Timeline: WSCA-NASPO eMarket Center Site Admin shall
provide a written request to the Contractor to begin enablement process. The Contractor
shall have fifteen (15) days from receipt of written request to work with WSCA-NASPO
and SciQuest to set up an enabjement schedule, at which time SciQuest’s technical
documentation shall be provided to the Contrastor. The schedule will include future calls
and milestone dates related to test and go live dates, The contractor shafl have a total of
Ninety (90) days to deliver either a (1) hosted catalog or (2) punch-out catalog, from date
of receipt of written request.

(2) WSCA-NASPO and SciQuest will work with the Contractor, for Contractor to
provide s punch-out catalog as further described below. WSCA-NASPQ, SciQuest and
Contractor may at a later date discuss provision of a hosted catalog by Contractor, and if
agreed to by Contractor, Contractor may provide a hosted catalog as further described
below. . Whether hosted or punch-out, the catalog must be strictly limited to the
Contractor’s awarded contract offering (e.g. products and/or services not
authorized through the resniting cooperative contract should not be viewable by
WSCA-NASPO Participating Entity users).

(2) Hosted Catalog. By providing a hosted catalog, the Contractor is
providing a list of its awarded products/services and pricing in an electronic data
file in a format acceptable to SciQuest, such as Tab Delimited Text files. In this
scenarlo, the Contractor must submit updated electronic data as approved
quartetly only if there is price changes to the eMarket Center for the Lead State’s
approval to maintain the most up-to-date version of its product/service offering
under the cooperative contract in the eMarket Center.

(b) Punch-Out Catalog, By providing a punch-out catalog, the Contractor
is providing its own online catalog, which must be capable of being integrated
with the eMarket Center as a. Standard punch-in via Commerce eXtensible
Markup Language (cXML). In this scenario, the Contractor shall validate that its
online catalog is up-to-date by providing a written update quartetly if there are
price changes to the Lead State stating they have audited the offered
products/services and pricing listed on its online catalog however, paper pricing is
subject to the RISI Index. The site must also return detailed UNSPSC codes (as
outlined in line 3) for each line item. Contractor also agrees to provide e-Quote
functionality to facilitate volume discounts.

d. Revising Pricing and Product Offerings: Any tevisions (whether an increase or
decrease) to pricing or product/service offerings (new products, altered SKUs, etc.) must
be pre-approved by the Lead State and shall be subject to any other applicable restrictions
with respect to the frequency or amount of such revisions, However, no cooperative
contract snabied in the eMarket Center may include price changes on a more frequent
basis than once per quarter. The following conditions apply with respect to hosted
catalogs:
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(1). If pricing has been approved and falls within & quarter the updated
priclng files are required by the 1st of the month and shall go Into effect in the
eMarket Center on the 1st day of the month following the requested increase (i.e.
file received on 1/01/15 would be effective in the eMarket Center on 2/01/15).
Files received after the 1st of the month may be delayed up to a month (i.e. file
reccived on 11/06/14 would be effect in the eMarket Center on 1/01/15).

(2) Lead State-approved price changes are not effective until implemented
within the eMarket Center. Ercors in the Contractor’s submitted pricing files will
delay the implementation of the price changes in eMarket Center.

¢. Supplier Netwotk Requirements: Contractor shall join the SciQuest Supplier Network
(SQSN) and shall use the SciQuest’s Supplier Portal to Import the Contractor’s catalog
and pricing, into the SciQuest system, and view reports on catalog spend and
product/pricing freshness. The Contractor can receive orders through electronic delivery
(XML) or through low-tech options such as fax, More information about the SQSN can
be found at: www.sciquest.com or call the SciQuest Supplier Network Services team at
800-233-1121.

f. Minimum Requirements: Whether the Contractor is providing a hosted catalog or a
punch-out catalog, the Contractor agrees to meet the following requirements:

(1) Catalog must contain the most cutrent pricing, including all applicable
administeative fees and/or discounts, as well as the most up-to-date product/service
offering the Contractor is authorized to provide in accardance with the cooperative
contract; and

(2) The accuracy of the catalog must be maintained by Contractor throughout the
duration of the cooperative contract between the Contractor and the Contract
Administrator; and /

(3) The Catalog must include a Lead State contract identification number; and
{4) The Catalog must include detailed product line item descriptions; and
(5) The Catalog must include pictures when possible; and

(6) The Catatog must include any additional WSCA-NASPO and Participating
Addendum requirements. Although suppliers in the SQSN normally submit one (1)
catalog, It is possible to have multiple contracts applicable to different WSCA-NASPO
Particlpating Entitics. For example, a supplier may have different pricing for state
government agencies and Board of Regents institutions. Suppliers have the ability and
responsibility to submit separate contract pricing for the same catalog if applicable. The
system will deliver the appropriate conttact pricing to the user viewing the catalog.

g. Order Acceptance Requirements: Contractor must be able to accept Purchase Orders

via fax or cXML. The Contractor shall provide positive confirmation via phone or email
withln 24 hours of the Contractor’s receipt of the Purchase Order. Ifthe Purchasing
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Order is received after 3pm EST on the day before a weekend or holiday, the Contractor
must provide positive confirmation via phone or email on the next business day.

h. UNSPSC Requirements: Contractor shall support use of the United Nations Standard
Product and Services Code (UNSPSC). UNSPSC versions that must be adhered to are
driven by SciQuest for the suppliers and are upgraded every year. WSCA-NASPO
reserves the right to migrate to future versions of the UNSPSC and the Contractor shall
be required to support the migration effort. All line items, goods or services provided
under the resulting statewide contract must be associated to a UNSPSC code. All line
items must be identified at the most detailed UNSPSC levei indicated by segment,
family, class and commodity. More information about the UNSPSC is available at:
hitpi//www.unspsc.com and http://www.unspsc.com/FAQs.asp#howdoesunspscwork.

i. Applicability: Conttactor agrees that WSCA-NASPO controls which confracts appeat
in the eMarket Center and that WSCA-NASPO may elect at any time to remove any
supplier’s offering from the eMarket Center.

j. The Lead State reserves the right to approve the pricing on the eMarket Center. This
catalog review right is solely for the benefit of the Lead State and Participating Entities,
and the review and approval shall not waive the requirement that products and services be
offered at prices (and approved fees) required by the Master Agreement and shalf not
modify the pricing terms as set forth in the Master Agreement.

k. Several WSCA-NASPO Patticipating Entities currently maintain separate SciQuest
eMarketplaces, these Participating Entities do enable certain WSCA-NASPO
Cooperative Contracts. In the event one of these entities elects to use this WSCA-
NASPO Cooperative Contract (available through the eMarket Center) but publish to their
own eMatketplace, the Contractor agrees to work in good faith with the entity and
WSCA-NASPO to implement the catalog. WSCA-NASPO does not anticipate that this
will require substantial additional efforts by the Contractor; however, the supplier agrees
to take commerciatly reasonabie efforts to enable such separate SciQuest catrlogs,

(February 2014)
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Exhibit E

SPECIFICATIONS

1 GENERAL PROVISIONS:

11  SILENCE OF SPECIFICATIONS: The apparent silenco of the
specifications as to any detail, or the apparent omission of a detaifed
description concerning any point, shall be interpreted as requiring that
Contractor shall perform to only the best commercial practice and that
Contractor shall supply and incorporate into Goods only materials and
workmanship of first quality. However, if any omitted specification
results in ambiguity as to material characteristics of the Goods, and
inclusion is necessary to enable a reasonable person in the particular
industry to properly Identify such characteristics, and Contractor failed to
seek a formal request for solicitation change during the soficitation process
for the Master Agreement, then Contractor shall be required to provide
Goods meeting Purchasing Entity’s needs with regard to any omiited
specification.

12 ADHERENCE TO THE SPECIFICATIONS: Deviations from
specifications discovered after purchase shall be corrected by Contractor
at tio cost to Purchasing Bntity.

2 SPECIFICATIONS:

See Attachment D from Contractor’s response to the RFP, beginning on the
following page.

All references to “Proposet” or “we” or “our” in the attached Attachment D refer to
Contractor under this Master Agreement and any Participating Addenda or
Contracts issued pursuant to this Master Agreement.

All references to “You” or *“Your” or “Customer” refer to the Participating Entity
or Purchasing Entity, as applicable.

PART I: MANDATORY REQUIREMENTS
1. Is the Proposer offering producis to all WSCA-NASPO Participating States?

Yes | No
X

2. Is the Proposer offering products only to an individual State or to several States (but
not all WSCA-NASPO States)? If a Proposer submits a Proposal for a single State or
several States, the Proposer must identify the single State(s) in its proposal:
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Office DepotjMax is submiting for all WSCA-NASPO Participaling States.

Note: If Proposer is only proposing for a specific State, the Proposer must respond to
and meet all of the Mandaiory Requirements and are strongly encouraged fo provide
responses to all the applicable Desirable Criteria in Attachment D, If any questions
relating to the Mandatory Requirements are missed or there is o response, Proposer may
not be considered for an award, some responses must appeat on this form as indicated

and some responses should appear on scparate sheet(s).

DAS PS teserves the right to make multiple awards, or to award in whole or in part, if
deemed to be in the best interest of the WSCA-NASPO Participating States.

3. PRODUCT CATEGORY DESCRIPTIONS
There are two tracks, Proposers must propose el items for each category within each

track proposed.

1. There is a Standard Office Supplies Track, which witl consist of a full-line of
office supplies including some that meet the minimum environmental
specifications for each product category as detalled below).

2. ‘There is a Green Office Supplies Track, which will consist only of products that
meet the minimum environmental specifications for each category as detailed
below.

Proposets may choose to propose for both Track 1: Standard Office Supplies and Track 2:
Green Office Supplies or Proposers may choose to propose only for the track they are
most qualified such as Track 1 only or Track 2 only. Proposers must identify the track or
tracks they are proposing.

Is Proposer submitting an offer for Track 1: Standard Qffice Suppiies?

Yes No
X

Is Proposer submitting an offer for Track 2: Green Qffice Supplies?

Yes No
X

CATEGORY LISTING BY NUMBER AND DESCRIPTION

The Category list below includes the estimated spend for the year 2013, for the current
WSCA-NASPO Participating States, by including the estimated spend by category it is
intended to provide Proposers the ability to understand what the potential spend might be
by category, the categories below include items that may be considered green. The
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estimated spond is in nio way a guarantes and should not be considered an actual total
dollar spend for the future,

[ Categorty . -3 - T

T DGIOPIOR o ] o ey o Aty

1 Adhaswes. Glues, Glue sticks, Adheswo .
Removers
Dictionaries, Thesauruses, Diaties,
Tickets, Reference Sets, ote.
Archive Boxes, Cardboard Boxes,
Storage Containers
Award Frames, Displays, Plagues,
Certificates
5 Badges, Badge Holders, Lanyards
Batteries, Chargets, UPS Power
6 Supplies, Surge Protectors, Extension
Cords :

2
3

Binder Clips, Paper Clips, Panel Clips,
7 Pushpins, Thumbtacks, Safety Pins,
Rubber Bands, Soissors, Shears, Cutters,
Trimmers, Hole Punches
Bindets, Combs, Rings, Spines
o Book Cases, Book Ends, Book Shelves
White Boards, Bulletin Boards, Cork
10 Boards, Basels, Poster Boards, Display
" Rails
Appointment Books, Phone Message
Books, Statement Books, Fax Message
11 Books, While You Were Out Books,
Forms, Calendars, Deskpads, Refills,
Planners
12 Garbage Can Liners, Shredder bags
i3 Carts, Handtrucks
CDs, DVDs, Casseite Tapes, Tape
Cartridges, CD and DVD Cases, CD and
DVD Storage, VHS Tapes, Computer
14 Disks and Diskettes, CD Mailers,
Ribbons, Computer Bags and Cases,
Camera Film, Photo Paper, Camera Bags,
Camera Cases
13 Chair Mats, Door Mats, Floor Mats,
Anti-fatigue Mats
16 Clocks, Hooks, Lamps (including Desk
Lamps and Light Bulbs)
17 Correction Fluid, Correction Tape,
Correction Pens

oo
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19

20

21

22

23

24

25
26

27

28

29

30

K] |

32

33

EXECUTION COPY

Food Service Ware: Cups, Spoons,
Forks, Plates, Bowls
Breakroom Cleaners: Dusters, Computer :
Air Dusters, Wipes, All Purpose
Cleaners, Bathroom Cleaness,
Disinfectants, Sanitizers, Hand Soaps,
Glass Cleaners, Air Fresheners, Dust
Pans, Stainless Steel Cleaners,
Microfiber Cloths, Kitchen Cleaners,
Fumniture Cleaners and Other Cleaning
Supplies

Chalk Erasers, Dry Brase Erasers, Chalk
Calculators, Digital Voice Recorders,
Typewriters, Cameras, Fans, Heaters,

Laminators, Shredders, Pencit
Sharpeners, Air Cleaners

! First Ald, Hand Lotions, Hand Sanitizers,

Pain Relief; Gloves, Safety Supplies
Headsets, Headset Accessories,
Headphones
Ink Pads, Refills, Calculator Ink, Stamps,
Caloulator Spools, Adding Machine
Tape, Cash Register Tape, Wide Format
Paper Rolls
_ Knives, Cutters, Blades, Scrapers
Labels, Label Makers, Label Holders

Mailing Tubes, Maiting Tubs, Packaging,
Envelopes, Fingertips, Letter Openers,
Moistener, Butcher Papor
Markers, Highlighters, Felt Pens
Mice, Keyhoards, Wristrests, Keyboard
Pads, Mousepads, Keyboard Trays,
Speskers
Papet: Notebooks, Notepads, Pads of
Paper, Sticky Notes, Easel Pads,
Stationery Paper

Office Organizets, Inboxes, Copyholdets,
Pen and Pencil Holders, Wasfebaskets,
Drawers, Desktop Shelves )
Paper (including Copy Paper except for |
paper in category 49, Writing Paper;
Color Paper, etc.)
Pencils, Pencil Erasers, Mechanical
Pencils, Lead Refills, Pens, Pen Refills



35

36

37
38

39

40

41

42

43

44

45

46

New 47

48
49

Protractors, Rulers, Yardsticks,
Compasses, Engineer Triangles,
Measuring Tapes
Report Covers, Files, Pile Folders,
Pocket Files, Portfolios, Jackets, Inseris,
Folder Frames, Dividers, Wallet Flles,
File Guides, Index Cards, Business
Cards, Card Holders, File Indexes, Tabs,
Ledgers, Tab Reinforcements, Tags,
Sheet Protectors, Letters, Numbers,
Fastenets, Fastener Bases, Clipboards,
Flag Tape

Signs, Sign Holders, Flyer Holders,
_Racks, Literature Displays, Name Plates
Staplers, Staplos, Staple Removers
Storage Cabinets, Filing Cabinets, File
Storago Systems, Rails
Tape, Tape Dispensers, Embossing Tape,
Veloro Products
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Breakroom Paper Products: Tissue, Paper

Towels, Napkins

‘Yonor Cartridges, LaserJet HP Brand .

only including High Yield (Track 1:

All Other HP Brand Toner and Ink
Cartridges, Fusers, Kits, Drums (Track 1:
Standard Office Supplies Only)
‘Toner and Ink Cartridges, Fusers, Kits,
Drums, All Other Brands (Track 1:
Standard Office Supplies Only)
High Yield, Remanufactured and Blo-
based Toner and Ink Cartridges (Track 2:
Green Office Supplies Only)
Transparency Film, Transparency Paper,
Laminating Supplies, Laminating
Pouches
USB Drives, Flash Memory, Zip Disks
*School Supplies": Art Paper, Art
Supplies, Construction Paper, Crepe
Paper, Patrit, Game/Learning Tools,
Crayons
Un-Categorized Spend
. Paper Price (Based on RIS!) (Including

Recycled-Content Paper)
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PART 2: MANDATORY MINIMUM REQUIREMENTS

For each requirement in Part 2: Mandatory Minimem Requirements, Proposers are
required to provide a detailed response to demonstrate Proposer’s ability to meet the
requirement. If additional pages are necessary to provide an explanation Proposer will
need to make sure that cach response is numbered and in the same order below. Also see
Attachment DD Supplemental (Spread Sheet):

1. Key Persons: Proposer must identify Key Persons who will be responsible for this
Master Agreement, including their resumes of background, experience, and expertise
related to the Master Agreement and WSCA-NASPO Participating Addendums, Each of
Proposer’s key personnel working on this Master Agreement must have at least one year
of experience in praviding services related to an Office Suppiies and Services Master

Agreement.

Office Depol{Max presants an account managemant team who is tamiliar with the delaills of
WSCA-NASPO and the State account. The leam has managed agreements in similar roles and
with similar responsibilities, and has worked succeasfully with organizations to slraamiine thelr
procurement programs, by implementing strategic changes lo reduce costs, improve cfficiencies,
help with sustainability Inflialives, provide bstter visiblifty and control of their spend.

Jim Chatfield, National Account Manager will continue {o lead the WSCA-NASPO and the Siate
account. Jim is the primary point of contact and is responsible for building client reletionships and
maintaining customer satistaction. Jim has over 23 years experience with the State and 5 years
with WSCA-NASPO, 30 years in total with Office DepotjMax. Jim is confinsously backed by a
Maneging Director and a team of sales professionals. Tony Joordans, National Acgount Manager
for state contracts and business will work with Jim to support and promote the WSCAMNASPO
coniract with his knowledge on State of Utah in the past RFP and 15 yesrs of experience at
Office DepotiMax. These Individuals have been extensively trained on Office DepotjMax
offerings. Coflectively, this team will work ogether as one to help gulde and set WSCA-NASPO
and the State’s purchasing goals, recommending process improvements, quantifying total
savings and helping achieve sustalnabilily and community objectlves.

Submit a listing of each person that will be dedicated to account management along with
the key executive personnel that will be supporting the WSCA-NASPO Master

Agreement(g).

Alabama: AL Billy Grimmett PSS Afm“ &:fmsn‘;:: IggM
Alaska: AK Pa:s.inl:lgrl::»gr::ltavgss Stewar? %m[:mn DSM
pizone: A ot Watkaell PSS DanilDurca 05
pra—— o e ey
Galiomia: GA paul Mol PSS Elen Bozore DOM
Colorado: CO p;mm:ﬁ:;ss Jei:fgmﬁkehhg%m
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. Claudia Hughes VP Scott Ruht PSS
Gonnecticut: CT Scoft Ruhl PSS Drevs Tuller DSM
. Claudia Hughes VP Tony Nucera MD
Delaware: DE Scolt Ruhl PS5 Larry Elliolt DSM
.. Jim Poliman VP Terry Sterck MD
Florida: FL. Billy Grimmel PSS Morsie Norwood DSM
. Jim Poliman VP Stephania Sgroi MD
Georgla: GA Billy Grimmelt PSS Charrell McLean DSM
y Tim Burgell VP Dan Zelile MD
-Miiawalt bl paul Marlorefia PSS Earl Uyohara VBDM
{daho: ID Tim Burgelt VP Beth Gray MD
) Paul Martorella PSS Kyle Brown DSM
Minais: IL Chris McEntee VP Bab Ramiet MD
) Mark Matranga PSS Elaine Maheras DSM
) Claudia Hughes VP Kevin Wierenga
IS I Scolt Ruht PSS Jeff Taggart DSM
lowar: 1A Chris McEntee VP Chad Lambeit MD
) Mark Malranga PSS Ken Bruntz DSM
. e Chris McEnteg VP Chad Lambert MD
Kansag: K& Mark Matranga PSS Joff Whetstone DSM
. Jim Pollman VP Tim Jackson MD
Kentucky: KY Billy Grimmet PSS Steve Wilton DSM
s Jim Polman VP Tim Jakson MD
Loulsiana: LA Billy Grimmett PSS Leo Kearns - DSM
' Claudia Hughes VP Brian Abromovage MD
Maine: ME Scott Ruhl PSS Drew Tuller DSM
. Jim Pollman VP Brad Shaw MD
Maryland: MD Billy Grimmelt PSS Dan Lindner DSM

Massachusefts: MA

Claudia Hughes VP
Scott Ruhl PSS

Brian Abromovage MD
Drew Tuller DSM

Michigan: MI s B Eheehan DSM
Minnesata: N Vare Maonga PSS Kaaren Burgul DS
Mississippi: MS B‘;IIII; gﬁ&"&f& r:,gs g i‘é’«“’.ﬁi’?ﬁ?"oﬁﬁ
Missour: MO itk alianga PSS Yo Hindaier DS
fontana: MT Pa::"l:dgxggrzll:avgss Kgl:“‘;f%ﬁg g‘gm
Nebraske: NE ek Masanga PSS Can Bruntz DS
hgvads: RV pali"&gﬁﬁiﬁavgss Dale Raddan DSM
Nevs Hampshire: NH c';‘::‘iig l:{:tgnlh.;‘sgp Bri?;: :ﬁm&vggseMMD
New Jersey: NJ c'asl;ﬂat algg[h e;’sssv ? ;ﬁyggﬁﬁggﬁ
e Mdo: i Pa s P58 R Beyer Dl

68



New York: NY
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Brian Abromovage MD
DSM DOrew Tuller

North Careling: NC

Jim Poliman VP
Billy Grimmeit PSS

Stephanie Sgroi MD
Charrell Mcl.ean DSM

North Dakota: ND

Chris McEntee VP

Chad Lambert MD

Mark Malranga PS8 Kaaren Burgwald DSM

s s

oxoma: o e ey
Oregon: OR Pa:i;"n‘ngg?r::ltavgss Cargfgﬁ::xlo'fgsm
e Gl s VP oy
Rhode lsland; Rl O ool Rubl PSS ot Botor JODM
Jim Pollman VP Stephanie Sgroi MD

South Carolina: SC

Billy Grimmetl PSS

Charrall McClean DSM

Scuth Dakota: SD

Chris McEntee VP

Chad Lamberd MO

Mark Matranga PSS Ken 8ruptz DSM
. Jim Poliman VP Tim Jackson MD
Isnoesses: T gilly Grimmelt PSS Deb Rankin DSM

Texas: TX

Chris McEntee VP

Mike McDonnel MD

Mark Malrange PSS Lisa Sealhammaer DSM
Utah: UT Tim Burgett VP Joff Swiatek MD
' Paul Martorella PSS | Kyis Brown DSM

. Claudia Hughes VP Brian Abromovage MD
Vermont: VT Scoll Ruhi PSS Drew Tulier DSM
. Jim Poliman VP MD Brad Shaw
Virginia: VA Billy Grimmett PSS Brad Raisor DSM

. Tim Burgelt VP Beth Gray MD
Washington: WA Paul Mertorella PSS Stewart Christensen DBM

Jitn Pollman VP

Jeff Frazier MD

West Virginia: WV BHlly Grimmelt PSS (3ryan Heeb — DSM
) . Chris McEnlee VP Bob Ramiet MD
Wisconsin: Wi Mark Matranga PSS Elging Maheras DSM
. Tim Burgelt VP Beth Gray MD
Wyoming: WY Paul Marlorella PSS Jenpifer Heiden DSM

Proposer must ptovide a toll-free telephone number and a listing of the following
personnel, along with their years of industry experience and years of employment with

Proposer’s organization, who will be supporting the Master A

NASPO within cach Participating State:

2. Administration and Management

greement and the WSCA-

Office Depol|Max provides a full range of local and national resources fo support our customers.
Al each Office Dapot{Max location, local support consists of an Account Manager and specialists

for office supplies, pape

and the State’s prime resource for in-depl
Manager for participating stales,

¢ and toner. These Account Managers and Spaclalists are WSCA-NASPO
h product knowledge. Provided below is each Accounl
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Steve Henson: 15 years with Office DepotlMax, 20 years in the industry

Rob Boyer: 15 years with Office Dapoljiax

Afizona

Kelli Roy: 6 years with Office DepoljMax

Kim lllyes: 3 years with Office Depot[Max

Daniel Durda: 8 years with Office DepoliMax

Arkansas

Ashley Parker: 7 years with Office DepoljMax

Allon Gampbell: 7 years with Office Depotifiax

Michelle Oliver: 12 years with Office DepotjMeax

Shana Smith: 15 years with Office Depot|Max

Hawaii

Eart Uyehara; 39 years with Office Depoliidax

Cheryl Cobile: 12 years wilh Office Depot|Max, 29 years in the industry

[daho

Sashi Tatsumi: 8 years with Office Depot|Max

Linda Davis: 9 years with Office DepotjMax

Duane Nolen: 18 years with Office Depollitax

Missouri

Kenneth Fike: 8 years with Office DepotjMax

Todd Hinderliler: 15 years with Office Depot|Max

Montana

Rebssca Muillen: 8 years with Office DepotlMax

Sean McLinn: 5 yaars with Oiffice Dapot|{Max

Nevada

Karen Anne Tomasello: 34 vears with Office DepoljMax

Dawn Herndon: 10 years with Office DepoilMax

Dale Reddean: 16 years with Office Depot|Max

Oregon

>athy Schemenauer: 36 yoars with Office DepatiMax

Rick Mealey: 34 yoars with Office DepoliMan, 36 years in the induslry

Pat Berg: 20 years with Office DepoljMax, 26 years in the induslry

Tim Hopson: 28 years with Oifice DepoljiMex, 32 years in the induslry

Don Andrews: 18 vears with Qffice Depot|Max, 28 years in the industry

Jascn Thorud: 8 years with Office DepotiMax

L.ee Ann Pyiel: 2 vears wilh Office Depat|Max

South Dakola

Caleb Swenson: 3 years with Office DepotiMax

Utah

Pamon Wikde: 18 vears with Office DepotjMax

Erin Alvord; 18 yaars with Office DapolfMay, 20 years in the industry

Trevor Hirschi: 5 years with Office DepoljMax

Larry Kendeli: 20 years with Office DepotiMax, 28 years in Iha industry

b. Sales and Sales Management

Office DepotjMax Account Managers have an unmatched ability to sireamline a customer’s
purchasing program. Wilh over 1,400 highly trained Account Managers and District Sales
Managers nalionwide, our dedicated leams have the knowledge and know how to evaluate your
procurement program and implemaent efficlency, cost savings and conirol.

Office DepotjMax Account Managers provide the personal altention you deserve and require.
Theit main responsibifity is geated toward buliding client relationships by being your dedicated
resource and trusted advisor. Account Managers implement and meintain a strategic purchasing
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program that accomplishes category consolidation expsnse management, and most importantly,
jowers your overall procuremant cosls, You can count on every one of our Account Managets to:

Understand your office supply, paper and toner product needs.

Raspond promptly to your quastions and incuirles.

GCoordinate and conduct on-sile requisitioner training.

Offer recommandations of lower-cost alternate products and Green Rems.

Analyze usage lo ensure thal the highest use tems recaive the deepest discounts.
Present confinuous protess improvemenl opportunities.

Pursue streamline opportunities where they exist to meet WSCA-NASPG and the Siale's
goals and objectives,

¢. Customer Service Agents

« 2 & ¥ & o 4

Office DepotjMax employs approximalely 1,000 Customer Advocates with the ekills, knowledge
and experlise ta proactively service a broad range of Office Depot]Max customers. Our vision is
to offer world-class setvice, consistenlly lower our cost of opetation, and add velue to the
relationships with our customers.

Customer Sorvice Numbers: 877.969.0MAX (8628)
National Customer Service Desk: 888.777.4044

This nationwide toli-free number routes io one of our Customer Service Centers loceted in Peru,
Iiinois, Oltawa, Hiinols and Bristol, Virginia. These Customer Service Suppon Centers operate
from 6:00 am to 9:00 pm (CST) Monday through Friday. Office Depol|Max associales are
availabla for web cotaboration from 7:00 am to 7:00 pm {CST).

In order 10 engure the highest level of service from Office DepotiMax, every new Customer
Advocale receives a minimum of 140 hours of initial icaining in their first month on the job. Wa
aiso provide ongoing relraining and continuous education.

H WSCA-NASPQ and the Stale have unique business rules and needs regarding customer
service inquiries, we would work with you o determine the type of service your account
requires. In some cases, a dedicated \eam may be assigned to handie the accounts of large,
high-profile, complex customers. All Custemer Advocates havae immediale access to detailed
notes about every customer, which assisls them in servicing each account efficiently. This
means that regardtess of the size of the account, all customers receive the same lovel of
exceplionat service.

Curronl WSCA-NASPO Dedicated Support Teams:
Web Assistance: 800.832.8132 x2
Salas Support Account Maintenance: 866,276.9017

Ouboarding and Trausitlopjug Customers
Customer Service Numbers: 888.777.4044

This nationwide toll-free number routes to our Gustomer Service Centar that operates from 7.0
am to 8:00 pm (EST).

2. Website, Online Catalog and Ordering Capabjlities:

As described in the Executive Summary In Altachment C, Office Depot|Max is propesing the use
of two online ordering platforms: curren! customers will continue lo use the legacy OfficeMax
website and onboarding andfor transitioning customers will be implemantad on the Office Dapot
piatform, Office Depot|Max's interns! ordering systems have similar features and ara high-
performance digital commerce vehicles that will make your arganizallon’s procurement process
an efficlent, hassle-fres experience. In the following questions, we detsil the powerful capabilities
of ihese staie of art ecommerce platforms,
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2.3, Proposer must describe its web capabilities and provide information about its
ordering website.

Cuirent Office Depot|Max customers will continve 10 use offivemaxworkplace.com 85 your ordering
website, This digita ordaring plalfornt is designed to ba similar fo a consumer website so that
users can easily place orders with minimad training required, Our websile connects with our
account databases and integrates customer recognition software which allows for end user
customization, ordar history, and reporting. We also support complex business requirements that
allow your organization complete control over procurement process, WSCA-NASPO and the
State can establish custom business rules and parameters, Including:

+  Usger Actlvation. You deside who gets access lo internet ordering with & unique login
identity.

«  Customizod Rights and Controls. You can assign specific righte and restrictions o users
andror workgroups, which may vary among different branches of your organization,

«  Gvorslght Capabilities. You can monitor purchasing aclivity within your
organization.

+  Shared Shopping Lists. Your organization can creale and save
shopping lists of specific items and give access to certain users o
workgroups lo utilize,

. Contracted ltems. End users will be able 1o see confracted items
marked with a conltrect indicator-—8 “c” in an grange box.

(User Ordering Tools

Your organization can also shape the purchasing process by using any
combination of these checks and balances, applied o individual users or
groups:

«  Order Approval. Stipulale users that require order approvals, configured
as all-or-none approvals and approval by exception (i.e.. if an order comtains a reslricted
item).

+  item Restrictions. Identify cerlain merchandise categories or a custom list of items as “not
company preferred,” “routes for approval,” or *not purchaseble” to guide vser ardering
behavior.

+  Dollar Limlits. Establish a minimum andior maximum dolar limit for orders.

+  Prices, Display list prices, your speclal prices, or no prices al all.

+  Credit Cards, Selup any number of carda, assign afiases, and determins who can uss each

card.

Onboarding and transitioning customers will be implemented to buginess.officedepot.com @s their
ordering site. This robust and award winning webslte has been recognized as one of the Top &
Woehsites on the net for its features, user friendtiness, and high volume of activity. The ever-
avolving architecture of Ihe site is designed to provide a one-stop referencefresearch tool,
increase productivity, reduce expenses and lower the overall cost of managing the office products
commodities. Our contract customer wab sile offers the following edvantages:

Excellent Management Tools!

+  Online Reporting — 12 months of downloadable and exportabie order history {cost
contor, ship-to, user, ltem SKU, otc.) readily avallable

+  Green Spend Reporting: Self-serve green spend dashbosrds to show the
environmental aspects of your purchasing

«  Bultetln Board — Communicate program Information to end users and post your logo

«  Bliling information - POD verification, reprints of invoices or packing silps

+  8et ?pendlng Limlts - Create hlerarchy restrictions, approvals, workflow process
levals

+ Restrict lkems - At the usar level by department, class, item antllor dollar amounts

< Emall Approval Relaase ~Online emall approval release (HTML)

«  Price Verlfication ~ View contract prices on all ltems
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«  Roaltime credit card authorizefion

«  Adminigtrator User — Approved management ‘super users® have the ablllly to change
personal profiles, ship-to's, restrictions, approvais, etc.

«  Greate Profiles — Define paramoters/capabilities for each user as well as all their
Information

+  Group Lagin Identities — Optional singlo login for cost centers, Jocations, departmants,
etc

+  GPS Order Status ~ Know eXactly where your packages are from the fime you ‘click’
your order to when the packages arrive at your desk, including elactronic signature

capture
.+ Hest Value ftems — Best value items are identified and float to the top of all searches

+  Four Accounting Flelds - Easlly customizo and identify cost conters and biliinglorders
information

Easy to Use:
- Shopping Lists — Create organization-wide 'best value' ilsts and Personal ltems lists
«  Real Time Inventory - Make intelligent choices based on real product shipping location

Inventory .
‘o Online Backorder — Access to backorder Information provides aiternative ordering

optlons
« Online Roturas - Simple and fast method avaltable for item plckup and credit
»  Order Reminders ~ Schedule reacourring or one time reminders
+  Future Ordore - Flaxible delivery dates, or bulld your shopplng cart for later ordors
+  Advanced Search ~ Narrow your results by product, category, description, use, price,

gize, et
. Tont')r!lnk Find — Fast method to search by manufacturer, make, and mode! for those

supplies that fit your machine

+  Compare ltems - Side by side comparisons, describing function, and capabilitles

«  Green Select Cart: Onilne recommantations onginte to ‘nudge’ end users to put
greener items in thelr cart

»  GreenetOfilce website: dedicated wabslte for envizonmentally preferable purchasing

«  Order Notificatlion — Detailed user informsation on your approved ordors

v Live Online Chat — Instant message our customer service for any questions you may
have on a product recommendation, order status, or onfine web functionality

«  Print on Demand — Download your customized jobs directly on the same site and have

them delivored with your supplies
+  Promotional ltems — Put your logo/brand or special event Information on just about

anything
+  Custom Stationery Online - Download and create your owh stationary, or pull from

your private warehoused items we have already crested

2.b. Proposer must provide a URL with ordering capability. Failure to do so may result in
the rejection
of the Proposal.

As a current customer, WSCA-NASPO and the State have access to view
vayw olficemaxworkplace.com. Onboarding and transitioning customers will be implemented to

wiw, business.officedepot.com.

i WSCA-NASPO and the Slate are interested in a demonstration site of the Office Depot internet
ordering site, the following provides access: Demo login: bid production, Password: production

2.c. Proposer must provide an online catalog with help function, order tracking, and
related prompts that open automatically to an item’s description, patt numbet, contract
price and photo.
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Yes. The Oftice Depot|Max online ordering sites provide ali of the requasted information. Users
will be able lo automatically view a product’s description, part number, contrect price, and phole.

For currenl customers, www.officeraxworkplace.com provides online customer service support
which enables real-time, online interaction with Customer Service through instani messaging, live
log-on assistance, and call-back requests. Offica Depot|Max associates are available for web
collaboration from 7:00 am to 7:00 pm (CST).

The site also allows users ta view order status and delivery informalion online. By clicking the
“track your order” bulton under order history, end-users can view a successfully placed order
waiting to be processed. Once the order Is processed, it will appear on the order stalus page as
shipped, of in transi. In this stage, you will be able to see all order delails including items that
have been shipped separately, backordered, substituted or canceled.

Aftter the order is delivered, our general dellvery information page displays detalls such as total
packages, packages delivered, packages nol delivered, and packages delivered by an alterhate
carrier. For packages deiivered by an Office Depot{Max driver, you will be able to see "signed by*
information, package {D and the actual delivery dale. in addition, alternale carrier informalion will
be displayed and if applicable, a tracking number will be provided for use on the carrigr's website.

Onboarding and transitioning customers will have accass to the following through
businessofficedepot.com:

«  Live Online Chat: This function allows end-users 1o instant message Customer Service for
any questions they may have on & product recommendafion, order status, or online web
functionalily.

«  Order Tracking: This featurs allows end-users to chack the status of orders that have been
created andlor subtnitted to Office DepoliMex. Users are able to view the delalls of all orders
placed online. You can alsa retrieve and modify an order if it has not yst baen filled and is still
in the *Held by Customer®, “Held for Review™, "Held for Restrictions”, or “Walling To Fill*
slatus. The MobileCast tracking system also captures efeclronic signatures which are posted
on-line as proof as delivery.

2.4, The online catalog must include information about all of the products that the
Contractor has been awarded, but no more. Coniractors awarded a Master Agreement for
Track 1: Standard Office Supplies must provide an online catalog for these items.
Contractors awarded a Master Agreement for Track 2! Green Office Supplies must
provide an online catalog only for those items that meet the environmental specifications
Jor this Master Agreement. Contractors that are awarded Master Agreements for both
Track 1 and Track 2 must provide a single online catalog listing products in each
categotry. Whether on Track 1 or Track 2, all Contractors® online catalogs must include
labels identifying products that meet the environmental specifications for this Master
Agreement. Both tracks must include the current contract price for all gualifying items.

Office DepotiMax understands and will comply. Providing & robust, accurate, and sffective digital
assortment of praducts has become very important lo our customers; Office DapotjMax has
developed sophisticalad tools and databases to do jusi that. Within our elecironic ordering
systam, Office DepotjMax can load a customer’s custom lists and catalogs specifically designed
for ordering Standard Office Supplies and Green Office Supplies, These can be tailored to meet
each entilies needs, are identified with icons and detailed information on environmentat aspecis,

2.6, Online ordering capability must be available to all authorized users within 60 days of
the execution of the Master Agreement(s).
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Offica Depot]Max has implemanted large accounls as quickly as 30 days. Upon further
discussions with your Office DepoliMax Implementation Project Manager, we can provide a more
delailed implementation timeline.

2.£, Online orders placed by 4:00 pm must qualify for detivery within 2 business days for
the WSCA-NASPO entity who signs a Participating Addendum.

Al Office DepotfMax, our standard lead-time is next-day delivery. Orders of in-stock product
teceived by 5:00 pm. local time via phonelonfine or by 3:00 pm iccal time by fax will be deliverad
the next busingss day within our local dellvery areas.

2.g. Customer service agents and technical support staff must be available to handle all
orders and mitigate ail order-related technical issues from 8:00 am to 5:00 pm across the
nation per the Participating State’s own time zone for each WSCA-NASPO entity that
has a Participating Addendum. In additfon, this can be negotiated by each Participating
State,

Office Depot|Max’s vision is to offer world-class service, consistently lower our cost of operation,
and add value to the refationships wilh our custemers. Calls are answered in an average of 16
seconds and our Customer Service team is available from 6:00 am fo 8:00 pm (CST) Menday
through Friday and is ready to assist with:

Account structure questions

Order and speclal order placement
Product or price inguirles

Order tracking and signature confirmation
Processing return reguests

Any other questions that may arise

Cuslomer service is a key component of our reputation lo deliver world-class servics fo WSCA-
NASPO and the State, Office Depot|iMex is proud 1o have received the 2014 Cold Stevie Award
for Innovalion in Customer Service. Halping our customers is the backbone of our business, and
we strive to exceed your expacialions.

2.h, The Proposer’s online ordering system must provide each WSCA-NASPO entity
that has a Participating Addendum the ability to create specific online order platforms at
the agency level (i.., ordering platforms that allow for agency-specific items to be
blocked).

Olffice DepotjMax has the abifity to give WSCA-NASPOQ and the Slate compiete control over the
procurement process by restricling specific itams or item categories based on whal you want
users {0 order.

For current cuslomers using officemaxworkplace.com, restricted items will relirn on a search, but
will be marked with an icon indicating that the item is *not company preferred,” “routes for
approval,” ot is “not purchasable.” The ditferent icons refer to the levels of enforcement for
restricted itams: no enforcement, approval required, or users will be unable lo place an order fos
these iteams. This funclionallly has proven o be an effective way to minimize spend and gain
program compliance through end-user awareness,
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be routed for further approval.

“Your company has asked s 1o restrict this produrol from being purchased.

You may submit an order for this item, but your company has Instructed that it

COMPANY PREFERRED You ray submit an order for this ltem, but it is not a prefarred contract item
Rot , i and your company has Instructed thet it be routed for further approval,

For onboarding and transitioning customers, bysiness.officedepot.com can ba cuslomized to restricl
products from being ordered onh an account-wide or agency levef basis by employing one or all of
the following restrictions:

«  Limlit on-fine view to approved cantract items (Cost Containment Option}

« Block Broad-basetd Dapt. {i.e. Business Machines)

+  Block Narrow Classes {i.e. Laser Printers, inkjet Printers, Printing Calculators)
+  Block Specific ltems ( l.e. HP LaserJot 8100 #747.474)

«  Set tem limitatien (Le. ltem Not to Excend $160)

«  SetLline ltem Limitation (Le. Line Item Not to Excesd $500)

. Set Order Value Limitation {l.e. Ordar Nof to Exceed $1000)

If @ user aliempts to piace an order for product that is resirictad, they will receive a “restricled
ltem” message instructing them to contact Purchasing to order that item. If a user attempts io
exceed the pre-set doflar imit (by line itam or order velue), they will receive a message informing
tham that the order excesads the pre-avthorlzed account limits. Note: Restricted items are clearly
indicated with a speciai icon next to the description.

Alternatively, the agency can elecl lo allow users to create orders which contain restricted items
or excaed their personal spending limils; such orders will be forwarded lo a designated Super-
User/Manager with lhe authority to override alf restrictions.

2.J. The Proposer’s online ordering system must identify the environmental certifications
(e.g., ENERGY STAR, Forest Stewardship Council (FSC), Green Seal, UL/EcoLogo, US
EPA’s Design for Environment (DfE) Recognition, etc.), amount of total and post-
consumer recycled content, and/or other environmental attributes of the products
consistent with the environmenta! specifications for this Master Agteement), Whenever
available, the Proposer's ordering system must provide a link to the certification
doocument verifying the environmental attribute(s) of the product.

For current customers using officenaxworkplace.com, Office DepotjMax has created an easy-to-
use environmentaily preferable products (EPP} index in our catalog. In addition o marking every
EPP in our catalog with the “e-vine® logo, we identily what atiribute is considered environmsntally
preferable.

Listed below are product desighations we make throughout our catalog:

Enviranmentally Preferable Product lcon

Highlights enviranmentally preferable products. “Environmenlally Preferable™ means products o

services with at laast cne attribute thal the supplier has determined {o have a lesser or reduced effect
human health and the environment when compared with compeling products or services thal seve th
same purpose. This comparison may consider raw material acquisilion, production, manufacfuring,

packaging, distribution, reuse, operation, mainlenance, or disposal of the product or service.

Recycted lcon

&y Denotes products with post-consumer content. The number provided nexi to this icon indicates the

& 43 percentage of post-consumer content.
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Enargy Star lcon
indicaies Energy Ster-quallfied products. Energy Star is an EPA program with energy efficient

requirernents for products and services.

CPG (Comprehensive Procurement Guldelines) lcon
indicates products that mest or exceed the EPA's guidetines for recycled-content office products.

FSG Chain of Custody Carlifled Icon
Indicates paper supporiing responsible forest managament and independently verified to FSC
siandards; this product is a cerified product.

Sustalnabie Forestry Initiative lcon
Indicates that the paper mill producing this product has SFI Certiftad Sourging cerlification, bul the

product is not a certified product.

Sustainable Forestry Inltlative Chain of Custody Certified lcon
indicaies that the paper is manufactuced In a paper mill hat has systems for the production of SFt Ch

FANABIE
@ﬁﬁ},‘ﬁ of Custody Cetlified product; this product is 8 cerlified product.

For onboarding and lransitioning customers, bugingss.officedopot.com identifias the
environmental certifications for a product as well as the amount of {otal and posl-consumer
recycled conlent, andfor other environmental attribules of the producl. Thase are described in

both the Descriplion and Product Detail tabs on the SKU page.
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At this time, our systems do not have the capabllity of adding links directly on the product page
that can take you lo he cartification document, howaver, it is a funclionality we are working on

obtaining.

2.j. Upon request by a Purchasing Entity, Proposers must agreo to provide a hardcopy
catalog and updated confract price guide throughout the life of this Master Agreement,

Office Depot|Max agrees.

2.k, Proposer must Identify all of the methods of payment it will accept under this Master
Agreement.

Checks: _X
Credit Cards:
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VISA:_ X
Master Card: _X

Other Credit Cards: _X (Discover, American Exprass)
Direct Deposit (e.g., ACH) X_Eleclranic Funds Transfer (EFT) and Automaled
C

Purchase Orders: X

Retail Connect Card: _X
Cash (for walk-in orders) _X
Other:

rin

2.). Credit card information/numbets cannot be stored within the online ordering system.
Does Proposer have online securily measures that provide such protection?

Yes No
X

3. Detailed Ordering Methods

3.1, Proposet must provide a detailed description of the vatious methods by which a
Purchasing Entity can access product information and pricing to ensure the category
discounts are applied to the contracted items.

Office Dapot{Max reporting is generated from our main invoice racord database. Repotting is 8
key too! for our customers lo manage their purchases, and we work wilh you to make sure you
get the Information you need.

Usage Repons. Usage Reports are available on a monthly, quarterly, or annual basis and
provide information on WSCA-NASPO and the State’s puschases, total exponditures,
conlracl prices, and ilem status, There are numerous ways to calegorize information
according to your preferences.

Customer Insight Reports®™ (CIR). CIRs help customers drive program compliance by
capturing purchasing data all the way down to the ordering activity of specific requisitioners,
Benchmarking analysis is also avallable to shaw WSCA-NASPO and the State's how your
office product purchasing compares to companies of similar size within the aame industry.

Quality Reviews. Quality Reviews hightight crilical performance measwremeanis such es fill
rate, backorders, and order size. WSCA-NASFO and the State are able o monitor Ofiice
DepoljMax's petformance, as well as ensure end-user compliance.

Partnership Opportunity Reviews, Partnership Opporlunity Reviews are typically
presenied to ow customers on a quarterly basis and survey ihe results of the above reports
to evaluate the effectiveness of the program in place. These reporls set the slage for frue

quality imprevements in our pertnetship.

+  Category Discounts. Custom links for gach Stute for end-users ta seamiessly access {heir
Stale’s pricing and the assoclaled discounts by categories.

3.2, Describe Proposer’s overall internet online ordering capabilities. Ata minimum,
describe how Proposer’s website can provide the following:

a. Adhoc reports
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Office DepoliMax provides onling access o Usage Raporting, which includes sales from all
ordering channels (web, phone, fax, EDI). We have developed a site that is customized for each
customer. Ad hoc reports can be created and viewed online, and then exportad o an Excel
spreadsheel or lab delimited formal. Gustomers can create reporis on demand, from data thal is

updated daily.

Onboarding and transitioning cuslomers will have access to our Online Smart-Dashboard through
bugipass.officedepol,com, This is & highly innovaling self-service toof that offers ihe following:

. Real-Time Access To important Account Information

+  Displays Year To Date and Monthiy Spend Analysis by Ship-Te, Cost Center, and User

+  Identifies Opportunilies to Utilize Additional Office Depot Services that can Result in Cost
Savings
Real-Time Video Overview of Account Activity and Data Exporl Capability

The above shows WSCA-NASPO and the State’s spending patierns with at-a-glance charts and
graphs. This identities your savings and office supply benchmarks and provides insights 1o online

user aclivity.
b. Tiered approval and tracking

Thera are three areas of systernic control in the Office Depol|Max internet ordering system:

+  Who can order
«  What products can be ordered
+  Qrder dollar amount

Through ihese three major areas of control, Office DepotjMax can help you structure your buying
to achieve your goals. We can keep conlrols on a whole merchandise class or by individual

items.

Wa also have a customer information system that prompts our Customer Advocates with
information about your account, including specific instructions such as ofder approvals and item
restrictions. Using this function, the following oplions can be set up al any leval of your
organization, based on your individual business needs:

+  End-users can ba nollfied via e-mall that they have exceeded their limit or that they heve
crdered a reslricted item, however, the system will still place the order,

«  Orders can be rouled o & State-assigned administralor for approval.

v Qur system can completely deny the order until it has been changed to meet its designated

fimit or until the restricted item has been removed.

Onboarding and transitioning customers will have access to the business. officedepot.com website,
which allows for multi-tiered approval of orders, including the ablity to route an order io up to 11
total levels. This feature allows pre-approved Super Users fo create workflows for each user for
the tiared approvat of orders according to pre-assigned doliar limits.

By selecting the "email confinmation” option during your Internet account set-up, you can chooss to
have orders that exceed the personal spanding permissions of the user forwarded fo thelr
predetermined managet, supervisor or purchasing agent via emall. Each decision maker wil then
have the ability to review, amend, delete, suspend or release the order,

Apptovers have the option fo "Express Approve” (ralease) orders directly from the email nofification

page without having to access the business website, Approvers may also assign "Proxy” users lo
1elease orders in their absence.

¢. Account order history that is:
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(i) Sortable

(ii) Searchable
(ili) Downloadable
(iv) By time line

Office DapollMax provides onfine access to Usage Reporling, which includes sales from all
ordering channels (wsb, phone, fex, EDI). We have developed a sile that is customized for each
customer. Online reporling features include:

« 24 monthe of usage available on the officemaxworkplace shte and 12 months available on
business.officedepot.com

Supports a number of filters and reporting options

Uses the same easy-to-navigate interface as our regular e-commerce site

Report selections can be "saved" for re-use next month

Report layoul is clean and easy to read

Top 200 itema by quantily shipped, top 200 items by total shippad

Combined paper & tonet Usage Reporls

* e 2 =& & a

d. Tracking of orders/status information

Thiough officemaxworkplace.com , our customers have the ability to view order status and delivery
information online. By clicking the “track your order” bution under order history, end-users can
view a successfully placed order waiting lo be processed. Once the order is processed, it will
appesr on the order status page a8 shipped, of in transit, in this stage, you will he abia to see all
order details including ilems that have been shipped separately, backordered, substiluted or

canceled.

After the order is delivered, our general defivery information page displays details such as total
packages, packages delivered, packages nol delivered, and packages delivered by an alternate
carciar, For packages delivered by an Office DepotiMax driver, you will be able to see “signed by”
information, package 1D and the actual delivery date. In addition, allernate carrier informatlon wil
be displayed and if applicable, a tracking number will be provided for use on the carrier’s websita,

Cuslomets without Internet access can call the OHice DepotjMax loll-free Customer Service
number at 877.989.6629, Our integrated systems and PIN tachnology provide our associates
with the tools to quickly determine each end-user's order history at any glven tims.

The “Order Tracking” feature on the business officadepol.com webslte afiows onboarding and
{ransilioning customers lo check the siatus of orders that have been created andior submilted to

Office Depot|Max. Wilh this fealure, you will be eble fo view the details of all of your Internet
orders. You can also relsieve and modify an order if it has nol yet been fitled and is still in the
“Held by Cuslomer”, "Held for Review’, "Held for Restrictions”, or “Weiting Ta Fill” status.
Additionally, Office DepotjMax’s MobileCast tracking system caplures electronic signatures that
are posted on-line as proof as dalivery.

e. Ability to view/print usage

As noted previously, Office DepotjMax will provide WSCA-NASPO and the State wilh online
access {o Usage Reports, which are patiodic auditing/analysis reporis (hal give our customers
exact information on their purchases, total expendilures, unit costs and flem slatus. These
reporls may be categarized by location (consignes), department (cost cepter) or consolidated.
The consolidated reports wil reflect total purchases for State for a specified period of time,

Afl of the Usage Reporls are available on a monthly, quarterly or annual basis. To satiefy
stendard suditing requirements, each report includes dala for both the current and year-{o-date
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periods. Information is prasented.in a variety of formats, including descending and ascending
dollar volurae, order frequency, merchandise class and vendor. Reporting is available in paper or
electronic format (Excel, Lotus or other data format), or both.

Standard Usage Report information includes:

Monthly Product Number Consipnee
Quarterly Product Description Cost Centet
Semi-Annually Manufacturer Merchandise Prefix Code
Anntsally Customer-Specific Produst Code | Manufacturer
Number
i This Month Only Minarity Vendor

In addilion lo our standard reports, we can creale Teports that are specific to your nesds. Simply
let us know what your requirements are and we can create a custom report specifically for you.

£ Printed invoices/statements

Office DepotjMax provides access for users to download invoicing and credit history online
through our website. Additionally, we have developed several eleclsonic methods for delivering
billlng information to our customers. Electronic files can be sant directly over the internet, via EDI
or XML, or transferred to a tape or disk and defivered on & regularly scheduled basis.

We maintain a programming staff dedicated to meeting the unique file requirements of our
customers. We have the abilily {o create mainframe programs Lhat produce billing files in
customer-specifiad formats and we have the capabilily to integrate with the major financial
systems in the marketplace loday. Office Depot{Max is dedicated to providing clear, easily
aceessible financial data fo help our customers seamlessly manage their accounting records.

Onboarding and transitioning customers will have access lo Bill Management through
business.officadepot.com. This is an online seif-service systam that puts all your billing
information and fime-saving account management lools right al your fingertips. Our advanced
search capability allows you to sort your invoices in a variely of ways.

«  Quickly access your Account Summary and Detajled Billing Informetion to determine whal is paid

and what Is outstanding
«  Search for Invoices by date, Due Date, Purchase Order or Invoice Number, Ship To location or

transeclion lype
«  Diill down into tnvoice Activities, inciuding Payments, Credils and Adjustments
»  View, Print or Export your invoices, using a variety of formats, such as Excel, PDF, CSV, sle

Additional features include:
+  Pay your Involces online using a credit card
+  Payone or Multiple invoices at a time in one simple transaclion
- You can Dispute an invoice onfine and recaive a lracking number to follow ils progress
A Dedicated Team will work to resolve your issue efficiently and effectively
g Access to customer service

Office DapotjMax provides online help in a number of ways. Our experience has been thal many
diffarent types of suppoit are needad, because of the wide variety of questions that arise.
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Our internet ordering platform is designed to be easy-to-use. In an sifort to minimize the naed for
help, buttons are clearly labeled, and available options are siways fisted on lhe Iaft of the screen.
We provide our customers with a "frequently asked questions”
(FAQs) section should additicnal help be aesded. In the event
you would like step-by-slep instructions on how to place an
order, our Service Center can direct yon fo our Online Aseletant,
The Assistant provides spacific screen instruclions that can
guide vou thvough any ordaring phase.

Wae aiso have online Customer Service support which anables
reak-ime, onfting interaction with Customer Service through
instant messeaging. live log-on assistance, and cali-back
requests. Office DepotiMax associates ane avaitable for web
collaboration from 7:00 am to 7:00 pm CST).

To speak to a member of our Technical Service Team please call
800.817.8132. Assistance is avallable Monday thru Friday from
7:00 am to 9:30 pm (CST). We also hava cnline Cuslomer
Sarvice support which enables raallime, onfing interaction with
Customer Service through instant messaging, live log-on assistance, and call-back requests.
Office Depot|Max associates are avaliable for web collaboration from 7:00 sm to 7:00 pm {CST).

Onboarding and transitloning customers can call 868.777.4044. This nationwide loll-free
number routes fo our Cusiomer Service Center that operates from 7:00 am to 8:00 pm (EST).

h. Dollar restrictions per order

Office Depoljviax has the abifity to support our customers’ approve! requirements. Each user can
be assignsd to a restriction graup and assigned a maximum doilar amount per order with a rule
that ali ordess thai exceed the maxirum dollar amount must be rauted for approval. We have an
infinite hierarchy of approvat fevels bult into our site, and thege approval levels inciude dollar
limits pre-set by you. We will work with your organization to ensure appropriate maximum dollar
fimits are set for each lavel of yeur orgahization.

i. Ability to maintain multiple ship-to locations for ordets and billing

Office DepotiMax has a flexible account siructure thet we cusiomize to malch the unique
requirements of each of our customers. By matching our syslem to WSCA-NASPO and the
State's organizetion, Office Depot|Max can provide delailed billing and raporting data organized
lc've suil your nesds. Qur custemer account structure may have any or all of the following
elements:

+ Natlonai Account
A national account helps link regular accounts together. They can iink to more than one main
account number and give conformily across all accounts locations. They also provide .
natlonal reporting capabliities and can consolidate all accounts and locations into one reporl.

*  Account
A maln account is the parent account. it is typically the company's corporaie HQ or
equivalent. If no consignees are attached, the main account information can be used for both
shipping and biliing. This is a unique 7-digit number with @ lead zero and can stand alone.
Example: 0468578. Every cusiomer has 2 main accounl.

«  Consignee
A consignee is an account’s shipping localions (must be physical ship-to locations). A legal
relationship should exist between the consignee and the main account. Since a consignes
cannot be renamed, Account Managers should work with the customer o determine the

consignee names.
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A consignee is up to six characters long and can be a combination of leiters and numbers.
Example; MAIN, HQ, WEST15. An unlimited number can be altached to an account, but
once ona is crested, the main account can no longer stand slone. A consignee can bill to:
the account itself or another consignee (set up fo gel the invoice).

Cost Centers

A cost conter is a depariment within a ship-to focation (consignee). Cost centars must be
customer defined; typical cost centers include department names or financia} codes. A cosl
center Is up to 24 characters in length and can ba fixed of free format in nature, Examples:
ACCOUNTING, 9678926-189, FLOOR 5.

« Release
A releate provides additional information beyond the cost center. It can be a requisitioner's

name of a requisition number.

For onboarding and transitioning customers ordefing through husiness.officedepotl.com, a “drop-
down” menu option can be Instatled that lists depariment codes andfor cost centers for users to
salect for each item ordered. These codesfcost centers will be tied to specific ship-lo locationa
and billing requirements. We will work directly with each State to ensurs this is selup during the

implementation process.

jo Acknowledgement afier an order has been processed; please describe available
formats

Ofiice DepotjMax offers our customers an avlomated e-mail or fax order confirmation. This
proactive notification reports back to the end-user al pertinent information concerning the order
just piaced, including out-of-sfock conditions and backordars.

Office DepoijMax strives to save our customers’ time, money and aggravation related to following
up on ordet information. Our goal with preactive order notifications ie to reduce the amount of
time and effort our customers spend contacting us with questions about thelr orders, Our order
messages prevent surprises and make it easy for you to do business with Office Depot|Max. This
makes the overall customer experience clear, efficient and satisfying.

k. Setup favorites lists

WSCA-NASPO and the State have the ability to create customized shopping {ists of tems for
your organization. In the Manage Shopping Lisls screen, users have the option fo create new
shopping lists or edil existing shopping lists in real-time. Administrators and authorized super-
users will have the oplion to generate shared shopping lists that can be viawed by the whole
account of designated consignaes (ship to locations). Only administrators or super-users have
tha ability to manage and change shared shopping lists.

End-users can create their own personal shopping lists, which offer a fast and simple way to
prepare an order. When they place an order, they simply pull up their shopping list, insett the
quantitios desired, and place the order, Shopping lists display as many as 109 iterns per screen,
and can be catagorized howaver you like, for the utmost in ease-of-use.

1. Ability to set up blocked list

As described sarfier, Office DepotiMax can reslrict specific tems or item categories based on
what WSCA-NASPO and [he State wants users to order. Restricted iems will return on & search,
but will be marked with an fcon indicating that the item is “not company preferred,” “routes for
approval,” or is "not purchasable.” The different icons refer to the levels of enforcement for
reslricled items: no enforcement, approval required, or users will be unable to piace an order for
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these items. This functionalily has proven 1o be an effective way lo minimize spend and gain
program complisnce through end-user awareness.

Onboarding and transltioning customers thet place orders on business.officedepol.com for
product thal is restricted, will racelve a “restricted ilem” message instructing them to contacl
Purchasing to order that iter. If a user altempls to exceed the pre-sel dollar fimit (by Bne item or
order value), they wlil receive 2 message informing them thal the order exceeds the pre-
authorized account limits. Note: Resiricled kems are clearly indicated with a speclal icon next to

the descriplion.

Alternatively, WSCA-NASPO and the State can elect to allow users o credte orders which
contain resiricted llems or exceed their personat spending limits... such orders will be forwarded
to a designated Super-User/manager with the authority to override all restrictions.

m. Clear and accurate identification of all products that mect the Master Agreement’s
environmental specifications; please describe how your firm will accomplish this,
including Proposer's ability to provide detalls about the envitonmental attributes of
each products (e.g., environmental certifications such as ENERGY STAR, Green
Seal, and Forest Stewardship Counctl, total and post-consumer recycled content, etc.).

As noted earlier, our online ordering system has specific product designalions for Energy Star,
CPG, FSC Chain of Custody, SFI, and SFI Chain of Cuslody.

Enviranmentally Preferable Product lcon

Highlights environmentally preferable products. “Environmentally Preferable’ means products of
services with at least one atiribute that the supplier has determined lo have a leaser or reduced
effect on human health and the environment when compared with competing products or services
that serve he same purpose. This comparison may consiier raw material acquisition, production,
manufacturing, packaging, distribution, reuse, operation, maintenance, of disposal of the product or

service.

Recycled lcon
Denoles products with post-consumsr content. The number provided next to this icon indicates the

percentage of post-consumer content.

Energy Star lcon

Indicates Energy Star-qualified products. Energy Ster is an EPA program with energy efficient
requirements for products and services.

CPG (Comprehenslve Procurement Guldelines) lcon
Indicates products that meet or excead the EPA's guidelines for racycled-content office products.

FSC Chain of Custody Certified lcon

Indigates paper supporting responsible forest management and independently verilied to FSC
standards; this product is a certified product.

Suatainable Forestry initlative lcon

Indicates that the paper mill producing this product has SF Certified Sourcing certification, but the
product is not & cerilfied product.

Sustainable Forestry Inltiative Chain of Custody Certitied lcon
Chain of Custody Certified product; this product is a certitied product.

n. Ability to recommend an equivalent green product (meeting the specifications on
Track 2) when a standard office supply product is ordered.
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Office Depol|Max will satup your account to recommend green products using our built-in system
tools. During the implementation phase, we can discuss these fools further and how o best
addross recommending green products onfine,

o. Ability to view a product’s Material Safety Data Sheet and environmental certification
document, when available.

Office Depol{Max provides Material Safely Data Sheets for a latge portion of our online catalog.
Office DepotiMex customer's can easily download manufacturer product information on demand
to review detailed specifications that inciude product construction, properties, features, hazards,
shelf life, warranties, and application ideas. For those items that are nol avallable on our website,
current customers can look up additional information by ueing yww.officomax MSDSS .com or by
calting 1.800.704.9216. For onboarding and transitioning customers. MSDS can ba downloaded
www business.officedopot.com or by calling 800,451.8346 for requests of four {4} products or
less. For requests of 5 products or more, fax request to 619.677.6270.

p. Ability to run usage reports of Green Office Supplies (inceting the environmental
specifications in this Master Agreement)

To help you manage your buying more efficiently, Office DepotjMax can produce atfomated
Usage Reports lo track your eavironmentelly praferable purchases. These reporis breakdown all
recycled purchases during a specified time pariod and detail the percent of recycled and post-
consumer content in each product.

Recycled Purchases

Delailed recycled and post-consumer content

Delail on green certifications per tem

Track 1 comparison report to available llems on Track 2

- & = &

These reporis may be calegorized by location (consignes), department {cost canter), and
consolidated. All Usage Repotls are available on a monthly, quarterly, or annual basis.

3D  See aliached Office DepotiMex Sample Environmental Repofts.

3.3. Toll-Free Telephone Number

Proposer must establish and maintain a toli-free telephone number as well as an internet-
based ordering system for order placement, order inquiry, price and availability inquiries.
Proposer must agree to establish a wait time to place order of less than three (3) minutes.

With over 60 yaars of experence conlinually driving improved ordering processes, Offica
DepotiMax has developed several ordering tools for our customers. We offer significant order
entry flexibiilly and aulomation. The oplions available to you are distussed below.

+  Phone, Fax, E-mall
Office DepotjMex provides nattonwide toll-free service for boih phone and fax ordere. Owr
Customer Advocales are empowared professionals who have complete produat knowledge
and a drive for providing exceptional service. Office Depot|Max Customer Servica has been
recognized several times by the Service Qualily Measuremenl {SQM) Group Inc, for
providing World-Class Customer Satisfaction. The average amount of time a customer walts
before the call is answered by a Customer Advocate ia legs then 15 seconds. This is a
common call center measurement used to indicate responsiveness to Inbound calls.

Curtent Gustomers
Phone: 877.969.6629 | Fax: 877.969.1629 | £-mail: customersuppoti@otlicemax.com
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Phone: 888.777.4044

+ internct Ordering
The Office Depot|Max inlernel ordering system stands out in the indusiry for how easily it can
be configurad to meat workllow requirements. Our internet ordering systam offers a full
online catalog, as well as ordering lools such as shopping lists and an Ink & Toner Refill
Finder. The website is secure and encrypled from the lime of login to the tine of exil for any
Ottice Depot{Max customer who orders via the internel.

s E-Procurement Intagration
Office Depot]Max processes well over 100,000 orders per wesk vig third parly e-procurement
platforms. We can integrafe through ED! or XML. for a dynamic punchout experlence. We
are one of the largest suppliers on the Ariba network and the Parfact Commerce platform.
We have agreements with all of the major players in the third party a-procurement market,
including PeopleSoft, Oracle, SAP, and mora.

+  Retall Stores
Our Relaif Connett program provides cuslomers with the convenience of shopping al 1,900
relail stores nationwide. This will guarantes that you will always receive your contract pricing
at our relail locations right at the register at the poini of sale.

34  WSCA-NASPO eMarket Center

Proposer agrees, by submission of a Proposal, to cooperate with WSCA-
NASPD and Scifuest (and any authorized agent of or successor entity to
SciQuest) with uploading a hosted catalog or integrating a punchout
site. Refer to Attachment B, Exhibit DB, Section 36, WSCA-NASPO Master
Agreement Terms and Conditions for the preacribed requirementa,

Off e Guapol 1Hag cuirently supports the WSCA-RASPO eMarket Center with
Al eriziing o WECARASEY amd the Slake of Menlana and ia dmplementing
Mevsila aod Dtah, O0ffoe bupotiBaz 1ol led out Montans in 30 davys and
worked with rffieetly with Seiguest, Lo help will tnception ¢l thrs
progron,  We understand the valoe of thiu program and will continane to
work with all Htates Lo sedmlessly trollout this program. We agres to
the reguiremchls and Lipelines in At bachrent B, Bxhibit D, Section 36.

4, Off-Line Ordering Process (Manual) .
Proposer must describe how it is able to process off-line orders if required by Purchasing
Entity, and provide same reporting information as jtem 3.2

Office Dapol|Max provides our customeis with several ordeting methods {o help simplify tha
procurement process. In addition to our online capabliities, we offer nationwide toll-free sarvice
for both phone and fax orders. Qur Customer Advocales are empoweted professionals who have
complete product knowledge and a drive for providing exceplional service.

All orders, regardiass of the order channel, ere processed through our centralized computer
system and transmilted to the appropriate defivery center. Once the ordier is picked, packed, and
shipped, (he system generates a customer invoice based on the praferred biling method. Plesse
refer 1o the order process fiowchart below.
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Addftionally, our retail program provides customers with the convenlence of shopping at 1,900
relell stores nationwide. This will guarantee that you will always receive your contract pricing at
our retall locations right at the register al the paint of sale.

5. Invoice and Billing
The Proposer agrees to provide an invoice for all services rendered and provide a single

monthly bill to the Purchasing Entity.

Summary Billing is available ueing three organizational levels through the Office DepetiMax
account database structure. Typically our customers want billing summarized by their shipto
locatlons, purchase order numbers and/or cost centers. We will provide biling summarized the
way you want it. Summary Billing packages allow easy sccounting for, and allocation of
deparimental expenses. Summary Billing consofidates defly purchase activily Into & managesbis
fime pericd.

. Select the billing cycle: weekiy, semi-monthly, monthiy, custom-cycle

»  Choose the sorting saquence: ship te location, P.O. number, cost center

+  Decide how you want your package to page break: ship to location, P.O. number, cost
center, Office DepotiMax invoice number

Al of our Summary Billing packages come with two copies and are broken down into 3 tevale of
detait to halp streamline your payables process.

. Expense Allocation Report, This portion of the Summary Bill summarizes by cost center,
P.O. or ship to, lotal merchandise purchaged for the period, adds any applicable sales tax
and then sublotals by cost center, P.O. or ship to. This format makes it a snap to aflovate the

charges in your A/P ledger,

+  Detail Section. Many companies need to provide their depariment menagers with detailad
chargeback repotts showing charges for thelr area. Our “Detail" section of the Summary Bill
is the parfect solution. Every item purchased by a depariment is Jisted with the price,
extended totat and department tolal. This makes auditing the involce simple for department
managers.

»  Remittance Advice. Provides a grand total of the merchandise, sales tax and tolal amount
due,
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Office DepotiMax also supports a variety of payment options:

. Electronic Transfer. Office DepotjiMax supports EFT or ACH elecironic payment methods.

. Check. Customers culfing chacks can mail payments 1o a secwre regional fockbox.

. CredivProcuremont Card. Cuslomess can pay by credit ¢ard st the time of purchase with
Visa, MasterCard, American Express, of Discover. Wae can provide Level 3 reporting and are
PGt Compliant.

6. Payment
The Proposer agrees to Accept “Net 30” invoice payment terms.

Wa are currently offering the WSCA-NASPO and the State Net 30 invoice payment terms. We
agree 1o accept Net 30 payment terms for all invoicing methods. In the event that we could agree
upan tetms shorter than the current {erms, we would be pleased lo work oul an incentive that
aflows us fo share the additionat cost savings wilh you. We are flexible, and will work with you to
agroe upon terms and Invoicing methods. Please note thal cradit card payment is at the lime of
purchase only and not avafiable for account wilh paymeant terms,

7. Forced Bubstitution
For the purposes of this RFP and all resulting Master Agreement(s), the term “forced
substitution” is defined as followed:

“The act of replacing any item with an alternate item via the use of software or any other
method, resulting in the substitution of any item on any order without the prior consent of
the ordering entity.”

By signature of the Proposal, Proposer has in good faith offered a discount on all products
In each of the categories defined on the price proposal with the full intention of
supporting the product offerings in cach category via its online catalog, store-front
opetations, and stocking Inventory. If an ordered item is out of stock, the Proposer must
agree that it will notify the ordering entity for prior approval before substituting the out-
of-stock item, The practice of forced substitution will not be accepted.

Does the Proposer understand and agree that Forced Substitutions are not allowed?
Failure fo acknowledge this requirement may result in the rejection of the Proposal,

Yes No
A

8. Tralning .

Proposer must provide training including instructions about how Purchasing Entities, if
required, can use the Proposer’s online ordering system &t no additional cost, This
training shall cover, at a minimum, ordering, online ordering, product delivery, product
returns, and customer service processes.

Office DepotiMax simplifies the lraining process, reducing the time your end-usars gpend
familiarizing themselves with how ta order. We will tailor the experience for each State and entity
within to focus on their unique initiatives. We have designed our ordering solutions so end-ugsrs
can efiiciently utilize their time and remain focused on their day-io-day tasks. I WSCA-NASPO
and the State end-users have questions pertaining to the sile, Olfice Papot|Max offers user
guides and recarded demanslrations that ndividuals can access al their convenience, User
guides include information such as contacts, numbers, hours of operation, cut-off times, internet
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procedures, delivery schedulas, retum policy, FAQs, ote. These reforence malerials are straight
forward, easy (o follow, and cuslomizable based on account rules and preferences at no
additichat charge lo WSCA-NASPO and the Slate.

Should WSCA-NASPO and the State prefer live lraining for your end-ugers, Jim Chatfield, your
dedicated Office Depot]Max Account Manager will coordinate and host a training sessioh utilizing
a recorded demonstration of our websile. Your Account Manager is also available 1o assisl
during the session and respond to end-user specific questions.

Additionally, end-users have access to Live Online Assistance and technical supporf—ensuring
vsers slways have a way to find answaers quickly—further simplifying the ordering process. By
selecting our Live Online Assistance icon, end-users will initiate a web chat or phone
collaboration with one of cur Office DepotjMax Customer Advocales.

9. Freight Policy
All shipments must be F.0.B. Destination, freight prepaid and allowed for all Purchasing

Entities. Proposer Is responsible for filing and expediting all freight claims with
carriers. Proposer must pay title and risk of loss or damage charges. All emergency or
rush deliveries that require special shipping and handling should be at the ordering
entity’s expense, with prior approval from the ordering entity, Emergency or rush
shipping charges must be billed as a pass-through charge and added to an invoice as a
separate line item. In the event emergency or rush delivery is required as the result of a
Contractor’s errot, all shipping costs must be paid by the Contractor.

For Alaska, ali shipping and delivery costs must be included for orders within the
Anchorage, Fairbanks, and Juneau areas. Shipping and delivery costs for orders outside
the Anchorage, Fairbanks, and Juneau ateas must be billed to ordering agencies as a pass-
through charge and added to an invoice as a separate line item.

For Hawali, all sitipping and delivery costs must be included for orders with delivery
locatlons on the Islands of Oahu, Hawail, Maw, Kaual, Lanal, and Molokai.

Oftice Depot|Max agrees with the freight policy, ail prices are FOB destination. There are
ne additional minimum order smounts or freight charges.

Extra charges for rugh shipments and special handing will be passed on to the purchasing entily
as a separate fine ilem. We would discuss this on a case by case basis and gain approval. Any
emergency order thal results from us not fulfilling a regular order wilf be shipped al our expense,

10.  Shipping

All shipments ave to be delivered directly to the ordering department/division address,
Purchasing Entity. All shipments must include a packing label that includes, at &
minimum, the following information on the outside of the package:

a. Purchasing Entity

b. Delivery Address

¢. Ordering Entity and Floor
d. Contact Telephone Number

Office Depot|Max provides separale carlons and packing lisis for each requisition. Ouir fiexible
systern allows for orders to be packaged separately by individual cost center, All of the
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information above is currently included and visicle on all State orders. We work with each
customer and set up our system Lo pul the Information you nead on every carton label, packing
list, and invoice.

11.  The packing slip must also be included with each shipment, which must
include, at a minimum, the foRowing information in no particular order;

Line item description

Quantity ordered

Quantity included in shipment

Any backordered items

Unit Price and extension

Number of parcels

Purchase Order, Delivery Order

Ordering entity hame

F.0.B. (destination)

All information contained on the packing label

pap e

- X W

h-and

Office DepotjMax provides all of the above items on our packing slips as described in the below
guide.

3>  Ses attached Office DopollMax Packing List & Detafled Gulde.

12, Delivery and Distribution
a. Proposers must be able to distribute all offered products to each WSCA-NASPO

entity that signs a Participating Addendum,

Office DepoijMex has the capabilily to pravide service to all WSCA-NASPO jocations as set forth
in this bid.

b, Proposer must identify all other companies that will be involved in processing,
handling ot shipping the product to the end-user.

In addition lo our private fleet, Office Depot|Max partners with third-pasty vendors (o supplement
our fleet service capabilities that offer the same level of retiable on-time delivery while maintaining
rouling efficlency. Additionally, wa have included & listing of all of our third-party carriers that may
ba included in this bid.

%> See altached Office Dapol|Max Delivery Carriers.

¢. Provide the number, size, and location of Proposer’s distribution facilities,
warehouses, and retail network, as applicable.

Office Depot{Max has a complete national infrastruciure designed to provide oplimal service and
support to our customers. We provide a combination of locat and centralized support in crder o
balance customer service needs with efficlent, cost effective support models. ARt Office
DepollMax faciifties are linked through a central computer helwark, assuring consistent gervice
anywhere in the nation,

« 34 Customer Fulfillment Centers (CFCs) — Qur CFCs are located stralegically across the
country to provide coverage 1o major market areas. Through our network, we are able {o
reach 95% of the 1).8. on a next-day besis.
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+ 3 PowarMax/Retall Fulfiiiment Centers — Office Depot|Max PowerMax facilities supply
products to all of our retail store tocations.

»  Over 1,900 Retail Stores — Offica Depot|Max has retail locations afl across the counlry that
contract customers can take advantage of through our retail program. Office DepotjMoax will
provide your end-users with a plastic card or barcode labals thal tie customers to their

contract pricing.

While Office Depot{Max mey own or fease the various propetties, we 1un afl of our own facilities
anit employ our own people, giving us compiete control ovar what we stock and the service we

provide,
3 Ses attachsd Office DepofiMax Location Listings.

d. Provide Proposer’s standard delivery time, options for expedited delivery and return
policy.

Orders placed up to 5:00 pm by phone and 3:00 pm by fax In each iocal lime zone are available
for next-day delivery. In most cases, we reach 95% of the U.S. with next-day delivery. Office
Depoljiax can accopt requests for same day delivery up untd 12:00 pm (noon) in your local time
Zone.

Emergency, same-day orders can be accommodated by calling our Customer Advocates to
arrange for two to four-hour courier service. Whalever your need for key users to get product
quickly, Office DepotjMax is commitied to doing all we can 1o exceed your expeclations.

At Oitice DepolfMax, you may return any item found in the Office DepotjMax catalogs for a full
credit within 30 days from the dete of purchase with packing fist. With the exception of damaged
or defeclive itams, products must be returned ih resalable condition and in the cfiginal
manuf%cilurer's packaging where applicable. Thera are no restocking or freight charges for
stocked items.

To process a relurn, end-users can call Office DepotjiMax Customer Service, of fill out the return
request form on our website, in arder lo receive an Authorization to Return (ATR) number. The
praduct will then be picked up on the next scheduled delivery day by an Office Depot{Max driver,
FedEx, UPS or common carrier.

3D Ses atlached Office DepoliMax Retum Policy.

e. Provide the Proposer’s backorder policy.

Office DepotjMax strives for national consiatency in averything we do. We firmly befieve that by
leveraging our size andg sirength as a global company, we are able to provide our cusiomers with
compeitive pricing and world-clase service. One of 1he key areas of importance to our customers
is meinlaining high setvice levels across the country on the products they are ordering. This
means the reduclion of backorders.

Our primary goal is to reduce ihe occurrence of backorders. We manage our warehouses well,
which means stocking whet our customers use. Qur current overall service ievel is 98%. Thisis
due to our extensive sfforis 1o reduce the number of open orders.

in the event that Gffice Depot[Max is temporatlly oul of stock on an item, we first notify our
customers in one of the following ways:

+ A backordared item will be annolated on a FaxBack or e-mail order confirmation.
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. Abackordered item will be annctated on the packing fist that the end-user receives with the
order. The packing list witt automatically provide a systemically generated due dale (this due

date is bazed on average vendor lead-time).
«  Our internet ordering system provides in-gtock/backorder status.
«  in addilion. customers phoning in orders will be notified of a backorder at the time of order

placement.

We then work 1o filt backorders. The first step is letting the system logic try to fill the kem, Our
computer takes all the backordered lines, and tries to fifl them using our major wholesslers,
United Stationers and S.P. Richards. If the system is unable to filj a line, it prints il on a daily
roport for Purchasing. Each local purchasing group takes lhe repori every day and sources
backordered flems. f an item Is discontinued, or upavaitable, the customer is called anhd givena
choice of canceling the order, or specifylng an alternate. The customer is also called if an item

has en unusual lead-time.,

The order is then placed to ship from the nearest, quickest source. At each step in the above
process, more and more orders get filled, so by the fima we issue purchase order numbers for
backorders, we are usually dealing with iess than 2% of our total lines.

f. Provide the Proposer’s normal delivery time schedule.

Office DepotjMax takes cuslomer orders until 5:00 pm by phone and 3:00 pm by fax in your local
sime zone. Warehouse staff will pick orders, build order routes, and icad trucks from 3:00 pm to

midnight. Orivers come in at 5:00 am to start dellveting orders, and in most oases, end their day
around 4:30 pm after delivering their entire route.

Special ordered items have wo-tiay {o three-week lead-times that vary widely across
manutaclurers, products, elc. Given the wide range of producits that we are asked 1o scurce, we
cannot offer a standard special order lead-time. Our gaal is simply 1o keep speciat order lead-
times as short as possible. Our success in doing this is Hlustraled by our 89% nex!-day average

across all lines ordered,

g. Does Proposer own its own trucks, employ its own delivery drlvers, or does Proposer
contract with a third party, such as: UPS, FedEx, etc.?

Office Depot|Max owns (or leases) and operates aboul 540 delivery vehicles servicing 55% of our
total shipments, We employ our own private flest of aboul 800 drivers, who deliver more than 1.3
million ordets every month. As mentioned, our parinerships with FedEx, UPS and USPS and
local carrisrs allow us 1o supplement our fleet service capabililies and offer you the same level of
redisble on-lime delivery while maintaining routing efficiency.

h. Provide Proposer's delivery policies?

As mentioned, orders piaced up to 5:00 pm by phone and 3:00 pm by fax in each local time zone
are available for nexl-day delivery. In most cases, we reach 95% of the U.S, with next-day

delivery.

All prices are FOB deslination. Exira charges for rush shipments and special handing will be
passed on (o the purchasing entity as a separate line item. We would discuss this on a case by

case basis and gain approval.

Office Depot|Max is able to cuslomize delivery oplions to meet your needs. This includes cross-
docks, specific trailer size requirements, time requirements, day of the week requirements,
badge/securily requirements, eic. Wae can also change these requirements, as your business
needs change. Office DepotiMax is dedicated lo using our dslivery fleet and personnel lo service
your unique requests.
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Additionally, Office Depot|Max has implemented a managed delivery program ihat allows our
organization to deliver Lo all of WSCA-NASPOC and the State’s locations on an assigned delivery
day, or on multiple delivery dates throughout the week, These orders can be repeated on |
weekly basis and on your pre-approved delivery schodule,

i. Provide the Proposer’s policy related to orders in excess of 70 pounds. Do they
include palletizing?

Every Office Depol{Max Customer Fulfiliment Center sets carton weight timits systemically in
order to not exceed 45 pounds. Office DepotjMax paper ranges in weight from 20-28 pounds for
our standard cut boxed paper, and 70-80 pounds for our boxed harder stock paper.

j. Proposer must identify any cutoff timelines required for same day
processing/ordering.

Office Depot|Max can accept requests for same day delivery up until 12:00 pm (noon) in your
local ime zone.

k. Ifthe Proposer’s warehouse is not located in Purchasing Entity’s state, indicate where
the shipments originate from and what the Proposer’s contingency plan is for road
closures and delays caused by inclement weather.

Office DapollMax utilizes our distribution contingency plans to ensure our customers receive their
product in a timely fashion, This is led by a dedicated Logistics team at Office Depoi|Max
headquarters who work side by side with each of our Customer Fulfiliment Centers. This team
addresses potential dangers and arranges the necessary changes through our computer system
and distribution operations. Shipments affected are rerouted to the nearest alternate localion,
which may involve another Office Depot|Max location or the closest wholesale partner,

Office Depot{Max drivers are alsa each equipped with cell phones and are in constant
communication with their respective Customer Fulfilment Center. Delivery Managers have
access to the fatest version of MapPoint, as well as the interet to understand current road
conditions and alternate routes thaf are available, when necessary.

I. Provide a list and location of all of the Distribution Centers and Warehouse
operations located within the WSCA-NASPO States operated by the Proposer.
(Proposers must only list those in states for which it is proposing.)

As mentioned in item C. above, Office Depot|Max has attached our listing of our distribution
centers. We would request a list of all addresses including zip codes to provide a more accurate
lacalion listing of which Office Depot|Max GFC would specifically service individual locations.

YD  See attached Olfice DepotiMax Location Listings.

13.  Delivery/Returns

All products delivered in poor condition or not ardered may, at the discretion of
Purchasing Entity, be returned to the Contractor at the Contractor’s expense within 30
days. Credit for returned goods must be made back to the Purchasing Entity once the
product has been returned, verified and received back at fulfiliment center,

If the Contractor has not picked up or provided for the return of rejected goods within 15
busiress days of notification of rejection, Purchasing Entity may dispose of them as it
sees fit. Contractor must credit the price of the Goods regardless.



EXECUTION CORY

[

Office DepotjMax understands your concern that an emergancy could potentially prevent us from
providing WSCA-NASPO Stales and the associated entitios with needed products and services.
For this reason, a Disaster Recovery Plan has been created that enables the business to
continue services In the unlikely event that we experiance problems with our computer eystams,
telecommunication systems, or warehouse/shipping capabliities. These plans have been
designed and malintained to ensure timely recovery from a disasler.

Emergency Preparadness Corporate Support Task Force

A cross funciional feam of corporate supporl personnel representing 22 key departments meets
before, during when feasible (e.g. hurricane} and after a crisls or natural disaster to support our
customers, our teams and our communities, Team members are decision makers fot thelr
business unfts. Their mission is to prolect company assels, which inciude the welfare of our
associates, our customer refationships, our buiidings, merchandise, data, and our brand, and
resuma operalions as quickly as possible.

Computer Systerns Plan

Our primary and secondary production data center facililies are backed up by Unintersuptible
Power Supply (UPS) and generalor systems with the ability to power the facility for an uplimited
amount of time In the avent of a commercial elecirical outage. All Office DepotjMax critical
computing systems adhere lo the following architeclural standards:

« Clustering and Automated Recovery: All mission and business critical systemsé sun as highly
avallable “virtual clusters® acroes multiple dala centers concurrently. Systems that cannot be
virtualized will failover to our secondary data center in the event of a prolonged outage.

+  Online Data Coples: All missioh and business-criical databases have online copies of dala
readlly avallsble for immediate restore. Using ‘virtuel tape fibrasies,” Office DepotiMax
replicates its backup data to multiple sites and archives data to tape for long-term safekeeping.

« Backup / Restore Procedures: All mission and business-crilical systems are replicated
across data centers in near real-time and are backed up dally. Under strict data retentlon
guidelines, Office DepotiMax has also contracted with off-site service providers for the storage
of backup data sets thal are vital to business functions. These data sets are monitored and
rotated ol-site on a regular basts. fn the event of data loss, replication failure or online backup
Inaccessibifity, this backup media is deiivered lo either the primary or secondary data center,

+  Office DepotjMax has alsa contracled with a Disaster Recovery service (o provide the
following facilities in the event of a disaster:

»  Secondary Data Center - Dffice Depot|Max has invested In buitding & secondary production
data center at a Tier 3 facillty. All mission and business-criticel systems and applications are
daployed in an active/active model across both data centers, making recovery instantaneous
should one data center have an outage. Dala and online backups are replicated over a private
divergent peth fiber network extending to each data center.

+ Cold Site — Office DepotjMax has contracted appropriate processing and storage capacily
irom the vendor that can be used (o maintain fegacy computing operations In the event of 8
disaster.

+ Office Space and Systeme Management ~ The contingency office space is a designated
area that is properly equipped to faciltate prompt establishment of an office environment for
the engineering teams. Remole systems management capability of the syslems is also
provided.

Telecommunications System Plan

Tha recovery iime required in the event of a telephone syslem failure varies depending on the
type of problam. We operale multiple Cuslomer Service Conters located in separate
goographical areas to ensure cormnplete network diversity. These centers are equipped with
Uninterruptible Power Supply (UPS) and generaiors to power the facility in the event of an
extended commerctal power faiiura. Information Technofogy Voice and Data Network teams are
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Qur first objective is to absolulely minimize the need for your end-users to ever return
merchandise. Our quality initiative, Lean, faciitates the confinuous improvement of our
processes and helps us identify and ramove the root causes of the errors that resull in returns.,
When relurns are necessary, our objoctive is to make the process as hassle-froe and simple as
possible. An example of this process is demonstratad by our three/six day best praclica policy
implemented at alt Customer Fuffiliiment Centers. The goal Is to pick up a return within three
days, and credit the customer within six days.

s+ Office supplies may be returned for a full refund within 30 days of the original purchase dale
with the original sales receipt (*sales receipt” includes register racaipt or delivery packing list}
or exchanged for an identical lter regardiess of when you made your purchase. Supply
returns without a receipi/packing list will be eligible for an exact-item exchange or 8
Merchandise Credit for the lowest sales price in lhe pasl 80 days. There are no restocking
charges for stocked items and items no longer stocked by Office Depot|Max will not be

eligible for return,

+  Returns are handlad by calling Office DepotjMax Customer Service. A Customer Advocate
will provide the requisitioner with an Authorization to Return (ATR) number, thereby initiating
a pick-up by our driver or a common cerrier at the time of the next scheduled delivery.

«  The Office Depof|Max interaet ardering system makes onfine requesis for merchandise
relurns easy. Our Customar Care section provides end-users with a convenient requast
form. End-users can fill out the appropriate return information in the fields provided, and
indicale the method by which they would iike to be contacted. Once the form has been sent,
seneone from our Customer Service Team will respond Lo your requesi within one business
day. They will finalize the relurn information and give you an ATR number to attach to your

package.

»  With the exception of damaged or defective items, producis must be returned in resalable
condition and in the original manufaclurer's packaging where applicable. if you receive an
itom that is damaged or defective, simply call Customer Service and we will replace the jtem
at no charge with packing list or racelpl. Should a Slate end user encounter a
warranly/return issus, they wiil relurn the product to Office Depot|Max for full credit or a
replacement and we will retum the product lo the manufacturer.

14,  Fuel Surcharge

If fuel prices rise more than 25% above the current US Departimont of Energy’s average
diesel price as of the closing date of this RFP, the Participating State may allow variable
fuel surchatge fees to be assessed, The surcharge will be based on the U.S. Department of
Energy’s average diesel price from the previous month, A request for a fuel surcharge
must be approved by the DAS PS prior to implementation,

OHice Depof|Max complies.

15. Emergency Management and Recovery
Provide a description of the Proposer’s policy and process if a disaster occurs for the
following items at a minimum:

a. Data Recovery and Online Ordering

b. Disaster Delivery

¢. Warchouse Access

d. Emergency Contact Phone Numbers

6. Provide a description of Proposer’s emergency response plan and backup strategy.
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responsible for identifying the affected area and re-routing the affected numbers or networks to
an attarnate location within 30 minutes. These teems, along with our Customer Service
organizations, also ensure thal the alteinate site has the equipment and softwate required to
properly handle phone calls and orders received from ihe affected localtion.

Distribution Contingency Plan

A Distribution Confingency leam has been identified at our headquartera in Hliinols. This team
addresses the alternalives in the event of a catastrophic disaster thaf could damage a Gustomer
Fulfliment Conter to lhe extent that orders can ao fonger be shipped. The Distribulion
Confingency team will make arcangements through our compuler system and Customer
Fulfillment Center operations to reroute customer shipments for ithe affecled site lo an ajlermate
fpcation. These shipments would be supplemented, as necessary, from the closes! principal
wholesalar. Once the conlingency site is established, transporiaiion and manpower plans are
developed 1o handle the increase of shipments so that our customers will not be inconvenienced.
Depending on the nature of the catasirophe, 8 local tast mite delivery strategy is imptemented
using our dedicated route driver, local carrier or common carrier to handle customer orders.
These deliverias will be sent o the customer dock or directly i the desktop in the same manner
they usually da, jusl originating from a different point. The guiding principle of our Distribution
Contingency pian is to maintain business as usual and fully address the neads of the customer.

In addition to our documented Disaster Recavery plan, the Office DepoliMax Emergency
Preparedness Task Force, which is made up of key areas of the company (Loss Prevention,
Facilltias, Human Resources, Risk Managemaent, Safely, Information Technology, inventory
Management, Customer Sorvice, Sales, Finance, Transportation and Legal) has bean assembled
and meets on a regular basis. The team has identified the major areas of concern, and the
potential impact they will have on our associales, our customers, and our operalions should a
disasier situation occur. In addition, thirg party support has also been enlistad to provide an
allocation of product, alfernate servicing sites, and supplementary transportation.

16.  Reporting Requirements

Itemized tracking is necessary, along with regular reporis that can be sorted by
Purchasing Entities, shall include, at minimum product name, SKU or OEM product
number, category, volume, and dollar spend. In addition, Proposers must agree to include
information in their report about the sustainability attribute(s) of each product purchased.
Purchasing Entities require monthly electronic (Excel) usage and quality reports.

Office Depot|Max has the most delailed reporiing capabilities in the industry, which allows us to
track information on every detail for every transaction down to the end-user tevel. We can provide
you with traditional management reports, of build & report In a cusiom format so you receive your
management reporis on tima, evory ime, Reporting is a key tool for owr customers to manage
thelr purchases, and we work with you to make sure you got the information you need. Below are
some of the standard reporis we offer our customers:

+  Usage Reports
Usage Reporis give you exact information on your purchases, total expenditures, unit cosis
and item status. These reporte may be categorized by logation {consignee), depariment {cost
centar), or consolidated. All Usage Reporis are available on & monthly, quartesly, of ennual
basis. We aiso provida specific Usage Reports to highlight MWBE and recycled product
purchases.

«  Online Repaorting
Office DepotjMax provides online access fo Usage Reporting, which includes sales from all
ordering channels (web, phone, fax, EDI). Ad hoc reports Can ba created and viewed online
ftom information thal is updated daily, and then exportad to an Excel spreadsheel or tab

delimited format,
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Customer nsight Reporiss¥

Offlce Depot|Max Customer insight Reports caplure purchasing data all the way down lo the
ordaring activity of specific requisitioners. These unique reporis {argel how your “lop ten”
end-users place orders and how much they are spending. The reports also provide
benchmarking analysls to show how your purchasing activities compare to companies of
sirilar size within the same indusiry,

Quality Reviews

Qualily Reviews {performance reporis} highlight critical parformance measurements such as
filt rate, backorders, and osder size. The Qualily Reviews enable you to monilor the service
you are receiving from Office DepotiMax and provide you with data {o better manage your
office products procurement process.

Office DepotjMax reviews these managemant reports with you during ragular Partnership
Opportunily Reviews. These reviews will teke hard data and survey resulls to set the stage
for ltue quality improvements.

16.1 These reports should include at 4 minimum, but not be limited to, the following
metrics in no particular order:

Fill rate

Delivery success rate

WSCA-NASPO Master Agreement number

Usage broken down by state, state agency, political subdivision and location

Number of orders placed

Tota! doliar value of orders placed during the reporting petiod

Average value of each order

Sustainability certifications (e.g., ENERGY STAR, Forest Stewardship Council,
Green Seal, GREENGUARD, eic.) and standards (e.g., compliance with US EPA
recycled content guidelines as well as total and post-consumer recycled content) of
each product sold on the Price Agreement).

@ om e o oo

As described previously, Office DepotlMax cen provide all of these reporling metrics.

B  See attached Office DepoljMex Sample Reports.

162 Each State and each Participant may develop its own reporting critetia,

As noted earlisr, Office DepoljMax can provide tradilional management reports or build reports in
a custom format. We wili work with each Siate and Perlicipant to make sure they get the
information they need and want.

163 Proposer must be able to provide evidence to the Contract Manager of its Cost for
any item in the catalog where an ordering entity was charged a higher price than the list
price adjusted by the applicable percentage discount off the category containing the
specific item. Proposer must fumish the Contract Manager with reports on a monthly and
quarterly basis in a format mutually upon by the State and the Proposer. These
reports should be submitted by the 15™ of the month, following the month or quarter for
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which the report is due.

Office DepotjMax understands and will comply. We currently provide this report to the WSCA-
NASPO and the Slale and wilf continue to do 80 ipon contegcl award.

S Seo altached Office DepofiMax Samplo Quarterly Repoit,

17.  Packaging Requirements
a. All products must be manufuctured and packaged under modem sanitary conditions
in with federal and state law and standard industry practice.

Qffice DepotiiMax complies.

b. Each case, bottle and container of cleaning and maintenance chemicals must have the

foliowing markings in English:
i, Name and address of manufacturer
it Brand name of product

ifi, Net contents in U.S. standard pounds, ounces, gallons, or fluid ounces

iv. Directions for use, including recommended use dilution and precautionaty

handling instructions

V. Recommended antidotal action, if applicable (English & Spanish)

Office DepotiMax complies. Qur suppliers and the merchants they receive product from ansure
{hat all products have the appropfiate packeging measures &s indicated by law for production and

shipping.
¢. Packaging must be constructed to assure safe delivery.

Office DepoliMax complies.

d. Shipments not in accordance with the above will be refused or returned to Contractor,
freight collect,

Office Depot|Max complies.

e. Cleaning products, art supplies and other offico products offered on this Master
Agreement that contain chemicals that are known by the State of California to cause
cancer, birth defects or other reproductive harm must contain a “Proposition 65
warning label on its primary packaging and on the ordering website.

Office DepotjMax complies, Our suppliers and the merchanis they receive prodisct fromt ensure
that alf products have the appropriata packaging meastres as indicated by law for produiction and

shipping.

f. Contractors tnay not use polystyrene packing peanuts to fulfill any orders under this
Master Agreement, Other types of diffioult-to-recycle packaging such as rigid
polystyrene or polyutethane foam, polyvinyl chlotide (PVC), or multi-material
packaging is strongiy discouraged. Contractors are encouraged to minimize the
quantity of packaging they use to deliver products under this Master Agreement.

Offica DopotiMax complies.
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g. Packaging may not contain more than 100 parts per miltion of lead, cadmium,
mercury or hexavalent chromium, which is consistent with the Toxics in Packaging
legislation that has been developed by the Council of Northeastern Govetnors and
adopted by at least 19 States, For more information, see
hup:/hvww toxicsinpackaging.org.

Oftice Depol|Max complies.

Office DepoljMax packages and ships products with aur commitment o qualily in mind. In an
affort to provide shipments in efficiont packaging, we use the approprigle size and type of
packaging for the producis being shipped. Our primary focus I8 geiting qualily products to our
customers safely and without damage. At the same lime, we want to be conscious of tha
environment. Our external packaging could iake the form of a bag or corrugated carton, which
can be tolurned to us for recycting if you don't have your own recovery or recycling programs.
Office DapotfMax will work with each WSCA-NASPO participant (0 accommodate their unicque
needs and specific packaging requirernents. -

18,  Recycling Services for Certain Products Offered on this Master Agreement
All Contractors on this Master Agrecment must provide a system for the collection and
recycling of all toner and ink cartridges that is free of charge to Purchasing Entities.
Contractors must also offer free collection and reoycling services for rechargeable
batteries, which may be through the industry-financed Charge2recycle Program or a
similar service. Proposers must describe the recycling programs they offer that meet these

requirements.
Office Depot{Max can arrange end-of-life lake back programs far the foliowing maleriats:

1. ink & Toner cartridges: This is a free program through which emply cartridges can be sent
back lo Office DepotjMax’s vendor's 1SO 14011 certified recycling facility, To participate,
WSCA-NASPO and the State’s locations would need to order the free recycling boxes of
simply provide Office DepotiMax drivers with empty ink/toner cartridges.

2. Writing Instruments: This is a free program organized through our parlner Sanford. To
participaie, WSCA-NASPO and the State’s locations would sign up to run 'writing brigades’ to
collect used writing instruments thal are sent back to Terracycle for upeyehing’ into new
items.

3. Rechargeable batterles: Office Depot|Max will provide end users links fo RBRC.org that
provides a {ree recycling program for rechargeable batteries. Bins will be placed within an
entities specified location, fil them with collected batteries. Once filfed, the baltery recycling
bins would be closed and sent back to the recycling center using prepaid, pre-addressed
labels ~ for responsible recycling.

4. CFL Bulbs: This is a for-fee solution provided by our pattner Veolia. To participate, WSCA-
NASPO and the State’s locations would need 1o order CFL recycling boxes and filt them with
collected GFLs. Once filled, the CFL recycling boxes wauld be closed and sent back to the
recycling center using prepaid, pre-addrassed tabels — for responsible recycling.

5. Fluorescent Tubps: This is a for-fee solution provided by our partner Veolia. To participate,
WSCA-NASPO and the State's locations would need lo order Fiuorescent Tube recycling
boxes and fill them with collected Fluorescent Tubes. Once filled, the Fiuorescent Tube
recycling boxes would be closed and sent back to the recycling cenler using prepaid, pre-
addressed labels - for responsible recycling.

19. Samples
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a. DAS PS reserves the right to request samples for performance testing and
environmenta) conformance assessment during the Proposal evaluation petiod and
anytime throughout the life of this Master Agreoment.

b. All samples shall become property of DAS PS or WSCA-NASPO Particlpating State.
Such samples must be famished free of charge.

Office DepotiMax complies.
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THE FOLLOWING MANDATORY REQUIREMENTS AFPLY ONLY TO
PROPOSERS THAT ARE OFFERING PRODUCTS ON TRACK 2: GREEN

OFFICE SUPPLIES

20. Minimum Environmental Requirements for Products on Track 2: Green Office

Supplies

All products Offered on Track 2: Green Offlce Supplies must meet at least one of
the following environmental or health standards. The State of Oregon and other
NASPO-WSCA Participating States have a strong preference for products that have
received third party certifications or recognition of the environmental and health
claims of their products, All items on the Green Market Basket List, which are
detailed in Attachment F-2 (Green) include a specification that is listed in [brackets]
after the General Product Description. Proposers must offer Track 2 products that
meet or exceed the specification for that Market Basket Product.

All products listed as sample products on the Green Market Basket List (in Attached
F-2 (Green)) have been determined to meet the environmental and health

specifications in this Price Agreement. Proposers that offer equivalent products may
be asked to provide documentation of compliance with the specifications during the

bid evaluation process,

In addition, all Contractors that are awarded Price Agreements on EITHER
Track 1: Siandard Office Supplies andlor Track 2: Green Office Supplies are
required to label their environmentally preferable (green) products by including
the eco-labels and standards (such as total recycled content and post-consumer
recycled content) listed below in the product description in their online ordering
system and catalog in order to help Authorized Users to easily identify them.
Products that do not meet these standards should not be labeled as environmentally
preferable (green) products on this Price Agreement. For example, a product that
contains a lower amount of recycled content than the amount listed below may not be
included on Tyack 2: Green Office Supplies or labeled as an environmentally
pteferable product on this Price Agreement.

Authorized Users reserve the right to add or restriot other products from this Price
Agreement based on environmental health or environmental considerations,

A. Multi-Attribute Certification or Recognition

Certil_‘_iﬂ
P
A,

CHx BT G ]

|

Cradie to Cradle

The Cradle to Cradle (C2C) Innovation Institute evaluates and labels
products that meet multiple environmental, health and social criteria.
Office supplies that carry the C2C ecolabel include, but are not limited
to dry-erase whiteboards, cork tack boards, filing cabinets, bookcases,
monitor stands, and keyboard trays. A registry of C2C-certified
products can be found at

hisp:/fwww,c2ecertified org/products/registry.
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DFE Recognized | The US Environmental Protection Agency’s Design for the
Environment (DfE) Program evaluates the toxisity of products such as
breakeoom cleaners, furniture polish hand soaps, and dishwashing
deterpent and awards its-label to those that pass its muitiple chemical
screens.
EcoLogo s a multi-atirlbute certification label owned by Underwriters
Laboratories (UL), Its produots are certified against multiple
environmental, health and, often, performance criteria. EcoLogo-
certified office supplies include, but are not limited to: hand soaps and
hand sanitizers, cleaning products, office and janitorial paper
products, and toner cartridges. Go to
wwiv.ccolopo.orpfen/certificdpreenproducis/fentepory il=27027 fora
list of EcoLogo-certified products.
Fair Trade Certified | Fair Trade-certified includes those that have received (and currently
maintain) a fair trade certification from Fair Trade USA, Fairtrade
[ls e International USA, or the Ingtitutc for Market Fgofopy's Faiv for Life
e Program. The most common Fair Trade-certified office supplies
include coffee, tea, sugar and cocoa. Fair Trade certifications address
multiple environmental, health and social attributes of products such
as chemical use, sustainable production methods, and fair wages.
Green Seal Certified | Green Seal is an independent nonprofit organization that certifies

&Sy products meeting multi-attribute environmental standards. Green Seal-

§ @) certified office supplies inolude hand soaps, cleaning products,
ﬁ ) printing and writing papers, and janitorial paper products. Lists of
ceant Green Seal-certified products can be found at

wwiv.preenseal.ors/Plnd GreenSenlProductsAndServices.aspx,
Rainforest Alliance | The Rainforest A

lliance, a nonprofit organization, certifies products
Certified that are sourced from farms that have taken steps to protect wildlife,
- maintain tree cover, conserve soll quality, reduce chemical use, and
ensure the well-being of workers and their families. Rainforest
Alliance-certificd office supplies include, but are not limited to,
coffee, paper and paper products, food service ware, etc. A list of
Rainforest Alliance-certified products can be found at ‘

B. Single-Attribute Certification or Recognition

ACMI Approved | The Art & Creative Materials Institute (ACMI) certifies and maintains a
list of “Approved Products” (AP) that have been evaluated by a
toxicologist and verified to meet standatds for acute and chronic toxicity
as well as performance. A list of ACMI AP-Certified Products, which
includes, but is not limited to, adhesives, paints, pens, markers, and
whiteboard cleaners, can be accessed at hitp://iwww.acminetorg/.

Commercially | The Biodegradable Praducts Institute (BPI) certifics and iabels food
Compostable service ware, bags and other products that contain plent-based bio-

' plastios that are compostable in a commerclal composting facility, A list
of BPI-certified products can be found at http://www.bpiworld,o
_Public/Approved/1.him}. In addition, the Cedar Gtove Composting
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®BPI

CEDAR
GROVE

Facility (located near Seattle, Washingtan) tests the compostability of
food service ware and bags in its system and maintains a list of Cedar
Grove Approved Products. s list Includes products that contain bio-
plastics as well as paper, bagasse, bamboo, and other materials. A list of
Cedar Grove-Approved Products can be found at http://cedar-
grove.comfcommercisi/nceepted-items/. (Note: This is not & product
fabeling program.)

ENERGY STAR
Certified

ENERGY STAR is a joint program of the US Department of Energy and
US Environmental Protection Agency that allows its label to be used on
products that meet its energy-efficiency (and performance) standards,
Office supplies that may have an ENERGY STAR label include, but are
not limited to battery chargers, desk lamps and light bulbs (e.g., LEDs
end compact fiuorescent lamps), routers and other coraputer networking

equipment, uninterruptible power supplies, telephones, water coolers,
EREROVSTAR appliances, desktop and Japtop compaters, AV equipment, ete. Lists of
ENERGY STAR-cettifled products can be found at
www.energystar.govicertilicd-productsfeertified-products. Note: Some of
these product types may not be offered on this Price Agreement,
FSC Certified The Forest Stewardship Council (FSC) is third-party organization that
» certifies products containing sustainably managed and harvested wood or
‘ 5 paper fibor and/or recycled wood or paper fibers. This includes office
supplics such as copy paper, notebooks, file folders, adding machine tape,
FSC break-room paper, wooden pencils, cork tack boards, picture frames,
plaques, filing cabinets, etc. A list of FSC-certified products can be found
at hitps:/us. fse.orp/downlond. fse-certified-papers. 175 pdf, )
GREENGUARD | GREENGUARD is a single-attribute certification label owned by
Certified Underwriters Laboratoties (UL). It addresses chemical emissions from

praducts that can affect indoor air quality IAQ. There are two levels of
GREENGUARD certifications, which set different emissions limits on a
vatiety of volatile organic compounds: GREENGUARD IAQ and the
more stringent GREENGUARD Gold. Office supplies that may carry a
GREENGUARD certification include, but are not limited to, dry-erase
whiteboards, cork tack boards, filing cabinets, and bookcases. A list of
GREENGUARD-certified products can be found at

Igllgzllgroduclguide.ul_environmenl.uo;;;&uickScarch.aspx.

Organic Certified

The US Department of Agricuiture (USDA) certifies and allows the
fabeling of “organic” food or othet agricultural products that have been
produced through approved methods that integrate cultural, biological,
and mechanical practices that foster cycling of resources, promote
ecological balance, and conserve biodiversity. Synthetio fertilizers,
sewage sludge, irradiation, and genetic engincering may not be used. For
more infosmation, click here.

SCS Indoor SCS Indoor Advantage is a certification progtam run by the nonprofit
Advantage organization Scientific Certification Systems (SCS). It addresses the
Certifled chemical emissions of products that affect indoor sir quality (TAQ).

There ate two levels of SCS Indoor Advantage cettifications, which set
different emissions limits on a variety of volatile organic compounds:
SCS Indoor Advantage and the more stringent SCS Indoor Advantage
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certification include, but are not limited to, dry-erase whitehoards, cork
tack boards, filing cabinets, and bookcases. A list of SCS Indoor
Advantage-centified products can be found at
http:/iwww.sesplobalservices,comicertificd-greon-products-guide.

e
st

g%%\) Gold. Office supplies that may carry an SCS Indoor Advimtage
L v

C. Recycled Content Standards

Products that meet the following criteria are deemed to mest the
envitonmental requirements of this Price Agreement:

1. Products in categories that are covered under the U.S. EPA’s
Comprehensive Procurement Guidelines (CPGs) must meet at least
the minimum total recycled content (TRC) and post-consumer
recycled content percentages for the applicable guideline (see table
below).

2. Products in categories not included in the EPA CPGs must contain
either a minimum of 50% total recycled content (TRC) or & minimum
of 30% post-consumer recycled content.

Post-Consumer Recycled Content (PCRC) is the amouit of material ina
product that has completed its intended use as a consumer item (suchesa
sheot of copy paper or a plastic bottte), hias been diverted from the waste
stream by having been collected in a residential or commercial recycling
program, and has been incorporated into a new product. Ideaily, PCRC is
verified by a third-party organization. Products coveted by a CPG {described
below) must meet at least the minimum threshold percentage listed for that
category. This threshold usually includes PCRC, but may also have
requirements for additional Total Recycled Content.

Total Recycled Content (TRC) is the total amount of recycled conteat ina
product. It includes both PCRC and production scraps from converting,
printing, ot other post-industrial processes, It does not inciude materials
generated from, and commonly reused within, an original manufaocturing

process.

SUMMARY OF THE U.S. ENVIRONMENTAL PROTECTION AGENCY’S
COMPREHENSIVE PROCUREMENT GUIDELINES (CPGs) FOR OFFICE
SUPPLIES
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Many of the environmental specifications in this solicitation

Q\",\h °p reference the minimum post-consumer and total recycled-content
/TN | levels in the US Environmental Proteotion Agency's
N A\ = Comprehensive Procurement Guidelines (CPGs), Federal
3 o

o agencies are directed to purchase products that meet or exceed the

abe? & CPGs. In addition, thousands of state and local governments
reforence these Guidelines in their procurement policies. The CPGs can be accessed
at www.cpa.poviepawaste/consorve/lools/epa/index.him,

Below is a summary of those levels for many office supplies products.

Note: Post-Consumer Recycled Content (PCRC) is a subset of Total Recycied
Content (TRC). When the minimum TRC exceeds the minimium PCRC level,
then the difference between them must be mel by additional recycled content,
which may derive from either pre-consumer production scraps or PCRC.

Office Supply Product Type Minimgm | Minimum Post-
Total Recycled Consumer
Content (%) Recycled
Content (%)
Binders, Plastic-Covered 25 0
Binders, Paper-Covered 90 75
Binders and Report Covers, Pressboard 50 20
Binders, Solid Plastic, HDPE _ 90 90
Binders, Solid Plastic, Polyethylens 30 30
Binders, Solid Plastic, PET ' 100 100
Book and Printing Paper (including calendars 30 30
Clipboards, Plastic, HDPE 90 90
Clipboards, Plastic, Mixed 15 15
Copy Paper 30 30
Boxes, Corrugated 25 25
Envelopes, Lettethead and Commercial (e.g., - 30 30
#10)
Envelopes, Heavy Weight - White, Manila, 10 . 10
Cotored and Unbleached (e.g., brown catalog
envetopes) _
Envelopes, Plastic 25 25
File Folders (Manila and Colored) 30 30
File Foiders, Plastic, HDPE 90 90
Filing Supplies (Except Folders), e.g., 20 20
| Hanging Folders, Pocket Expanders)
Forms {pre-printed or computer printout) 30 30
Index Cards 50 20
Mailing Tubes 920 75
Mats, Plastic 100 10
Mats, Rubber 85 75
Mats, Rubber/Plastic Composite 100 100
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Notebooks and Note Pads (e.g., Writing 30 30
“Tablets, Desk Calendars, Flip Charts, Post-Its)
Padded Mailers ' 5 5
Paper, with Cotton Fiber 30 30
Papor, Text and Cover 30 30
Pressboard Repost Covers and Binders 50 20
Paper Bags S 3
Toner Certridges -=-- Remanufactured
Trash Bags, Plastic 10 10
Waste Receptacles, Corrugated 25 25
Waste Receplactes, Plastic 20 20
D. Other Environmental and Health Criterin Referenced in this
Solicitation

Battery-Free Batteryfree products ate those that are able to performa function that

typically uses batteries such as USB computer mice.
Electricity-Free FElaciricity-free products are those that are able fo perform a function

{Mechanlcal) that typically uses electricity. An example is 8 mechanical pencil
sharpenet.

Latex-Free Latex-free products are those that do not contain latex and can replace
products that typically contain latex, which is an allergen and
asthmagen, Latex-free office supplies include some brands of grip
pens, pencils, erasers, rubber bands, gloves, chair and floor mats,
bandages, etc.

Nor-Chemical Non-chemical products ate those that can directly replace chemical
products, For example, mechanical keyboard cleaners can replace
chemical air dusters. .

Provessed Chlorine | Processed Chiorine-Free (PCF) refers to products (mostly paper) that
free (PCF) have been bleached with non-chlorine chemistries such as oxygen,
peroxide or ozone. Some products are certified by the Chlorine-Free
Products Association. For more information, sce
www.chiorine roducts, org.

Rechargeable Rechargeable refers to batteries or battery-powered products (such as
calculators and flashlights, etc.) that reduce battery consumption and
waste because the batteries can be recharged and reused rather than
needing to be discarded (or recycled) after a single use.

Refillable or Refillable or reusable refers to products such as refillable pens and

Reusable mechanical pencils, water filters, microfiber cloths, mechanical air
dusters, and other products that reduce waste by eliminating the need
to replace some or all of the product when it reaches the end of its
useful Jife. Refiltable and reusable products replace items that
typically are disposable.

RoHS-Compliant | The European Union’s Directive on the Restriction of Hazardous
Substances (RoHS, 2011/65/EU) prohibits electrical and electronic
products from being offered for sale throughout Europe if they contain
certain hazardous substances (including lead, cadmium, metcury,
hexavalent chromium, and polybrominated dipheny] ethets) above
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specified amounts, Manufacturers that comply receive conformity
assessment documents for their RoHS-compliant products, Office
supplies that may be offered on this contract that are RoHS-compliant
include flash drives and other computer storage devices. (Other
electronics must be both RoHS-compliant AND ENERGY STAR-
certified.)

Solar-Powered

Products that are solar-powered (such ns calculators, battery chargers
and flashlights) use photovoltaic technology (often in conjunction
with a rechargeable battery) to power the equipment.

‘SCAQMD-
Compliant

The South Coast Air Quality Management District (SCAQMD), sets
stringent limits on volatile organic compounds (VOCs) in consumer
products that can be sold in and around the City of Los Angeles,
California. SCAQMD-compliant office supplies include, but are not
limited to, adhesives, spray paints, and some breakraom cleaning
products such as praffiti removers.

E. Environmental and Health Specifications for Certain Categories of Office

Supplies

1. Toner and Ink Cartridges (Remanufactured, High-Yield and Biobased

Certified)

‘Toner and ink castridges that qualify as environmentally preferable (green) on
this Price Agreement include:

Definitions

Remanufactured High-Yield Cantridges

High-Yield Original Equipment Manufacturer (OEM) Cartridges
Remanufactured Standard-Yield Cartridges

Certified Biobased Cartridges

Remanufactured Cartridge — Used OEM cartridge which has been
disassembled, cleaned, and any worn, damaged, or end of life
components replaced, including toner. NOTE: 4 remanyfactured
cariridge may be “compatible with” certain OEM priniers and
copiers. This is diffevent from “compatible toner cartridges or
clones”, whioch are new cartridges built from 100% new parts by a

thivd party (ot by the OEM) and sold under a thivd party brand name.
These are not accepted as green products on this Price Agreement,

High~Yield Cartridge is a toner or ink cartridge that is filled fo obtain
maximum number of copies of printed material, A high-yield cartridge
may be either an OEM or remanufactured cartridge.

Biobased Certified Cariridge is a toner ot ink cartridge in which the
petroleum-based toner resin is replaced with a toner containing &
significant concentration of biobased resins such as those made with
natural oils from agricultural crops such as soy beans, corn and cotton
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seed. Acceptable products must be certified by the USDA's
Biopreferred Program and listed in its Biobased Producis Catalog,
which can be found at -

liltp: /vy bioprefemed.gov/Bjohased Products.aspx.

2. Surface Disinfectants and Sanitizers

All surface disinfectants and sanitizers (including sprays and wipes) must be
registered by the US Environmental Protection Agency (US EPA) have a
currently active US EPA Registration Number,

All products offered on Track 2: Green Qffice Supplies may contain only the
following active ingredients: Hydrogen Peroxide, Citric Acld, Lactic Acid,
and Silver, Prohibited antimicrobiat products ingredients include Sodium
hypochlorite (ehlorine bleach), Quaternary amrmonium chloride compounds,
Ortho-phenyliphenol, Hydrogen chloride, and Thymol.

Office DepotjMax’s best-in-class capabilities have the abifity to identify the producls
in our assoriment that are certified or registered {o the mulli or single allribute eco-
labels listed above. In addition, we can identify which products meet the minimum
recyclad content thresholds defined by the EPA’s Comprehensive Procurement
Guidelines (CPG). For producis not Included in the EPA CPGs, Office Depot|Max is
abie to identify those products that meet the minimum requirements of 50% fotal
recycled content, or & minimum of 30% post-consumer recycled content,

Prohibited Chemicals, Materfals and Packaging Containers

No products or packaging offered on Track 2: Green Office Supplies of this Price
Agreement may contain the following:

1.

Carcinogens by IARC, NTP, OSHA or State of California (Known or
Suspected/Reasonably Anticipated) such as Arsenic, Asbestos, Benzene, Cadmium,
Coal tar pitch, Chloroform, Chromium VI, DEHP, Ethyl benzens, Formaldehyde,
Lead, Mercury (except in fluorescent lighting, 3.0 ug Hg max in CFLs), Ortho-
Phenyiphenol, Polystyrene, Polyvinyl chloride (PVC), etc. except Nickel, which is
commonly found in rechargeable batteries.

Asthmagens (on the AOEC List) such as Ammonia, Benzalkonium chloride, Bpoxy
resins, Ethylene diamine, Formaldehyde, Hydrochloric acid, Methyl methacrylate,
Monoethanolamine, Quaternary smmonium chloride compounds, Polystyrene),
Polyvinyl chloride (PVC), Sedium hypochlorite (Chlorine bleach), Triethanolamine,
Tuepentine) except latex. Latex-free products ate available on Track 2: Green Office
Supplies.

Reproductive Toxius (Known to the State of California to Cause Birth Defects,
Other Reproductive Harm or Developmental Toxicity) such as Toluene, Dibutyl
phthalate and other Phthalates.

Fluorinated Compounds {such as fluorinated stain-resistance compounds,
Difiuorcethane, Tetrafluoroethane, Tetrafluoroethylenc, eto.)

8§, Triclosan, Tricloban or Microban as well as all antimicrobial hand soaps
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6. Mercury in fluorescent lighting in amounts that exceed the Buropean Union's 2011
Restriction of Hazardous Substances (RoHS) Directive (2011/65/EU)

7. Bis-Phenol A

8. Nanotechnology (including any products that are matketed as containing
nanotechnology)

9, Plants or animals that are listed as endangered or threatened endangered by the
Convention on International Trade in Endangered Speoies (CITIES) of Wild Fauna

and Rlota

10. Aeraosol contalners

Office DepotiMax's Environmental Product Analyst will work with WSCA-NASPC and the State lo
screan out products that do not mest the specifications listed above. We will take substantial
pracaution and undartake significant extra effort to ensure products on the ‘Green Office
Suppliee’ list do not contain the chemicals and malerials listed on the WSCA Prohibited List.

22, Documentation of Environmental Attributes

Proposers offering environmentally preferable products on this Price Agreement must
confirm adherence to the specifications listed above for those ltems. All products offered
on Track 2: Green Office Supplies of this Proposal must be either certified by a third
party (such as ENERGY STAR, Green Seal, GREENGUARD, etc.) OR the Proposer
must be able provide documentation of compliance with the environmental specifications
for each item. The certification or documentation of comptiance with the environmental
specifications required for these products in no way exempts compliance with other
applicable occupational health, safety and environmental standards.

If the product is requited to have another attribute that is listed in the specifications, the
Proposer is kewise required to demonstrate that it meets that criterion, If the
documentation is not available online, it must be submitied upon request during the
Proposal evaluation period. Sample product labels are acceptable. In such cases, DAS PS
mandates the required submission be made within seven (7) days of either oral or written
notification by the State. Failure to comply within this time frame may result in the
rejection of its Proposal for that product item only,

Office DepotjMax maintains a database of environmentel attributes and eco-labels. The majority
of the producls in this dalabase have either third perty certifications or effidavita from our
suppliers. Upon request, Office DepotiMax will provide these in an excel spreadsheet hat shows
the lype of verification, or through provigions of certificates, affidavits, links to SKUs online, or our
enviranmental catalog.

23, Verification of Ongoing Compliance with Environmental Specifications

If awarded a Master Agreement for products on Track 2: Green Qfflce Supplies, the
Contractor must agree to supply proof of environmental certification or other
documentation of compliance with the environmental specifications in this Master Price
Agreement) for all producis (incfuding any additional products added to the Master
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Agreement throughout the duration of the Master Agreement), if requested by DAS PS ot
any Participating State. Fallure to do so may result in the rejection of the product item

that lacks cutrent certification.

Through the Office DepotiMex database of environmental altributes end eco-labels, we are able
to provide WSCA-NASPQ and the State proof of environmental claims associated with future
products that may be added to this contract, Office Depol|Max requires & minimum of three
weelks from addiiion of a new item to the conteact to verifying environmental claims.

PART 3: DESIRABLE CRITERIA

Al “Desirable” Crileria for Attachment D ace described in this section,

1. Implementation and Communication
a. Describe in detaii the Proposer’s implementation plan, including all process steps.

For every account, we complste a comprehensive implementation Plan. This internal, proprielary
document Jists all of the detalls necessary for aach of our Customer Fulfilment Centers o
successiully manage their locat portion for each WSCA-NASPO participant. The implementation
plan is distributed throughout our CFCs, Customer Service Centers, and sales offices to those
Office DepoljMex associates who have an impaci on our service 1o you. This looiserves as a
“blueprint” for service consistency by spelling out the proper way to service your locations, bulis
also {luid, allowing us to monilor and track the progress and on-going success of an agreement.

As WSCA-NASFO and the Stale is a current cuslomer, the resutis of the implementefion process
are already in place. For states that will be joining this conlract, the implementation involves the
use of the Offive DepotjMax 5-Step Implementalion Process.

Slep 1. Formation of the Office DepotiMax'WSCA-NASPO and the State Implementation Team
Siep 2. Establishing the Roli Qut Schedule

Slep 3. Developing and Communicating Your Implementation Plan

Step 4. Introducing the New Program to End-Users

Step 5. Monitoring the Program’s Success

As in any sucoessful partnership, communication is key. We feel it is imperative that WSCA-
NASPO and the State and Office DepotjMax meet to discuss all of the specifications outfined in
the bid and any additional requirernents that may have tisen throughout the bidding process. We
will creale a joint cross-functional team to implement and meniler all new program inttiatives.

Upon nefification of contract renewal, Office Depat|Max would load the new contract pricing and
revised account requirements into the Office DepotiMax system.

b. Describe in detail the specific information, resources, and assisiance the Proposer will
requite from each Purchasing Entity to implement the Master Agreement.

Office DapotjMex has exiensive experience impiemanting agreements and ensuring that they are
successiul. We have the people and programs in place that have supporied thousands of
implementations. Office Depot|Mex understands what it takes to rofl out a program and ensure

that if is a success.

Based on our pasl experience in faunching programs, the following are five critical success
factors that Office DepotjiMax believes are crucial lo a successful implementation.
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. Gommunication - Order, billing and delivery requirements between Office DepotiMax and

the customer commmuniceted clearly
+  Detallad Implementation Plan - Designed specifically to meel the unigue requirements of

the customer
+  Coliaboration - Offica DepotjMax and customer lo document and submii, somplete and

accyrate dala

+  Frequent Meetings - Regular slatus meetings belween Ofiice Depot{Mex and the customer
that monitor progress against the implementation plan

+  Process Plan - Effective communication plan to notify end-users of new process (markating
& training plan)

Atlention 1o the neads of the customer is critical to developing a successful implementation plan,
Tracking progress against Ihe agreed upon project plan on a tegular basis ensures {imelines are
met and dependencies understood. Office Depot|Max's expertise in account architecture,
ordering methods, delivery and billing ensure each WSCA-NASPO participant's unique heeds are
met.

¢. How soon from execution of the Master Agreement will the online ordering system be
available to each Purchasing Entity? If a phased implementation is planned in terms
of limited functionality vs. complete functionality, please specify.

Through the Office Depot|Max 5-Step Implementation Pracess, we are able 10 have WSCA-
NASPO and the State’s program Implementad within 30 calendar days from the agreed upon
start date. To ensure this deadling, all associales that will service your account are provided with
an oulline that specifies the loglstics and program details that allows us to mnaka this commitment.
Provided below is a delailed implementation timeline for your review.

November 3, 2014 WSCA-NASPO and the Staie announces decision lo award
business to Office DepoliMex

November 10, 2014 Contract negotiated andfor signed '

November 10, 2014 Office Depot|Mex and WSCA-NASPO and the Stale meet to
gather data set program goals

November 11, 2015 Implementaiion and rollout process begins

January 1, 2015 Program “Goes Live”

in addition to the timeline, WSCA-NASPO and the State will be provided with our Office
DepotiMax Welcome Guide that includes details on produc! information, pricing, delivery,
cuslomer service and returns. This guide services as & helpful tool to allow each WSCA-NASPO
participating entity reduca the lime and money spent on procuring office supplies.

d. Describe in detail the Proposer*s experience when implementing customer
relationships of equivalent size and complexity?

Office DepotlMax has successfully managed national account implementations with ease and ina
timely, convenient mannar for our cuslomers. For new stales that will be onboarding. to ensure
your transition is a success, each WSCA-NASPO participant will be assigned an implementation
Project Manager who will be al their side as & personal cuslomer advocate, effectively managing
the entire process from beginning to end to ensure their salisfaction.

The Implementation Project Manager will work with each WSCA-NASPO paricipant to create an
implemeniation ptan customized to mest their speciflc needs and then lead a full implemeniation
team of subject matter expents in areas such as account hierarchy, bifling, approvals, delivery and
reporting. The Implementation Project Manager will

+  Host regular progress calls with the implementstion team and the participating enfilies key
contacls to monitor the sialus of execution against the implsmantation plan
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+  Manage lhrough communication fo the end-users to ensure an effective go-five dale

+  Work In conjunction with the Office DepotiMax account teams on specific account details will
manage your business day-to-day of each participant,

+  Stay fully engaged for 30 days past go-five lo ensure all processes are runhing smaolhly

Approximately 90 days after go-live, Office Depot{Max will conduct our firet Business Review with
WSCA-NASPO and the State to discuss the implemsntation process, assass current
performance, and determine any futurs improvement objectives. This review wilt heip lay the
foundation for a businass partnership betwean Office DepoljMax and WSCA-NASPO and the

State.

Below are examples of successful Office Depot|Max implementations of office supplies
compliance policies.

Example 1
Office Depot|Max implemented a customer thai had 64 locations with 12 different divisions and

comprised over 3,000 users throughout the United Stales, This customer had never had a
national office products procurement program unti Oftice DepotjMax took them on as a new
sccount. Each division andfor location had individually defermined how to order supplies without
any comporale guidance or oversight, Office DepotjMax guaranteed the customer that we would
have their new program up and running within 45 days. They were quite skeptical of this
promise, since the challenges in implementing a nalional program had prevented them from
doing so previously,

Office DepotjMax exceeded their expectations, and we were abls to meet every deadfine wilhout
fail. An Account Manager visiled each iocation to mest with a key conlact and to understand
each sile's rules and environment. Office DepotiMax conducted a user iralning program to
introduce the customer associates to the company goals for average order size and the benafits
of ordecing online. After the first 30 days of implementation, we conducted a customer
salisfaction survey after orders ware placed. Office Depol|Max provided the customer with
mondhly compliance reports allowing them {o see how their departments were adapting to the

progam.

Office Depot|Max was able to provide alf of thase forms of feedback end reportirig to the
customer, and for the first time they had a comprehensive undersianding of iheir total office
producte procurement pragram. The cuslomer actually instituled a corporate policy requiting that
office supplies be purchased at Office Depot]Max in order lo be gligible for reimbursement. In the
end, (he customer was so impressed that they lold their Account Manager they would have
implemented a national program years ago if they had known it would have been so easy and

cost-effactiva.

Example 2

Office Depot|Max implemented a customer that had compliance lavel below 80% when Office
DepotjMax entered into an agreemant to help manage their office supplies procurement
programs. The company was dealing with maverick spend through a number of different
vandors' relail stores. After one year, the customer achieved a compliance rate over 92%, largely
due to the effectivences of the Office Depot{Max Compliance Driver program,

This customer set a goal of 98% compliance, which was realized in yeas wo of the Office
Depot|Max agreement. With both our Compliance Driver and our in depth monthly tepoits, Office
DepotiMax can uncover non-compliant spend and work with companies to target progrems and
training to increase compliance levels. We can offer you the {ools 1o monilor procurement
spending down to the individual end-user and to reach out to your employees to bring them into
compliance.

e. Describe in detail any limitstions of Proposer’s e-commerce site.
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Like any system, there are rules that regulate user and adnunisirator pannissions, as well as
customer account profiles, Although these nules dictate how Office DepotiMex can implement
any process or customization for WSCA-NASPO and the State, our system is flexible and we are
able o develop a solution to fit most requirements.

2. Exceilent Customer Service

Both Purchasing Entities and Contractor(s) will commit to quarterly reviews of internal
customer satisfaction and will make consistent efforts to improve customer service and
satisfaction, Customer service adds yalug to a product and builds enduring relationship.
Customer Service is & vital function of how well a firm is able to constantly and
conslstently exceed the needs of the customer,

Attributes that contribute to Excellent Customer Service:
a. Courteous

b. Knowiedgeable and well-trained

c. Critical thinking skills

d. Authority to make policy decisions

e. Problem Solvers

Office Depot]Max befieves thal there are five fundamental factors that comprise the customer
experience and ullimatety drive customer satisfaction. These factors include:

+  Availabflity of Producls
+  Esse of Dolng Business

+  Delivery to Expectations

«  Competitive Price

+  Customer/Supplier Relationship

If Office DepotfMeax fails to deliver in any one of these key areas, customer salisfastion will be
compromised. Ultimately, each customer determines the relative imporiance of the above
factors. Office DepotiMax views it as our responsibility to continually identify and monitor our
customers’ requirements. I is only with this insight that we are able to tailor our product offerings
and services to ensure customer satisfaclion each and every time. Office Depol|Max is proud (o
have recelved the 2014 Gold Stevie Award for innovation in Customer Service,

In order to maintain a competilive program, Office Dapot[Max will conduct quarterly Parinership
Opportunity Reviews with each entily to review current performance and discuss future
improvement objectives. We believe that this live face-to-face intaraction is the best way to
assess customer sallsfaction and foster a collaborative relationship.

During these meelings, we will review a number of crilical business issues, including a slatistical
breakdown of whare most spending Is occurdng. We will also discuss other procurement data
that will help reduce each entities procuremnent costs, while increasing produclivily. This data
ingludes:

Average order size
Number of orders placed
Average fines per order
Numbar of returns

{ssue resolution time

8y analyzing this data, we can discuss polential changes thet will reduce operational expenses
for bolh our organizations. For instance, reducing order frequency rasults in fewer invoices
processed, and therefore reduced accounis payable acliviies. We will also ba prepared with

114



EXECUTION COPY

Usage Reporting in descending dollar value. With this report, we can ensure that each entitles
custar item list will be meintaihad to reflacl the dlems most often purchased.

24  Describe Proposer’s approach to customer service as it relates to online
ordering, invoicing, and problem solving including how the Proposet’s
program will meot and exceed the needs of the WSCA-NASPO
Participating States.

Office DepotjiMax focuses on the customer. Our Customer Advocales are maticulously trained to
handie any situation that may arise. Office Depot|Max's ability to empowar our Customer
Advocates means that 98% of problems communicated (o our team are solved In just one
interaction. We call this our Done-in-One fesolulion rate. We constantly track our Done-in-One
rate \o ensure we are providing our cusiomers with the high level of service that they desesve.

In order 1o supporl our customers as efficiently as possible, wa have developed wo channels for
issue resotution that have the authorily 1o take immediate action on behell of WSCA-NASPO and

the Slale.

For WSCA-NASPQ and the Slate, the firsl point of contacl is your dedicated Account Manager,
Jim Chatfield. Jim assesses the resources needed {o resoive the issue and gets the appropriate
partios involved. Jim will also communicate the action sieps thal will be tsken and when your
fasue will be resalved. Each panicipating entity will have a dedicaled single point of contact to get
all issues or concerns addressed,

Far end-ygers, if question or concerns arise during the course of daily business, we encourage
them lo contact Office Depot]Max CGustomer Service al 877.969,0MAX, and communicale lo your
internal purchasing group any persistenl issues.

i we cannot solve your problem within one interaction, we will open a case. This means the issue
requires research of involvement from another depariment or facifity. Less than 2% of
interactiohs with ciistomers resull in opaning a case. Once the issue {8 resolved, customers may
choose to hava the final resolution communicated via phone call or email. Cases are usually
resolved within 24-48 hours.

In the uniikely event further escalation is neaded, we will provide all necessary contacl
information all the way to the fop of our organization. WSCA-NASPO and the State accoun! are
important to us, and we will work difigently to resolve any issuss so our parinership remains
mutually benelicial,

3. Training

Describe in detall the Proposer’s ability to offer training that may be required to ensure
ordering entities have a thorough understanding of all ordering processes including any online
systems.

a. Webinars
b. Information and training materials that ate transiated into multiple languages such as
Spanish, French and Chinese.

As previously mentioned, it WSCA-NASPO and the Stale's end-users have questions pertaining
to tha site, Office DepotjMax offers user guides and recorded demansirations that individuals can
access at their convenience. User guides inciude information such as conlacts, numbetrs, hours
of operation, cut-off times, internet procedures, delivery schedulas, retum policy, FAGs, elc.
These reforence materizls are straight forward, easy to foliow, and customizabls based on
account fules and preferences at no additional charge to WSCA-NASPO and the State.
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Addilionally, we have the ablility lo offer training materials in WSCA-NASPO and the Stale's
requested language including Spanish, French and Chinese.

3D See attached Office DepotiMex MT Rolloid.

4, Geographic Coverage
For those states proposed, deseribe Proposer’s sales and service coverage area,

Office DapotiMax has a complete national infrastiucture designed to provide optimal service
and support to our cuslomers. We provide a combination of local and centralized support in
ofder to balance customer sarvice needs with efficient, cost effeclive supporl models. Dffice
DapotiMax has 34 Customer Fulfillment Centers, 78 sales offices, and over 1,900 retail
stores across the United States.

Office DepoljMax Account Managers have an unmatched ability 1o streamiine a cuslomer's
purchasing program. With over 1,400 highly {rained Account Managers and District Sales
Managers nationwide, our dedicated teams have the knowledge and know how 1o evaluale your
procurement program and implernent efficiency, Green infiiatives, cost savings and control.
Please see seclion 1 for complete lisling of parsonne! that covers all on WSCA-NASPO.

5. Sustainability Quest
List and describe the Proposer’s programs, accomplishments and plans related to
improving the sustainability of its operations.

Office Depot{Max has an industry-leading global environmental sustainability sirategy thal can be
summarized in a simple slatement: we strive lo Buy Green, Be Green and Sell Green. By
implementing 3 broad range of initiatives under this strategy, Office DepotiMax has nol only
measurably improved ow own environmental performance, but enabled our suppliers and
customers to do the same. For three years, 2010, 2011 and 2012, we were ranked America's
greenest large retsiler in America by Newsweek Magazine, This was due to our extensive
anviranmental program and year over year environmental footprint reduction. in 2012, Office
Depot|Max was nol evaluated in the Newsweek Green Rankings because we were not included
in the 1000 largest U.S. companios by Market Capitalization.

Office DepotjMax has melrics and goals in each area of our strategy and we have a very
customer-cantric view on envirenmentalism. We are confinually focused on helping our
customers achieve their environmental gosls; a key aspect of our environmental program. A
primary area of focus for us is and will continue o be is helping WSCA-NASPQ and the State
understand their green spand behavior, and cost-affeclively shifiing to greener spend.

For more information on our environmental and soclal sustainability efforts you can view our
coimporate citizenship report via the following link: wwwi.officedepolcitizenship.con

a. Does Proposer have a written sustainability policy?
Yes. Office DepotjMax has & written sustainabifity policy.
i, Ifyes, please attach a copy and explain how it is being implemented.

The Office DepotjMax Envitonmental Policy aligns our strategy to Buy Green, Ba Grgen
and Seil Green, and we measure and report progress anhually. We implement inidatives
that improve our environmentat performance in the following ways:

To buy green, Office DepotjiMax's policy is lo increasingly:
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«  Source greener office products for resale
«  Buy papers from cerified "woll-managed" foresis
+  Buy gresner office producls for internal use

To be green, Office Depot’s policy i¢ to increasingly:

+  Raduce waste and recycle materials

+  Reduce energy and greenhouse gases from facilities

. Reduce fuel and greenhouse gases from transporiation

To sell green, Office Dapot’s policy is {0 increasingly:

»  Deliver innovative green solutions for contract customers
«  Daellver innovative green solutions for online customers

«  Dellver innovalive green solutions for relail customers

Wae also “tell green” by engaging stakeholders and reporling petfermance apnually in a
standard environmenlal deshboard, This avallable at Offi I n

For more information on our environmenisl and soclal sustainability efforts you can visw
our corporate citizenship report following the link: www. offi i Xe)

If no, please describe any plans Proposer has underway to develop and implement
& sustainability policy. N/A -

—
—

b. Does Proposer have one or more designated Sustainability Managers?

Yes
If yes, please describe the scope of their roles and responsibilities.

Yalmaz Siddiqui — Senior Director, Environmental & Supplier Diversily Suralegy (Globat)
Shela Fletcher ~ Senior Manager, Environmantal Strategy {Europe)

Molly Ray — Manager, Environmental Solutions

Roger Howell — Senior Analyst Environmental Repoding

Zulema Ledesma ~ Senior Analysl, Environmental Producis & Reporting

c. Describe the environmential qualifications, acereditations, etc. (e.g., LEED AF) of the
Proposer’s staff.

Yalmaz Siddkjul — Senior Direclor, Environmental & Suppfler Oiversity Stralegy (Global): M. Phil,
Environment & Development, University of Cambridge (1893): Founding Chair, Suslainable
Purchasing Leadership Council; Board member: EPA’s National Advisory Councit for
Environmental Policy & Technology {NACEPT)

Shela Fletcher - Senlor Manager, Environmental Steategy (Eutope): Masters of Energy Policy,
Boslon University

Molly Ray — Manager, Environmental Solutions: MBA, Sustainable Business, Bainbridge
Graduate institute

Zulema Ledasma — Senior Analyst, Environmental Producls & Reporting: LEED Greon Associate
d. Describe the scope and accomplishments of any specific sustainability initiatives that

the Proposer has implemented to reduce the negatlve environmental, health and/or
social impacts of its operations, For example, what has Proposer done to:
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aliout 370 Olympic-sized swimming poots. By 2011, our waler use dropped to 183
million gallons -~ a water {oolprint reduction of 80 pools. Additionally, we are strong
supporters of USGBC’s LEED programs; many of our stores are LEED cerlified and
our Global Headquarters in Boca Raton, Florida is LEED EB Gold certilied.

Reduce paper consumption;

Office Depot|Max offers many paper products {hat contain 30% post-consumer
recyclad content or higher, as well as several products that are processad chlorine
lree. We atso carry our owh private-label brand of recycled cohtent paper producls
that offer economical oplions.

Our Corporale paper policy includes a commitment to set robusl targets for
increasing £ SC and recycled content in our papers and teporting annually on our
progress toward those targets. in 2008, Office Dopot implemented the practice into
its own operations that defaulted printers to 30% post-consumer recycled content
paper and doubla-siding printing.

Promote “green chemistry” and reduce the amount of toxic chemicals that are
used and/or released by Proposer (particularly those that can persist in the
environment or bioaccumulate in living organisms); :

Office Depot|Mex promotes green chemistry by working with suppliers {o phase ol
potentially harmful chemicals {such as PVC or BFR) and lo sncoutage producls
certified to be made with safer chemicals that comply with credible certifications such
as EPA DIE, Greenseal, EcoLogo, GREENGUARD etc.

Sater chemistry is part of Office DepotiMax's overall effort 1o grow our greener
product agsoriment. We continually encourage our customers to putchase more
environmentally friendly products; reducing the environmental footprint from their
own purchasing choices. Our Green Book catalog simplifies the green shopping
axperience for our contract customers, maintain a GreanerOffice Wab store that runs
regular promolions on greener progducts, and have the industry's leading set of
Green Solutions, aimost all of which were developed with specific customers, We
cutrently offer over 13,000 environmentally friendly products.

Implement green building practices (such as LEED) in Proposer’s facilities
that are focated in any of the WSCA-NASPO Participating States; and

In lotal, Office DepotjMax has over a million square feel of LEED certified facilities in
Morth America. Our first LEED Cerlified Retail Slore was apened i 2008 and was
the first in our industry. Today, we have 40 stores pursuing LEED Cl. Our
headquarters in Boca Raton, Florida was certified LEED EB Gold in September 2010
and we are pursuing LEED certification at many of our Distribution canters,

Improve the sustainable sourcing and manufacturing practices of Proposer’s
supply chain.

Office Depot|Max does not manufacture products, however our environmental focus
with our supgliers has five main dimensions as outlined below:

1. For our 'most material' product calegories of ink & toner and paper we have strict
requirelments, We have an industry-leading papar purchasing policy as referenced
in this recant press release: .
hilp:dinews.officedepol.comipress:teleaselcorporale-sociak-ragponsibiilyloflice:
depol-raleases-areaner-paper-purchasing-policy. Additionally, we have salgo
required our main remanufactured ink & loner to pursue Ecologo cerlification.
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Reduce the amount of energy that is consumed to maintain Proposer’s operations
through energy efficiency improvements or the installation of renewable energy -

technologies;

Over the last decade, Office Depot|Max has implemented energy efficiency efforts at our
North Americen facilitios. Throughoul this process we have saved millions of dollars in
energy costs and lowered our carbon footprint. Each year we conlinue to decrease
ehergy usage, energy intensity and subsequent carbon emissions. In 2003, Office
DepotjMax managed 34.4 million squere foet of faciilties across North Ametica. By 2012
the faciiities foolprint had grown by 1%, bul total carben footprint was down 43%. The
remarkable reduction of one of our main environmental impacis arose from a cultura of
innovation and willingness to pllot new ideas in our real eslate and construction teams.
Our big wins were in lighting, HVAC end energy management systems. In 2012, we were
recognized for our carbon reduction by the EPA with their Climale Leadership Award,
Additionatly, we also won EPA's Energy Star National Building Competition Top Retailer,
EPA's Energy Star Cerlification for Superior Energy Efficiency at our Office
Depot|MaxGlobal Headquarters and EPA's Energy Star Leader award.

Reduce and track the amount of greenhouse gas emissions that are generated by
Proposer’s operations;

Office Depot|Max paricipates In formal reporling of our GHG emissions. Since 2004, we
have pubfished an annuel Corporate Citizenship Report, reviewed by
PricewaterhouseCoopers. Each annual report follows EPA GHG protocols, as well as
the Global Reporting initiative (GRI). Since 2007, we have participated in the Carbon
Disclosure Project and from 2007 - 2010, we participated in USA EPA's Smarlway
Transpodation Parinership Program (2008 Office Depot|Max was recognized with
Leadership in Fuel Efficlancy Award). From 2007 to 2011, we were reporied to USA EPA
Climate Leaders {program is now defunct).

In addition, Office DepotiMax works with our customers io establish voluntary Minimurn

-Order Value (MOV) programs to reduce the number of small orders and he aumber of

deliveries necessary. Whan multiple customers in a region support our MOV programs,
this helps us limil deliveries and contributes to carbon foolprinl reduction. We have
astablished a range of ordering tools to assist customers to meet this requirement easily
without taking more time which helps raise the compliance level.

Increase the usage of recycled-content products and other environmentally
preferable goods and services when operating Proposer’s business;

Office DepotjMax recycles its paper, cardboard, wood palfets, plastic sheink wrap, plastic,
melal and electronics internally. We also reuse our store shelving fiture when we close
down a store and open another; this practica has prevented thousands of tons of materlal
entering landfifls a year. Additionaily, we help our customers recycle by offering cuslomer
recycling programs. In the last decade, we have recycled over 105 million ink and toner
carlridges and over 4,000 tons of technology,

lv. Reduce water consumption;

As an office supply distributor, we do not use a fot of water— it is nol our most “material”
snvironmental foolprint, Howavar, as an environmental leader, we know that access
to waler is a growing concern in the world, and an issue in which everyone has an
interest. As such, we've placed greater emphasis on waler efficiency, conservalion
and leak avoidance &t our Headquarters localion, relail stores end warehouses, In
2008, we used 284 million galions of water across all facilties — the equivalent of
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2. For all offico suppliers we do business with, we make aware of marketplace
trends and actively encourage tham to add environmental attribuies and eco-abels.
We have found this ‘cartot’ besed approach works well with a wide range of vendors
and provides them an incentive to improve theis environmental sustainabilty
parformance.

3, We require our transportation service partners are Smartway Certified,

4. Our Ariba systern has buill-in questions where our suppliers of all indirect’ goods
and service vandars disclose how they operate in line with our approach lo ‘buy
greener, be greener and seli greener’. Here they are askad to provide avidence of
their palicies, strategies and greener product options, and are evaiuated on theit
responses.

5. At ous Global Headquarters, we have achieved LEED for Exisling Buildings Gold
certificalion. Suppliers of goods and services to our Headquarters must meet our
LEED-EB purchasing policies.

Additionally, we have a series of internal green purchasing goals as well as the
following public goals:

+  Source ihird-party certified green products in each maljor calegory we sell where
there is a credible third-party ecolabel.
«  Ensure 80% of merketing papers come from certified well-managed forests, wilh

40% from FSC-cerlified forests.
Ensure 80% of office producis used internally is from the Office DepotiMax Green

Book.

» See allached Office DepoliMax Corporate Cilizenship Report.

6. Environmental Services

6.1, Recycling
Describe any programs the Proposer can offer to facilitate the collection and recycling of

any products, shipping containets and/or other packaging materials associated with the
produots) that it is offering under this Master Agreement. In particular, please describe
any programs {including details about the cost and Proposer’s experience offering it to
other customers) that Purchasing Entities will be able access through Proposer to
facilitate the collection and/or recycling of the following items:

a. Toner and ink cartridges

Office Depot|Max provides easy reoycling solutions for used ink and tener cantridges. Used ink and
toner cartridges may be placed in the original box with the enclosed teturn tabel and picked up by
the Office Depot driver of returned directly to the recycling facifity.

Additionally, participaling States in the U.S. can participéte in the MyBusinessRecycles program,
whereby you recycle your empty inkfionsr carlridges and small electronics and receive payment

for the value of the items.
b. Batteries (including rechargeable and single-use batteries)
Office DepotiMax will work wilh each state entity to implement a battery recycling program. For

single use balterles, participating locations would need to purchase plastic reoycling bins
designed for dry-cell batteries and fili (hem with collected batteries. Once filied, the battery
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recycling bins would he closed and sent back 1o the recycling center using prepaid, pre-addressed
tabels — for responsible recycling. For rechargeabln batteries, Office Depotfiax would direct
participating locations to use the RBRC.org free rechargeable batiery recycling program,

¢. Fluorescent lamps

Office Depot|Max provides fee-based recycling boxes that will help WSCA-NASPO and {he State
diver mercury-contalning bulbs from landfiils. WSCA-NASPO and the Slate ordar's their box, fills
it and ships it using the included prepaid fabels. (Note: boxes are designed for intact bulbs only.)
For fluorescent lamps, a Certificate of Recycling will be relumed to you for Federal and State
compliance.

d. Small electronic equipment

Office DapoliMax provides fee -based recycling boxes the help turn {rash into useful raw
materials, WSCA-NASPO and ths State can order your box size, fill it with acceptable tech items
and bring it to an Office Depot|Max retali store unsealed. We witl mell it lo our partnered iech

recycling facility.
e. Other types of products offered on this Master Agreement

Office Depot|Max offers & recycling program for wriling instruments organized through our vendor
partners. Perticipating locations can sign up lo run 'wriling brigailes’ lo collect used writing
instruments that ate sent back to Terracycle for ‘upcycling’ into new items.

£, Pallets and other types of packaging for products offered on this Master Agreement.

Office Dapot|Max will work with WSCA-NASPO and the State and participaling siates fo identify
priority products for take-back programs. This includes but s not limited to the abilily to add Zero
waste boxes from an organization such as Teracyele, :

62, Environmentally Preferable Transportation Methods and Practices

Describe any initiatives the Proposer has in place and js offering on this Master
Agreement (o utilize environmentally preferable transportation methods and practices for
delivery of its products? For exampie:

8. Are any of the Proposer’s transportation vehicles certified by the EPA SmartWay
Partnership?

Yes. Our private flest is SmartWay certified, and we work with our customers to deliver their
products in an environmentally responsible manner, using reusable bins with customers when
possible, and on a reduced dalivery schedule that meets customer needs.

As detalled in the 1able below, the majority of Office DepolfMax's Third Party Logistics (TPL)
providers ase aiso EPA Smartway Cerlified.

. Rartne e Y - Sr e 583
CEVA Ground US, LP ‘ Logistics Housion Toxas
Crowiey Logistics, Inc. Logistics | Jacksonvilie Flotida
Haste Hanks Logistics Logistics D;:;l:;\ld Florida
Toll Global Forwarding Logislics Carteret | New Jersey
J.B. Hunt Transport, Inc. Multi-modal Lowetl Arkansas
Schnelder Nafional, inc. Mufti-modal | Green Bay | Wisconsin
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Cardinal Logistics Management Corporation | Truck Carrier | Councord [North Carolina
Interstate Distiibutor Co. Truck Carrier | Tacoma | Washington
UPS Small Packags Mutti-modal Allanlg Georgla
Hazen Transporl Truck Carrier Taylor Michigan
Matson Logistics Logistics Oakbrock Hinois
Tatrace
Transpiace Logistics Frisco Texas

b. Does Proposer use hybrid, electric or alternative-fusl vehicies, or bicycles to deliver
any of Proposer’s products?

Yes. Office Depof|Max uses a local elecliic bike delivary service, B-line, for alt shipments 1o the
Gity of Portland’s downtown offices. The number of bikes B-line uses for Office Depol{Max on any
givan day depends on the volume of sales on that day _

and routes.

Currently, however, alfernative fust vehicles are not a
major component of our transportation program. Office
Depot}Max worke with third party logistics providers that
pool goods from multiple shippers and allow the
‘transportation system' to operate more afficiently overall.
We balieve this is a more fusl-efficient way lo ship
because mofe delivetias can be made with fewer irucks -
reducing carbon and ais poliution. Nevertheless, we
remaln commitied to reducing our iranspontation carbon
footprint by pursuing innovations in delfivary methods.
Office DepotjMax Is testing the use of mulliple lower-
ermission vehicles, including compressed natural pas
(CNG) vans, CNG tractor-frailers and electiic bikes.

c. Has Proposer implemented any programs to reduce the frequency of Proposer’s
deliveries?

Yes. Office DepotjMax works with our customers to sstablish vofuntary Minimum Order Value
(MOV} programs to reduce the number of small orders and the number of daliverios necessary.
When muitiple custemers in a region support our MOV programs, this helps us fimit deliveries and
confilbutas to carbon footprint reduction. We have eslablished a range of ordering tools to assist
customers to meet this requirement easily.

d. Has Proposer implemented any program to reduce the use of shipments via air travel?

Office Depot|Max uses private fieet where it makes the most sense to deliver WSCA-NASPO and
the State’s products, therefore, eliminaling air travel as much as possible. Though we know that
third-parly carrlers such as UPS, FedEx and USPS use air iravel when necessary, the distance of
our 38 Cusfomer Fulfiliment Centers allows us fo minimize air travel when possivie.

e. Does Proposet have any other environmentelly preferable transportation methods or
practices?

WSCA-NASPO and the Slate of Oregon was OfficeMax’s pilot customar In 2005 for the retumable
tote program that taduces waste by shipping supplies in a returnable container.

In 2011, Office Depot lavnched our new GreenerOffice™ Delivery Service available to our

business customers, We are the first in our industry 1o offer delivery of office supplies in a
ecycled and recyclable bag, instead of a box,
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Over the years, Office Depot has used mitlions of cardboard boxes and plastic air pillows for
delivering our products. A significantly greater amount of wood Is used In the production of
cortugaled boxes than what is used in the production of paper bags. When orders are
delivered in bags, we reduce the number of boxes used for deliverios and also afiminate the
use of air piliows. The bags contaln 40% post-consumer recycled content and the reusable
plastic tole thai prolects the bags during transportation contain 60% post-consumer recycled

plastic.
By using papes bags instead of boxes:

1. Dellveries are mara convenient to apen;

2. Recycling packaging materials is simple;

3. Cardboard waste is reduced and air-pillows are sliminated

4. ‘l;r:sh zaulage 1 disposal costs are reduced for customers who can’t easily recycle
cafanoar

Office DepotiMax astimates that shipping supplies in bags instead of boxes saves 20,000 trees
anhually.

Include information about the Proposer’s experience providing environmentally
preferable transportation methods and practices for another customer? Please include a
reforence of a jurisdiction or organization to which Proposer has provided this service if it
has one.

As described eariier, Office Depot{Max's bicycle delivery in Portland is through a company called -
B-Line. Wa have been successful dslivering to the downtown core which includes customers
such as: City of Parfland, Portland State Universily, and Portland Timbers. We communicate
tegularly with the owner and staff of B-Line to ensure customer satisfaclion and feedback.
Contac! information for B-Line is below:

7. Emerglug Small Business (ESB), Minority Business Enterprise (MBE) And
Women Business Enterprise (WBE)
The State of Oregon and other WSCA-NASPO entities that create a Participating
Addendum desire to purchase products and services from ESB/MBE/WRBE-registered or -
certified businesses. For those firms to qualify as an ESB/MBE/WBE-suppliet, the listed
cotpanies must be registered or certlfied with either the government or a recognized
certifying entlty and provide a certification type and number. Registered
ESB/MBE/WBE companies must be operating from a legitimate commercial site, carry
all applicable insurance policies, required business licenses, and have operated
continuously for at least two years. (The Contract Manager upon its discretion will
conduct periodic site inspections of any registered ESB/MBE/WBE participants.

7.1 Describe how the Proposer will provide opportunities for registered ESB/MBE/WBE
companies. Ata minimum, the followiag must be addressed:

a. Describe in detail how the Proposer will wotk with registered ESB/MBE/WBE
companies to acquire products for this Master Agreement.
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Office DepotiMax is committed to strengthening ihe diverse business cormmunity economically
which contributes lo Ihe overali economic growth and expansion in our markats. Wa realize
incorporating diverse end inclisive practices Into our businass is cruciat 10 the success of our
company. Therefore, Office DepotjMax is commilted fo integrating certified diverse businesses
into our supply chain in order {o execute corporate strategy.

it is our corporate policy to offer divarse businesses an opporiunity to compete on an equal basis
with all ofher bidders, In addition, Office Depot|Max provides mentoring to diverse vendors in the
developing and strengthening of our business parinerships.

Eor the purposes of our company policy, a cettified diverse business is defined as a US business
anterprise that s at least fifty-one percent owned, managed and controlled by members of an
athnic minority group {(Astan-American, Afiican-Amarican, Hispanic-American, Native American)
or women: and has oblained certification from the National Minority Business Development
Gouncil (NMSDC) and/or the Women's Business Enterprise National Councif (WBENC),

b. Desctibe In detail how the Proposer will track all purchases of products and services
offered by ESB/MBE/WBE-registered businesses, including ordering, delivery, and
invoicing.

Office DepotjMax can provide WSCA-NASPO and the State with Diversity Usage Reports.
These reports are avaliable on a monthly, quarterly, or annual basis. They provide breakdowns
by dollars and percentagss for both {he current time period and year-to-date. The Diversily
Usaga Reports are detsiled at the item level and summarized by Ihe following calegories for all

suppliers:

+  Non-Minority Suppliers

+  Minority Business Enterprise (MBE)

+  Woman Business Enterprise (WBE)

»  Veleran Business Enterprise (VBE]}

¢+ Disabled Owned {For-Profit)

+  Physically Chaflenged (Not For-Profit)
+  B{A) Designatlon

«  HUB Zone Cerlified

«  Small Business

= Small Disadvantaged Business (SDB)

¥ See atiached Office DepollMax Sample Diversily Usage Reporis.

c. Provide a list of products and services available to be.purchased from
 ESB/MBE/WBE-registered or -certified companies under the proposed Master

Agreement.
The following is a list of al MBEAWBE-certified products offered by Office DepotiMax:

Abisco (MBE) Omar Medical Supplies (MBE)
Ring Binders First Aid Kits

Multipurpose Gloves
AccuBANKER {(WBE) Pift Plastics (MBE}
Counterfeil Deleclors Can Liners
Alliance Rubber Company (WBE) Pointe {MWBE)
Rubber Bands Mechanical Pencils

Pencil Grips
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Aspire Coffee Works (AbllityOne™)
Coffee

Baumgartens (WBE}
Clipboards
Fingerprint ink Pads

Chicago Lighthouse Industrles (AbliityGne)

Clocks

1PW (MBE)
Toner Carlridges
Remanufactured Toner Carridges

Hess Advanced Technology (MBE)
Dry Erase Board Clganer
Screen/Lens Cleaners

Kaily Computer Supply Company {MBE)
Copyholders

Footrests

Keyboard Platforms & Trays

Mouss Pads

Wrist Rasts

Master Manufecturing/

KMaster Castar (WBE)
Caslers

Cleaning Gloves

Door Slops

Fumiture Cleaners
Lumbar Support

EXECUTION COPY
Pencil Sharpeners

Slmon by SJ Paper (MWBE)
Filing Labels

Index Dividers

Mailing Labels

Starage Boxes

5J Papar (MWBE)
Classification Folders
End-Tab Folders
Expending Folios
Expanding Wallets
Fite Folders

File Jackets

File Pockets

Folders with Fasteners
index Cards

SKM Industries {MBE)
Correclion Fluid
Correction Pens
Gorrection Tape

Smead (WBE)
Classification Folders/Follos
Expanding Files

Expanding Wallets

File Folders

Flle Pockets

Hanging Folders/Pockets
Labeling Systems

Poly Folders

South Coast Papar (MBE)
Business Envelopss

Clasp Envelopes

Kraft Envelopes

Legal Pade/Recycied Legal Pads
Multipurpose Papar

Stride {(WBE)

Balipoint Pens

Binders

Counlerfelt Detection Markers
Gal Ink Pens

Highlighters

Index Dividers

Rollerball Pens

Sheast Protectors

Tribeca (MBE)

Camera Memoiy Catds
Flash Drives
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Seal/Back Cushions

Officemate/OIC (MBE)
Bookends

Business Card Holders
Clipboard Cases

Desk Accessories
Paper Clips

Scissors
Staplers/Staples
Telaphone Slands
WalifVerdical Files

d. Describe how the Proposer will make its best éfforts to increase the number of
products and services acquired from registered or certified ESB/MBE/WBE
businesses that will be available to Purchasing Entlties under the Master Agreement.

Office Depot[Max Is firmly commilted to increasing economic development opportunities for firms
owned and operated by minorities, women, service-disabled veterans, gayfesbiani-
sexual/iranspender persons, and fims employing persons who are develcpmentally or physically
challenged. These fims are collaclively referredt to as diverse suppliers.

As part of our commitment, we develop and implement new and innovaltive sirategies that foster and
promole value-added business paitnerships for internal contumption, Tier 1 solutions for our
cuslomers, and Tier 2 resale for MWBE firms. Our leadership, commitment, innovation, growth, and
success serve as testimony to the spirit and conlinucus quality stewardship we have over this
program:

i Office DapoliMax implementad & corporate supplier diversity poficy without sny govemment, competitive, or

i customer mandates over 30 years age. Our continuing aclive commitment is exsmplified in our varlous advocacy
| group membarships. Office DepaljMax Is a founding member of the Nalional Minority Supplier Development

| Councll, end subsaquently became a national member of the Women Businass Developmant Council and the

i National Hispanic Chamber of Commearce.

| Our corporate policy is to stimulate the soonomic growth of the diverse busineas sector hy pursuing purchase

{ opporunities from diverse business enterprises that bring & value-added proposition. We support requests from
diverse business enterprises for technical assistance In areag that are essential to business davelopment and

| growth, Office Depot[Max has also developed a working relationship lo distribute products produced by the National
| Industries for the Blind and Natlonai Industries for the Ssverely Handicapped.

| In 1992, we developad an innovative resale program through which we purchased office product invenlory

| manufactured by MWBEs and marketed it for resale to our extensive customer base. We originally called this our
*Opportunity Offica Products Program”. Since then we have changed the thrust of the program and integraled it into
i our overall Supplier Diversity Program. Our Supplier Divereity Program has became a model for our indusiry and

{ others.

| As evidence of our growing Supplier Diversity Program, our full-Jine catalog for 2014 contains 308 MWBERPC

1 products from 15 Diversity suppliers. Each product Is aesthetically displaysd and conveniently Indexed. In 2013,

| we worked wilh 400 diverse companies, Including 90 MBEs, 138 WBES, 22 MWBES, and 76 SDVe/PCs, with a toial

| purchese volume of $190 million. Ovarall, our success is truly measured by our customers’ response: channeting
more of thelr purchase dollars foward diverse suppliers.

e. Desctibe any other products or services the Propaser can offer on this Master
Agrecment that supports ESB/MBE/WBE suppliers,
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Al Office DepotjMax diverse products and services are detailed in question 7.1.,c above.

8. Environmentally Preferable Packaging
Describe how the Proposer will:

a. Reduce the amount of packaging associated with the delivery of its Office Supplies
and Bquipment while maintaining product integrity;

b, Use packaging (such as corrugated cardboard) that is easily recyclable in the
secycling programs that are currently in piace for each WSCA-NASPO Participating
entlty that creates a Participating Addendum;

c. Use packaging that is refillable or returnable to the Proposer or original product
manufacturer at no cost to the end-user;

d. Use packaging that certificd by a third party such as the Biodegradable Products
Institute (BPI) to be acceptable in commercial composting facilities; and

e. Deliver products in packaging that is comprised of recycled-content or third party-
certified environmentally preferable matetials such as paper that is cettified by the
Forest Stewardship Council {FSC).

Office DepotjMax has changed the way we do business to creale a more environmenlally
sustainable defivery process. By ulilizing reusabie tote containers, along wilh recycled paper
bags, we have dramatically reduced the amount of cardboard packaging customers receive from
us on everyday deliveries. The GreenerOffice™ Delivery Service offers:

+  Bags stapled closed to secure; liquid or chenical products are shipped in plastic zip-lock
bags in case of accidental spillage

»  Bags contain 40% recycied material

+ Bags can be re-used aflerward for other purposes

+  Bags are rated up lo 26 Ibs, and are packed up to around 17 lbs

«  Each bag'contains a pecking shp

«  Only the bags are delivered, the totes are taken back lo the truck so nothing is left onsite

The benelits of this program include:

+  Lifecycle environmental impact reduction through less wood, energy, greenhousa gases,

waslewater and solid waste
Elimination of plastic air bubble packaging materiel and more then 4,000,000 cardboard

carions from the waste stream in the USA
Large orders are be divided into several bags and totes depending on size plus more

accommeadating for smali orders

Tnclude information about the Proposer®s experienco providing environmentally
preferable packaging materials or reducing packaging for another customer. Please
include a reference of a jurisdiction or organization to which the Proposer has provided
this service if it has one.

Office Depot]Max is proud of our partnership with the Clly of Portiand, One of our greenest
cuslomers, the Ciy ulilizes aur tote program and receives deliveries via bicycie. The City's conlacl

2
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9. Return Policy
Describe in detall how Proposer handles returns and describe the return policy.

Mt Ofiice DapollMax, you may return any item found in the Office DepotjMax catalogs for a full
cradit within 30 days from the date of purchase with packing fisl. With the excaption of damaged
or defective ilems, products must be returned in resalable condilion and in the original
manufacturer's packaging where applicable. There ara no restocking or freight charges for
stocked items.

To process a return, end-users can call Office DepoljMax Customer Service, of filf oul the return
request form on our website, In order to receive an Authorization to Return (ATR) number. The
product will then be picked up on the nexi schaduled delivery day by an Office Dapot|Max driver,
FedEx, UPS or commoh carrier. :

We will always re#lew the request for 8 return if past 30 days to see if we can process |t for any
participaling entity. WSCA-NASPO and the Slate can aflest that we accommodate these requests
{o the best of our abilities.

3>  See afiached Office De;;or[Mex Relum Folicy.

10,  Contract Management

Describe the Proposer’s strategy for contract management, including the roles and
responsibilities as they relate to participating states for each of the proposed account
teams that will handle contract management issues.

Office DepotjMax Account Managers have an unmatched ability to sireamline a customer’s
purchasing program. With over 1,500 highly irained Account Managers and District Sales
Managers nationwide, our dedicated teams have the knowledge and know how to evalyate your
procurement program and implement efficiency, cost savings and conlrol.

Office Depot|Max Account Managers provide the personal allention you deserve and require.
Their main responsibility is geared toward building client relationships by being your dedicated
resource and rusted advisor. Account Managers implerent and maintain a sirategic purchasing
program that accomplishes category consolidation expense management, and most importanily,
lowars your overall procurement cosls. You can count on every one of our Account Managers to:

Understand your office supply, papar, print, furniture, facility, and technology product needs.
Respond promptly to your questions and inquiries.

Coordinate and conducl on-site requisitioner training,

Offer recommendations of lower-cost afternate producis.

Analyze usage to ansure thal the highesl vse items receive the deepesi discounls.

Present conlinucus process improvement opporiunities.

Pursue streamline opportunities where they exist (o meet WESCA-NASPO and the State's
goals and objeclives.

4 4 & * » o

All Office Depot}Max Account Managers have laptops and smart phones, giving them grealer
avallabilily and reat-lime access to product and customer information. With the latest tools in
technology, Office DepoljMax field executives have the authority to make decisions and resolve
any issues. As a result, our customers recsive timely information and a higher level of service.

11.  Vendor Marketing — Implementation Plan and Transition
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a. Desctibe the Proposer’s ability to promote the products and setvices offered on the
awarded Master Agreement at trade shows, seminars and other similar events to
Purchasing Entities,

Office Depot|{Max can conducl praduct fairs for WSCA-NASPO and the State. We oflen refer to
our suppliers’ expertise about their products and ulilize their assistance in pulting together the
programs., Product fairs may jnelude, but are not fimited to:

«  Green Products Fair

+  Ergonomic Products Falr
+  Calendar Fair

»  New Products Fair

In addition, Office DepotjMax account execulivas will perfodically meat with your organization lo
review new products and suggest altesnale lower cost products. They can provide ssmples for
{esting and artange mealings with manufaciurer experts, as well as visits lo manufacturer plants.
This review process offers your purchasing professionalg the chance to evaluete prodfucts before

purchasing them.

b. Describe the Proposer’s capabilities fo develop and/or implement 2 marketing plant
that minimally inctudes: Announcement of the award in collaboration with WSCA-
NASPO and ongoing marketing of the Master Agreement and within the awarded
service area.

Office DepotjMex can create customized roll out malerials for each State location. These
inslructional packels wilt contain helpful information end-users might need in their day to day
interactions with Office DepotiMax. Typical roll out packets include Lhe following and can he
accessed via a hyperink that is customized for each Siate’s needs:

Ordering phone and fax numbers
Websile sel up process

Account Manager Contact informaiion
Hours of operalion

Company account number

Ordar cut-off timas

Dellvary schedules and commilments
Return procedures

- & # = = 8 % W

Office DepotfMax can also work with WSCA-NASPO and the State to develop & communication
plan to increase contract compliance among your end-users. Communication options can include
personal phona contact, emails, customized brochures, or web banners. Office Depot|Max
Marketing Teams can pariner with WSCA-NASPO and the State lo produce educational or
promotional materials that can be used to ‘eifectively commumnicate your iniliatives.

12, Community Rehabilitation Program (CRP)/Qualified Rehabilitative Facilities
(QRF)

Describe how the Proposer will support the use of praducts and/or services sourced from
{he CRP or QRF programs.,

Whenever possible, Office Depot|Max will engage CRP and QRF suppliers and producls into our
office supply sssortment lo support the contracl. We will work with each State and the associated
agency o department on their certified CRP and QRF entilies to best Integrate them into the
agreement. This is a process Office Depot{Max currently conducis this review with WSCA-
NASPO and the State’s Governcr's Office and the DCBS agency. We welcome the opportunity to
discuss this further with al entities upon conlract award.
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13.  Retail Store Purchases (Al Proposers)

Describe the availability of coniracted items through the Proposer’s tetail stores, Please
provide a list of retail locatlons in each of the WSCA-NASPQ participating states.
Provide a narrative that explains how Purchasing Entities will be able to make purchases
at the Proposer’s retail stores, make payment for those items, and have those items
included in the reporting described in Section 3.3.5.11.

The Office Depot|Max Retail Connect™ program provides our contract customers with the
convenience of shopping at any of our nationwide retail stores. Whether if's the weekend, after
hours, or you just need something immediately, Office DepotjMax has an efficient solution for
your business.

WSCA NASPO and the Stale's snd-users will see their negotiated contracl price right at the
register al chackoul time. This is very useful when someone isn'l sure which ilem might be one
of your value items — jus! bring the products to the cashier and sees which item reflects your
preferred pricing.

in order 10 do this, the retait cashier and system need lo identify the customer and match them to
their valid SKUs and negotialed contract pricing. This identification enabler is an 18-digil barcode
aumber. Office DapotjMax will provide State end-users with a plastic card or labels displaying the
barcode identifier. Cards can be assigned at the organization lavel, organization
location/department level, or individual lave}, and can be placed on the back of a corporate
procurement card or favorite credit card. We can then bill your in-store purchases through your
standard contract invoicing, or you can pay for your purchases in-store.

Additionally, our system uses best price logic, meaning users will only be charged the lowest
available cosl at the point of order, whether thal is contract or gale pricing.

Oflice DepotiMax can also provide WSCA-NASPO and the State with Usage Reporiing for the
purchases made in our relall slores. Whenever a Retail Connect card is used in our stores, the
purchase will be lracked for reporting purposes. The reports can be generated for your
organization as a whole, or they can be broken down to match the retail card idenlifier level you
have selected - depariment/cost center or individual. These reporis will inciude all Retall
Connedl purchases, including SKU-level detail for all contracl ilems.

3D See attached Office DepoliMax Retail Store Listings.

a. Describe the Proposet’s customer service, including hours of operation, emergency
protocol, ete. In addition, describe any extra benefits Purchasing Entities could
receive, such as a dedicated customer service representative for the Master
Agreement. Proposers will be required to provide a Toll-free telephone number for
their reteil store,

As noted earlier, Office DepotiMax employs appoximately 1,000 Cusfomer Advocates with the
skills, knowledge and expetise (o proactively service a broad range of Otfice Depot|Max
customers. Out vision is 1o offer world-class service, consistently lower ouf cost of operetion, and
add valye to the relationships with our customers.

Our Customer Service Support Centers can be reached at §77.969.6620 and operate from 6:00
am to 9:00 pm (CST) Monday through Friday. Office Depot|Max associates are avaflable for web
collaboration from 7:00 am to 7:00 pm (CST}.

Onboearding and transitioning customers can call 888.777.4044, This nationwide toll-free
number routes o our Customer Setvice Genter that operates from 7:00 am to 8:00 pm {(EST).
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If WSCA-NASPO and the Siate have unique business rules and needs regarding customer
sarvice inquiries, we would work with you lo determine the type of service your account
sequires. |n some cases, a dedicated leam may be assigned to handie the accounts of largs,
high-profile, complex customers. All Customner Advotales have immediale atcess to detailed
notes about every customer, which assists them in servicing each account efficiantly. This
means that regardiess of the size of the account, all customers receive the same lavel of
exceptional service,

WSCA-NASPO and the Slate can call 800.283.7674 for any questions regarding our retail stores.
We do not provide individual toll-free lelephone numbers for each store location.

b. Bach State has many different payment methods, i.e. Electronic funds Transfer (ETP),
Voucher, Credit Card. What methods of payment does Proposer accept?

1. Purchase Orders: _X%
2. Credit Cards
Visa: _X
Master Card: _X
Other (list): X (Discover American Express)
3.EFT: _X
4, Youcher:
5. Other;

The payment process for in-store purchases depends upon whather WSCA-NASPO and the
Stale use billable o non-billable Retail Connect cards. With billable cards, WSCA-NASPQ and
the State's slore purchases are billed through your standasd invoicing process. The involce wilt
note that these purchases were made in-slore. For non-billable cards, alf purchases will need to
be paid for at checkout through any accepted method. i.e. cradit card or cash.

c. Ifa Purchasing Entity wants to purchase on terms, within how many days can they
expect their account to be set up?

Depending on how much customization needs to be done {assigning accounts, ship-to focalions,
cost centers, restrictions, etc.) this ranges from 3-10 minutes once all of the information is
raceived, Wa sirive for a 24-hour turn around for & new user setup. If il is a new company selup
on otr website, then we sirive to complete the implementation within 30 days as this requires
discussion and verification of customer business fules.

d. Within how many business days can customets expect their products to be delivered?
As noted previously, Office DepotjMax's slandard lead-lime Is next business day delivery.

e. Describe how the Proposer will ensure the accuracy of its:
i. Accounting (ensuring that orders and payments will be applied to the correot
account)
ii, Billing invoices
ifi. Supporting documentation
jv. Usagerepotts
v. Purchasing Entity Purchase Orders
vi. Mastsr Agreement Pricing (For example, how will the Proposer ensure that all
Purchasing Entities will get agreed-upon Master Agresment Pricing?)
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Office DapotjMax has the infrastructure in place to ensure total data Intagrity from order entry
through billing. Order records, regardless of their order source, use a comman ilem and contracl
file. Pricing Is atlached to the order record and passed through the fulfillment cycle to a
ceniratized billing process. This process ailows us achieve over 99% billing accutacy.

There are a faw factors that cowld cause an invoice to be incorrecl or to not match the original
purchase order.

+  The order Is enterad incorrectly. If an order is not entered correcily, the incorrect producl
will need io be returned and a credit will be issued.

+  Contract prices were recently changed. If your organization uses a static catafog lo issue
purchase ordars, the calalog prices need to be updated when changes are made lo your
contract pricing.

+  The Office DepotjMax conteact price file is Incorrect. In rare cases, Office DepotjMax
could have a different price entered in our conlracl pricing database than the agreed upon
amount, and we will rectify this issue to ensure ali fulure orders are bitled corractly.

Office DepotjMax does not typically faclor orders that are entered incorectly and bills that do not
match the purchase order due to outdated catalogs into invoicing accuracy rates. If the Office
DepotiMax contract prica file is incorrect and we bill WSCA-NASPO and the State the wrong
amount, we will immediately begin the process 1o lssus a credit for the difference between the
invoiced price and the corract price—credits will usually be applied within 24—48 hours.

f. Explain the Proposer’s capabilities to create customized shopping lists for end-users,
including blocking items, adding proprietary items, elc.

Oftice Depol|[Max offers a variety of catatog aptions designed lo help you achieve your
procurement goals. Throughout our central catalog database, each SKU has only one producl
code number. From this saurce we are abla to produce customer-specific item (ilas, electronic
catalogs, and cusiom catalog content. We have worked with thousands of customers to develop
flexible pragrams using either a single type of catalog or & combination of catalogs, to help
maximize their cosf savings.

g. Describe the Proposer’s escalation procedures for back-orders, retired producis, and
other order problems. Include a description of how Purchasing Entity is notified of
the delays for Off-Line Ordering Process.

Office DepotjMax strives for national consistency in everything we do. We firmly beliove that by
leveraging our size and slrength as a global company, we are able to provide our cusiomsrs with
competitive pricing and worid-class service. One of the key areas of importance to our customers
is maintaining high service levels across the country on tha products they are ordering. This
means the reducticn of backorders.

Our primary goal is to reduce the occurrence of backorders. We manage our warehouses weli,
which means stocking what our customers use. Our current overali service fevel is 88%. Thisis
due fo our extensive efforts to reduce the number of open orders.

In the event thal Office Depof]Max is temporarily out of stock on an ilem, we first nolify our
customers in one of the {ollowing ways:

+ A backordered item will be annotated on a FaxBaeck or email order confirmation.

+ A backordered item will be annotated on the packing list that the end-user recelves with the
order. The packing list will automatically provide a systemically generated dus dale (this due
dale is based on average vendor lead time).

s+ Our internet ordering system provides in-stock/backorder status.

«  In addition, customers phoning in orders will be notified of a backorder at the time of order

placement.
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Wae then work to fill backorders. The first step 18 lelting the system logic try to fl the itets. Our
computer iakes all the backordered lines, and trles to fill them using our major wholesalers,
United Stationers and S.P. Richards. If the system is unabie to fill a line, it prints it ona daily
repori for purchasing. Each local purchasing group takes the report every day and sources
backordered flems. If an item is discontinued, or unaveilable, the customer is called and given a
choice of cancaling the order, or specifying an altamale. The customer is also called if an item
has an unusval lead-time.

The order is then placed to ship from the nearest, quickest source. Al each step in the above
process, more and more orders get filled, so by the time wa issue purchase order numbers for
backorders, we are usually dealing with tess than 2% of our total lines.

State end-users will receiva an acknowledgement of all pertinent information concerning the order
just placed, including oul-of-stock conditions and backorders. E-mail or fax acknowledgements
are sent once the order has been commilted. State end-users can request an acknowledgement
a1 the time of order placernent or it can be hard coded on their account to receive one with every
order. Acknowledgemants may also be sent for Credits, Debits, and Quotes.

14.  Catalog -

Describe Proposer’s ability to provide a tallored catalog to meet the needs of different
Participating Entities. For example, can the Proposer delete items or whole categories
from its product offering at the request of individua! states or other entities that signa
Participatiig Addendum?

Providing a robust, accurate, and effeciive digital assoriment of producls has become very
important 1o our customers, and Office DepotjMax has developed sophisticated tools and
databases %o do just that, Conseguently, we have the ability to electronically provide rich calalog
content and we recognize content management as a key digital initiative going forward, especially
as our SKU caunt conlinues {o increase each year.

Within our electronic ardering system, Office DepoljMax can load sustomer core iists and pricing.
Core st ilems are flagged with a contract icon 8o users can quickly identify your preferred ilems.
in addition, users can sort searches by contract items and we will work with you to generails a
comprehensive solition to drive end-users towards compliance.

Office DepotjMax works hard to empower our customers 1o make smart purchasing decisions,
and that means building and maintaining a flexible digilal calalog thal is easy to use, while
complying with your organization’s business rulss and objeclives.

18,  Sourcing and Labeling of Green Products
It is desirable for Proposers to offier a wide range of products with verified sustainability

attributes.
15.1. Describe how Proposer identifies and verifies the environmental claims and other

sustainability attributes of the products in Proposer’s offering.

a. Does Proposer have a minimum threshold ot established ctiteria for the products that
Proposer consider to be “green” in Proposer’s offering?

Yes. As delailed in the question below, Office DepotjMax has extensive criteria established that
determines not only if @ product is green but what “Shade of Green” it is depending on
environmental altdbutes and eco-labels. This is reviewed and adjusted periodically by the
Environmental Strategy team,
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Office Depot GreenerOffice Rating “Shades of Green"
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b. How does Proposers verify the environmental and other sustainability claims of the
products in Proposer’s offering?

When a vendor is making an environmental ciaim on a product, Office DepotjMax vafidates the
claim by requiting the cuslomer provide 3% party verification in the form of copy of the certificale,
test raport, of fink to the 3 party ecolabel/cerliliar where the product is listed. In the absence of a
a3 parly verification, we raquest the vendor to fill out a 2 party Cerlification Lelter sisting thal
the claims they make are accurate and irue.
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Examples of Ways to Validate a Claim
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Does Proposer rely on any third party environmental, health or other sustainability
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certifications? If so, please list all of the certifications and standards that Proposer
uses to verify the sustainability claims of the products Proposer offers.

Office DepotjMax has an extensive list of afl aco-labels and standards we use to verify
environmental claims:

Sta
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nderds

ASTM D866

ASTM D4236

ASTM D8400

ASTM DBa68

CARB Compliant
Cedar Grove Appraved
DIN EN 13432:2000-12
18014001 Certified Factory
NSFIANSI 140
NSFIANSE 332
NESFIANSI 336
NSFIANSI 342

REACH Compliant
RotS Compliati
WEEE Compliant

Most Common Eco-jabels

.
s
"
"
w
L]
[

BIFMA level 1

SIFMA level 2

BIFMA lavel 3

BP! Compostable

AP Nontoxic

ECOLOGO

ENERGY STAR

EPA Design for the Environment
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EPEAT Bronze

EPEAT Silver

EPEAT Gold

Forest Stewardship Councit (FSC) - Mixed
Forest Stewardship Council (FSC}) - Pure
Forest Stewardship Councit (FSC) - Recycled
Green Seal

Grean-a

GREENGUARD

GREENGUARD Gold

PEFC

SCS Indoor Advantage

$CS Induor Advantage Gold

SFi Centified Sourcing

SFt Chain of Custody

USDA Certified Biohased

USDA Ocganic

Othar Recognized Eco-labels
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80+

80+ Bronze

80+ Silver

80+ Gold

80+ Platinum

80+ Titanium

ABNT Associacao Brasileira de Normas Tecnicas
American Tree Farm System (ATFS)
Blue Angel (Germany)

Canadian Standards Association 2809 SFM
Carbon Trust

Carbon Trust Carbon Reduction Labsl
Carbonfree

CarbonNeulral

CertiPUR

China Environmental Labelling

China Environmentally Friendly Cerlification
Cradle to Cradle Basic

Cradle to Cradla Bronze

Cradle to Cradle Siiver

Cradle ¢ Cradle Gold

Cradle to Cradle Platinum

CRI Green Label

CRI Greoan Label+

Demeter Cenlified Blodynamic

DIN Cerico Compostable

ECMA-370 - The Eco Declaration

Eco Mark (Japan)

Eco-Certilisd Composite (ECC)
Ecolabelling Program in Ukeaine
Eco-Leaf (Japan)

Ecoldark India

EcoMask Japan

Ekolabs! indonesia

Ekologicky setrny vyrobek (Czech)
ENERGY STAR Most Efficlont
Environmental Choice (Czech Republic)
Environmentiat Cholce New Zeatand
Environmentally Friendly Label: Croalia

EXECUTION COPY
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EPA Indoor sirPLUS

eStewards

EU Ecolabel {(EU Flower)

Global Organic Texiile Slandard (GOTS)
Good Enviconmental Ghoice Australie

Good Envitonmental Cholce- Bra Mijoval (Sweden)
Graen Choice Philippines

Graan Good Housekeeping

Green Labst {lsrael} )

Green Label Scheme (Hong Kong)

Green Mark (Chinese Taipsl)

GreenCircle

Hong Kong Eco-Laballing

Korea Ecolabel -

Leaping Bunny

Marine Stewardship Council (MSC)

MAS Certifiad Grean

Milleukeur {(Holland)

Non-GMO Projact

Nordic Swan

NSF Sustainability Cetlified Product

PMA )

Processad Chlorine Free Certified (PCF)
Rainforest Alliance

SCS Biodegradable

SCS Environmentaily Praferable Product
5CS Recycled Content

SC8 Recycling Program

Singapore Green Label Scheme

SIRIM Eco-Labsiling Scheme (Malaysia)
Sustainable Materials Rating Technology or SMaRT
TCO'01

TCO'03

TCO'04

TCO'05

TCO 06

TCO'07

TCO 92

TCOQ 96

TCO '99

Thai Green Label (Thailand)

Totally Chlorine Free Certified (TCF)

UL Claim Validation - Bio-Based Material
UL Ciaim Validation - Formaldehyde Free
UL Claim Validation - Landfill Waste Diversion
UL Claim Validation - Mold Resistance

UL Ctaim Validation - Rapidly Renswable Materials
UL Glaim Validaefion - Reclamation Program
UL Claim Valldation - Recycled Content

UL Claim Validalion - Regional Mateilats
UL Claim Validation - RoHS

UL Clalm Validation - VOC Conlent

UL Claim Validalion - VOC Emissions

UL Ervironmental Product Declaration

UL Multi-attribute Sustainability Certification
UTZ Cerlified

Vincolte OK biodegradable SOIL

Vincotte OK bindegradable WATER

EXECUTION COPY
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+  Vincolte Q¥ compost

= Vincotle OK compost HOME
»  Vitality Leaf {Russia)

+  WaterSense

+  Windmade

d. How do you vetify the recycled content of your products (including both total and post
consumer resycled content)?

When a vendor is meking a recyciad conteni claim on a product, Office DapoljMax validates lhe
claim by requiring the customer provide 3+ parly verification in the form of a copy of the
cartificate, in the absence of a 3 party verification, we require that the vendor fill oul a 20 party
Cortification Letter along with the detalled claim stating total and postconsumer recycled conlent
percentages.

15.2. Describe how Proposer labels the products and services in Proposer’s offering that
have environmental, health or other sustainability benefits? Specifically:

a. Describe and explain how Proposer’s on-line system will identify products that have
been awarded third party environmental certifications, that have recycled content, or
that have other environmental attributes that ate consistent with this RFP’s
specifications.

All environmenta! certifications are captured in a Green Aftribute Database {GAD) which includes
information about the environmental atiribuies, aco-labels, standards, recycled content
percentages, and Shade of Green (assigned by Office Depot). The information kept and
maintained in this GAD Is used to feed to our Marketing Vehicles (i.e on-ine syslem, cataiogs,
packaging, etc). The infarmation is then displayed in our website SKU page as illustrated below in

b. Pleasc list any third-party certifications or other environmental standards {such as
EPA’s Comprehensive Procurement Guidelines for recycled content) that Proposer
includes in its product descriptions of the green products that Proposer offers.
Proposers are encouraged to include screen shots demonstrating how Proposer label

iis green products.

For current customers using officemaxworkplage.com, Office Depotjifax has creatad an sasy-io-
use environmentally preferable producls (EPP) index in our catalog. In addition to marking every
EPP in our catalog with the “e-vine” logo, we identify what atiribute is considered environmentally

preferable.

Listed below are product designations we make throughout our catalog:

Envirenmentally Preferable Product lcon

Highlights environmentally preferable products, *Environmentally Preferable” means products or
sarvices wilh 8l lsast one allribute that ihe supplier has delermined lo have a lesser of reduced effect on
human health and the snvironment when compared with competing products or serviees that serve the
same purpose. This comparison may consider raw material acquisition, production, manufacturing,
packaging, distribution, reuse, operation, maintenance, or disposal of the produci of service.

Recycled icon
Denotes products with post-consumer conlent, The number provided next to this icon Indiceates the

percentage of post-consumer conlent.
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£nergy Star lcon
indicates Energy Star-qualified products. Energy Star is an EPA program with energy efficlent

requirements [or producis and services.

CPG (Comprehensive Procurement Guldelines) Icon
Indicates products that mest or excead the EPA’s guidelines for recycled-content office producls.

FSC Chaln of Custody Certlfled icon
indicates paper supporting responsible forest management and independently verified {o FSC
standards; this product is & certified product.

Sustainable Forestry Inltiative lcon
Indicatas that the paper mill producing this product has SF| Cortified Sourcing cartification, but the

product is not a certified product.

Sustainable Forestry Initiative Chain of Custody Gortifled lcon
Indicates that the paper Is manufactured in a paper mill that has systems for the production of SFi Chein
of Custody Certified product; this produc! is a certiied product.

For onboarding and transitioning customers, identifies the
environmental cordifications for & product es well as the amount of total and post-consumer
recycled content, andfor other environmental altributes of the producl, These are described in
both the Description and Product Detail tabs on the SKU page.
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15.3. What does Proposer eliminate products from its offering that contain chemicals or
materials of concern, For example:

a. Does Proposer work its supply chain to find replacements for products that contain
mercury, lead, PVC, bis-Phenol A, formaldehyde or other chemicals of concern?

Office DepotjMax works wilh suppliers to inform them of green product trands and requesl
reduction or chemicals of concern and pursuit or products with reduced harsh chemicals.

b. Does Proposer label products that contain chemicals that are known to cause cancer,
birth defects or other teproductive harm in order to warn end-users?

Office DepotjMax strives to prevent such chemicals In our products whenever possible, Where
that is impracticable, we label the private brand products as reguired.
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¢. Does Proposer link to the MSDS of products in Proposet’s offering?
Yas. MSDS sheets are available on our website,

d. Does Proposer suggest more environmentally preferable products to its customers
when they aftempt to purchase products that contain chemicals or materials of
concern? If yes, please explain how.

Yes. For new onboarding customers, at WSCA-NASPO and the Stale’s requesl, Olffice
DepotjMax can aclivate our Green Select Cart feature on our webeile. Once the Green Selact
Cart Is aclivated, the end user will see alternative items pop up as suggestions when a buyes is
shopping on our wabsite. They can then decide to opt for the greener choice or stick with the item
already in their shopping canl. Pricing for the greaner aliernative is always shown, allowing
comparisan shopping to find the best valua.

in addilion, we can periodically run a Greener Alternatives Assessment through which we provide
suggested greener altematives to high volume products and share which depariments, divisions

or end users are and are not buying green.

15.4. How many products can Proposer offer on this Master Agrecment that meet the
environmental specifications Hsted above?

3  See sitached Office DepotjMax Green SKU List.

a. Provide a list of each product the Proposer is offering In its proposal, by category,
that carries at least one environmental/health certification listed in the specifications
above (e.g., ACMI AP, Design for the Environment, Green Seal, GREENGUARD,
EcoLogo, ENERGY STAR, Biodegradable Products Institute, etc.). Also inchude in
Proposer’s list products that meet other environmental standards in the mandatory
requitements above (e.g., products that comply with the US EPA's Comprehensive
Procurement Guidelines for recycled content).

3> See atisched Office DepofiMax Green SKU List
b. Please note whether each green product is aveilable online, in retail stores, or both,

Not all gresn products are available in all channels: however, we can provide lists of available
products online and in our retail stores, as needed.

155 Describe what Proposer does to offer products and services that promote:

a. Toxics reduction and “green” chemistry

b. Improvements in indoor air quality

¢. Waste minimization and recycling

d. Energy conservation and use of renewable energy
e. Protection of forests and biodiversity

f. Water conservation

g. Other sustainability benefits
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Office Depotjax stilves to continually expand our product assoriment to those that promote a-q
above. We promote ow ¢urrent assortment through our piomaotion of the products, repoiting and
resources offered through our GreenerOffice program. Example avenues of promalion are
below!

The Green Book

GreenerOffice Markelplace

USGBC Purchasing Platform

Promotional "green” cuslomer videos

Customer Case Studies

Presenting al green conferences such as Greenbuild, Green Schools Conference, alc.

+ ® = B m =

We also support the movement iowards standardization of sustainable purchasing definftions and
practices through ous fong-time support of the Sustainable Purchasing Leadership Catmncil,
Responsible Purchasing Network, and Green Producls Roundtable.

15.6. Describe the Proposer’s programs and resources {(¢.g., webpages, stand-alone
green product catalogs, etc.) designed to train WSCA-NASPO Participating States to
transition to using green products. Please atiach any training materials Proposer uses to
encourage the (proper) use of Its green products. .

Office Depoi|Max prides itself on our customer-cantric anvironmental sirategy. This includes an
extremely proactive effort to engage our customers in making greensr decisions. The educational
tools we can provide include, but are not limited to.

1. GreenerOffice Rating: A dstailed raling system that Office DepotiMax developed along wilh
some of our greenast cusiomers 1o help define green” office products. We can present a fuil
seminar on this on demand.

2. Green Book: Filled with 2000+ of our greenest products and a series of educational pages.

We can host Green Book launch events at desired Stata locations. Office Dapot was the first

office supply company to create a Green Book {in 2002), and sc has the longest history and

experise in developing green catalogs.

GreenerOffice web site: Contains 10,200+ products with green altributes. Also contains a

series of links related to greening the office:

Greener Alernalives Tool: An analysis we can fun on each Stale's usage that provides

greener allernatives and related costs.

Green Smart Cart: An innovative new tool that will provide suggestions to end users ~ within

their shopping carts — for greener sllernatives.

Green Purchasing Policy Templates: Office DepotiMax can pravide education on developing

best-praclice grean purchasing policies for supplies, technology, furniture and cleaning

producls. '

GreenerOffice posters: We can provide posters to help State locations engage staff in

greening the offlice

8. Paper calculator: We can run & paper calculator to show State/agency staff the environmental
benefits (trees saved, catbon foolprint reduced, waste avoided atc.) of recycled paper
choices

9. CFL calkulator: We can run a GFL calculator to show State/agency staff the environmental
benefits (energy saved, carbon foolprinl reduced, costs avoided etc.) of CFL bulbs

10. GreenerOffics Summits: We can run GreenerOffice Summits ~ evenls where we invile
muitiple customers 1o lear about greening the office - at desired State tocations. Qur Director
of Enviconmental Strategy has delivered these informative, fun and educational seminars to

over 2,500 people,

Addiiionally, please visit hitp:floflicedepotcilizenship.convplanet/sell-greener for iralning
sessions we can adapt fo help frain WSCA-NASPO Participating States in using green producls.

& o @

=~

A sample slide is provided below,
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‘Example Shades of Gréen

Light Oreadt
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15.7 Describe any plans Proposer has underway to improve the sustainability attributes

of Proposer’s products over the life of the Master Agreement.

As described earliar, out Green Attribute Database is continually examined and revised lo provide
more green products that have sitributes that matter to our customars. We continue to evolve our
atiributes as part of our environmental sirategy that guides our GreenerOffice program:
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22 Attributes in OD GreenerOffice Program
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In addition, we continue fo offer and evolve our reporling resources, such as those below:
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