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We are pleased to present this responsa to CRFQ LOTI700000002 - Marketing and
Advertising Services. Enclosed you will find the required technical information and
documents as outlined in the RFQ.

Digital Relativity is a West Virginia-based agency comprised primarily of individuals
that have grown up and matriculated in the Mountain State. We realize tha
importance of this project, and welcome the opportunity of helping the West Virginia
Loitery meet objactives to support our education system, seniors and the tourism
industry.

Thank you for this opportunity.

é‘f‘at Strader
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QUALIFICATIONGS

Vendor must have a minimum of five (5) years of previous experience in providing a
wide variety of advertising services to agencies or companies with similar marketing
needs. Those advertising services include but are not limited to creativity, planning,
media purchasing, point-of-sale marketing, internet marketing and design, project
management, public relations, and research to provide a quality product on time, as
scheduled.

+ Digital Relativity has been suctessfully planning and executing marketing and
advertising projacts for rnore than 5 years for businesses throughcut the Unitad States.
A full-service agency, Digital Reiativity offers the following services:

Strategy and Marketing Planning

Mot al! great creative ideas work. We go beyond big ideas, and even big numbers. We think first,
then act, focusing in on the metrics that actually count. We build roadmaps from research, then
continually r=fine our approach to keep those key metrics trencing upward.

Madia Buying, including Programmatic Buys
We malze sure our messaging is leveraged fully, but targeted efficiently. We evaluate the

reach, audience and value of every ad buy (personally and with fine-tuned algorithms) to
guarantee ROI. And we continually re-evaluate to guide content and placements.

Responsive Website Development & Search Engine Optimization

We use careiully planned information architecture to create the foundation for a dynamic,
user-friendly experience that guides visitors seamlessly toward conversions, no matter what
device they’re using— all SEO-streamlined to boost organic traffic.

Content and Social Media Strategy

We speak with our audience, not at them. With creative, salient campaigns and strategic
content that meets the audience where they are, we dig beyond ‘likes’ to create purposeful
2-way engagement that de=pens brand investment and increases KPIs.



Graphiec Design

Our designs bring beauty and psychology together in a powerful package that compels
audiences and reinforces branding with a memorable, meaningful visuai {dentity. We boil down
complex concepts into elegantly simple, actionable visuals.

Muitimedic

We capture gripping moments and ideas in video, photography and illustrations, and bring them
to life with eciting and animation to share the story of your message in a way that grabs— and
keeps— attention through the media clutter.

Pubiic Relations

We build relationships with all your target audiences. Stakeholders, customers, even employees—
so we can build support with everyone involved with your brand. Even media relations goes
beyond just sharing— we plan ahead to make sure you're creating valuable things to say.

Digital Relativity has developed and executed marketing plans and campaigns for a diverse
number of clients, including Wild, Wonderful West Virginia, GoMart, Visit Southern West Virginia,
the Marion County Convention and Visitors Bureau, Bridge Day, and The Blennerhassett Hotel,
amongst others. Digital Relativity has also developed marketing plans for retailers, professional
services, associations, real estate entities, events, and more.
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QUALIFICATIONS

' Vendor should possess marketing experience in the retail industry and/or in the
entertainment industry.

4 Dighai Relativity meets this requirement. Wa have experiznge werking with retai! and
enteriainment cliants, including Goitart, Whits House Foods, Sammy Snacks/Ancestry
Pet Foori, Zlue Smcie Salsa, Bridige Eraw Werks, Bear Republiz Brewing Company,
Tomcka Brewing Comnany, Amerizan Mouniain Theater, and Waler Sicne Qutdoors.

Flesse raview the case studiss on page 23 for some exampies of our work. Additiona!
work samples can he provided ubon requast.

I Vendor must have at least one (1} staff member dedicated to each of the
following areas: graphic design, creative development, media planning and
buying, and other areas as requested by the Lottery. A staff member may be
dedicated to one or more areas listed above to fulfill this requirement, provided
that the staff member dedicated has experience in the areas for which he or she is
dedicated.

< Digital Relativity meets and acknowledges this recquuirernent,

1.4 The mambers of Vendor’s team, composed of management level and key personnel

proposad for this account, shall each have five {5} years of marketing related
experience as defined in Section 3.1 and Sectiory 3.3. In addition to work experience,
the Vendor’s management level and key personnel proposed for this account must
each possess a bachelor’s degree in advertising, commiunications, or a related

field such as journalism or marketing/sales. If the Vendor substitutes staff for this
account, the experience and qualificatior: levels must be of a similar quality. The
Lottery reservas the right to approve and/or reject Vendor’s personnel recommended
to worl: on the Lottery’s account. The Lottery reserves the right to request Vendor
staff changes throughout the term of the contract and approval thereof. This
requirement docs not apply to clerical staff.

4 Digitzl Relativity acknowl!edges this raquirement, Piease refer to staff datails in 0.0



» Vendor must meet staif qualifications listed in Sections 3.3 and 3.4 as well

as having adequate staff to fulfill requirements listed in Section 4 prior to bid
submission. Compliance with experience requirements wil! be determined prior to
contract award by the State through references provided by the Vendor with its bid
or upon request, through knowledge or documentation of the Vendor’s past projacts,
or some other method that the State determines to be acceptable. Vendor should
provide a current resume which includes information regarding the number of
years of qualificction, experience and training, and relevant professional education
for each individual that will be assigned to this project. Vendor must provide any
documentation requested by the State to assist in confirmation of complianca
with this provision. References, documentation, or other information to confirm
compliance with this axperience requirement are praferred with the bid submission,
but may be requested after bid opening and prior to contract award.

£ Digital Relativity ackriowledges this requiremernt. Following are résumiés for lead team
K 12 b | L]

members.

Pat Strader

FoUnnel and Presiaani

=ducsTion: BS. In Sociology, West Virginia University

Fwpenence 2o VWok Hlistory: Pat founded Digital Relativity in 2070, growing
it out of his previous company, Matterhorn Marketing. He has more than 18 years of
professional experience in marketing working with brands to develop organic and

paid search strategies, branding campaigns, marketing campaigns and social media
strategies. He has been invited to speak by numercus trade and marketing associations
including PubCon Las Vegas, the West Virginia Governor’s Cenference on Tourism, the
Kentucky Department of Agriculture, the Asheville Brewers Alliance, the West Virginia
Fairs & Festivals Association and the Apple Processors Association.

iliriez: pat's roots are in digital marketing, but as the leader of Digital
Relativity he is involved with marketing and branding strategy, media buying, digital
media placement, and maore. He is responsible for negotiating media buys and ensuring
that all placements align with campaign goals and metrics.

[ R ———— |y
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QUALIFICATIONS

Carric Nesselrode
Director of Account Services

Sciucalion: BA in Journalism from Marshall University

Xy ence angd Work E'Eii"‘f";}.",-‘“: Carrie has more than 25 years of experience
in marketing, communications, and advertising. She has worked for several Fortune
500 companies including GE Plastics and Fortune Brands in the home and hardware
division. Carrie is experienced In strategic planning, event management, brand
identities and account management.

Fazponsibilitizs: Carie manages several accounts at Digital Refativity, She helps
clients develop and execute marketing plans, and works closely with the multimedia
and graphic design team to ensure that creative is on-brand.

Sarah Fowell
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Eohacation: B.S. in Business Administration (Marketing Emphasis) from West Virginia
University and a Master of Business Administration from Wake Forest University

Euperenca aned Wark Mislory: Sarah has been with Digital Relativity for

over 5 years, She has over 15 years of professional experience in marketing, sales,

and communications roles. Before joining Digital Relativity, she worked for the Walt
Disney World Resort in Lake Buena Vista, FL, Wake Forest University and the Graytyn
Estate in Winston-Salem, NC and was the Marketing Director at Burning Rock Qutdoor
Adventure Park in Tams, WV.

Pesponzibililies: Sarah is responsible for managing Digital Relativity’s production
schedule and ensures that all projects are on-time and in place. She handles media
placement and is an account [ead for a few legacy projects. She advises on content and
marketing strategy and helps manage the Digital Relativity team.

Shea Higgins

ent Director

T e e e
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7. B.S. in Public Relations from Marshall University

Exparience and Work #lisiory: Shea has more than 10 years of experience

in journalism, copywriting and public relations, including editorial positions in both
television and print media, and planning and branding work for award-winning public
relations campaigns. She has a diverse marketing background, including consulting
positions for hoth small business and corperate clients.

Flasponsibilities: As Digital Relativity’s Content Director, Shea is responsible for
developing content strategy and managing strategy execution for a variety of clients.
She also handles content creation and editing, copywriting, and works with a writing
team to ensure that all content is published on schedule. She helps develop and
execute public relations campaigns.



Hatt Sanchaz

Eduration: B.FA. in Art and Design (with an emphasis in Electronic Media) and a
Minor in Art History from West Virginia University

riance avgd Work ‘.; ) Matt has over five years of expenence in

sure that all creative adheres to client style and branding guidelines. He works closely
with the graphics team to develop imagery that inspires and evokes action. Heisa
skilled videographer, editor, and animator.

H:il Frye

ocial Mediz and Public B

ruenlinn B.S. in Journalism and Master of Science in Journalism, both from the
Perley Isaac Reed School of Journalism, West Virginia University

Sunarisnng and Work Mizloary: Bill has over 15 years of experience as a writer,

reporter, editor, and content creator, He worked for the Beckley-Register Herald, the
West Virginia Daily News, and the Weston Demaocrat befere joining Digital Relativity.

| =:Bill crafts social and content strategies for a variety of clients,
developmg editorial and content calendars to execute those strategies. He manages
social media for a number of clients, writes and edits copy, and helps plan and execute
public relations campaigns as required.

TR = &



QUALIFICATIONS

Yendor must have successfully completed at least three (3) comprehensive
marketing projects less than two (2) years from the date of the bid to have included,
but not limited to, media-related advertising and the subsequent buy, point-of-sale
advertising and its positioning, publications, web pages, nublic relations endeavors,
and other pertinent materials. Campaigns or projects that did not use aired or
published, paid media shall not be considered as eligible for this qualification,

Digital Relativity acknowlzdges and mesais this requirernent. We have complzaied a
varialy of ccmprehansive markeling projects for clients during the nast twe veers, and

beyond. Sarne of these clients inciude:

WILD, WONDERFUL

WES.
VIRGINIA

gomart’

Mot
COUNTY

e

West Virginia

Wild, Wonderful West Virginla (WV Division of Taurism)

Digital Relativity has been the agency of record since May 2015. Worl is al'-encompassing:
campaign development, graphic design (print, digital, collateral, point-of-sale creative), website
design and management (GoToWV.com), content strategy and planning, media buying and
nlacement, programmatic buying, logo design, video filming and editing, nshotography and
more.

GoMart

Digital Pelativity has been the agency of record since July of 2015. Work includes campaign
development, graphic design (print, digital, collateral, point-of-sale creative), website
design, tv and radio scripting, social media management, digital media placement as well as
promotional planning and execution.

The Convention & Visitors Bureau of Marion County

Digital Relativity has been the agency of record since 2012, helping plan and execute
marketing and advertising, including ad buys, social media, content and public relations
efforts.

Visit Southern West Virginia

Digital Relativity has been a marketing partner since 2007, working on Visit Southern West
Virginia’s website, content marketing, social media, search engine optimization, pay-per-
click advertising creative and management, annual digital marketing strategy, content
strategy, responsive web development and more.

11



2.7 Vendor must have the ability to pledge and place commitments of advertising /
media on behalf of the Lottery, up to as much as $1.5 million at any one time prior .~
to the Lottery’s reimbursement. Upon contract award, the Lottery resarves the right
to review Vendor’s audited financial statements for the past threza (3) years.

4 Digital Relativity can meet this requirement.

4.8 Vendlor shall provide dedicated account services, creative direction, creative talent,
production and technical expertise as requesied by the Lottery. The Vendor must
be able to assist in developing and implementing advertising and promotional
campaigns, promotional activities, retailer and player information and other
marieting-related services. Such servicas include, but are not limited to, radio,
television, internet, social media, and print advertising (including both indoor,
outdoor and transit advertising), printed materials, ad hoc event logistics on o
twenty four hours per day, seven days per week, three hundred sixty five days
per year (24/7/365) basis, supplemental event staffing, website design and
maintenance, updates and server operations, qualitative and quantitative research,
development and procurement of promotional items for both retailers and players,
daily pickup and delivery of any haid copy correspondence between the Lottery
and Vendor at Lottery headquarters, and oversighi of specific or special ad hoc
projacis. The Lottery shall have final approval on all Vendors staffing for advertising
projects. All paid staff positions on broadcast production projects will require Lottery
approval.

+ Digital Relativity can provide thase services and acknowledges these requirements.
Pleas= review case studies and werk exarngles beginning on page 33, As some
projects include confidentiai or proprietary information, only a sarrple of our work has
been included in this RFQ. Additional creative and examples can be provided upon
raquesi.

" Convention & Visitors Bureau of
Wild, Wonderful West Virginia Marion County

GoMart Inc. Bridge Day and the New River Gorge
1 L Convention & Visitors Bureau
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QUALIFICATIONS

1.9 Vendor must have the ability to contract with outdoor advertising agents for ail
West Virginia Lottery billboards containing satellite-fed jackpot signage units, as
well as additional advertising units located across the State leased from various
other Vendors.

4 Digital Relativity understancls andl can meet this requiremeant.

Vendor may use subcontractors for research services, website development, website
maintenance, graphic design, database management, upkesp and configuration,
leasing of rack space, and firewall and other software services with the Lottery’s prior
approval.

4 Digital Relativity acknowiedges this provision.

Vendor must have experienced staff to be dedicated to the Lottery’s account, current
business strategies, and infrastructure in place upon bid submission to service the
Lottery account.

4 Digital Relaiivity currently has the staff and infrastruciure in place to service the WY
Lottery account.

13



MANDATORY
REQUIREMENTS

4.1.1 Vendor shall counsel the Lottery and conduct research in order to make

recommendations with respect to media selection, thames, copy, multi-media
presentations, and brand positioning, upon the Lottery’s request.

¢ Pigital Reiztivily focuses on using research to drive business, marketing and
acdveriising decisions, including campaign developrment, media placements and
in-market strategy. Ongoing measureinant is part of every project and utilizing ali
data sources and measurernent opportunities available is invaluable for determinirz
strategy. We acknovsizdga this requirement.

Vendor shall create, produce and provide a central delivery of promotional materiais
to be usad in advertising and marketing activities for the Lottery to includs but

is not limitea to, point-of-sale materials, promotional items, ticket dispensers,
drawing equipment and other semi-permanent items and signage for use at the
retailer level. The Vendor may be requesizd to lease storage space for such items, as
necessary, upon the Lottery’s behalf.

! Digital Relativity is experlenced In creating a wide range of coliateral, point-of-
aly

sale graphics, promotional item:s, signage, and otiier items. We acknowledge this
reguiremeant and the potential need to lexse2 storage space.

Vendor shall develop, produce, and place advertising materials in all media
including, but not limited to newspapers, web-based mediums (internet), social
media, radio, outdoor and transit mediums, as well as network and cable telavision
broadcasts.

| Digitai Resativity acknowledges tizis raguirement. We ara expgerienced in devaloping,
producing and placing creativa across a varialy of platforms and chanrigls. Frorn
breadeast production, to digite! ads, lo cutdoor signage, cur dasigns are both creativa
and work to meet our ciient’s goals.

14
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MANDATORY
REQUIREMENTS

4.1.4 Vendor will work with Lottery on establishing media advertising and short-term,
long-term and permanent signage commitments. This includss billboards, radio
network advertising and long term television station commitments,

4 Digitai Relativity has extansive experience in negoliating media buys for a variety of
formats inciuding digitai display, programmatic, native, print, sccial rnadia, broadcast
radio, spnot cable, pre-rall vides and network breadcast. We acknowledige and car meet
this reguirament.

Iiedia References

“ The depth of knowledge, practical experience and kncw-how in strategic, solution-based media
planning and buying by Digital Relativity exceeds all high-watermark expectation. Pat Strader, and
his tearn of top-shelf professicnals, make keen business decisions that deliver ROI results for their
portfolic of clients. It is a sincere pleasure and honor to work in “partnership” with Digital Relativity. »

“ Working with Digital Relativity has always been a smooth and successful process in all aspects
of pre and post-sale communication and negotiations. More specifically. Pat Strader and his team
communicate and demonstrate planning and preparedness within a friendly atmosphere to reach a
mutually bereficial outcome. I always look forward to seeing an email cr getting a phone call from
Pat because I know that a friendly, creative and result-driven ccnversation will follow.

15



* I have worked with Digital Relativity on many digital campaigns in the past, and I always come
away impressed with their breadth of knowledge of the digital tactics available in the market place
and how to get the mest out of them within their budgets. Walking the line between the best rates
and best performance can be a difficult balancing act. but it is one that their tearn does exceptionally
well. During the RFP process for a new campaign I will bring a handful of options to the table, and
they take the time to dig into the nuances of the various tactics and analyze each one based on how
it historically performs alongside benchmarks for newer technelogies to make sure it the best fit for
the goals of the campaign and budget. If a line item cost is too high based on what they can expect
out of it against their client’s goals then they will negotiate to have that rate reduced, or in other
instances have Added Value built in to ensure that those goals are met. Knowing the true value of

a tactic gives thern a strong positicn to negotiate, and they will work back with us tirelessly to make

sure that the value of each tactic is in line with the cost they are getting

e ine cerpaETee
rme N, CoTnbay

All broadcast media will be placed at the loca! level. Upon the Lottery’s request, all
media placements shali be impieinented within five (5) days of the request. Us= of
national or other third party repiesentatives is strictly prohibited in the placement of
broadcast media.

¢ Digital Relativily acknowladgas this requirement.

* Vendor shall provide thorough research of rights, trademarks and legal procurement
of stock photography, musical scores and vocals, film segments and any other copy
written materiais to be used in the Lottery’s marketing endeavors.

Digital Relativity has experierice with szcuring creative assets while ensuring that all
rigivis are in place. We acknowladge this requirament.

16



MANDATC

REQUIREMENTS

7 Vandor may be required to attend one NASPL conference annually, all internal

marketing meetings and any other meeting requested by the Lottery.

| Digital Relativity acknowlzriges this requirarnent.

i Vendor shall provide professional services necessory to develop and maintain

successful marleting campaigns, including a minimum of two (2) full time
employees to serve as account representatives, one (1) of whom shall be a dedicated
account representative who will be on-call 24 hours a day, saven days a weel: with
an in-person response time to Lottery Headquarters of, at maximurn, sixty (60)
minutes.

¢ Digital Relativily acknowledgzs and can meet this reguirement.

9 Vendor shall provide account representatives or two (2) staff membars io assist with

prornotional activities, whether full-time Vendor employees or qualified temporary
Vendor employees, for summer fairs and festivals, retailer-based promotions,
retailer rallies or special events as determined by the Lottery.

4 Digital Relativity acknowlediges and can mezet this requirement.

! The account representatives will attend monthiy Lottery marketing meetings,

ad hoc marketing mestings, media events, and special promotions held during
daytime, evening and weekend hours upon the Lottery’s request. The Vendor must
have consistent and reliable transportation on a 24/7/365 tasis for in-person
representation. The Lottery reserves the right to visit and inspect all Vendor facilities
and offices.

4 Digitai Relativity acknowiedges and can meet this requirement.

1 Daily vizits to the West Virginia Lottery’s Headquarters must be made by personnel

of the Vendor to pick up and deliver work-related materials and documents.

4 Digital Relativity acknow!edges this requiremeant.

17



Vendor must agree and acknowledge that its emplouees assignad to the Lottery
account and any eamployee with influence or control over those employees, and
his/her family members residing in the same household are restricted from
wagering, winning, or participating in any racetrack video lottery or limitad

video lottery games, traditional games or table games regulated by the Lottery
Commission. Vendor must agree to convey this restriciion to its employees and
management officials by obtaining from each a signed stctement providing that
such management officials or employees wili not play, or collect any prize in, any
West Virginia regulated video lotiery game, traditional game, or table game and
that failure of any employee or management official to comply with this restriction
may result in forfeiture of any winnings, termination of the offending management
official or employee, and/or termination of this contract. Upon contract award,
Vendor must provide the Lottery with the signed statements of the Vendor
employees, who are working or have influence on those working on the Lottery’s
account.

¢ Digital Relativity ackivowledgas this provision and will cemply with the requirement.

Vendor must provide a detailed monthiy summary, ad hoc, and annual cumulative
reports of al! actual and projected expenditures and remaining balances to the
Lottery, sortad by Lottery-specified categories and available to the Lottery
electronicaily, in Excei spreadsheet format.

« Digital Ralativity acknowledges and can meet thic requirernent.
: Vendor shall provide full public relations services to be utilized on an ad hoc basis.

Digital Relativity ackncwledges and can mest this requirament,

18
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MANDATORY
REQUIREMENTS

5 Vendor shall provide research concerning th= target consumer and retailsr base,
including behaviors, attitudes and opinions, upon the Lottery’s request. A minimum
of one baseline study and one focus group study may be conducted annually. Ad
hoc research projects, including web-based survays/polls shall be provided on an
“os needed” basis. Following special events, promotions and advertising campuaigns,
Vendor shall conduct post-buy analysis and provide results to the Lottery in a
reasonable time frame. Vendor shall conduct post-buy analysis and provide results
to the Lottery in a reasonable time frame following special events, promotions and
advertising campaigns. Research projects concerning the target consumer and
retailer base will be subcontracted to a qualified firm selected by the Lottery based
upon project research methodologies, techniques, and cost comparisons. Projects
will include baseline studies, quantitative game analysis, and ad hoc research such
as web-based surveys/polls. Vendor shall provide payment for such research on
behalf of the Lottery. Qualified reszarch firms shall not be considered a partner
entity of the vendor.

4 Dipital Relativity acknowleriges this requiremeant.

16 Vendor must have the ability to update web content and deszign, maintain and

monitor the Lottery’s Internst website and relatad services including, but not limited
to, large scale data base server space for Internet-based marketing endeavors.
Vendor shall coordinate with existing Vendor to guarantee continuity. Vandor zhall
coordinate with the Lottery and its Online System. Vendor will assure accurate
information that is updated in a timely manner. Vendor will provids 24/7/365
contact person for unplanned changes or disruptions to the website, so that they
may be remedied in an expedient manner. Website design, upgrades and website
maintenance may be provided to the Vendor on behalf of the Lottery, at the
Lottery’s request.

4 Digital Relativity has extensive 2uperience designing, devzicping, and maintaining
websites. Wz acknowied 2 and can meet thase reguirements.

19



L The public web domain is www.wvlottery.com. The Lotiery operates and manages
the web site via a content manager and FTP data package. The Vendor must
support and update aigorithms, cartain locked page designs, page designs and
creation outside the scope of the content management, design of staiic web banner
advertising space, winning numbers for draw games via RSS feed and integration,
and other variations of data communication and transfer with the online gaming
system vendor and the Lottery. The Loitery owns all rights and content on this web
domain. The Vendor must work with the Lottery to ensure that current and future
applications and processes are easily tronsferable to any subsequent Vendor.

# Digital Reiativity acknowledgas this requirernent.

' Vendor shall provide the continued graphic development, data transfer and website
mainienance of the Lottery’s Internet web site and the leasing of server space and
related software. Vendcer shall also provide the leasing of any additional web-based
programs and increased server space for database management, which may
include, but not be limitad to, the West Virginia Lottery Players’ Circle, retailer data
access, and interactive promotions such as second chance drawings, at the Lottery’s
direction, Vendor is required to adapt to the lottery industry changes, selling
processes, and marketing strategies.

¢ Digital Relativily ackncwledges and can meet this requirement.

8 Vendor must possess licensed software to edit and view graphic and other

nacassary files between the Vendor and the Lottery.

Digital Relativity meets this requirement.

Vendor must have software that is compatible with media and print outiets. At
minimum the Vendor must have the capability of using the most current version
of Adobe Creative Suite or an 2qual program and the ability to work with both
Macintosh and PC formats.

“ Digital Refativity acknowleciges this requirernent. Qur team is weil-versad in Adobe
Creative Suite prograrms, inclucling Adeba lilustrator €C 2077, Adeba inDesign CC 2017,
Adobe Photosiiop CT 2077, Acicbe Prerniere TC 2077, Adobe Aftereffacts CC 2077,
Adobe Lightrcom and Final Cut Fro X

20
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RE@UIREMENTS

.19 Vendor, or a contracted production company, shall provide talent for all radio,
television, and media productions. Vendor must obtain talent not coversd by
collective bargaining agreements in addition to obtaining talent involving the Screen
Actors Guild (5AG) and American Federation of Radio and Television Artists (AFTRA).
West Virginia based talent and production shall be considered whenever possible.
Vendor shall negotiate the best possible rat= for all talent. If Vendor chooses to use
talent coverad by collective bargaining agreemants, Vandor shall provide written
justification to the Lottery in a timely manner, and it will be at the discretion of the
Lottery to approve or disopprove all talent.

+ Digital Relativity acknowledges and can meei this requirement,

.20 All contracts, papers, correspondencs, copy, books, accounts, and other information

in the Vendor’s care relating to the business of the Lottery shall be open to
inspection and examination by an authorized rapresentative of the Lottery at all
reasonable times, as well as expenses incurred by the Vendor.

4 Digita! Relativity acknowladges this requirement.

1 All contracts, papers, correspondence, copy, books, accounts, and other information
in the Vendor’s care reiating to the business of the Lottery shall be open to
inspection and =xamination by an authorized representative of the Lottary at all
reasonable times, as well as expenses incurred by the Vendor.

¢ Digital Relativily acknowledigas this requirarment.

. All layouts, sketches, art work, computer images and copy including, but not limitad
to, advertising copy, film, master tapes, typesetting, photocopies, storyboards,
and computer data storage disks/cards used in advertisements or other materials
daveloped or placad by the Vendor for the Lottery, shall becorne the exclusive
property of the Lottery.

¢ Digital Relativity acknowledges this requirement.
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-+ The Lottery shall have the full and {ree right to possess and use any and all said

property in any way deemed by the Lottery to be necessary or advisable, either
directly or through the Vendor without incurring additional costs beyond the initial
creative development and production hourly rates.

Digitai Relativity acknowleziges this recuirernent.

Vendor must have the ability to accept dota electronicaliy, and from disk, USB drive,
CD, CDR, CDRW, DVD, DVDR, DVDRW or tape. E-mail capabilities with file transfer
(both Macintosh and PC) must be providad by the Vendor.

4 Digital Relativity ackncewiedgzs and can fulfill this requirement.

1.5 Vendor shall see that the Lottery receives a!l media cash discounts, rebates,

frequency discounts, or special adjustments allowed to the Vendor for ads placed for
and on behalf of the Lottery. Vendor shal! conduct post audits and require refunds
for advertising not aired or placed according to the buy. Any obligatory correction

or replacement of inveniory must be authorized by the Lottery. Vendor shall make
available to the Lottery copies of all invoices, including broadcast affidavits.

4 Digital Relativity acknowleclgas this raquirement.

+ The Vendor’s paymenti processing shall be included in the Vendor’s hourly rcte

for Account Management on the Pricing Page (Exhibit A). Invoice statement(s) for
services and/or materials provided to the Vendor on behalf of the Lottery must

bz approved by the Lottery. Vendor shall submit all invoices to the Lottery on a
monthly basis. The Loitery may request invoice statement(s) outside of the monthly
billing to ensure timely payment. Upon receiving the Lottery’s approval of the
invoice statament(s), the Vendor shall issue respective payment(s) for the services
and/or materials within the specified invoice payment due date or within fourteen
(14) business days of the approved invoice, whichever period is shorter.

¢ Digital Relativity acknowledges and can fuifill this requirement.
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MANDATORY

REQUIREMENTS

Vendor must provide proof of payment of all invoices, including any third party
that was used to provide production services or materials for the Lottery’s account.
Such proof shail be made available to ihe Lottery for audit once per month, or upon
request.

4 Digital Relativity ackriowiedgas and can {ulfill this requirement.

1 B Vendor must work with the Lottary’s marksting department to determine tha proper

time schedulz in which all advertising and promotions are to take place. The Lottery
shall approve all work to be writien, developed, or otherwise performed by the
Vendor before the Vendor incurs any costs. Work that does not have prior written
approval for payment shall not be compensated by the Lottery.

4 Digital Ralativity acknowledges and can meet this requirernent.

Vandor shall obtain competitive bids or cost estimates for all products and services
procured on behalf of the Lottery. A minimum of three (3) detailed bids or cost

stimates from three (3) different subcontractors shall be presented for the Lottary’s
review on all procurements of commodities or services, with the exception of media
buys or services that are sole source. Overall quality and creative treatment of film
and video production services must also be considered.

4 Digita! Relativity acknowledgeas and can meet this requirernent.
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AWARD

CONTRACT AWARD: The Coniract is intendad to provide Lottery with a purchase
price for all Contract Services. The Contract shall be awarded io the Vendor that
provides Contract Services mesating the required specifications for the lowest TOTAL
BID AMOUNT as shown on the Pricing Page.

< Digital Ralativity acknowledges this requirernent.
! Digital Ralativity ack ledges this requirernent

& PRICING PAGE: Vendor should complate the Pricing Page (Exhibit A) by calculating

the TOTAL FISCAL YEAR COST FOR VENDOR SERVICES. The Vendor shall provide
an hourly rate for the services listed on the Pricing Page (Exhibit A). The Vendor must
provide the hourly rate for each CONTRACT SERVICE (1-20). The hours listed on

the Pricing Page (Exhibit A) are estimates only and may be adjusted on a monthly
basis with prior approval of the Lottery. The Vandor should completa the Pricing
Page (Exhibit A) in full as failure to complete may result in Vendor’s bid being
disqualified.

4 Please refer to the Fricing Page {Exhibit A) on page S0,

. HOURLY RATE: The Lottery shall pay an hourly rate as proposed by the Vendor,

as shown on the Pricing Page (Exhibit A), for all Contract Services performed and
accepted under this contract. invoices submitted by the Vendor must reflect the
categorized hourly rates for Contract Services. The hourly rate must include all
costs necessary to fulfill requirements dascribed in this RFQ, excluding third-party
commodities and services. The hourly rate shail be billed to the Lottery in 15-minute
increments, on a monihly basis. The hourly rate bid by Vendor must also be
sufficient to cover the following costs provided in Sactions 5.3.1, 5.3.2, and 5.3.3, as
Vendor will ba responsible for all costs listed and meoy not invoice Lottery separately
for these costs.

' Digitai Relativity acknowledges and can fulfill this requirament.
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CONTRACT

AWARD

Incidental charges must be included in the hourly rate for general Account
Management proposed by the Vendor on the Pricing Page (Exhibit A). incidental
charges that are incurred in order to perform the routine conduct of business
including but not limited to telecommunications, facsimile, conying, color copiss,
postage and delivery charges, payroll, payroll taxes, milesage, travel expenses,
meals, for all full-tirne, part-time, interning and contractual employess.

4 Digital Relativity acknowledges this requirement.

i.3.2 Overhead expenses must be includad in the hourly raie for Account Managzment.

Overhead exnenses include, but are not limited to, accounting fees, depreciation,
insurance, interest, legal fees, rent, repairs, supplies, taxes, ielephone bills, and
utilities.

¢ Digital Relativity acknowladges this requirsnient.

1.9 Travel expenses associated with attending any Lottery related activities including,

but not limited to the NASPL conferance, other conferances, marketing meetings,
special promotions, media evenis and retailer visits must be included in hourly rats
for Account Management. These expeanses include, but are not limited to airline
tickets, rental cars, mileage, meals, hotel accommodations and conferance fees.

4 Dgitai Relativity acknowiadges thiz requirement.

.4 Vendor will not bill Lottery for travel time between or among the Lottery’s office in

Charleston and the Vendor’s officels) or for travel time to Lottery events. This travel
time shall be the responsibility of the Vendor.

4 Digital Relativity acknowledges this requirement.

The Lottery will reimburse Vendor for third party commodities and/ or services at
Vendor’s net cost, with no additional mark up. Media placemants will be reimbursad
at n=t cost only, with no mark up. Any services or materials provided to the VVeandor
on behalf of the Lottery shall b2 approved and reimbursed without any additionai
mark: up. Public service announcements are not subject to media charges.

+ Digital Relativity acknowieziges this requirement.
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PERFORMANCE
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The Lottery will reimburse Vendor for third party commodities and/or services at
Vendor’s net cost, with no additional mark up. Media piacements will be reimbursed
at net cost only, with no mark up. Any services or materials provided to the Vendor
on behalf of the Lottery shall be approved and reimbursad without any additional
mari up. Public service announcemenis are not subjact to media charges.

' Digital Reiativity acknowledges this recuirement.

Vendor must have prior written authorization from the Lottery Director, the Director’s
designee or the Lottary Marketing Director ior all work prior to performance and
submission of an invoice for payment by the Vendor. Biiling for work of any nature
without prior writtan authorizcation will not be paid by the Loitery.

+ Digital Reiativity acknowledges tiiic requiremenit.

> Totol expenditures for the Lottery’s advertising and promotions progrom shall not

exceed the amount approved by the Lottery unless such change is requested, and
by mutual consent is agreed upon by the Lottery and the Vendor. Detailed payment
information is located in Section 7.

¢ Digital Relativity acknowledges this requirement.
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' PAYMEMT: The Vendor shall submit invoices, in arrzars, to the Lottery at the address
on the face of the purchase order labeled “Invoice To” nursuant to the terms of the
contract. The Lottery shall pay an hourly rate as proposed by the Vendor, as shown
on the Pricing Page (Exhibit A), for all Contract Services performed and accepted
under this contract.

4 Digital Reiativity acknowledges this raquirernent,

The Lottery must approve ALL invoices. Upon receiving the Lottery’s approval of
the invoiced statement, Vendor shall malke payment on the Lottery’s behalf within
the specified invoice payment due date or fourteen (14) business days, whichsver
time period is shorter. Vendor shall submit invoices on a monthly basis. Invoices
may be requested by the Lottery outsidz of the monthly billing. There shall not

be an additional markup on media, production or any other servicas providad

by outside entities. Payment to the Vendor from the Lottery shall directly refiect
the reimbursement of services from outside entities. All invoices to be paid by the
Lottery shall show the net cost to the Vendor.

4 Digitai Relativity acknowledges this requirernent.

2 Progress payments may be made at the option of the Lottery on the basis of
percentagzs of work completed per project. Any provision for progress payments
must also include language for a minimum 50% reiainage until the final deliverable
is accepted. If progress payments are permitted, Vendor is requiraed to identify points
in tha work plan at which compensation would be appropriate. Prograss reporis
must be submitted to Lottery with the invoice detailing progress completed or any
deliverables identified. Payment will be mads only upon approval of acceptable
progress or deliverables as documented in the Vendor’s report. State law forbids
payment of invoices prior to receipt of services.

1 Digital Relativity acknowl2dgas this requiremeni.
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' Vendor shall be responsible ror all mileage and travel cosis, inciuding travel time,
associated with performance of this Contraci, Any anticipated mileage or travel
costs may be included in the flat fze or hourly rate listed on Vendor’s bid, but such

costs will not be paid by the Agency separately.

! Digital Relativitv acknowledgas this reauirernent.
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FACILITIES
ACCESS

9 FACILITIES ACCESS: Performance of Contract Services may require access cards
and/or keys to gain entrance to the Lottery’s facilities. In the event thai access cards

and/or keys are required:

1.1 Vendor must identify principal servica personnel which will be issued access cards
and/or k=ys to perform service.

1.2 Vendor will be responsible for controlling cords and ksys and will pay replacement
feg, if the cards or keys become lost or stolen.

I Vendor shall notify the Lottery immediately of any lost, stolen, or missing card or
key.

1.4 Anyone performing under this Contract will be subject to the Lottery’s security
protocol and procedures which will be provided to Vendor upon contract award.

1.5 Vendor shall inform ail staff of the Lottery’s security protocol and procedures.

4 [Jigital Relativity acknowledges this reauirement.
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VENDOR

™

DEFAULT

The following shall be considered a vendcr default under this Contract.

Faiture to periorm Contract Services in accordance with the requirements contained
herein.

1.2 Failure to comply with other specifications and requirements contained herein.

' Failure to comply with any laws, rules, and ordinances applicable to the Contraci
Services provided under this Contract.

1.4 Failure io remedy deficient performance upon request.

1.2 Vendor shall inform all staff of the Lottery’s security protocol and procedures.

Immediate Cancellation of the Contract.

2 Immediate Cancellation of one o7 more releasea orders issued under this Contract.

1.2 Any other remedies available in law or equity.

| Digital Relativity acknowledges this provision.
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LIOUIDATED

DAMAGES

LIQUIDATED DAMAGES: According to West Virginia State Code §5A-3-4(a)(8), Vendor agrees that
liquidated darnages shall be imposed at any time during the course of the contract resulting from
this Request for Quotation, or at any time during the course of possible renewal years, as described
below. This clause shall in no way be considered exclusive and shall not limit the State or Lottery’s
right to pursue any other additional remedy to which the State or Lottery may have legal cause for
action including further damages against the Vendor.

Liquidated damages for Vendor default may include, but are not limited to: Failure to respond to
a request for on-site staff within the specified sixty (60) minute timeframe requirement: $350 per
incident per requested person.

Failure to provide and maintain account staffing at the experience and educotional levels of, or
similar levels to, those originally proposed: $350 per day, per person.

Failure to comply with the Covenant Related to Purchasing Lottery Tickets (Section 4.9): Amount
equal to the cash value of the prize won,

Failure to meet documented deadlines due to carelessness or poor planning on the part of the
Vendor; $500 per day, per occurrence.

Failure to make payments on the Lottery’s behalf within the specified invoice payment due date
or fourteen (14) business days, whichever time period is shorter, upon receiving the West Virginia
Lottery’s approval of the invoiced statement: $50 per incident.

Breach of any of the foregoing, or any action of the Vendor or any Gssociate, agent or subcontractor
of the Vendor involved in the contract, which reflects negatively upon the integrity, credibility,
honesty, or security of the State Lottery Commission will result in decisive remedial action, and may
include cancellation of the contract by the State of West Virginia. The West Virginia Lottery Director
shall have discretion to determine whether liquidated damages, as described in this section of the
RFQ, will be assessed. The West Virginia Lottery Director’s determination shall not be arbitrary or
capricious. In the event of a dispute regarding the imposition or the amount of liquidated damages,
the Vendor shall designate one (1), and only one (1), on-site individual to discuss the dispute with
the West Virginia Lottery Director or West Virginia Lottery Commission. In all possible areas of
liquidated damages assessment, there shall be no prorated darmages unless otherwise expressed
for partial periods, Excessive liquidoted damages, and events leading to such, may be grounds for
termination of the contract. This clause shall in no way be considered exclusive and shall not limit
the State or Lottery’s right to pursue any other available remedy.

¢ Digital Relativity acknowledzes this provision.
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CONTRACT
MANAGER

.1 Contract Manager: During its performance of this Contract, Vendor must designate

and maintain a primary contraci manager responsible for ovarseeing Vendor’s
responsibilities under this contract. The Contract manager must be available during
normal business hours to address any customer service or other issues related
to this Contract. Vendor should list its Contract manager and his or her contact

information below:

4 Contract Manager: Carrie Nesselrode
Telephone Number: 304-916 392

Fax Number: 304-6

Emuail Address:
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CASE STUD

GOMART

Our work with GoMart began by analyzing research on the brand, customer
demographics and behaviors. This information was used to develop tools
and tactics to address GoMart’s key campaign goal to appeal to a younger
demographic.

To grow and expand Goilart’'s reach, we needed to make this convenience
store brand more engaging. We rolled out new elements that built on their
wrand to create more consistency and richer content opportunities, Then
we created campaigns that strategically partnered with other brands to
broaden and deepen GoMart’s appeal.

Facebook Cover

Wit a
MOUNTAINEEB
MANTRIP

Wy W

Revised Mascot
‘ﬁe‘ Gobart & Like Page
=)

In twy tanths, ali the Christnas hagpa will be dens.

Starting on November 15t YOU can add your name t Santa's List whh the
2018 Naughty or Nice swr apstakea! Watch for how ta regisier to winll
#Guoltart

Win a Baiman v Superman Prize Package!
Enfer to win 1 of cur 4 Balman v Superman: Dawn of
Justice prize packages!™

= $25 Fandango Gift Card

» 2 12pk of Dr. Pepper

= Batman v. Superman Dr. Pepper Hat
» Batman v. Superman Cereal

= and $100 worth of ather fun flems

Just fif cut the form to enter. We draw the winners Mondayl

Enter to Win

it's Me, Marty

Aflow me o infroduce myself 1o alt of you folics out there. My name s Marly. | am
the spekesgopher for Golart.

Why & gopher you might aak? Wall for one, | work fairly cheap. Yeah, Geltart
mostly paye me with Red Bull or those yummy Starbucks Coffes drinks [ | LCVE
CAFEEINE WHOOOODOD HODDDOON!}

OK, OK I'm calming dewn. The aecond resson GoMart chose me ia I'm 8 Gopher. View Results

Email Newsletter oA e
Social Media Ad
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KEY CAMP
ald [15]
Marty

[] i‘—"’

AIGN

Our first steg to crea ..mg more engagmg content was to tle thmgs

with Marty, 2

erm

was nostaigic for older custcrers, and _')!r_‘ {

Q' T
i
d b Li )
gether

fually engag:ng for new Ct..stome.'s..

A partrering agency redesigned Mariy for the modern day, but wa saw his full

potential, and gave

the littie guy the support hia neaded to be & real driver of the

brand. Our design tearn created different versions of Marty s tailor to individual
campaigns, fleshing cut his look with a solid gc-gat-"em personality. He’s not just

the spokesgopher, ha's 2 memorable representative of t

he things peoplz identify

Marty allowed us to streamline the social media editorial calendar to be more
efficient. We're generating the same engagement, with roughly 1/4 of the posts.

We've also spen
1 20N
n—'?.'* ' l J
| 'R |
i b "*"'---_---'f|Ir !‘uz
WYV targeting

Te increase GoMart’s cennection to West Virgini

& (a key piece of their bra

# GoMart offered a Mantnp contest for home WVU football games

4 Dw el acs; B

e pags ikss

wersions, 1,891 licks, U285 ZTF and §.26 CR0

¢ positioning):

+ GoMart was a sponsor of WV’s largest 1-day festival, Bridge Day. The booth at the festival
generated 1,000+ iMantrip entries , and engaged attendees with custom cornhole games and

other brand-strengthening creative.
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Go To the Movies

While tha rewards program was going througis testing, we created a “Go to the
Movies” campaigr: io Luild more brand awareness, parinering with brands GoMart
carries in-stora2 to create prize packages tor highly-anticipated movie releases. The
promolicn, which ran for 3 moenths, paid for itself through those carinerships.

880,875 Total 5 OOO 2,874

media reach page views entries

s el . & i
1.

Digital ads: 1,354,256 impressions, 5,050 clicks,.37% CTR and $.50

Follove Gontart for proa e

Toluand Beve-ages Srore Lecato. By
momart et aans cEBn
Dehe, Procu-ts & bervices Algat liestary

Marty's Movie Preview: Ghostbusters, Suicide Squad  srareTis pae
and lce Age o=

Sumrnerlsin full swing. WHOOODDHIOOD, ahd 4fiar b wa week Hintus tha's 2 W“lﬂ! Pests
ey ward for e K} GoMart's Co To T'e Mavies I3 bacwith 3 mone weeks of
wwagom# Ritks to se¢ ANG sore lueky someons’s willvin pacages Fom ench af
tham. DL Marty Is Fare 10 tefl you about the July movias Lkl Gomaes and thalr

1 spongo-s will be Golng to the Movies 1o see,

Cateh'Ev ARWCCE My
July and, 2018

Gpher Geod T':5~ IafeiorLoes
The first movie dul will be a remake of @ clessic froxt 1984, The ofginal was 4 weird July 15th, 2015
puys tasked with mvestipating pa-ane-mal nctivity in New York City. The clasaic
wetsion wos Full of spirils and 2pparitians and a preity star rudded cast for Tis Hme, CH A SRS TE R - Godar Go-Setne: [uly

July 12th, 2036

This remake of GHoatbursters, 1 thanters this Flday, will Fave a lemale caat ond Al Posts»
should have 3 lags up over thw original fust in specis’ efiects alane. Whatever the cose with the et of the Alm, It moy aot.

be the same answer ko Lhe age old queation “Who you ganna coli?” but this ime the call will be ona cell phone.

Juby rrust be the month of sequels, a5 the [ he ist 5 the :th movie in the series,

Marty's Movie Review Blog
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Gas Pump Extender Postcard Print

INDEPERDENCE DAY

6.24.16

Enter at gomart.com
for a chance at
FREE movie tickets

Sociai Media Ad

WHICH SIDE WILL

walll

© < CHODSE?

A IGI

Sponsor Postcard Print
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CASE STU!

GOMART
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Naughty or Nice Contest

When we took over the GoMart account, the Maughty or Mice campaign was one
oi the successes impiemented by the previous agency. The goal was to increase
the ernail databasa in advance of the upcoming rewards program launch. The
campaign rar about a month and a half, and we made some updates to increase

the results.

We noticed several of the entries from the launch y=ar were far outsice the GoiMart area,
automataed sweepstakes entries, or reneat entrants. Instead of focusing on just boosting the

e

numbser of entrles we honed inon gatherlng more qualified leads. We had 2 378 qualiiizc

2

o v e T e o Ba il waribi = T en 2 Dot s P o
ian the previous year, but with significantly more usable

. ,-ru i —

We created custom URLs for prize partners, and shared promotional materiais with them so
they could activate their fan bases, too, significantly expanding our social reach beyond our
page’s average withoui monztary investment. The landing naga had 15000 .. The social
nage had a total reach of B2,097, with an engagement rate of 5.07%.

We uncoverad some unique trends that cirove our prize packages for 2016: in our strongest
age ranges, ’'nice’ prizes were morz gpopular across-the-board, while younger entrants selected
both sides more 2vanly. We alsc azicded the ability to chocse your inclividual prize package, so
we could track their popularity to guide next year’s partnerships.
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Store Hanger

Tell Santa what you want at

GOMART.COM

sign up today!

WAHT TO WIN THE (7 SPORTS MANIAG |
. FAMILY FUN PRIZE? L' PRIZE PACKAGE
[ ‘TEEL SANE EOY

i.
1k,

i .

o s e

Digital Ads

ENTER TODAY! GOMART.COM

Gas Pump Topper
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CASE STUDY
THE CONVENTION & VISITORS BUREAU
OF MARION COUNTY

Digital Relativity has been the agency of record since 2012, providing guidance on all marketing and
advertising, including ad buys, social media, content and PR efiorts

Ttaly in Appelachia campaign:

"Wa had more apgointments and beoth visits than aver”

It started with a booth name, and became our highest-performing campaign. At a top East Coast trade
show, we identified a key onportunity for media impressions and partnerships. We redesigned Marion
County’s show materizls to highlight their Italian culture— drawing not only on their unique, distinct
Italian heritage events and dining, but also the old-world, family-centric culture that underlies much of
Marion’s unique character.

Print Ads

Visitor Guide

dall the fan essent

mariencvb.com/gameday.

e ; L) COUNTY
/ = . - I e TR B [T v o)
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Rack Card

Website
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CASE STUDY
=) S . ]

THE CONVENTION & VISITORS BUREAU
OF MARION COUNTY

KEY CONCEPTS:

North Central West Virginia-themed itineraries

Because visitors are not genzrally aware of county borders, we creatad regional
itineraries across MNorth Central WV, We drew interest 1o the most popular
attractions from: the entire counity and region, but made ivarion County the natural
fulcrum of tha trips, and highlighted iis lcging and <ining along the journey.

Pepperoni rolls

Food travel targeting focuses on iarion’s old-time fiavor, moonshine, unicusz hot
dog cuiture and most notably peppearoni rolls, created by an italian innovator. The
history of WV/’s siatz Tood consistentiy draws interest, so we’ve showcased the
“horne of the pepperori roll” in unique wavs: content, recipes, contesis, tastings,
riostalgic interviews with prerninent West Virginians and even viral Awrii Fools Day
pranks, during which sassions ic the site tripled.

KEY CAMPAIGN SUCCESSES:

" Increased Visitor Guide requests every vear

h.

s

-
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5,700 COL

WEB VISITORS

during 2-month ‘Game day’ digital and social
media campaign, encouraging WVU football

travelers to stop (games are 30 minutes from
Marion County)

9 4,016

WEBS! TE SESSIONS

in the last year from design and management
of full SEO and pay-par-click strategies,

/ including retargeting ads

41,258

~ T AN T T A T
VIDEQC VIEWS
on social media for promotional videos
we filmed and edited

MORE THAN 248% INCREASE IN SITE VISITS

TO MARIONCVB.COM, WHICH WE DESIGNED & DEVELOPED
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CASE STUDY

VISIT SOUTHERN WEST VIRGINIA
NATIONAL PARKS CAMPAIGN

Marketing partner of Visit SWV since 2007, ard digital izad on Mationa! Farks campaign.

Website

WEST .
VIRGINIA
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NATlouAL
PARKS

orF
SOUTHERN
WEST VIRGINIA

DIGITAL OUTREACH

When a study found that most visitors to the region’s 3 National Rivers didn’t know they were in National
Parks— but that they would have visited sooner if they had— we joined forces with several organizations for
an awareness campaign.

The National Parks Service managerment office in southern West Virginia got special permission to bring
the 3 parks under one umbrella using the prestigious “National Parks* name. Collaborating with the
National Parks, another partner agency and Visit Southern West Virginia, we launched the “National Parks
of Southemn West Virginia” campalgn, leading site development and the content plan, including videos and
commercials.

Because of the success of the National Parks outreach, we're builcing on the campaign to promote all of
the region’s parks, including state and local parks.

KEY SUCCESSES:

SITE TRAFFIC

vlle o

ﬁrww nétibnalparksofwv ccm has receivad
/8,647 SESSIONS
WITH 133,944 pAGEVIEWS.

SOCIAL MEDIAAND CONTENT

A social campalgn led to 2 .:;,"_‘ guide req ;ra-r

corversions from Facebook alone, with g 2.42%

click-lmugh rate

Our National Parks campalgn intro video earned

L .-."‘ -‘
._:: by |v s. ey

e W g &
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ADDITIONAL PRODUCTION
EXAMPLES

Video Screenshots

West Virginia

Welcome Home

The Rigita! Relativity team has produced a
variety of viceo and radio spots for partners.
Creative can be crovided upon request.

45



ADDITIONAL DESIGN
EXAMPLES

Websites
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Who's Drinking Bridge Brew Works? m

CannarSplech daa)amahl Jkwedar
iR 8 '_‘r LR R [T Window & Baor Aeplacamant Market o0 the Rise in 2016
Tha Dun Glen Dubbel @ Humulus Lupulus Peragrine Porter s iy

T
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REVSTRPERE -
..

[T

2 Thing= o conxider Bafore Moving te the Beach

| e Py
-

o .
L T P R T

o

46




ADDITIONAL DESIG)
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EXAMPLES

Print Ads

ACROSS THE REGION AT
£ 3 S ool

i . 4 -~ h1 . ’ i
[ w7 .: b L}
DISCOVER AL " EBEST SIPS

I
f

WESTY | oo TR
VIRGINIA =77 e

B | M rince
| ’4'-"“ DAY 2016

‘\‘i”iﬂ?
B
R

f A% ) carc wesT o
£ VIRGINIA'S  §
BRII]EE DAY 7076 || WILDEST ~, | -
SPECTACLE: ey

Social Ad

_‘n I

Rack Card

Poster
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Logos

WILD, WONBERFUL

WES.
VIRGINIA

Can Labels

HEEWED ECAKNED Fil
TOMGER SREWINDCO.
BT BREW HUB; LT
LARELARE, FL

WA T

Apparel Apparel
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DESIGNATED CONTACT: Vendor appoints the individual identified in this Section as the
Contract Administrater and the initial point of contact for matters relating to this Contract.

FONDer.  PeesiDenT

( :
PATRIL L STRADER. - [OUNDGE.  PESIDENT

(Printed Name and Title)
129 S. CoRT _5T. UNITB FAYETIEVILLE , WV 25840

{Address) ‘
304-297-fd3 - S04-L08-2/9
(Phone Number) / (Fax Numper) ,
dm: tul rela +v loin
mail addres$)

CERTIFICATION AND SIGNATURE: By signing below, or submitting documentation
through wvOASIS, I certify that I have reviewed this Solicitation in its entirety; that ! understand
the requirements, terms and conditions, and other information contained herein; that this bid,
offer or proposal constitutes an offer to the State that cannot be unilaterally withdrawn; that the
product or service proposed meets the mandatory requirements contained in the Solicitation for
that product or service, unless otherwise stated herein; that the Vendor accepts the terms and
conditions contained in the Solicitation, unless otherwise stated herein; that 1 am submitting this
bid, offer or proposal for review and consideration; that I am authorized by the vendor 1o execute
and submit this bid, offer, or proposal, or any documents related thereto on vendor’s behalf; that
I am authorized to bind the vendor in a contractual relationship; and that to the best of my
knowledge, the vendor has propetly registered with any State agency that may require

registration,

Danar Retaniviry o
(Company)
Lo/ uNDee  PPESIDENT

re) (Representative Name, Title)

{Authorized $rgn
PATRICK. ). STeADER.  PouNpek  PRESIDENT

(Printed Name and Title of Authorized Representative)

2] it

(Date)

304-397-8643 - 309108 -2119

(Phone Number) (Fax Number)
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EXHIBIT A : PRICING PAGE

!
| cmonr CoNTRAGT senvices Preeel T T
ACCOUNT MANAGEMENT |1. Account Services Hour(s) 1000 80 60,000
2. General Account Managernent Hour{s] 500 50 25,000
3. Public Relations Hour(s) 40 50 2,000
4. Research Services Hour(s) 40 50 2,000
MEDIA 5. Media Planning and Buying Hour{s] 400 60 24,000
6. Radio Hour(s} 200 55 11,000
7. Television: Hour{s) 300 55 16,500
B. Newspaper Hour(s) 100 40 4,000
9, Qutdeor Ads Houris) 80 40 3,200
CREATIVE 10. 1Hust/Layout/Design and Copywriting Adv. Hour(s) 00 60 48,000
11. Creative/Art Direction or Pianning Hour(s) 5?; 80 30,000
12, Computer Graphics Hour{s) 100 60 6,000
DIGITAL 13. Web Slte Development and Maintenance Hour{s) 300 50 15,000
14, Web Hosting & Domain Hour{s) 50 5,000
PRODUCTION 15. Printing Hour(s) 200 50 10,000
16. Film Production Hour{s 1000 50 50,000
17. Audio Production Hour(s) 400 50 20,000
18. Music Rights/ Trademark Hourfs) 5 50 250
PROMOTIONS 19. Sponsorships- Collegiate/ Fairs & Festivals Hour{s) £ 40 1,400
20. Marketing Supplies and Promotions Hour{s) 200 40 8,000
TOTAL FISCAL YEAR COST FOR VENDOR SERVICES (1-20): 6300
The sum of ESTIMATED HOURS {CONTRACT SERVICES 1-20} IS 6300 HOURS. The quanities shown are estimates enly ant may be more or Jgss.
Media Buying Add-on;
All vendors responding to this RFQ must provide a percentage of add-on media buying activitites (not to exceed 5%).
This percentage will be multiptied by $2,500,000.
TOTAL MEDIA
ABD-ON
Vendor's Add-on for media buying is COsT 1% 2,500,000 25,000
TOTAL BID AMOUNT: $ 3686,350.00

{Cost from A.and B. are to be added together to determine the total cost of the proposal.)
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DATE (MM/DD/YYYY)

~N e
A‘ CORD CERTIFICATE OF LIABILITY INSURANCE 12/02/2016

THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES
BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S), AUTHORIZED
REPRESENTATIVE OR PROCDUCER, AND THE CERTIFICATE HOLDER.

IMPORTANT: If the certificate holder is an ADDITIONAL INSURED, the policy(ies) must have ADDITIONAL INSURED provisicns or be endorsed.
If SUBROGATION IS WAIVED, subject to the terms and conditions of the policy, certain policies may require an endorsement. A statement on
this certificate does not confer rights to the certificate holder in lieu of such endorsement(s).

PRODUCER MAME " Jemney Wilson
Curtis Miller Insurance Agency, Tnc. |[FRONE . 3044856431 A%, Noj:  304-485-8139
1800 Blizzard Drive ADDRESS: jerney@curtismillerins.com
INSURER(S) AFFORDING COVERAGE NAIC #
Parkersburg WV 25101 INSURER A : The Hartford 11000
INSURED INSURER B :
Digital Relativity LLC INSURER G :
129 South Court Street INSURER D :
Unit B INSURER E :
Fayetteville WV 25840 INSURER E :
COVERAGES CERTIFICATE NUMBER: REVISION NUMBER:

THIS IS TO CERTIFY THAT THE PCOLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABGVE FOR THE POLICY PERIOD
INDICATED. NOTWITHSTANDING ANY REQUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCGUMENT WITH RESPECT TO WHICH THIS
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN, THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN IS SUBJECT TO ALL THE TERMS,
EXCLUSICNS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS,

ADDLISUBH POLICY EFF_ | _POLICY EXP
BAYYYY) | (MMDDYYYY)

=R TYPE OF INSURANCE INSD | WvD POLICY NUMBER (MID LIMITS
% [COMMERGIAL GENERAL LIABILITY EACH OCCURRENGE s 1,000,000
DAMAGE 1 AENTED
| CLAIMS-MADE IZ! OCCUR PREMISES (Ea occurrence) 3
|| MED EXP (Anyore person)  |§ 10,000
A A0SBAIWOR96 06/01/2016 | 06/01/2017 |PERSONAL & ADV INJURY |3 1,000,000
GENL AGGREGATE LIMIT APPLIES PER: GENERAL AGGHREGATE s 2,000,000
] PRO-
| |poLicy I:lJECT |:|Loc PRODUCTS - COMP/OP AGG_[$ 2,000,000
OTHER: $
| AUTOMOBILE LIABILITY e NGLE LIMIT 8 ™1 000,000
ANY ALTO BODILY INJURY {Per persan) | §
A i ey Ao 40SBATW0896 06/01/2016 | 06/01/2017 |BODILY INJURY {Per accident) |§
| HRED NON-OWNED [PROPERTY DAMAGE s
| X |auTos onLy AUTOS ONLY Per accident)
E
UMBRELLALIAB | |occum EACH OGCURRENGCE $
EXCESS LIAB CLAIMS-MADE AGGREGATE 8
DED RETENTION $ 5
ORKERS COMPENSATION PER OTH-
D EMPLOYERS' LIABILITY Y/N [sture | [
NY PROPRIETOR/PARTNER/EXECUTIVE L 106,000
A IOFFCERMEMBER EXCLUDED? [ ][nea 40WECVPS641 03/28/2016 | 03/28/2017 | SACH ACCIDENT 8
Mandatory in NH) E.L. DISEASE - EA EMPLOYEE|s 100,000
if yas, describe under
IDESCRIPTION OF OPERATIONS belaw E.L DISEASE - POLICY LMIT |5 500,000
Failsafe Mega Technology Errors or Each Occurrence $ 300,000
A | Omissions Liability 40SBATW0896 06/01/2016 | 06/01/2017 | Aggregate £ 300,000

DESCRIPTION OF CPERATIONS / LOCATIONS / VEHICLES {ACORD 101, Additional Remarks Scheduls, may be attached if more space is required)

_CERTIFICATE HCLDER CANCELLATION
SHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE
THE EXPIRATION DATE THEREQF, NOTICE WILL BE DELIVERED IN
West Virginia Lottery ACCORDANCE WITH THE POLICY PROVISIONS.
900 Pennsylvania Avenue AUTHORIZED REPRESENTATIVE
Jemney Wilsow
I Charleston WV 25302

© 1988-2015 ACORD CORPORATION. All rights reserved.
ACORD 25 (2016/03) The ACORD name and logo are registered marks of ACORD
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STATE OF WEST VIRGINIA
Purchasing Division

PURCHASING AFFIDAVIT

MANDATE: Under W. Va. Code §5A-3-10a, no contract or renewal of any coniract may be awarded by the state or any
of its political subdivisions to any vendor or prospective vendor when the vendor or prospective vendor or a related party
to the vendor or prospective vendor is a debtor and: (1) the debt owed is an amount greater than one thousand doflars in

the aggregate; or (2) the debtor is in employer default.

EXCEPTION: The prohibition listed above does not apply where a vendor has contested any tax administered pursuant o
chapter eleven of the W. Va. Code, workers' compensation premium, permit fee or environmental fee ar assessment and
the matter has not become final or where the vendor has entered into a payment plan or agreement and the vendaor is not

in default of any of the provisions of such plan or agreement.

DEFINITIONS:

“Debt"” means any assessment, premium, penalty, fine, tax or other amount of money owed to the state or any of its
pofitical subdivisions because of a judgment, fine, permit violation, license assessment, defaulisd workers'
compensation premium, penalty or other assessment presently delinquent or due and required 1o be paid to the state
or any of its political subdivisions, including any interest or additional penalties accrued thereon.

“Employer defauit” means having an outstanding batance or liability to the old fund or to the uninsured employers’
fund or being in policy default, as defined in W. Va. Code § 23-2¢-2, failure to maintain mandatory workers’
compensation coverage, or failure to fully meet ifs obiigations as a workers' compensation self-insured employer. An
employer is not in employer default # it has entered into a repayment agreement with the insurance Commissioner
and remains in compliance with the obligations under the repayment agreement.

“Related party” means a party, whether an individual, corporation, partnership, association, limited hiability company
or any other form or business association or other entity whatsoever, related to any vendor by blood, marriage,
ownership or contract through which the party has a relationship of ownership or other interest with the vendor so that
the party will actually or by effect receive or control a portion of the benefit, profit or other consideration from
peirformance of a vendor contract with the party receiving an amount that meets or exceed five percent of the total

contract amount.

AFFIRMATION: By signing this form, the vendor's authorized signer affirms and acknowledges under penalty of
law for false swearlng (W. Va. Code §61-5-3) that neither vendor nor any related party owe a debt as defined
above and that neither vendor nor any related party are in employer default as defined above, unless tha debt or
employer default is permitted under the exception above.

WITNESS THE FOLLOWING SIGNATURE:

Vendor's Name: l 2%! @ . ﬁELAﬂVJW
Date: 12-}5’/”9

Authorized Signaturs: \/
State of V\fﬂ4+ Vlf"U/n. 14,

County of Fa W-{ei:ta , to-wit:

Taken, subscribed, and sworn to before me this 5 J_day of M;_‘

20 _l_@
My Commission expires w teemdien. 19 2002~

4||munummmmnuuuuuu- %{ a m;&“ '
BEATTHN notary pusuic ( MO (.
= Lfaean oy NO UBLIC = A

LORT A. MCKINNEY
5843 GATEWOQD ROAD
FAYETTEVILLE WV 25840

—nl||||m|m||m||||||m|nrm’ﬁ’[

Purchasing Affidavit (Revised /20185)

HHHIHT
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weo State of West Virginia 39
whers o VENDOR PREFERENCE CERTIFICATE

Certification and application is hereby made for Preference in accordance with West Virginia Code, §5A-3-37. {Does not apply to
construction contracis), West Virginia Code, §5A-3-37, provides an opportunity for qualifying vendors to request (at the time of bid)
preference for their residency status. Such preference is an evaluation method only and will be applied only 1o the cost bid in
accordance with the West Virginia Code. This certificate for application is 1o be used to request such preference. The Purchasing
Division will make the determination of the Vendor Preference, if applicable.

Application Is made for 2.5% vendor preference for the reason checked:

Bidder is an individual resident vendor and has resided continuously in West Virginia for four (4) years immediately preced-
ing the date of this certification; or,

Bidder is a partnership, association or corporation resident vendor and has maintained ils headgquarlers or principal place of
business continuously in West Virginia for four (4) years immediately preceding the date of this ceriification;

Bidder is a resident vendor parinership, association, or corporation with at least eighty percent of ownership interest
of bidder held by another entity that meets the applicable four year residency requirement: or,

Bidder is a nonresident vendor which has an affiliate or subsidiary which employs a minimum of one hundred state residents
and which has maintained its headquarters or principal place of business within West Virginia continuously for the four {4)
years immediately preceding the date of this ceriification; ot,

Appilication is made for 2.5% vendor preference for the reason checked:

Bidder is a resident vendor who certifies that, during the life of the contract, on average at least 75% of the employees
working on the project being bid are residents of West Virginia who have resided in the state continuously for the iwo years
immediately preceding submission of this bid; or,

Application is made for 2.5% vendor preference for the reason checked:

Bidder is a nonresident vendor that employs a minimum of one hundred state residents, or a nonresident vendor which
has an affiliate or subsidiary which maintains its headguarters or principal place of business within West Virginia and
employs a minimum of one hundred state residents, and for purposes of producing or distributing the commodities or
compieting the project which is the subject of the bidder's bid and continuously over the entire term of the project, on
average at least seventy-five percent of the bidder's employees or the bidder’s affiliate’s or subsidiary's employees are
residents of West Virginia who have resided in the state continuously for the two immediately preceding years and the
vendor's bid; or,

Application is made for 5% vendor preference for the reason checked:
Bidder meets elther the requirement of both subdivisions (1) and (2) or subdivision (1) and (3) as stated above; or,

Application is made for 3.5% vendor preference who is a veteran for the reason checked:

Bidder is an individual resident vendor who is a veteran of the United States armed forces, the reserves or the National Guard
and has resided in West Virginia continuously for the four years immediately preceding the date on which the bid is
submitied; or,

Application Is made for 3.5% vendor preference who is a veteran for the reason checked:

Bidder is a resident vendor who is a veteran of the United States armed forces, the reserves or the National Guard, if, for
purposes of producing or distributing the commodities or completing the project which is the subject of the vendor's bid and
continuously over the entire term of the project, on average at least seventy-five percent of the vendor's employees are
residents of West Virginia who have resided in the state continuously for the two immediately preceding years.

7. Application is made for preference as a non-resident small, women- and minority-owned business, in accor-
dance with West Virginia Code §5A-3-59 and West Virginia Code of Siate Rufes.

[] Bidderhasbeen orexpects to be approved prior to contract award by the Purchasing Division as a certified small, women-
and minerity-owned business.

Bidder undersiands if the Secretary of Revenue determines that a Bidder receiving preferance has failed to continue to meet the

requirements for such preference, the Secretaty may order the Director of Purchasing to: (a) rescind the contract or purchase order,

or (b) assess a penaity against such Bidder in an amount not to exceed 5% of the bid amount and that such penalty will be paid to

the contracting agency or deducied from any unpaid balance on the contract or purchase order.

By submission of this certificate, Bidder agrees to disclose any reasonably requested information to the Purchasing Division and
authorizes the Department of Revenue to disclose to the Director of Purchasing appropriate information verifying that Bidder has paid
the required business taxes, provided that such information does not contain the amounts of taxes paid nor any other information
deemed by the Tax Commissioner to be confidential.

Bidder hereby cerlifies that this certificate is true and accurate in all respects; and that if a contract is issued to Bidder
and if anything contained within this certificate changes during the term of the contract, Bidder will notify the Purchas-
ing Division in wriiing Immediately. % ;;

<

Bldder:_DICUAL CELATINITY £l Signed: / S

pate: (2 |5 ()0 Title: RES
*Chack ary combination of preference consideration(s} indicatad above, which you are entitled to receive.

IREN:NE]

oS

Ds»

[

D.m
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ADDENDUM ACKNOWLEDGEMENT FORM
SOLICITATION NO.:

Instructions: Please acknowledge receipt of all addenda issued with this solicitation by
completing this addendum acknowledgment form. Check the box next to each addendum
received and sign below. Failure to acknowledge addenda may result in bid disqualification.

Acknowledgment: I hereby acknowledge receipt of the following addenda and have made the
necessary revisions to my proposal, plans and/or specification, etc.

Addendum Numbers Received:
(Check the box next to each addendum received)

E/ ddendum No. | [[] Addendum No. 6
I'\_?‘r:ddendum No. 2 [ ] Addendum No. 7
[] Addendum No. 3 [[] Addendum No. 8
[J Addendum No. 4 [ ] Addendum No. 9
[} Addendum No. 5 [] Addendum No. 10

I understand that failure to confirm the receipt of addenda may be cause for rejection of this bid.
I further understand that any verbal representation made or assumed fo be made during any oral
discussion held between Vendor’s representatives and any state personnel is not binding, Only
the information issued in writing and added to the specifications by an official addendum is
binding.

DigitaL.  RELanrmy

NOTE: This addendum acknowledgement should be submitted with the bid to expedite
document processing.
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Purchasing Divison

| B | Zte et anaton Strost East State of West Virginia

P A s gk asnington aire a5

f 1dEs A E Post OFIce Bux 50130 Request for Quotation

‘- L)), 3| Charleston, WV 25305-0130 34 — Service - Prof
o4

Proc Folder: 250649

Doc Description: RFQ) - MARKETING & ADVERTISING SERVICES
Proc Type: Central Master Agreement

Date Issued Sollcitation Closes | Solicitation No Version
2016-10-25 2016-12-07 CRFQ 0705 LOT4700000002 1
13:30:00

"B-Ib_@ GENINGLOCATION ~ : ‘ BT : ; RN

BID CLERK
DEPARTMENT OF ADMINISTRATION
PURCHASING DIVISION

2019 WASHINGTON ST E

CHARLESTON wv
us

25305

VENDOR S SRR 'L St e bty r a0 38 SRS, Aol Mot o 4

Vendor Name, Address and Telaphone Number:

FOR INFORMATION CONTACT THE BUYER
Michslle L Childers

(304) 558-2063
michelle.l.childers@wv.gov

gy

All offers suect to all tegfs

ren e F00WBRH3S DATE IZ/{,’ /ﬂL

d conditions contalned in this solfcitation
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B3| Sorchesing Divison @ et State of West Virginia
oY ashington Street Eas h
0. 15!l Post Office Box 50130 Request for Quotation
...-' o Charleston, WV 25305-0130 34 — Service -~ Prof

Proc Folder: 250642

Doc Description: ADDENDUM NO. 1 - MARKETING & ADVERTISING SERVICES
Proc Type: Central Master Agreement

Date Issued Solicitation Closes [ Solicitation No Version
2016-11-16 2016-12-07 CRFQ 0705 LOT1700000002 2
13:30:00
BI0R
BID GLERK
DEPARTMENT OF ADMINISTRATION
PURCHASING DIVISION
2019 WASHINGTON ST E
CHARLESTON wv 25305
us

Vendor Nama, Address :nd Talaphune Number:

FOR INFORMATION CONTACT THE BUYER
Michelle L Childers

(304) 558-2063
michelle.l.childers@wv.gov

Signature X ?& FEIN® QN384 35 DATE {2 _/; / 0/,

All offess subjfet toall ten? and/tonditions contained in this solicltation
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Purchasing Divison State of West Virginia
:| 2019 Washington Street East

Baost Offloa Box 80130 Request for Quotation
Charleston, WV 25305-0130 34 - Service - Prof

Proc Folder: 250649

Doc Description: ADDENDUM NO, 2 - MARKETING & ADVERTISING SERVICES
Proc Type: Cantral Master Agreement

Date Issued Solicitation Closes | Solicitation No Version
2016-11-30 2016-12-07 CRFQ 0705 LOT1700000002 3
13:30:00

BID RECEIVINGALOCATION =
BID CLERK

DEPARTMENT OF ADMINISTRATION

PURCHASING DIVISION

2019 WASHINGTON STE'

CHARLESTON wv 25305

us

RETR T ST T AR iy e

7

Vendor Name, Address and Telephone Number:

FOR INFORMATION CONTACT THE BUYER
Michelle L Childers

(304) 558-2063

michelle |.childers@wv.gov

7
/11ETAN ),’lm’-"

Signature X rene 900638435 DATE 12/5 / lb

All offers subject to all te ®d conditions contained In this solicitation
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EXHIBIT A : PRICING PAGE

{Cost from A.and B. are to be added together to determine the totaj cost of the proposal.)

ESTIMATER HOURS
N CATEGORY conTRAGT SER leg:f_e ng&gu_w VENDOR'S HOURLY | TQTAL ANNUAL
ACCOUNT MANAGEMENT 1. Actount Services Houris) 1000 60 60,000
2. General Actount Management Hour(s) 500 50 25,000
3. Pubilc Relations Hour(s) a0 50 2,000
4, Research Servsices Hour(s) 40 50 2,000
MEDIA 5. Media Planniag and Buying Hout(s) 400 60 24,000
6. Radio Hour(s) 200 55 11,000
7. Television Hour{s} 300 o5 | 16,500
8. Newspaper Hour(s) 100 40 4,000
9. Gutdogr Ads Hour(s) 80 40 3,200
CREATIVE 10. Hlust/Layout/Design snd Copywriting Ady. Hour(s) 8OO 60 48,000
11. Craative/Art Direction or Planning Hour(s) 500 60 30,000
12, Computer Graphics Hour{s} 100 60 6,000
DIGITAL 13. Web Site Developmant and Malntenance Hour{s) 200 50 15,000
14. Web Hosting & Domaln Hour{s) 100 80 5,000
PRODUCTION 15. Printing Hour(s} 200 50 10,000
16. Film Production Hour(s) 1000 50 50,000
17. Audio Production Hour{s) 400 50 20,000
18. Music Rights/ Trademark Hour{s} 5 50 250
PROMOTIONS 19, Spansorships- Collegtate/ Fairs & Festivals Hourls} 35 40 1,400
20. Marketing Supplies and Promctions Haur(s} 200 40 8,000
TOTAL FISCAL YEAR COST FOR VENDOR SERVICES {1-20): $ 341,350 6300
The sum of ESTIMATED HOURS {CONTRACT SERVICES 1-20} IS 6300 HOURS. The quanities shown are estimates.only and may be more or lgss.
B, Madia Buying Add-on:
All Vendors responding to this RFQ must provide a percentage of add-on media buying activitites (not to exceed 5%).
This percentage will be multiplied by $2,500,000.
TOTAL MEDIA
ADD-ON
vendor's Add-on for media buying Is cosT 1% 2,500,000 25,000
¢. TOTAL BiD AMOUNT: $ 366,350.00



2"5’;;':;9'".3 Dirgsc'sﬂmet East State of West Virginia
25y ashington as :
2M Post Offics Box 50130 Request for-Quotatlon
}| Charleston, WV 25305-0130 34 — Service - Prof

Proc Folder: 250649
Doc Description: RFQ - MARKETING & ADVERTISING SERVICES

Proc Type: Central Master Agreement

Date issued Solicitation Closes | Solicitation No Version
2016-10-25 2016-12-07 CRFQ 0705 LOT1700000002 1
13:30:00

>4 TRy
oy

BID CLERK
DEPARTMENT OF ADMINISTRATION

PURCHASING DIVISION

2019 WASHINGTON STE

CHARLESTON wv 25305

us

T
s

TR i T T L Y e ey
o AU R AT Ul it O 1

Vendor Name, Address and Telephone Numher'

FOR INFORMATION CONTACT THE BUYER

Michelle L Childers
(304) 558-2063
michelle.l.childers@wv.gov

Signature X% reng GO0 03%35 DATE 12/5 _/Iﬁ

All offers sutﬂact to all W{! conditlons contalned in this solicitation

Page: 1 FORM ID : WV-PRC-CRFQ-001



Purchasing Divison State of West Virginia

€4| 2019 Washington Street East P
| Post Office Box 50130 Request for Quotation

3%/, §| Charleston, Wv 25305-0130 34 — Service - Prof

Proc Folder: 250649
Doc Description: ADDENDUM NO. 1 - MARKETING & ADVERTISING SERVICES

Proc Type: Central Master Agreement

Date Issued Solicitation Closes | Solicitation No Version
2016-11-16 2016-12-07 CRFQ 0705 LOT1700000002 2
13:30:00

Sl R R PR ATION = 00 (L o b o e W ] L N e o S P S e e I i
BID CLERK

DEPARTMENT OF ADMINISTRATION

PURCHASING DIVISION

2019 WASHINGTON STE

CHARLESTON Wy 25305
us

R e A T W D0 VP Vs T R D B B N7

Vendor Name, Address and Telephone Number:

FOR INFORMATION CONTACT THE BUYER

Michelle L Childers
{304) 558-2063
michelle.l.childers@wv.gov

FENE GN3BH435 DATE {2 /; / 1)

Page: 1 FORM 1D : WV-PRC-CRFQ-001



Addendum

Addendum No. 1 issued to publish and distribute attached information to the vendor community.

Reqﬁest for Quotation

The Waest Virginia Purchasing Division is soliciting bids on behalf of the West Virginia Loitery to establish an open-end contract to provide the
Lottery with marketing services including, but not limited to, advertising, public relations, website development and maintenance, promotional

event management, retailer point-of-sale materials, research, novelty items, and any other advertising service or commodity requested by the
Lottery.

INVOIGE.TO) R k.. 0 ot Tl o

ACCOUNTS PAYABLE 1 PURCHASING

LOTTERY LOTTERY

PO BOX 2067 800 PENNSYLVANIA AVE

CHARLESTON WV 25327-2067 CHARLESTON WV 25302
us us

Line Comm Ln Des¢ Qty Unit Issue Unit Price Total Price
1 ADVERTISING SERVICES 0.00000 HOUR

Comm Code Manufacturer Specification Model #
82101800

Extended Description :

VENDOR SHOULD COMPLETE EXHIBIT A PRICE SHEET AND SUBMIT WITH BID.

Page: 2



Y 2";‘1";“35'“'15! Dit"":s"s’:t ¢ East State of West Virginia
Washington Street Eas P
|| Post Office Box 50130 Request for Quotation

*7/+j| Charleston, WV 25305-0130 34 — Service - Prof

Proc Folder: 250649

Doc Description: ADDENDUM NO. 2 - MARKETING & ADVERTISING SERVICES
Proc Type: Central Master Agreement

Date Issued Solicitation Closes | Solicitation No Varsion
2016-11-30 2016-12-07 CRFQ 0705 LOT1700000002 3
13:30:00

BIn FECEING L OEATIO T o e et e e e R
BID CLERK

DEPARTMENT OF ADMINISTRATION

PURCHASING DIVISION

2019 WASHINGTON STE

CHARLESTON Wy 25305

us .

[ ENDOH WIS e (o e e s e S e IR |

Vendor Name, Address and Telephone Number:

FOR INFORMATION CONTACT THE BUYER

Michelie L. Chiiders
(304) 558-2063
michelle.l.childers@wv.gov

|signatrex | @A\ :,"1,,,‘ reme 900038435 DATE 12-/5 / ll

All offers subject to all te; pd conditions contained in this solicitation

Page: 1 FORM ID : WV-PRC-CRFQ-001



[ADDITIGNALINFORMARON: -~ = . ©. -~ o _ - © & - e oo AN R A T |

Addendum

Addendum No. 2 issued fo publish and distribute attached information to the vendor community.

Request for Quotation

The West Virginia Purchasing Division is soliciting bids on behalf of the West Virginia Lottery to establish an open-end contract to provide the

Lottery with marketing services including, but not limited to, advertising, public relations, website development and maintenance, promotional

Event management, retailer point-of-sale materials, research, novelty items, and any other advertising service or commadity requested by the
ottery.

INVOIGE TE I e e Y P W e A T e ek DU A T e

ACCOUNTS PAYABLE PURCHASING

LOTTERY LOTTERY

PO BOX 2067 900 PENNSYLVANIA AVE

CHARLESTON WV 25327-2067 CHARLESTON WV 25302
us us

Line Comm Ln Desc Qty Unit Issue . Unit Price Total Price
1 ADVERTISING SERVICES 0.00000 ' HOUR

Comm Code Manufacturer Specification Model #
82101800

Extended Description :

VENDOR SHOULD COMPLETE EXHIBIT A PRICE SHEET AND SUBMIT WITH BID.

Page: 2



ADDENDUM ACKNOWLEDGEMENT FORM
SOLICITATION NO.:

Instructions: Please acknowledge receipt of all addenda issued with this solicitation by
completing this addendum acknowledgment form. Check the box next to each addendum
received and sign below. Failure to acknowledge addenda may result in bid disqualification.

Acknowledgment: I hereby acknowledge receipt of the following addenda and have made the
necessary revisions to my proposal, plans and/or specification, etc.

Addendum Numbers Received:

(Check the box next to each addendum received)
ﬂ* ddendum No. 1 {"] Addendum No. 6
ddendum No. 2 ] Addendum No. 7
[} Addendum No. 3 [ Addendum No. 8
[] Addendum No. 4 "] Addendum No. 9
[[] Addendum No. 5 [] Addendum No. 10

I understand that failure to confirm the receipt of addenda may be cause for rejection of this bid.

I further understand that any verbal representation made or assumed to be made during any oral
discussion held between Vendor’s representatives and any state personnel is not binding. Only
the information issued in writing and added to the specifications by an official addendum is

binding,
DL ReLannry

NOTE: This addendum acknowledgement should be submitted with the bid to expedite
document processing.

Revised (9/09/2016

40



DESIGNATED CONTACT: Vendor appoints the individual identified in this Section as the
Contract Administrater and the initial point of contact for matters relating to this Contract.

FONDe?.  PResiDenT

(Name, Titl
PRI ) STRADER. - FOUNDEBE  PRESIDENT

(Printed Name and Title)
129 S. CoRT ST. UNITB FAYETTEVILLE | WV 25840

(Address) .
304-297-8o43 -~ S0Y-G0B-2/9
(Phone Number) / (Fax Num er)

at® dio; tal rela 1“V Lem
(email address)

CERTIFICATION AND SIGNATURE: By signing below, or submitting documentation
through wvOASIS, 1 certify that 1 have reviewed this Solicitation in its entirety; that I understand
the requirements, terms and conditions, and other information contained herein; that this bid,
offer or proposal constitutes an offer to the State that cannot be unilaterally withdrawn; that the
product or service proposed meets the mandatory requirements contained in the Solicitation for
that product or service, unless otherwise stated herein; that the Vendor accepts the terms and
conditions contained in the Solicitation, unless otherwise stated herein; that I am submitting this
bid, offer or proposal for review and consideration; that I am authorized by the vendor to execute
and submit this bid, offer, or proposal, or any documents related thereto on vendor’s behalf; that
I am authorized to bind the vendor in a contractual relationship; and that to the best of my
knowledge, the vendor has properly registered with any State agency that may require

registration.

Qmm.__!ﬂﬂwnﬂ/

fouNDer.  Pegsipend

(4uthonzed Sien ) (Reprcsentatwe Name, Title)

PaTRIck. . STRADE. _ PouNpel  PEEIDBNT.
(Printed Name and Title of Authorized Representative)

215 1to

(Date)

304-397 -84 3 - 30408 ~2119

(Phone Number) (Fax Number)

Revised 09/09/2016
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wo Slate of West Virginia 39
\2hens VENDOR PREFERENCE CERTIFICATE

Certification and application is hereby made for Preference in accordance with West Virginia Code, §5A-3-37. (Does not apply to

construction contracts). West Virginia Code, §5A-3-37, provides an opportunity for qualifying vendors to request (at the time of bid)
preference for their residency status. Such preference is an evaluation method only and will be applied only to the cost bid in
accordance with the West Virginia Code. This certificate for application is to be used to request such preference. The Purchasing

Division will make the determination of the Vendor Preference, if applicable.

Application Is made for 2.5% vendor preference for the reason checked:
Bidder is an individual resident vendor and has resided continuously in West Virginia for four (4} years immediately preced-

ing the date of this certification; or,
Bidder is a partnership, assodiation or corporation resident vendor and has mainiained its headquarters or principal place of
business continuously in West Virginia for four (4) years immediately preceding the date of this ceriification:;

Bidder is a resident vendor parinership, association, or corporation with at least eighty percent of ownership interest
of bidder held by another entity that meets the applicable four year residency requirement; or,

Bidder is a nonresident vendor which has an affiliate or subsidiary which employs a minimum of one hundred state residents
and which has maintained its headquarters or principal place of business within West Virginia continuously for the four (4)
years immediately preceding the date of this ceriification; or,

Application Is made for 2.5% vendor preference for the reason checked:

Bidder is a resident vendor who certifies that, during the life of the contract, on average at least 75% of the employees
working on the project being bid are residents of West Virginia who have resided in the state continuously for the two years

immediately preceding submission of this bid; or,
Application is made for 2.5% vendor preference for the reason checked:

Bidder is a nonresident vendor that employs a minimum of one hundred state residents, or a nonresident vendor which
has an affiliate or subsidiary which maintains its headquarters or principal place of business within West Virginia and
employs a minimum of one hundred state residents, and for purposes of producing or distributing the commodities or
completing the project which is the subject of the bidder’s bid and confinuously over the entire term of the project, on
average at least seventy-five percent of the bidder’s employees or the bidder’s affiliate’s or subsidiary’s employees are
residents of West Virginia who have resided in the state continuously for the two immediately preceding years and the

vendor’s bid; or,
4, E Application is made for 5% vendor preference for the reason checked:

00RO

o8

Ds-o

Bidder meets sither the requirement of both subdivisions (1) and (2} or subdivision (1) and (3) as stated above; or,
! Application is made for 3.5% vendor preference who is a veteran for the reason checked:
i |  Bidderis anindividual resident vendor who is a veteran of the United States armed forces, the reserves or the National Guard
and has resided in West Virginia continuously for the four years immediately preceding the date on which the bid is
submitted; or,

6. Application is made for 3.5% vendor preference who is a veteran for the reason checked:

[] Bidderis a resident vendor who is a veteran of the United States armed forces, the reserves or the National Guard, if, for
purposes of producing or distributing the commodities or completing the project which is the subject of the vendor's bid and
continuously over the entire term of the project, on average at least seventy-five percent of the vendor’s employees are
residents of West Virginia who have resided in the state continuously for the two immediately preceding years.

Application is made for preference as a non-resident small, women- and minority-owned business, in accor-

7.
dance with West Virginia Code §5A-3-59 and West Virginia Code of Stafe Rules.
[__] Bidderhasbeenor expects to be approved prior o contract award by the Purchasing Division as a ceriified smalf, women-

and minority-owned business.
Bidder understands if the Secretary of Revenue determines that a Bidder receiving preference has failed to continue to meet the
requirernents for such preference, the Secretary may order the Director of Purchasing to: (a) rescind the contract or purchase order;
or {b) assess a penalty against such Bidder in an amount not fo exceed 5% of the bid amount and that such penalty wili be paid to

the contracting agency or deducted from any unpaid balance on the contract or purchase order.

By submission of this certificate, Bidder agrees fo disclose any reasonably requested information fo the Purchasing Division and
authorizes the Department of Revenue fo disclose to the Director of Purchasing appropriate information verifying that Bidder has paid
the required business taxes, provided that such information does not contain the amounts of taxes paid nor any other information

deemed by the Tax Commissioner to be confidential.
Bidder hereby certifies that this certificaie is true and accurate in all respects; and that if a contract Is issued to Bidder

and if anything contained within this certificate changes during the term of the contract, Bidder will notify the Purchas-
ing Division in writing immediately.

Bidder:_DIOITAL LELATI\ITY L Signed: - /fﬁé/ éf}ﬁ"

Date: (2. | {100 Tio:_FOLlUpt S PRESIpaT

*Check any combination of preference consideration{s) indicated ahove, which you are entitied 1o receive.




STATE OF WEST VIRGINIA 42

Purchasing Division
PURCHASING AFFIDAVIT

MANDATE: Under W. Va. Code §5A-3-10a, rio contract or renewal of any contract may be awarded by the state or any
of its political subdivisions to any vendor or prospective vendor when the vendor or prospective vendor or a related party
to the vendor or prospective vendor is a debtor and: (1) the debt owed is an amount greater than one thousand dollars in

the aggregate; or (2) the debtor is in employer defauit.

EXCEPTION: The prohibition listed above does not apply where a vendor has contested any tax administered pursuant to
chapter eleven of the W. Va. Code, workers' compensation premium, permit fee or environmental fee or assessment and
the matter has not become final or where the vendor has entered into a payment plan or agreement and the vendor is not

in default of any of the provisions of such plan or agreement.

DEFINITIONS:

“Debt” means any assessment, premium, penalty, fine, tax or other amount of money owed fo the state or any of its
political subdivisions because of a judgment, fine, permit violation, ficense assessment, defaulted workers’
compensation premium, penalty or other assessment presently delinquent or due and required to be paid to the state
or any of its political subdivisions, including any interest or additional penaities accrued thereon.

“Employer default” means having an outstanding balance or liability to the old fund or to the uninsured employers'
fund or being in policy default, as defined in W. Va. Code § 23-2¢-2, failure to maintain mandatory workers'
compensation coverage, or failure to fully meet its obligations as a workers’ compensation self-insured employer. An
employer is not in employer default if it has entered into a repayment agreement with the insurance Gommissioner
and remaing in compliance with the obligations under the repayment agreament.

“Related party” means a party, whether an individual, corporation, partnership, association, limited liability company
or any other form or business association or other entity whatsoever, related to any vendor by blood, marriage,
ownership or contract through which the party has a relationship of ownership or other interest with the vendor so that
the parly will actually or by effect receive or control a portion of the benefit, profit or other consideration from
performance of a vendor contract with the party receiving an amount that meets or exceed five percent of the total

contract amount.
AFFIRMATION: By signing this form, the vendor's authorized signer affirms and acknowledges under penalty of
law for false swearing (W. Va. Code §61-5-3) that neither vendor nor any related party owe a debt as defined

above and that neither vendor nor any related party are in employer defauit as defined above, unless the debt or
employer defauit is permitted under the exception above.

WITNESS THE FOLLOWING SIGNATURE:

Vendor's Name: D@f@i CELATIVITY
W Date: Iz-}g'/“ﬂ

Authorized Signature:
14
State of V\[ILQ‘I’ VH’&U/)UCL

County of FGA.{ 6@ , fo-wit;

Taken, subscribed, and sworn to before me this 5 < dayof @Q%@L , 20 _l_@

My Commission expires Lp ¢ tomtin | q . 202%

:IIIIIIIIIIHIIIIIIIIHIHIIIIIIIIIIIII—

S RE STATE OF WESTVIRGINIA NOTARY PUBLIC

NOTARY PUBLIC
LORI A, MCKINNEY
5649 GATEWOOD ROAD
FAYETTEVILLE WY 25840

'_‘uu||||m||nnnuurnlununul—

Purchasing Affidavit (Revised




