3 | Purchasing Divison State of West Virginia
4 | 2019 Washington Street East

| Post Office Box 50130 Request for_Quotatlon
#| Charleston, WV 25305-0130 34 — Service - Prof

Proc Folder: 103204
Doc Description: Open End Contract for Advertising Services
Proc Type: Central Master Agreement
Date Issued Sollcitation Closes | Sollcltation No Version
2015-09-18 2015-10-20 CRFQ 0511 HHR1600000001 1
13:30:00
BID RECEIVING LOCATION
BID CLERK
DEPARTMENT OF ADMINISTRATION
PURCHASING DIVISION
2019 WASHINGTON ST E
CHARLESTON Wy 25305
us
VENDOR
Vendor Name, Address and Telephone Number:
Asher Agency LLC
117 Summers Street
Charleston, WV 25301
(304) 342-1200
10/20/15 11:20:29
W Purchasing Division
FOR INFORMATION CONTACT THE BUYER
Robert Kiipatrick
(304) 558-0067
robert.p.kilpatrick@wv.gov
signature X %MF,FEN# 35-1322698 DATE 10-15-15
Al offers subj all terms and Tonditions contained in this solicitation

Page: 1 FORM ID : WV-PRC-CRFQ-001



FADDITIONAL INFORMAITON: _

The WV Purchasing Division, on behalf of the Agen
antract to provide professional advertising services
2 Bureau for Children and Families, the Bureau for

, the WV Department of Health and Human Resources, is soliciting bids for an open-end
r five (5) bureaus within the Agency, including the Bureau for Child Support Enforcement,
Behavioral Health and Health Facilities, the Bureau for Medical Services, and the Bureau for

rublic Health, plus for the Office of the Inspactor General, Administrative Services, Management Information Services, and the Office of the
Sacretary, per the attached instructions, terms and conditions, and specifications.

MANDATORY PRE-BID MEETING: See Instructions to Vendors Submitting Bids for details.

: R B N N AR e, B e T N R
BUYER - 304-957-0209 BUYER - 304-957-0209
HEALTH AND HUMAN RESQOURCES HEALTH AND HUMAN RESOURCES
OFFICE OF COMMUNICATIONS OFFICE OF COMMUNICATIONS
ONE DAVIS SQUARE, STE 100 EAST ONE DAVIS SQUARE, STE 100 EAST
CHARLESTON Wv25301 CHARLESTON WV 25301
us us
Line Comm Ln Desc Qty Unit Issue Unit Price Total Price
1 ini j i 20.00000 HOUR
!  Gomact Administation Gonsultaflon 57 $125.00 $2,500.00
Comm Gode Manufacturer Specification Model #
82101800
Extended Description :
Contract Administration/ Consultation (4.1.1)
5 Rl T T S T M G AR 50
AMYER - 304-957-0209 BUYER - 304-957-0209
HEALTH AND HUMAN RESOURCES HEALTH AND HUMAN RESOURCES
OFFICE OF COMMUNICATIONS OFFICE OF COMMUNICATIONS
ONE DAVIS SQUARE, STE 100 EAST ONE DAVIS SQUARE, STE 100 EAST
CHARLESTON WV25301 CHARLESTON WV 25301
us us
Line Comm Ln Desc Qty Unit Issue Unit Price Total Price
2 i 10.00000 HOUR
Account Services (4.1.2) $125.00 $1,250.00
Comm Code Manufacturer Specification Model #
82101800

Extended Description :
Account Services {(4.1.2)

Page: 2



TERES

BUYER - 304-957-0209
HEALTH AND HUMAN RESOURCES
JFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST

BUYER - 304-957-0209
HEALTH AND HUMAN RESOURCES
OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST

T35 USRS
BUYER - 304-957-0209
HEALTH AND HUMAN RESOURCES
OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST

BUYER - 304-857-0209
HEALTH AND HUMAN RESOURCES
OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST

CHARLESTON WV25301 CHARLESTON WV 25301
us us
Line Comm Ln Desc Qty Unit Issue Unit Price Total Price
3 Television Production (4.1.3 50.00000 HOUR
“13) $125.00 $6,250.00
Comm Code Manufacturer Speclfication Model #
82101800
Extended Description :
Television Production (4.1.3)
T e T P el e ST g A, T L
e e S e et
BUYER - 304-857-0209 BUYER - 304-957-0209
HEALTH AND HUMAN RESOURCES HEALTH AND HUMAN RESOURCES
OFFICE OF COMMUNICATIONS QOFFICE OF COMMUNICATIONS
ONE DAVIS SQUARE, STE 100 EAST ONE DAVIS SQUARE, STE 100 EAST
CHARLESTON WvV25301 CHARLESTON WV 25301
us us
Line Comm Ln Desc Qty Unit Issue Unit Price Total Price
4 i i 50.00000 HOUR
Radio Producticn (4.1.4) $125.00 $6,250.00
Comm Code Manufacturer Specification Model #
82101800
Extended Description :
Radio Production (4.1.4)

CHARLESTON Wv25301 CHARLESTON WV 25301
us us

Line Comm Ln Desc Qty Unit Issue Unit Price Total Price
5 Outdoor Advertising (4.1.5) 50.00000 HOUR $125.00 $6.,250.00

Page: 3



Comm Code Manufacturer

Specification Maodel #

82101800

“xtended Description :
Lutdoor Advertising (4.1.5)

Al ~ i

s m " foerl s Laiin

BUYER - 304-957-0209 4
HEALTH AND HUMAN RESOURCES
OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST

BUYER - 304-957-0209
HEALTH AND HUMAN RESOURCES
OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST

CHARLESTON Wv25301 CHARLESTON Wwv 25301
us us

Line Comm Ln Desc Qty Unit Issue Unit Price Total Price
6 Mediza Buys (4.1.6) 50.00000 HOUR

$125.00 $6,250.00
Comm Code Manufacturer Specification Model #
Extended Description :
Media Buys (4.1.6)
i oo e = T = v T T
1 Ml e i Py ; A
04-957-0209

HEALTH AND HUMAN RESOURCES HEALTH AND HUMAN RESOURCES

IFFICE OF COMMUNICATIONS OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST ONE DAVIS SQUARE, STE 100 EAST

CHARLESTON WV 25301 CHARLESTON WV 25301

us us

Line Comm Ln Desc Qty Unk Issue Unit Price Total Price
7 Print Media (4.1.7) 50.00000 HOUR $125.00 $6,250.00
Comm Code Manufacturer Specification Model #

82101800

Extended Description :

Print Media (4.1.7)

Page: 4




INVOIGE TD

BUYER - 304-857-0209
HEALTH AND HUMAN RESOURCES
JFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST

BUYER - 304-957-0208
HEALTH AND HUMAN RESOURCES
OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST

Survey, Analysis, Evaluation (4.1.9)

f % 7 R
BUYER - 304-957-0209
HEALTH AND HUMAN RESOURCES
OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST

CHARLESTON WV 25301 CHARLESTON WV 25301

us us

Line Comm Ln Desc Oty Unit issue Unit Price Total Price
8 Internet/Worldwide Web (4.1.8 10.00000 HOUR

t ) $125.00 $1,250.00
Comm Code Manufacturer Specification Model #
82101800
Extended Description :
Internet/Worldwide Web (4.1.8)
R A R 1.5 AR
"|BUYER - 304-957-0209 - BUYER - 304-957-0208

HEALTH AND HUMAN RESOURCES HEALTH AND HUMAN RESOURCES

OFFICE OF COMMUNICATIONS OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST ONE DAVIS SQUARE, STE 100 EAST

CHARLESTON Wv25301 CHARLESTON WV 25301

Us, us

Line Comm Ln Desc aty Uni lssue Unit Price Total Price
9 Survey, Analysis, Evaluation (4.1.9) 50.00000 HOUR

$125.00 $6,250.00

Comm Code Manufacturer Specification Model #

82101800

Extended Description :

T R ey
A e L T A

BUYER - 304-957-0209
HEALTH AND HUMAN RESOURCES
OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST

CHARLESTON WV25301 CHARLESTON WV 25301
us us
Line Comm Ln Desc Qty Unit Issue Unit Price Total Price
10 Design and Copy (4.1.10) 50.00000 HOUR

$125.00 $6,250,00

Page: 5




Comm Code Manufacturer

Speclfication Madel #

82101800

“xtended Description :
esign and Copy (4.1.10)

bty o v
sl e P - o

BUYER - 304-957-0209
HEALTH AND HUMAN RESCURCES
OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST

BUYER - 304-957-020%
HEALTH AND HUMAN RESOURCES
OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST

CHARLESTON WV 25301 CHARLESTON WV 25301

us us

Line Comm Ln Desc Qty Unit Issue Unit Price Total Price
11 Data Acceptance and Transfer 10.00000 HOUR

(4.1.11) P $125.00 $1,250.00
Comm Code Manufacturer Specification Model #
182101860 . o

Extended Description :
Data Acceptance and Transfer (4.1.11)

BUYER - 304-957-0208 BUYER - 304-857-02089

HEALTH AND HUMAN RESOURCES HEALTH AND HUMAN RESOURCES

YFFICE OF COMMUNICATIONS OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST ONE DAVIS SQUARE, STE 100 EAST

CHARLESTON WV 25301 CHARLESTON WV 25301

us us

Line Comm Ln Desc Qty Unlt Issue Unit Price Total Price
12 Media Buying Add-On 1.00000 LS

ke 0% $0.00

Comm Code Manufacturer Specification Model #

82101800

Extended Description ;

Percentage Add-On for Media Buying: _0 %See Pricing Page (Enter Media Buying Add-On Subotal, B, as Unit Price)

Page: 6




pavoweeto . - L] SHP TORN SN S 7 TR A &
BUYER - 304-957-0209 BUYER - 304-957-0209
HEALTH AND HUMAN RESOURCES HEALTH AND HUMAN RESOURCES
JFFICE OF COMMUNICATIONS OFFICE OF COMMUNICATIONS
ONE DAVIS SQUARE, STE 100 EAST ONE DAVIS SQUARE, STE 100 EAST
CHARLESTCN WV25301 CHARLESTON WV 25301
us us
Line Comm Ln Desc Qty Unit Issue Unit Price Total Price
13 Subcontract Purchases Add-On 1.00000 LS
0% $0.00
Comm Code Manufacturer Specification Model #
82101800

Extended Description :
Percentage Add-On for Subcontractor Purchases: 0 %See Pricing Page (Enter Subcontractor Purchases Add-Cn Subtotal, C as Unit Price)

S Ko
W vy T =Y

L e £
P =

Line Event Event Date
1 Mandatory Pre Bid Meeting (10:00am EST) 2015-10-01
2 Technical Questions due by 5:00pm EST  2015-10-02

Page: 7



HHR1600000001

Document Phase

Final

Document Description
Open End Contract for Advertis ing Services

Page 8
of 8

ADDITIONAL TERMS AND CONDITIONS

See attached document(s) for additional Terms and Conditions




2, | Purchasing Divison State of West Virginia
£, | 2019 Washington Street East

2| Post Office Box 50130 Request for.Quotation
§| Charleston, WV 253050130 34 -— Service - Prof

Proc Folder: 103204
Doc Description: Open End Contract for Advertising Services

Proc Type: Central Master Agreement

Date lssued Solicitation Closes | Solicitation No Version
2015-10-08 2015-10-20 CRFQ 0511 HHR1600000001 2
13:30:00

Ld e T o W [T - g =iy — g

BID CLERK
DEPARTMENT OF ADMINISTRATION

PURCHASING DIVISION

2019 WASHINGTON ST E

CHARLESTON wv 25305
s

5 Lh LA e 2 et Ak e i o s Lt _ miesioe o

Vendor Name, Address and Telephone Number:

Asher Agency LLC

117 Summers Street
Charleston, WV 25301
(304) 342-1200

LY

FOR INFORMATION CONTACT THE BUYER
Robert Kilpatrick

{304) 558-0067
robert.p_kilpatrick@wv.gov

Signatura X FEIN# 35-1322698 pATE 10-15-15

All offers subjéct to all terms and conditions contalned in this solicitation

Page: 1 FORM ID : WV-PRG-CRFQ-001



i

EpReNALIRFORIARE o o T T

Ly

Addendum #1: To provide a copy of the Mandatory Pre-Bid Meeting Sign In Sheet, to answer Vendor-submitted Technical Questicns, and to
-avise the Specifications {to remove Qualifications ltem #3.6 - original 3.7 is renumbered o 3.6) and the Pricing Page (to correct a typographical
ror).

The WV Purchasing Division, on behalf of the Agency, the WV Department of Health and Human Resources, is soliciting bids for an open-end
contract to provide professional advertising services for five (5) bureaus within the Agency, including the Bureau for Child Support Enforcement,
the Bureau for Children and Families, the Bureau for Behavioral Health and Health Facilities, the Bureau for Medical Services, and the Bureau for
Public Health, plus for the Office of the Inspector General, Administrative Services, Management Information Services, and the Office of the
Secretary, per the attached instructions, terms and conditions, and specifications.

MANDATORY PRE-BID MEETING: See Instructions to Vendors Submitting Bids for details.

; NI 2 R AT e e L
BUYER - 304-957-0209 BUYER - 304-857-0209

HEALTH AND HUMAN RESOURCES HEALTH AND HUMAN RESOURCES

OFFICE OF COMMUNICATIONS OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST ONE DAVIS SQUARE, STE 100 EAST

CHARLESTON Wv 25301 CHARLESTON WV 25301

us us

Line Comm Ln Desc Oty Unit Issue Unit Price Total Price

1 Contract Administration/ Consuttation ~ 20.00000 HOUR

(4.1.1) $125.00 $2,500.00

Comm Code Manufacturer ) Specification Model #

82101800

xtended Description :
ontract Administration/ Consultation (4.1.1)

R AR R : : R ¥ N R e hgs e PR A
BUYER - 304-957-0209 BUYER - 304-857-0209

HEALTH AND HUMAN RESOURCES HEALTH AND HUMAN RESOURCES

OFFICE OF COMMUNICATIONS OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST ONE DAVIS SQUARE, STE 100 EAST

CHARLESTON WvV25301 CHARLESTON WV 25301

us us

Line Comm Ln Desc Qty Unit Issue Unlt Price Total Price
2 Account Services (4.1.2) 10.00000 HOUR

$125,00 $1,250.00

Comm Code Manufacturer Specification Model #
82101800

Extended Description :

Account Services (4.1.2)

Page: 2



SHIP TO

INVOICE TD

BUYER - 304-057-0209 BUYER - 304-957-0209

HEALTH AND HUMAN RESOURCES HEALTH AND HUMAN RESOURCES

JFFICE OF COMMUNICATIONS OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST ONE DAVIS SQUARE, STE 100 EAST

CHARLESTON Wv 25301 CHARLESTON wv 25301

us us

Line Comm Ln Desc Qty Unit Issue Unit Price Total Price
3 Television Production (4.1.3) 50.00000 HOUR

$125.00 $6,250.00
Comm Code Manufacturer Specification Model #
82101800
Extended Description :
Television Production {4.1.3)
. AR T A e T L 4 S 3
e A R A S P = ey

BUYER - 304-957-0209

HEALTH AND HUMAN RESOURCES HEALTH AND HUMAN RESOURCES

OFFICE OF COMMUNICATIONS OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST ONE DAVIS SQUARE, STE 100 EAST

CHARLESTON WV 25301 CHARLESTON WV 25301

s us

Line Comm Ln Desc Qty Unit lssue Unit Price Total Price
4 Radie Production (4.1.4) 50.00000 HOUR )

$125.00 $6,250.00

Comm Code Manufacturer Specification Model #

82101800

Extended Description :

Radio Production (4.1.4)

BUYER - 304-957-0209
HEALTH AND HUMAN RESCURCES
OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST

BUYER - 304-957-020
HEALTH AND HUMAN RESOURCES
OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST

CHARLESTON Wv 25301 CHARLESTON WV 25301
us us
Line Comm Ln Desc Qty Unit Issue Unit Price Total Price
5 Outdoor Advertising (4.1.5) 50.00000 HOUR

$125.00 $6,250.00

Page: 3



Comm Code Manufacturer

Speclfication Mode! #

82101800

“xtended Description :
Jtdoor Advertising (4.1.5)

Qe = " e

e = . S————
MM-M—M ;

i

BUYER - 304-957-0209
HEALTH AND HUMAN RESOURCES
OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST

BUYER - 304-957-0208
HEALTH AND HUMAN RESOURCES
OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST

CHARLESTON Wv25301 CHARLESTON WV 25301
us us
Line Comm Ln Des¢ Qty Unit Issue Unilt Price Total Price
6 Media Buys (4.1.6) 50.00000 HOUR
$125.00 $6,250.00
Comm Code Manufacturer Specification Model #
82101800 —— —- - B —
Extended Description :

Media Buys (4.1.6)

BUYER - 304-957-0209
HEALTH AND HUMAN RESOURCES
YFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST

BUYER - 304-957-0208
HEALTH AND HUMAN RESCURCES
CFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST

CHARLESTON Wv25301 CHARLESTON WV 25301
us us
Line Comm Ln Desc Qty Unlit Issue Unit Price Total Price
7 Print Media (4.1.7) 50.00000 HOUR

$125.00 $6,250.00
Comm Code Manufacturer Specification Model #
82101800
Extended Description :

Print Media {4.1.7)

Page: 4




INVOICE TD

BUYER - 304-957-0209
HEALTH AND HUMAN RESOURCES
JFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST

BUYER - 304-957-0209
HEALTH AND HUMAN RESOURCES
OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST

CHARLESTON Wv25301 CHARLESTON Wy 25301

us us

Line Comm Ln Desc Qty Unit Issue Unit Price Total Price
8 Internst/Worldwide Web (4.1.8) 10.00000 HOUR i _

$125.00 $1,250.00

Comm Code Manufacturer Specification Model #

82101800

Extended Description :
Internet/Worldwide Web (4.1.8)

HEALTH AND HUMAN RESOURCES HEALTH AND HUMAN RESOURCES

OFFICE OF COMMUNICATIONS OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST ONE DAVIS SQUARE, STE 100 EAST

CHARLESTON Wv25301 CHARLESTON WV 25301

Ys us

Line Comm Ln Desc Qty Unit Issua Unit Price Total Price
9 Survey, Analysis, Evaluation (4.1.9) 50.00000 HOUR

$125.00 $6,250.00

Comm Code Manufacturer Speclification Model #

82101800

Extended Description :

Survey, Analysis, Evaluation (4.1.9)

BUYER - 304-957-620
HEALTH AND HUMAN RESOURCES
OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST

BUYER - 304-857-0209
HEALTH AND HUMAN RESOURCES
OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST

CHARLESTON Wv25301 CHARLESTON WV 25301
us us
Line Comm Ln Desc Qty Unit Issue Unit Price Total Price
10 Design and Copy (4.1.10) 50.00000 HOUR
$125.00 $6,250.00

Page: 5




Comm Code Manufacturer

Specification

Model #

82101800

“xtended Description :
—esign and Copy (4.1.10)

DIETO %R e . e

BUYER - 304-957-0209 BUYER - 304-957-0209

HEALTH AND HUMAN RESOURCES HEALTH AND HUMAN RESOURCES

OFFICE OF COMMUNICATIONS OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST ONE DAVIS SQUARE, STE 100 EAST

CHARLESTON Wv25301 CHARLESTON WV 25301

us us

Line Comm Ln Desc Qty Unlt Issue Unit Price Total Price

1 Data Acceptance and Transfer 10.00000 HOUR

4.1.41) $125.00 $1,250.00
Comm Code Manufacturer Specification Model #
182404800 - e - e e

Extended Description :

Data Acceptance and Transfer (4.1.11)
BIVOICETD . .- b o e
BUYER - 304-857-0208 BUYER - 304-957-0209

HEALTH AND HUMAN RESOURCES HEALTH AND HUMAN RESOURCES

YFFICE OF COMMUNICATIONS OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST ONE DAVIS SQUARE, STE 100 EAST

CHARLESTON WV25301 CHARLESTON WV 25301

us us

Line Comm Ln Desc Qty Unit Isgue Unit Price Total Price

12 Media Buying Add-On 1.00000 LS

0% $0.00

Comm Code Manufacturer Specification Model #
82101800

Extended Description :

Percentage Add-On for Media Buying: _ 0 _%See Pricing Page (Enter Media Buying Add-On Subtotal, B, as Unit Price)

Page: 6



IRVOICETO__ . BNBDL - et R e e s
BUYER - 304-957-0209 BUYER - 304-857-0209
T HEALTH AND HUMAN RESOURCES HEALTH AND HUMAN RESOURCES

JFFICE OF COMMUNICATIONS OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST ONE DAVIS SQUARE, STE 100 EAST

CHARLESTON Wv 25301 CHARLESTON WV 25301

us us

Line Comm Ln Desc Qty Unit issue Unit Price Total Price
13 Subcontract Purchases Add-On 1.00000 LS

0% $0.00

Comm Code Manufacturer Specification Model #

82101800

Extended Description :

Percentage Add-On for Subcontractor Purchases: 0 %See Pricing Page {Enter Subcontractor Purchases Add-On Subtotal, C as Unit Price)

Line Event Event Data
1 Mandatory Pre Bid Meeting (10:00am EST) 201 5-10-01
2 Technical Questions due by 5:00pm EST  2015-10-02

Page: 7



HHR1600000001

Document Phase

Final

Document Description
Open End Contract for Advertis ing Services

Page B
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ADDITIONAL TERMS AND CONDITIONS

See attached document(s) for additional Terms and Conditions



INSTRUCTIONS TO VENDORS SUBMITTING BIDS

1. REVIEW DOCUMENTS THOROUGHLY: The attached documents contain a solicitation
for bids. Please read these instructions and all documents attached in their entirety. These
instructions provide critical information about requirements that if overlooked could lead to
disqualification of a Vendor’s bid. All bids must be submitted in accordance with the
provisions contained in these instructions and the Solicitation. Failure to do so may result in
disqualification of Vendor’s bid.

2. MANDATORY TERMS: The Solicitation may contain mandatory provisions identified by
the use of the words “must,” “will,” and “shall.” Failure to comply with a mandatory term in
the Solicitation will result in bid disqualification.

3. PREBID MEETING: The item identified below shall apply to this Solicitation.
[[] A pre-bid meeting will not be held prior to bid opening.

[ A NON-MANDATORY PRE-BID meeting will be held at the following place and
time:

A MANDATORY PRE-BID meeting will be held at the following place and time:

Depariment of Health & Human Resources
321 Capitol Street

One Davis Square

Charleston, WV 25301

October 1, 2015 at 10:00am EST

All Vendors submitting a bid must attend the mandatory pre-bid meeting. Failure to attend
the mandatory pre-bid meeting shall result in disqualification of the Vendor’s bid. No one
person attending the pre-bid meeting may represent more than one Vendor.

An attendance sheet provided at the pre-bid meeting shall serve as the official document
verifying attendance. The State will not accept any other form of proof or documentation to
vernify attendance. Any person attending the pre-bid meeting on behalf of a Vendor must list
on the attendance sheet his or her name and the name of the Vendor he or she is representing,
Additionally, the person attending the pre-bid meeting should include the Vendor's E-Mail
address, phone number, and Fax number on the attendance sheet. It is the Vendor’'s
responsibility to locate the attendance sheet and provide the required information. Failure to
complete the attendance sheet as required may result in disqualification of Vendor’s bid.

Revised 08/01/2015



All Vendors should arrive prior to the starting time for the pre-bid. Vendors who arrive after
the starting time but prior to the end of the pre-bid will be permitted to sign in, but are
charged with knowing all matters discussed at the pre-bid.

Questions submitted at least five business days prior to a scheduled pre-bid will be discussed
at the pre-bid meeting if possible. Any discussions or answers to questions at the pre-bid
meeting are preliminary in nature end are non-binding. Official and binding answers to
questions will be published in a written addendum to the Solicitation prior to bid opening.

4. YENDOR QUESTION DEADLINE: Vendors may submit questions relating to this
Solicitation to the Purchasing Division. Questions must be submitted in writing. All
questions must be submitted on or before the date listed below and to the address listed
below in order to be considered. A written response will be published in a Solicitation
addendum if a response is possible and appropriate. Non-written discussions, conversations,
or questions and answers regarding this Solicitation are preliminary in nature and are non-
binding. Submitted e-mails should have solicitation number in the subject line.

Question Submission Deadline: Friday, October 2, 2015 by 5:00pm EST

Submit Questions to: Robert P Kilpatrick, Senior Buyer

2019 Washington Street, East
Charleston, WV 25305
Fax: (304) 558-4115 (Vendors should not use this fax number for bid submission)

Email: robert.p.kilpatrick@wv.gov

S. VERBAL COMMUNICATION: Any verbal communication between the Vendor and any
State personnmel is not binding, including verbal comnmmnication at the mandatory pre-bid
conference. Only information issved in writing and added to the Solicitation by an official
written addendum by the Purchasing Division is binding.

6. BID SUBMISSION: All bids must be submitted electronically through wvOASIS or signed
and delivered by the Vendor to the Purchasing Division at the address listed below on or
before the date and time of the bid opening. Any bid received by the Purchasing Division
staff is considered to be in the possession of the Purchasing Division and will not be returned
for any reason. The Purchasing Division will not accept bids, modification of bids, or
addendum acknowledgment forms via e-mail. Acceptable delivery methods include
electronic submission via wvOASIS, hand delivery, delivery by courier, or facsimile. The bid
delivery address is:

Department of Administration, Purchasing Division

2019 Washington Street East
Charleston, WV 25305-0130

Revised 08/01/2015



A bid that is not submitted electronically through wvOASIS should contain the information
listed below on the face of the envelope or the bid may be rejected by the Purchasing
Division.:

SEALED BID: DHHR Advertising Services
BUYER: Robert P Kilpatrick, File 22
SOLICITATION NO.: CRFQ 0511 HHR1600000001
BID OPENING DATE: Tuesday, October 26, 2015
BID OPENING TIME: 1:36pm EST

FAX NUMBER: 304-558-3970

In the event that Vendor is responding to a request for proposal, and choses to respond in a
manner other than by electronic submission through wvOASIS, the Vendor shall submit one
original technical and one original cost proposal plus n/a convenience copies of each to
the Purchasing Division at the address shown above. Additiorially, if Vendor does not submit
its bid through wvOASIS, the Vendor should identify the bid type as either a technical or
cost proposal on the face of each bid envelope submitted in response to a request for proposal
as follows:

BID TYPE: (This only applies to CRFP)
[[] Technical

[JCost

7. BID OPENING: Bids submitted in respomse to this Solicitation will be opened at the
location identified below on the date and time listed below. Delivery of a bid after the bid
opening date and time will result in bid disqualification. For purposes of this Solicitation, a
bid is considered delivered when confirmation of delivery is provided by wvOASIS (in the
case of electronic submission) or when the bid is time stamped by the official Purchasing
Division time clock (in the case of hand delivery).

Bid Opening Date and Time: October 20, 2015 at 1:30pm EST

Bid Opening Location: Department of Administration, Purchasing Division
2019 Washington Street East
Charleston, WV 25305-0130

8. ADDENDUM ACKNOWLEDGEMENT: Changes or revisions to this Solicitation will be
made by an official written addendum issued by the Purchasing Division. Vendor should
acknowledge receipt of all addenda issned with this Solicitation by completing an Addendum
Acknowledgment Form, a copy of which is included herewith. Failure to acknowledge
addenda may result in bid disqualification. The addendum acknowledgement should be
submitted with the bid to expedite docurnent processing.
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10.

11.

12.

13.

14.

15.

BID FORMATTING: Vendor should type or electronically enter the information onto its
bid to prevent errors in the evaluation. Failure to type ot e¢lectronically enter the information
may result in bid disqualification.

ALTERNATES: Any model, brand, or specification listed in this Solicitation establishes
the acceptable level of quality only and is not intended to reflect a preference for, or in any
way favor, a particular brand or vendor. Vendors may bid aiternates to a listed model or
brand provided that the alternate is at least equal to the model or brand and complies with the
required specifications. The equality of any alternate being bid shall be determined by the
State at its sole discretion. Any Vendor bidding an alternate model or brand should clearly
identify the alternate items in its bid and should include manufacturer’s specifications,
industry literature, and/or any other relevant documentation demonstrating the equality of the
alternate items. Failure to provide information for alternate items may be grounds for
rejection of 2 Vendor’s bid.

EXCEPTIONS AND CLARIFICATIONS: The Solicitation contains the specifications that
shall form the basis of a contractual agreement. Vendor shall clearly mark any exceptions,
clarifications, or other proposed modifications in its bid. Exceptions to, clarifications of, or
modifications of a requirement or term and condition of the Solicitation may result in bid
disqualification.

COMMUNICATION LIMITATIONS: In accordance with West Virginia Code of State
Rules §148-1-6.6, communication with the State of West Virginia or any of its employees
regarding this Solicitation during the solicitation, bid, evaluation or award periods, except
through the Purchasing Division, is strictly prohibited without prior Purchasing Division
approval. Purchasing Division approval for such communication is implied for all agency
delegated and exempt purchases.

REGISTRATION: Prior to Contract award, the apparent successful Vendor must be
propetly registered with the West Virginia Purchasing Division and must have paid the $125
fee, if applicable.

UNIT PRICE: Unit prices shall prevail in cases of a discrepancy in the Vendor’s bid.

PREFERENCE: Vendor Preference may only be granted upon written request and only in
accordance with the West Virginia Code § 5A-3-37 and the West Virginia Code of State
Rules. A Vendor Preference Certificate form has been attached hereto to allow Vendor to
apply for the preference. Vendor’s failure to submit the Vendor Preference Certificate form
with its bid will result in denial of Vendor Preference. Vendor Preference does not apply to

construction projects.

16. SMALL, WOMEN-OWNED, OR MINORITY-OWNED BUSINESSES: For any

solicitations publicly advertised for bid, in accordance with West Virginia Code §5A-3-
37(a)(7) and W. Va. CSR § 148-22-9, any non-resident vendor certified as a small, women-
owned, or minority-owned business under W. Va. CSR § 148-22-9 shall be provided the
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same preference made available to any resident vendor. Any non-resident smali, women-
owned, or minority-owned business must identify itself as such in writing, must submit that
writing to the Purchasing Division with its bid, and must be properly certified under W. Va.
CSR § 148-22.9 prior to contract award to receive the preferences made available to resident
vendors. Preference for a non-resident small, women-owned, or minority owned business
shall be applied in accordance with W. Va. CSR § 148-22-9,

17. WATIVER OF MINOR IRREGULARITIES: The Director reserves the right to waive
minor irregularities in bids or specifications in accordance with West Virginia Code of State

Rules § 148-1-4.6.

18. ELECTRONIC FILE ACCESS RESTRICTIONS: Vendor must ensure that its
submission in wvQASIS can be accessed by the Purchasing Division staff immediately upon
bid opening. The Purchasing Division will consider any file that cannot be immediately
opened and/or viewed at the time of the bid opening (such as, encrypted files, password
protected files, or incompatible files) to be blank or incomplete as context requires, and are
therefore unacceptable, A vendor will not be permitted to umencrypt files, remove password
protections, or resubmit documents after bid opening if those documents are required with
the bid.
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GENERAL TERMS AND CONDITIONS:

1. CONTRACTUAL AGREEMENT: Issuance of a Award Document signed by the
Purchasing Division Director, or his designee, and approved as to form by the Attorney
General’s office constitutes acceptance of this Contract made by and between the State of
West Virginia and the Vendor. Vendor’s signature on its bid signifies Vendor’s agreement to
be bound by and accept the terms and conditions contained in this Contract.

DEFINITIONS: As used in this Solicitation/Contract, the following terms shall have the

meanings attributed to them below. Additional definitions may be found in the specifications
included with this Solicitation/Contract.

2.1

2.2

2.3.

2.4,

2.5,

2.6.

2.7.

2.8.

“Agency” or “Agencies” means the agency, board, commission, or other entity of the
State of West Virginia that is identified on the first page of the Solicitation or any
other public entity seeking to procure goods or services under this Contract.

“Contract” means the binding agreement that is entered into between the State and
the Vendor to provide the goods or services requested in the Solicitation.

“Director” means the Director of the West Virginia Department of Administration,
Purchasing Division.

“Purchasing Division” means the West Virginia Department of Administration,
Purchasing Division.

“Award Document” means the document signed by the Agency and the Purchasing
Division, and approved as to form by the Attomey General, that identifies the Vendor
as the contract holder.

“Solicitation” means the official notice of an opportunity to supply the State with
goods or services that is published by the Purchasing Division,

“State” means the State of West Virginia and/or any of its agencies, commissions,
boards, etc. as context requires.

“Vendor” or “Vendors” means any entity submitting a bid in response to the
Solicitation, the entity that has been selected as the lowest responsible bidder, or the
entity that has been awarded the Contract as context requires.
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3. CONTRACT TERM; RENEWAL; EXTENSION: The term of this Contract shall be
determined in accordance with the category that has been identified as applicable to this
Contract below:

Term Coniract
Initial Contract Term: This Contract  becomes  effective on
Awerd and extends for a period of Ore(1)
year(s).

Renewal Term: This Contract may be renewed upon the mutual written consent of
the Agency, and the Vendor, with approval of the Purchasing Division and the
Attorney General’s office (Attorney General approval is as to form only). Any
request for renewal should be submitted to the Purchasing Division thirty (30) days
prior to the expiration date of the initial contract term or appropriate renewal term. A
Contract renewal shall be in accordance with the terms and conditions of the original
contract. Renewal of .this Contract is limited to Three (3) successive one (1)
year periods or multiple renewal periods of less than one year, provided that the
multiple renewal periods do not exceed Thiny-Six(36) months in total. Automatic
renewal of this Contract is prohibited. Notwithstanding the foregoing, Purchasing
Division approval is not required on agency delegated or exempt purchases. Attorney
General approval may be required for vendor terms and conditions.

Delivery Order Limitations: In the event that this contract permits delivery orders, a
delivery order may only be issued during the time this Contract is in effect. Any
delivery order issued within one year of the expiration of this Contract shall be
effective for one year from the date the delivery order is issued. No delivery order
may be extended beyond one year after this Contract has expired.

[[] Fixed Period Coniract: This Contract becomes effective upon Vendor’s receipt of the
notice to proceed and must be completed within days.

[[] Fixed Period Contract with Renewals: This Contract becomes effective upon Vendor’s
receipt of the notice to proceed and part of the Contract more fully described in the
attached specifications must be completed within days.
Upon completion, the vendor agrees that maintenance, monitoring, or warranty services
will be provided for one year thereafter with an additional successive
one year renewal periods or multiple renewal periods of less than one year provided that
the multiple renewal periods do not exceed months in total.
Automatic renewal of this Contract is prohibited.

[[] One Time Purchase: The term of this Contract shall run from the issuance of the Award
Document until all of the goods contracted for have been delivered, but in no event will
this Contract extend for more than one fiscal year.

[[] Other: See attached.
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4,

7.

8.

NOTICE TO PROCEED: Vendor shall begin performance of this Coniract immediately
upon receiving notice to proceced unless otherwise instructed by the Agency. Unless
otherwise specified, the fully executed Award Document will be considered notice to
proceed.

QUANTITIES: The quantities required under this Contract shall be determined in
accordance with the category that has been identified as applicable to this Contract below.

Open End Contract: Quantities listed in this Solicitation are approximations only, based
on estimates supplied by the Agency. It is understood and agreed that the Contract shall
cover the quantities actually ordered for delivery during the term of the Contract, whether
more or less than the quantities shown.

Service: The scope of the service to be provided will be more clearly defined in the
specifications included herewith.

[] Combined Service and Geods: The scope of the service and deliverable goods to be
provided will be more clearly defined in the specifications included herewith.

[] One Time Purchase: This Contract is for the purchase of a set quantity of goods that are
identified in the specifications included herewith. Once those items have been delivered,
no additional goods may be procured under this Contract without an appropriate change
order approved by the Vendor, Agency, Purchasing Division, and Attorney General’s
office.

PRICING: The pricing set forth herein is firm for the life of the Contract, unless specified
elsewhere within this Solicitation/Contract by the State. A Vendor’s inclusion of price
adjustment provisions in its bid, without an express authorization from the State in the
Solicitation to do so, may result in bid disqualification,

EMERGENCY PURCHASES: The Purchasing Division Director may authorize the
Agency to purchase goods or services in the open market that Vendor would otherwise
provide under this Contract if those goods or services are for immediate or expedited delivery
in an emergency. Emergencies shall include, but are not limited to, delays in transportation or
an unanticipated increase in the volume of work. An emergency purchase in the open market,
approved by the Purchasing Division Director, shall not constitute of breach of this Contract
and shall not entitle the Vendor to any form of compensation or damages. This provision
does not excuse the State from fulfilling its obligations under a One Time Purchase contract.

REQUIRED DOCUMENTS: All of the items checked below must be provided to the
Purchasing Division by the Vendor as specified below.
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BID BOND: All Vendors shall furnish a bid bond in the amount of five percent
(5%) of the total amount of the bid protecting the State of West Virginia. The bid
bond must be submitted with the bid.

[ ] PERFORMANCE BOND: The apparent successful Vendor shall provide a
performance bond in the amount of . The performance bond
must be received by the Purchasing Division prior to Confract award. On
construction contracts, the performance bond must be 100% of the Contract value.

[] LABOR/MATERIAL PAYMENT BOND: The apparent successful Vendor shall
provide a labor/material payment bond in the amount of 100% of the Contract value.
The labor/material payment bond must be delivered to the Purchasing Division prior
to Contract award.

In lieu of the Bid Bond, Performance Bond, and Labor/Material Payment Bond, the
Vendor may provide certified checks, cashier’s checks, or irrevocable letters of credit,
Any certified check, cashier’s check, or irrevocable letter of credit provided in lien of a
bond must be of the same amount and delivered on the same schedule as the bend it
replaces. A letter of credit submitted in lieu of a performance and labor/material payment
bond will only be allowed for projects under $100,000. Personal or business checks are
not acceptable.

[[] MAINTENANCE BOND: The apparent successful Vendor shall provide a two (2)
year maintenance bond covering the roofing system. The maintenance bond must be
issued and delivered to the Purchasing Division prior to Contract award.

INSURANCE: The apparent successful Vendor shall furnish proof of the following
insurance prior to Contract award and shall list the state as a certificate holder:

Commercial General Liability Insurance: In the amount of
$1,000,000.00 or more,

[ ] Builders Risk Insurance: In an amount equal to 100% of the amount of the
Contract.

Bodily Injury (including death) $500,0600.00 or more per person and

[J $1.000,000.00 or more per occurrence.
Property Damage $1,000,000.00 or more per occurrence.

-
O
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9.

The apparent successful Vendor shall also furnish proof of any additional insurance
requirements contained in the specifications prior to Contract award regardless of
whether or not that insurance requirement is listed above.

[[] LICENSE(S)/ CERTIFICATIONS / PERMITS: In addition to anything required
under the Section entitled Licensing, of the General Terms and Conditions, the
apparent successful Vendor shall furnish proof of the following licenses,
certifications, and/or permits prior to Contract award, in a form acceptable to the

Purchasing Division,
O
1
Ol
EI

The apparent successful Vendor shall also fumish proof of any additional licenses or
certifications contained in the specifications prior to Contract award regardless of
whether or not that requirement is listed above.

WORKERS’ COMPENSATION INSURANCE: The apparent successful Vendor shall
comply with laws relating to workers compensation, shall maintain workers’ compensation
insurance when required, and shall furnish proof of workers’ compensation insurance upon
request,

10. LITIGATION BOND: The Director reserves the right to require any Vendor that files a

11.

protest of an award to submit a litigation bond in the amount equal to one percent of the
lowest bid submiited or $5,000, whichever is greater. The entire amount of the bond shall be
forfeited if the hearing officer determines that the protest was filed for frivolous or improper
purpose, including but not limited to, the purpose of harassing, causing unnecessary delay, or
needless expense for the Agency. All litigation bonds shall be made payable to the
Purchasing Division. In lieu of a bond, the protester may submit a cashier’s check or certified
check payable to the Purchasing Division. Cashier’s or certified checks will be deposited
with and held by the State Treasurer’s office. If it is determined that the protest has not been
filed for frivolous or improper purpose, the bond or deposit shall be returned in its entirety.

LIQUIDATED DAMAGES: Vendor shall pay liguidated damages in the amount of
$500.00 per day

for every day beyond deatlines estabiished in individual dellvery orders for failure to pravide deliverables .
This clause shall in no way be considered exclusive and shall not limit the State or Agency’s
right to pursue any other available remedy.
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12. ACCEPTANCE/REJECTION: The State may accept or reject any bid in whole, or in part,
Vendor’s signature on its bid signifies acceptance of the terms and conditions contained in
the Solicitation and Vendor agrees to be bound by the terms of the Contract, as reflected in
the Award Document, upon receipt.

13. FUNDING: This Contract shall continue for the term stated herein, contingent upon funds
being appropriated by the Legislature or otherwise being made available. In the event funds
are not appropriated or otherwise made available, this Contract becomes void and of no
effect beginning on July 1 of the fiscal year for which funding has not been appropriated or
otherwise made available.

14. PAYMENT: Payment in advance is prohibited under this Contract. Payment may only be
made after the delivery and acceptance of goods or services. The Vendor shall submit

invoices, in arrears.

15. TAXES: The Vendor shall pay any applicable sales, use, personal property or any other
taxes arising out of this Contract and the transactions contemplated thereby. The State of
West Virginia is exempt from federal and state taxes and will not pay or reimburse such

taxes.

16. CANCELLATION: The Purchasing Division Director reserves the right to cancel this
Contract immediately upon written notice to the vendor if the materials or workmanship
supplied do not conform to the specifications contained in the Contract. The Purchasing
Division Director may also cancel any purchase or Coniract upon 30 days written notice to
the Vendor in accordance with West Virginia Code of State Rules § 148-1-7.16.2.

17. TIME: Time is of the essence with regard to all matters of time and performance in this
Contract.

18. APPLICABLE LAW: This Contract is governed by and interpreted under West Virginia
law without giving effect to its choice of law principles. Any information provided in
specification manuals, or any other source, verbal or written, which contradicts or violates
the West Virginia Constitution, West Virginia Code or West Virginia Code of State Rules is
void and of no effect.

19. COMPLIANCE: Vendor shall comply with all applicable federal, state, and local laws,
regulations and ordinances. By submitting a bid, Vendor acknowledges that it has reviewed,

understands, and will comply with all applicable law.
20. PREVAILING WAGE: Vendor shall be responsible for ensuring compliance with

prevailing wage requirements and determining when prevailing wage requirements are
applicable.
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21. ARBITRATION: Any references made to arbitration contained in this Contract, Vendor’s
bid, or in any American Institute of Architects documents pertaining to this Confract are
hereby deleted, void, and of no effect.

22. MODIFICATIONS: This writing is the parties’ final expression of intent, Notwithstanding
anything contained in this Contract to the contrary, no modification of this Coniract shall be
binding without mutual written consent of the Agency, and the Vendor, with approval of the
Purchasing Division and the Attorney General’s office (Attorney General approval is as to
form only). No Change shall be implemented by the Vendor until such time as the Vendor
receives an approved written change order from the Purchasing Division.

23. WAIVER: The failure of either party to insist upon a strict performance of any of the terms
or provision of this Contract, or to exercise any option, right, or remedy herein contained,
shall not be construed as a waiver or a relinquishment for the future of such term, provision,
option, right, or remedy, but the same shall continue in full force and effect. Any waiver must

be expressly stated in writing and signed by the waiving party.

24. SUBSEQUENT FORMS: The terms and conditions contained in this Contract shall
supersede any and all subsequent terms and conditions which may appear on any form
documents submitted by Vendor to the Agency or Purchasing Division such as price lists,
order forms, invoices, sales agreements, or maintenance agreements, and includes internet
websites or other electronic documents. Acceptance or use of Vendor’s forms does not
constitute acceptance of the terms and conditions contained thereon.

25. ASSIGNMENT: Neither this Contract nor any monies due, or to become due hereunder,
may be assigned by the Vendor without the express written consent of the Agency, the
Purchasing Division, the Attorney General’s office (as to form only), and any other
government agency or office that may be required to approve such assignments.
Notwithstanding the foregoing, Purchasing Division approval may or may not be required on
certain agency delegated or exempt purchases.

26. WARRANTY: The Vendor expressly warrants that the goods and/or services covered by
this Contract will: (a) conform to the specifications, drawings, samples, or other description
furnished or specified by the Agency; (b) be merchantable and fit for the purpose intended;
and (c) be free from defect in material and workmanship.

27.STATE EMPLOYEES: State employees are not permitted to utilize this Contract for
personal use and the Vendor is prohibited from permitting or facilitating the same.

28. BANKRUPTCY: In the event the Vendor files for bankruptcy protection, the State of West
Virginia may deem this Contract null and void, and terminate this Contract without notice.

25. CONFIDENTIALITY: The Vendor agrees that it will not disclose to anyone, directly or

indirectly, any such personally identifiable information or other confidential information
gained from the Agency, unless the individual who is the subject of the information consents
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30.

31.

32.

to the disclosure in writing or the disclosure is made pursuant to the Agency’s policies,
procedures, and rules. Vendor further agrees to comply with the Confidentiality Policies and
Information Security Accountability Requirements, set forth in

http://www.state wv.us/admin/purchase/privacy/default html.

DISCLOSURE: Vendor’s response to the Solicitation and the resulting Contract are
considered public documents and will be disclosed to the public in accordance with the laws,
rules, and policies governing the West Virginia Purchasing Division. Those laws include, but
are not limited to, the Freedom of Information Act found in West Virginia Code §§ 29B-1-1
et seq. and the competitive bidding laws found West Virginia Code §§ 5A-3-1 et seq., 5-22-1
et seq., and 5G-1-1 et seq.

If a Vendor considers any part of its bid to be exempt from public disclosure, Vendor must so
indicate by specifically identifying the exempt information, identifying the exemption that
applies, providing a detailed justification for the exemption, segregating the exempt
information from the general bid information, and submitting the exempt information as part
of its bid but in a segregated and clearly identifiable format. Failure to comply with the
foregoing requirements will result in public disclosure of the Vendor’s bid without further
notice. A Vendor’s act of marking all or nearly all of its bid as exempt is not sufficient to
avoid disclosure and WILL NOT BE HONORED. Vendor’s act of marking a bid or any part
thereof as “confidential” or “proprietary” is not sufficient to avoid disclosure and WILL
NOT BE HONORED. A legend or other statement indicating that all or substantially all of
the bid is exempt from disclosure is not sufficient to avoid disclosure and WILL NOT BE
HONORED. Additionally, pricing or cost information will not be considered exempt from
disclosure and requests to withhold publication of pricing or cost information WILL NOT
BE HONORED.

Vendor will be required to defend any claimed exemption for nondisclosure in the event of
an administrative or judicial challenge to the State’s nondisclosure. Vendor must indemnify
the State for any costs incurred related to any exemptions claimed by Vendor. Any questions
regarding the applicability of the various public records laws should be addressed to your
own legal counsel prior to bid submission.

LICENSING: In accordance with West Virginia Code of State Rules §148-1-6.1.7, Vendor
must be licensed and in good standing in accordance with any and all state and local laws and
requirements by any state or local agency of West Virginia, including, but not limited to, the
West Virginia Secretary of State’s Office, the West Virginia Tax Department, West Virginia
Insurance Commission, or any other state agency or political subdivision. Upon request, the
Vendor must provide all necessary releases to obtain information to enable the Purchasing
Division Director or the Agency to verify that the Vendor is licensed and in good standing
with the above entities.

ANTITRUST: In submitting a bid to, signing a contract with, or accepting a Award
Document from any agency of the State of West Virginia, the Vendor agrees to convey, sell,
assign, or transfer to the State of West Virginia all rights, title, and interest in and to all
causes of action it may now or hereafler acquire under the antitrust laws of the United States
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and the State of West Virginia for price fixing and/or unreasonable restraints of trade relating
to the particular commodities or services purchased or acquired by the State of West
Virginia. Such assignment shail be made and become effective at the time the purchasing
agency tenders the initial payment to Vendor.

33. VENDOR CERTIFICATIONS: By signing its bid or entering into this Contract, Vendor
certifies (1) that its bid or offer was made without prior understanding, agreement, or
connection with any corporation, firm, limited liability company, partnership, person or
entity submitting a bid or offer for the same material, supplies, equipment or services; (2)
that its bid or offer is in all respects fair and without collusion or fraud; (3) that this Contract
is accepted or entered into without any prior understanding, agreement, or connection to any
other entity that could be considered a violation of law; and (4) that it has reviewed this
Solicitation in its entirety; understands the requirements, terms and conditions, and other
information contained herein. Vendor’s signature on its bid or offer also affirms that neither
it nor its representatives have any interest, nor shall acquire any interest, direct or indirect,
which would compromise the performance of its services hereunder, Any such interests shall
be promptly presented in detail to the Agency. The individual signing this bid or offer on
behalf of Vendor certifies that he or she is authorized by the Vendor to execute this bid or
offer or any documents related thereto on Vendor’s behalf: that he or she is authorized to
bind the Vendor in & contractual relationship; and that, to the best of his or her knowledge,
the Vendor has properly registered with any State agency that may require registration.

34, PURCHASING CARD ACCEPTANCE: The State of West Virginia currently utilizes a
Purchasing Card program, administered under contract by a banking institution, to process
payment for goods and services. The Vendor must accept the State of West Virginia’s
Purchasing Card for payment of ail orders under this Contract unless the box below is

checked.

[] Vendor is not required to accept the State of West Virginia’s Purchasing Card as
payment for all goods and services.

35. VENDOR RELATIONSHIP: The relationship of the Vendor to the State shall be that of an
independent contractor and no principal-agent relationship or employer-employee
relationship is contemplated or created by this Contract. The Vendor as an independent
contractor is solely liable for the acts and omissions of its employees and agents. Vendor
shall be responsible for selecting, supervising, and compensating any and all individuals
employed pursuant to the terms of this Solicitation and resulting contract. Neither the
Vendor, nor any employees or subcontractors of the Vendor, shall be deemed to be
employees of the State for any purpose whatsoever. Vendor shall be exclusively responsible
for payment of employees and contractors for all wages and salaries, taxes, withholding
payments, penalties, fees, fringe benefits, professional liability insurance premiums,
contributions to insurance and pension, or other deferred compensation plans, including but
not limited to, Workers’ Compensation and Social Security obligations, licensing fees, etc.
and the filing of all necessary documents, forms, and returns pertinent to all of the foregoing.
Vendor shall hold harmless the State, and shall provide the State and Agency with a defense
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against any and all claims including, but not limited to, the foregoing payments,
withholdings, contributions, taxes, Social Security taxes, and employer income tax returns.

36. INDEMNIFICATION: The Vendor agrees to indemnify, defend, and hold harmless the
State and the Agency, their officers, and employees from and against: (1) Any claims or
losses for services rendered by any subcontractor, person, or firm performing or supplying
services, materials, or supplies in connection with the performance of the Contract; (2) Any
claims or Josses resulting to any person or entity injured or damaged by the Vendor, its
officers, employees, or subcontractors by the publication, translation, reproduction, delivery,
performance, use, or disposition of any data used under the Contract in a manner not
authotized by the Contract, or by Federal or State statutes or regulations; and (3) Any failure
of the Vendor, its officers, employees, or subcontractors to observe State and Federal laws
including, but not limited to, labor and wage and hour laws,

37. PURCHASING AFFIDAVIT: In accordance with West Virginia Code § 5A-3-10a, all
Vendors are required to sign, notarize, and submit the Purchasing Affidavit stating that
neither the Vendor nor a related party owe a debt to the State in excess of $1,000. The
affidavit must be submitted prior to award, but should be submitted with the Vendor’s bid. A
copy of the Purchasing Affidavit is included herewith.

38. ADDITIONAL AGENCY AND LOCAL GOVERNMENT USE: This Contract may be
utilized by and extends to other agencies, spending units, and political subdivisions of the
State of West Virginia; county, municipal, and other local government bodics; and school
districts (“Other Government Entities™). This Contract shall be extended to the
aforementioned Other Government Entities on the same prices, terms, and conditions as
those offered and agreed to in this Contract. If the Vendor does not wish to extend the prices,
terms, and conditions of its bid and subsequent contract to the Other Government Entities,
the Vendor must clearly indicate such refusal in its bid. A refusal to extend this Contract to
the Other Government Entities shall not impact or influence the award of this Contract in any
manner.

39. CONFLICT OF INTEREST: Vendor, its officers or members or employees, shall not
presently have or acquire an interest, direct or indirect, which would conflict with or
compromise the performance of its obligations hereunder. Vendor shall periodically inquire
of its officers, members and employees to ensure that a conflict of interest does not arise.
Any conflict of interest discovered shall be promptly presented in detail to the Agency.

40. REPORTS: Vendor shall provide the Agency and/or the Purchasing Division with the
following reports identified by a checked box below:

Such reports as the Agency and/or the Purchasing Division may request. Requested

reports may include, but are not limited to, quantities purchased, agencies utilizing the
contract, total contract expenditures by agency, etc.
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[] Quarterly reports detailing the total quantity of purchases in units and dollars, along with
a listing of purchases by agency. Quarterly reports should be delivered to the Purchasing

Division via email at purchasing requisitions@wv.gov.

41. BACKGROUND CHECK: In accordance with W, Va. Code § 15-2D-3, the Director of the

42.

Division of Protective Services shall require any service provider whose employees are
regularly employed on the grounds or in the buildings of the Capitol complex or who have
access to sensitive or critical information to submit to a fingerprint-based state and federal
background inquiry through the state repository. The service provider is responsible for any
costs associated with the fingerprint-based state and federal background inquiry.

After the contract for such services has been approved, but before any such employees are
permitted to be on the grounds or in the buildings of the Capitol complex or have access to
sensitive or critical information, the service provider shall submit a list of all persons who
will be physically present and working at the Capitol complex to the Director of the Division
of Protective Services for purposes of verifying compliance with this provision.

The State reserves the right to prohibit a service provider's employees from accessing
sensitive or critical information or to be present at the Capitol complex based upon results
addressed from a criminal background check.

Service providers should contact the West Virginia Division of Protective Services by phone
at (304) 558-9911 for more information,

PREFERENCE FOR USE OF DOMESTIC STEEL PRODUCTS: Except when
authorized by the Director of the Purchasing Division pursuant to W. Va. Code § 5A-3-56,
no contractor may use or supply steel products for a State Contract Project other than those
stee! products made in the United States. A contractor who uses steel products in violation of
this section may be subject to civil penalties pursuant to W. Va. Code § 5A-3-56. As used in
this section:

a. “State Contract Project” means any erection or construction of, or any addition to,
alteration of or other improvement to any building or structure, including, but not limited
to, roads or highways, or the installation of any heating or cooling or ventilating plants or
other equipment, or the supply of and materials for such projects, pursuant to a contract
with the State of West Virginia for which bids were solicited on or after June 6, 2001.

b. “Steel Products” means products rolled, formed, shaped, drawn, extruded, forged, cast,
fabricated or otherwise similarly processed, or processed by a combination of two or more
or such operations, from steel made by the open heath, basic oxygen, electric furnace,
Bessemer or other steel making process. The Purchasing Division Director may, in
writing, authorize the use of foreign steel products ift

c. The cost for each contract item used does not exceed one tenth of one percent (.1%) of the
total contract cost or two thousand five hundred dollars ($2,500.00), whichever is greater.
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For the purposes of this section, the cost is the value of the steel product as delivered to
the project; or

d. The Director of the Purchasing Division determines that specified steel materials are not
produced in the United States in sufficient quantity or otherwise are not reasonably
available to meet contract requirements.

PREFERENCE FOR USE OF DOMESTIC ALUMINUM, GLASS, AND STEEL: In
Accordance with W. Va. Code § 5-19-1 et seq., and W. Va. CSR § 148-10-1 et seq., for
every contract or subcontract, subject to the limitations contained herein, for the construction,
reconstruction, alteration, repair, improvement or maintenance of public works or for the
purchase of any item of machinery or equipment 1o be used at sites of public works, only
domestic aluminum, glass or steel products shall be supplied unless the spending officer
determines, in writing, after the receipt of offers or bids, (1) that the cost of domestic
aluminum, glass or steel products is unreasonable or inconsistent with the public interest of
the State of West Virginia, (2) that domestic aluminum, glass or steel products are not
produced in sufficient quantities to meet the contract requirements, or (3) the available
domestic aluminum, glass, or steel do not meet the contract specifications. This provision
only applies to public works contracts awarded in an amoumnt more than fifty thousand dollars
($50,000) or public works contracts that require more than ten thousand pounds of steel
products.

The cost of domestic aluminum, glass, or steel products may be unreasonable if the cost is
more than twenty percent (20%) of the bid or offered price for foreign made aluminum,
glass, or steel products. If the domestic aluminum, glass or steel products to be supplied or
produced in a “substantial labor surplus area”, as defined by the United States Department of
Labor, the cost of domestic aluminum, glass, or steel products may be unreasonable if the
cost is more than thirty percent (30%) of the bid or offered ptice for foreign made alyminum,
glass, or steel products.

This preference shall be applied to an item of machinery or equipment, as indicated above,
when the item is a single unit of equipment or machinery manufactured primarily of
aluminum, glass or steel, is part of a public works contract and has the sole purpose or of
being a permanent part of a single public works project. This provision does not apply to
equipment or machinery purchased by a spending unit for use by that spending unit and not
as part of a single public works project.

All bids and offers including domestic aluminum, glass or steel products that exceed bid or
offer prices including foreign aluminum, glass or steel products after application of the
preferences provided in this provision may be reduced to a price equal to or Jower than the
lowest bid or offer price for foreign aluminum, glass or steel products plus the applicable
preference. If the reduced bid or offer prices are made in writing and supersede the prior bid
or offer prices, all bids or offers, including the reduced bid or offer prices, will be reevaluated
in accordance with this rule.
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CERTIFICATIONAND SIGNATURE PAGE

By signing below, or submitting documentation through wvOASIS, I certify that I have reviewed
this Solicitation in its entirety; understand the requirements, terms and conditions, and other
information contained herein; that 1 am submitting this bid, offer or proposal for review and
congideration; that I am authorized by the vendor to execute and submit this bid, offer, or
proposal, or any documents related thereto on vendor’s behalf; that I am authorized to bind the
vendor in a contractual relationship; and that to the best of my knowledge, the vendor has
properly registered with any State agency that may require registration.

Asster Azrvey

(Compgny)
% E S Hpman - STeven K. nﬂm son, //f Geneen)nnee

(Authorized Signature) (Representative Name, Title)

(o) 342 1400 Gs ) 2657 2z 45 101515
(Phone Number) (Fax Number) (Date)

Revised 08/01/2015



CENTRALIZED REQUEST FOR QUOTATION
CRFQ 0511 HHR1600000001
ADVERTISING SERVICES

1.

SPECIFICATIONS

PURPOSE AND SCOPE: The West Virginia Purchasing Division is soliciting bids on
behalf of the West Virginia Department of Health and Human Resources, hereinafter referred
to as “DHHR,” to establish an open-end contract for professional advertising services for
DHHR’s five bureaus and offices consisting of the Bureau for Child Support Enforcement,
the Bureau for Children and Families, the Bureau for Behavioral Health and Health
Facilities, the Bureau for Medical Services, the Bureau for Public Health, the Office of
Inspector General, Administrative Services, Management Information Services and Office of
the Secretary.

Delivery Orders issued from contract awarded as a result of this solicitation may be funded in
whole or in part with Federal Funds and thus this solicitation and its resulting awarded
contract are subject to the requirements of Attachment 1: Provisions Required for Federally
Funded Procurements.

DEFINITIONS: The terms listed below shall have the meanings assigoed to them below.
Additional definitions can be found in section 2 of the General Terms and Conditions.

2.1 “Contract Services” means all services provided by the Vendor under this Coniract
which include, but are not limited to, providing advertising, public relations, website
development and maintenance, retailer point-of-sale materials, research, novelty
itemns, and any other advertising service.

2.2 “Pricing Page” means the pages, contained in wvOASIS and attached hereto as
Exhibit A, upon which Vendor should list its proposed price for the Contract
Services.

2.3 “Solicitation” means the official notice of an opportunity to supply the State with
goods or services that is published by the Purchasing Division.
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CENTRALIZED REQUEST FOR QUOTATION
CRFQ 0511 HHR1600000001
ADVERTISING SERVICES

3. QUALIFICATIONS: Vendor, or Vendor's staff if requirements are inherently limited to
individuals rather than corporate entities, shail have the following minimum qualifications:

3.1

3120

3.3.

3.4.

Vendor must have a minimum of five (5) years of previous experience providing
advertising services to State agencies or private companies which include, at a
minimum, advertising planning, media purchases, Internet marketing and design,
project management, public relations and research. Vendor should provide
documentation of a project or multiple projects which, when taken together,
demonstrate the minimum of amount of experience. This documentation should
indicate how each of the services listed was provided. The documentation should
also explain how the project or projects were completed on-time, as scheduled. The
documentation should include the name of the project, the name of the client, the
period during which the project was completed, and contact information for the client
reference.

Vendor must have at least one (1) staff member assigned to each of the following
areas: graphic design, creative development, media planning and buying. A staff
member may be dedicated to one or more areas listed above to fulfill this
requirement, provided that the staff member dedicated has five (5) years of experience
in the areas for which he or she is dedicated.

Vendor must submit a staffing plan comprised of management level and key
personnel assigned for this account. Management level and key personnel shall each
have five (5) years of marketing- related experience as defined in Section 3.1 and
Section 3.2, In addition to work experience, the Vendor’s management level and key
personnel assigned for this account must each possess a bachelor’s degree in
advertising, communications, or a related field such as journalism or marketing/sales.
If the Vendor substitutes staff for this account, the experience and qualification levels
must be of similar quality. The DHHR reserves the right to approve and/or reject
Vendor’s key personnel recommended to work on the DHHR account and to request
and approve Vendor key staff changes throughout the term of the contract. This
requirement does not apply to clerical staff,

Vendor must have completed at least three (3) comprehensive marketing projects less
than two (2) years from the date of the bid which included media-related advertising
and the subsequent media buy, point-of-sale advertising and its positioning,
publications, web pages, public relations endeavors, and other pertinent materials.
Campaigns or projects that did not use aired or published, paid media shall not be
considered as eligible for this qualification.
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3.5. Vendor must agree they have the ability to, and will, pledge and place commitments
of advertising media on behalf of the DHHR, up to as much as $1.5 million at any
one time prior to the DHHR’s reimbursement.

3.6. Vendor must agree to be dedicated to the DHHR’s account, current business
strategies and have infrastructure in place upon contract award to service the DHHR

account.

All decumentation to demonstrate the vendor’s having met these qualifications
requirements should be submitted with the bid response, but must be provide prior to
award,

4. MANDATORY REQUIREMENTS:

4.1 Mandatory Contract Services Requirementis and Deliverables: Contract Services
must meet or exceed the mandatory requirements listed below.

4.1.1 Contract Administration/Consuliation
4.1.1.1 Contract Administration/Consultation will be used to establish
each advertising, promotional, or marketing-related project’s
statement of purpose and scope of work, timeline and deliverables,
including estimated hours and costs for all advertising and
marketing service to be utilized in the proposed project (including
Contract Administration/Consultation hours, see below). At its
discretion, Agency shall provide the Vendor with an outline of the
projects goals and objectives, and provide Vendor with a timeline
for completing the initial Contract Administration/Consultation
services. The result of these services shall be a report that must be
approved by the DHHR’s Communications Director or the
Director’s designee for all work prior to performance. Other than
for Contract Administration/Consultation services, Vendor must
have an approved delivery order before commencing work.
Vendor should include hours for performing Contract
Administration/Consultation in the estimated hours report used to
create the subsequent delivery order. Should a delivery order not
result from Contract Administration/Consultation services, vendor
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will not be allowed to charge for the Contract
Administration/Consultation services.

All requests and jobs from any person or entity of the Department
must be reviewed and approved by the Communications Director
or the Director’s designee for all work prior to performance,
Vendor must have an approved delivery order before commencing
work.

4.1.2 Account Services

4.1.2.1 Vendor shall provide account services, creative services, talent,
production and technical expertise. The Vendor must assist in
developing and implementing advertising and promotional
campaigns, promotional activities and other marketing-related
services. Such services include, but are not limited to, radio,
television, Internet, social media, and print advertising (including
both indoor and outdoor advertising), and printed materials on a
twenty-four hours per day, seven days per week, three hundred and
sixty-five days per year (24/7/365) basis, website design and
maintenance, qualitative and quantitative research, development
and procurement of promotional items, daily pickup and delivery
of any hard copy correspondence between the DHHR and Vendor
at DHHR headquarters, and oversight of specific or special ad hoc
projects,

4.1.3 Television Production
4.1.3.1 Television production must include development of any product
including but not limited to commercials, infomercials, interviews,
documentaries, videos/DVDs or any taped or live recording that is
designed to be broadcast or viewed upon or through any medium,
including television and YouTube, and at events or meetings.

4.1.4 Radic Production
4.1.4.1 Radio production must include development of any product
including but not limited to commercials, infomercials, interviews
or any taped or live recording that is designed to be broadcast by
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radio or satellite, including through web portals and at events or
meetings.

4.1.5 Outdoor Advertising
4.1.5.1 Outdoor advertising must include development of any product
including but not limited to billboards and signs, and any related
development such as design, printing, procurement or rental of
billboard space, including electronic/digital billboards.

4.1.6 Media Buys

4.1.6.1 Media buys must include any purchase of radio or television time,
or purchase of printed space for advertising or other information or
promotion, as well as any related media such as website
advertising, electronic mail messages, social media posting or
other message-based delivery.

4.1.6.2 Where media buys are utilized, an outcome survey at the end of the
advertisement’s conclusion must be conducted in order to
determine the advertisement’s impact in the community to the
target audience. The survey will vary dependent on the type of
medium used, but should determine whether the anticipated results
were achieved and the target population was reached.

4.1.7 Print Media
4.1.7.1 Print media must include development of any product including
but not limited to documents, reports, signs, logos, manuals,
guides, notebooks, advertisements, handouts and any related
development such as design, printing, or procurement of print
media, including items that can be distributed at events, meetings
or other functions.

4.1.8 Internet/Worldwide Web
4.1.8.1 Intemet/Worldwide web must include development of any product
including but not limited to websites, webpages, internet portals,
and any related development such as design and procurement of
such.

4.1.9 Survey, Analysis, Evaluation
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4.1.9.1 Survey, analysis and evaluation must include development of any
product including but not limited to print, electronic, telephone,
smart phone, or other survey medium, any analysis related to the
design of or collection of responses from such surveys, and any
evaluation or results determined from the survey(s), as well as any
related development such as design, printing, procurement of
survey materials or tools to conduct, analyze or evaluate the
survey.

4.1.16 Design end Copy

4.1.10.1All Jayouts, sketches, art work, computer images and copy
including, but not limited to, advertising copy, film master tapes,
typesetting, photocopies, storybhoards and computer data storage
disks/cards used in advertisements or other materials developed
and placed by the successful Vendor for the DHHR shall become
the exclusive property of the DHHR.

4.1.10.2 The DHHR shall have the full and free tight to possess and use
any and all said property in any way deemed by the DHHR to be
necessary or advisable, either directly, or through the Vendor or
otherwise and without payment of any compensation to the
Vendor for the same.

4.1.11 Data Acceptance and Transfer
4.1.11.1 Vendor must have the ability to accept data electromically, and
from disk, USB drive, CD, CDR, CDRW, DVD, DVDR, DVDRW
or tape. E-mail capabilities with file transfer (both Macintosh and
PC) must be provided by the Vendor.

5. CONTRACT AWARD:
5.1 Contract Award: The Contract is intended to provide Agency with a
purchase price for the Contract Services. The Contract shall be awarded to the
Vendor that provides the Confract Services meeting the required
specifications for the lowest Grand Total Bid as shown on the Pricing Pages.

5.2 Pricing Page: Vendor should complete the Exhibit A Pricing Page by:
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3.2.1. Providing their all-inclusive Hourly Rate for each of the Advertising Services
listed in Section A. Then, they should multiply the Estimated Annual Hours
quantity times their provided Hourly Rate for each Service to calculate the
Extended Total for each service line. Bidders should then add all of the
Extended Totals to calculate the Hourly Rate SubTotal (A). Ifresponding in
WVOasis, bidders can just enter the Hourly Rate as the Unit Price (and the
calculation of Rate-times-Quantity will occur automatically). Hourly rates
shall be firm for the life of the Contract.

5.2.2. Providing their intended add-on or markup perceniage which would be
applied to the actual costs of Media Buying activity. Then, bidders should
convert the add-on/markup into a decimalized multiplier (eg, 10% would be
1.10) and multiply that multiplier times the Agency’s annual estimated
amount for media buying expenses ($2,750,000.00) to calculate the bidder’s
Media Buying Add-on SubTotal (B). If responding in the WV Oasis, bidders
should just enter the calculated Media Buying Add-on SubTotal (B) as the
Unit Price for Commodity Line 12.

5.2.3. Providing their intended add-on or markup percentage which would be
applied to the actual costs of Subcontractor Purchases. Then, bidders should
convert the add-on/markup into a decimalized multiplier (eg, 10% would be
1.10) and multiply that multiplier times the Agency’s annual estimated
amount for media buying expenses ($500,000.00) to calculate the bidder’s
Subcontractor Purchases Add-on SubTotal(C). If responding in the WVOQasis,
bidders should just enter the calculated Subcontractor Purchases Add-on
SubTotal(C) as the Unit Price for Commodity Line 13.

5.3 Vendors responding electronically in WVOQasis should either attach the completed
Exhibit A Pricing Page as a Standard-type attachment, or should use the Commodity
Line comments to clearly indicate their Add-on/Markup percentage. Failure to
clearly indicate the Add-on/Markup may be grounds for disqualification of the
Vendor’s bid. Vendor should complete the Pricing Page in full as failure to complete
the Pricing Page in its entirety may result in Vendor’s bid being disqualified.

Vendor should electronically enter bid information into the Pricing Pages through
WVOASIS, if available Vendors responding by hand delivery, mail, or facsimile
should download the Pricing Pages from WVOasis, or use the hard copy of the
assembled CRFQ form included in a mailed or faxed copy of the solicitation, and
cither type or legibly write their bid information thereon.
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6. PERFORMANCE: Vendor and Agency shall agree upon a schedule for performance of
Contract Services and Contract Services Deliverables, unless such a schedule is already
included herein by Agency. In the event that this Contract is designated as an open-end
contract, Vendor shall perform in accordance with the delivery orders that may be issued
against this Contract,

6.1.Vendor must have an approved delivery for all work prior to performance and
submission of an invoice for payment by the Vendor. Billing for work of any nature
without an approved delivery order will not be paid by the DHHR.

6.2. Any work done by the Vendor that does not comport with what was approved by the
Department will not be paid for by the Department. All such work will be redone at
the cost of the Vendor.

7. PAYMENT: Agency shall pay the hourly rates or add-on/markup percentages as shown on
the Pricing Pages for all Contract Services performed and accepted under this Contract.
Vendor shall accept payment in accordance with the payment procedures of the State of West
Virginia. No prepayment for any portion of the cost shall be allowed, For add-on costs,
vendor may be required to provide copies of subcontractors or media suppliers invoices to
verify actual costs (to which markups would apply).

8. TRAVEL: Vendor shall be responsible for all mileage and travel costs, including travel
time, associated with performance of this Contract. Any anticipated mileage or travel costs
may be included in the flat fee or hourly rate listed on Vendor’s bid, but such costs will not

be paid by the Agency separately.

9. FACILITIES ACCESS: Performance of Contract Services may require access cards and/or
keys to gain entrance to Agency’s facilities. In the event that access cards and/or keys are
required:

9.1. Vendor must identify principal service personnel  which will be issued
access cards and/or keys to perform service.

9.2. Vendor will be responsible for controlling cards and keys and will pay
replacement fee, if the cards or keys become lost or stolen.

9.3. Vendor shall notify Agency immediately of any lost, stolen, or missing
card or key.
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9.4. Anyone performing under this Contract will be subject to Agency’s
security protocol and procedures.

9.5. Vendor shall inform all staff of Agency’s  security protocol and
procedures.

10. VENDOR DEFAULT:
10.1. The following shall be considered a vendor default under this Contract,

10.1.1. Failure to perform Contract Services in accordance with the requirements
contained herein,

10.1.2. Failure to comply with other specifications and requirements contained
herein. 1;

10.1.3. Failure to comply with any laws, rules, and ordinances applicable to the
Contract Services provided under this Contract.

10.1.4. Failure to remedy deficient performance upon request.

10.2. The following remedies shall be available to Agency upon default.

10.2.1. Immediate cancellation of the Contract.

10.2.2. Immediate cancellation of one or more release orders issued under this
Contract.

10.2.3. Any other remedies available in law or equity.

11. MISCELLANEOUS:

11.1. Contract Manager: During its performance of this Contract, Vendor must
designate and maintain a primary contract manager responsible for overseeing
Vendor’s responsibilities under this Contract. The Contract manager must be
available during normal business hours to address any customer service or other
issues related to this Contract. Vendor should list its Contract manager and his or
her contact information below.

Contract Manager: _ gteve Morrison
Telephone Number:  (304) 342-1200
Fax Number: {681) 265-2245
Email Address: stevem@asheragency.com
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A. ADVERTISING SERVICES/HOURLY RATES
Estimated* All-Inclusive
Annual Hours Hourly Rate Extended Total

Contract Administration/Consultation ' 20 $125.00 $2,500.00
Account Services 10 $125,00 $1,250.00
Television Production 50 $125.00 $6,250.00
Radio Production ' 50 $125,00 $6,250.00
Outdoor Advertising _ 50 $125.00 $6,250.00
Media Buys 50 $125.00 $6,250.00
Print Media 50 $125.00 $6,250.00
Internet/Worldwide Web 10 $125.00 $1,250.00
Survey, Analysis, Evaluation ‘ 50 $125.00 $6,250.00
Design and Copy ' 50 $125.00 $6,250.00
Data Acceptance and Transfer 10 $125.00 $1,250.00
SubTotal $50,000.00 A
B. MEDIA BUYING ADD-ON

Altvendors responding to this CRFQLmust provide a percentage of add-on, or "markup,” for inedia buying actvites. If the hidder intends 1o
charge an add-on to their actual costs for media buying activitles, they shouid follow the formala below for determining thelr bid amount.
Bidders Intending to not charge an add-on or markup should use an Add-On percentage of Zero {0} and Multiplier of 1.0,

I the bidder fails to quote an add-on percentage, it shall be interpreted to mean that no add-on charge or markup will be appiled to their
media buying costs during the life of the Contract.

Add-on for Medla Buying it (stated as o percentage) 0 %
X Estimated® Amount of
Mudtiplier Is {convert percentage to decimat and add to 1: 0 $2,750,000.00 0 $0.00 {8)
For example, 205 Add-on would be .10; making MEDIA BUYING ADD-ON
SUNTOTAL
Multiplier 1,10)
C. SUBCONTRACTOR PURCHASES ADD-ON
AN vendors responding to this CRFQ must provide 8 percentage of add-on, or “merkup,” for purchases from subcontraciors. ifthe bidder Intends to
charge an add-on 1o their actual costs for subcontractor purchesas, they should follow the formuls below for determining their bid amount.
Bidders intending to not charge an add-on or markup should uge 8N Add-On percentage of Zero {0} and Multiphier of 1.0,
f the bidder fafe £o quote an add-on percartage, it shall be interpreted to mean that no edd-on charge or markup will ba applied to their
media buying costs during the lifa of the Confract..
Add-on for Subcortractor Purchases is {stated ns » percentage) 0 %
X Estimated™® Amount of
Multipier is (convert percentage to decime! and add to % 0 §500,000.00 = $0.00 (o}
For example, 10% Add-on woukl be .10; making
SURCONTRACTOR PURCHASES
ADD-ON SUBTOTAL
Mudtiplier 1.10)
GRAND TOTAL
BID = (A) + (B) +

(€)= $50,000.00




ADDENDUM ACKNOWLEDGEMENT FORM
SOLICITATION NO.:

Instructions: Please acknowledge receipt of all addenda issued with this solicitation by
completing this addendum acknowledgment form. Check the box next to each addendum
received and sign below. Failure to acknowledge addenda may result in bid disqualification.

Acknowledgment: I hereby acknowledge receipt of the following addenda and have made the
necessary revisions to my proposal, plans and/or specification, etc.

Addendum Numbers Received:

(Check the box next to each addendum received)
‘ZK:ddendum No. 1 D Addendum No. 6
Addendum No. 2 [ ] AddendumNo.7
[} AddendumNo.3 [} AddendumNo.8
[ ] Addendum No. 4 [ ] AddendumNo.9
Addendum No. 5 [ ] AddendumNo. 10

I understand that failure to confirm the receipt of addenda may be cause for rejection of this bid.
I further understand that any verbal representation made or assumed to be made during any oral
discussion held between Vendor’s representatives and any state personnel is not binding. Only
the information issued in writing and added to the specifications by an official addendum is
binding.

AsHer Agency

Company
A&ed Siﬁture

(011515
Date

NOTE: This addendum acknowledgement should be submitted with the bid to expedite
document processing.

Revised 08/01/2015



SOLICITATION NUMBER: CRFQ 0511 HHR1600000001
Addendum Number: 1

The purpose of this addendum is to modify the solicitation identified as
(“Solicitation™) to reflect the change(s) identified and described below.

Applicable Addendum Category:
| | Modify bid opening date and time
[ | Modify specifications of product or service being sought
[v'] Attachment of vendor questions and responses
[y | Attachment of pre-bid sign-in sheet
[¢] Correction of error

| | Other

Description of Modification to Solicitation:

Addendum #1 Issued to provide copy of Mandatory Pre-Bid Meeting Sign-In Sheet, provide answers
to Vendor-Submitted Technical Questions, and to revise the Specifications (removing Qusiifications

ltem 3.6) and the Pricing Page (to correct a typographical error).

Bid Opening Date and Time remains October 20, 2015 at 1:30pm EST.

Additional Documentation: Documentation related to this Addendum (if any) has been
included herewith as Attachment A and is specifically incorporated herein by reference.

Terms and Conditions:

1. All provisions of the Solicitation and other addenda not modified herein shall remain in
full force and effect.

2. Vendor should acknowledge receipt of all addenda issued for this Solicitation by
completing an Addendum Acknowledgment, a copy of which is included herewith.
Failure to acknowledge addenda may result in bid disqualification. The addendum
acknowledgement should be submitted with the bid to expedite document processing,
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CRFQ 0511 HHR1600000001
Technical Questions & Answers

1. Onthe bid sheet it says Outdoor Advertising 50 hours. Are those 50 hours just for planning?

Per the pricing sheet, there are 20 hours for contract administration/consulting and 50 hours for
outdoor advertising. The specifications of each category are listed in 4.1.1.1 and 4.1.5.1, respectively.

2. Do you have a line item for Outdoor production or is that covered under Design and Copy.
Outdoor production costs fail under Qutdoor Advertising, 4.1.5.1.

3. Please explain the difference between Media Buys and Print Media. Is Print Media for
production like you have for Television and Radio in the upper part of the list?

Media Buys refers to purchases “for advertising or other information ar promotion, as well as any
related media such as website advertising, electronic mail messages, social media posting or other
message-based delivery.” Print Media refers to printed products, specifically “including but not fimited
to documents, reports, signs, logos, manuals, guides, notebooks, advertisements, handouts and any
related development such as deslign, printing, or procurement of print media, including items that can
be distributed at events, meetings, or other functions.”

4. Isthe $2,750,000 for media close to what you would consider to be an actual number to
invest in media over the course of one year?

Per 5.2.2, the estimated annual amount for medija buying expenses is 2,750,000,

5. Is the $500,000 for sub-contracted services close to what you would consider to be an
actual number to invest in sub-contracted services over the course of ane year?

Per 5.2.3, the estimated annual amount for sub-contracted media buying expenses is $500,000.

6. You have marked that a bid bond is required. If we submit a certified check to cover the 5%
are we to scan and attach to our Qasis Electronic Bid or Federal Express it to you so
you have the actual check?

All Vendors must submit an electronic copy of their Bid Bond, regardless of form, with their bid if
responding electronically in wvQasis. Vendors submitting their Bid Bond electronically should
immediately follow up by delivering the original Bid Bond to the same bid delivery address indicated in
the Centralized Request for Quotation, Instructions to Vendors Submitting Bids, #6, BiD SUBMISSION.

7. Will the awarded company be required to provide a Performance Bond at any time during
the life of the contract?
No.



8. How did you determine the number of hours you have for each line item of function? Some

seem very low,
Number of hours is based upon expected use of services.

9. W"ho currently handles your advertising business? Why is this RFQ taking place?
Fahlgren-Mortine. Contract is set to expire on November 30, 2015.

10. When will the business go into effect with the newly awarded contract?

Upon issuance of a signed and encumbered master agreement.

11. Can you be more specific on what you are looking for with the Internet/World Wide Web?
We cannot be more specific than the RFQ Janguage as stated in 4.1.8.1.

12. On the cost sheet it gives the bidder the option to add on a percentage for media buying
and subcontractor services. It then explains how to multiple the percentage against the
anticipated budget of 52,750,000 for media and $500,000 for Subcontractor purchases. If a
vendor is adding on 10% for media buying (as you use in your example} then the subtotal
would be $3,025,000. Is this correct? OR, is the subtotal line to show only the amount of
what the 10% is equal to, which in this case would be $275,000? IT IS VERY IMPORTANT
THAT WE HAVE A CLEAR UNDERSTANDING OF THIS ANSWER.

The arithmetic used in the example within this question is correct. As indicated in CRFQ, Specifications
Section 5.2.3, The MEDIA BUYING ADD-ON SUBTOTAL (B} and SUBCONTRACTOR PURCHASES ADD-ON
SUBTOTAL (C) lines on the Pricing Page should be the total calculated amount of both the base dollar
vaiue estimated for each item PLUS the markup being bid. Note: there was a slight typographical error
in the originally mailed and electronically attached Exhibit A: Pricing Page {Under C, where the
percentage or markup should be listed, this was inadvertently referred to as for "Media Buyer” when it
is actually for “Subcontractor Purchases”). This has been corrected by the attachment of a revised
Pricing Page (both mailed and electronically) to this Addendum and to the online solicitation.

13. It was mentioned that responses to questions will likely be available on October 9™, IF any
of the agencies do not feel answers are clear, can we ask for clarification?

(It is assumed that the use of word “agencies” in this question refers to vendors, not the “Agency” as
named in the CRFQ). Technical questions submitted after the deadline indicated in the CRFQ are not
required to be answered by the Agency. Bidders may ask for clarification, but the State is under no
reqguirement to answer such inquiries.

14 . Is documentation to prove qualifications in Section 3.1 - 3.7 required with the bid response?
Documentation for Qualifications 3.1-3.7 is not required to be submitted with the bid but must be

provided prior to the award. Note: Qualification #3.6 has been removed from the Specification for the
CRFQ.



15. Is documentation for the Mandatory Requirements in Section 4 required with the bid response? if
s0, are you looking for affirmative statements committing us to completing this work on your behalf,
or are you looking for information about how we would approach these services on your behalf?

Documentation is not required for the Mandatory Requirements, The requirements are defined to
assist interested in vendors in completing Exhibit A, Advertising Services and Hourly Rates.

16. Section 8 Required Documents, Under Terms and Conditions: Bid Bond: All Vendors shall furnish a
bid bond in the amount of 5% of the total amount of the bid protecting the State of West
Virginia. The bid bond must be submitted with the bid.
A responder to the RFQ could bid $0.00 per hour on afl labor categories and a 0.00% mark up on
both Media and Contracted Services. Under this scenario, the bid would be $3,250,000.00, and 5%
of this would equal $162,500.00.
The first question is are you requiring the bid bond to include the amount of media and contracted
services in addition to labor and mark-up, or will the bid bond be only on the amount of labor and
mark-up bid?
In the past, DHHR accepted a cashier’s check in lieu of the bid bond in the amount of $100,000.00.1is
this possible? Is there another option?
Previously, we were notified by four (4) insurance underwriters that they weuld not write a bid bond
unless a performance bond was required as part of the contract. Can you please either waive the
bid bond requirement or add a performance bond requirement to the RFQ? If not, can you please
identify any WV insurance underwriter that will issue a bid bond without a performance bond
requirement?

The Bid Bond must be in the amount of five percent of the Grand Total Bid. Per #8 of the General
Conditions, “Any certified check, cashier’s check or irrevocable letter of credit provided in lieu of a bond
must be of the same amaount and delivered on the same schedules as the bond it replaces” Thisis the
only option for determining the amount of the Bid Bond, and thus a Cashier’s check equivalent. The
bonding requirements for this solicitation will not be changed.

17. The Cost Sheet
There is a large variance in the number of hours and the mark-up amount. A 1% mark-up is equal to

a $65.00 per hour across the board iabor rate, The vast difference in hours vs mark-up will
dramatically increase the hourly rates bid while lowering the mark-up bid. increasing the hours to
5,000 would close the variance between hours and mark-up, as would lowering the $2,750,000.00
to $750,000.00. The current billings indicate that $750,000 is a closer number to the actual
expenditure. The 500 hours is a vast understatement in hours worked for 24 hr/a day 365 day
service. Will you increase the hours and lower the outside expense to be in line with the actual
work being performed?

The hours on Exhibit A are an estimate and may be adjusted to reflect the actual work performed under
the terms of the RFQ.

b g e s o



18. The Cost Sheet
On Section B Media Buying Add-On - If we were to bid 15% mark-up, would our answer to the first
blank be 15.00%, the second blank 1.1500 and the third blank $3,162,500.007? If not, what numbers
would we enter into Dasis?

The arithmetic included in the question appears accurate, and those hypothetical examples would be
the correct line entries. The wvOasis commodity line entry for this item should be the Media Buying
Add-On Subtotat.

19. From Qualifications Section 3.2 Vendor must have at least one (1) staff member assigned to each of
the following areas: graphic design, creative development, media planning and buying. Is this three
(3) people or four (4)? Is Question 3.2 a yes/no question?

We are not requiring a specified humber of peopie.
There Is not a question 3.2 in the RFQ so this is not answerable.

20. From Qualifications Section 3.3 How many people should be listed on the staffing plan? The
proposal indicates one (1) Account Manager, one (1) Graphic Designer, onhe (1) creative
development, (1) Media Planning and Buying, is this what you are looking for?

The staffing plan must list management level and key personnel to be assigned for this account. Thisis
not a Request for Proposal. We are not requiring a specified number of people.

21. From Qualifications Section 3.3 Can work experience be substituted for a bachelor's degree?

No.

22. From Qualifications Section 3.4, 3.5, 3.6, 3.7 Are these yes or no questions?

These are qualifications that must be documented prior to the award of the contract. Note:
Qualification #3.6 has been removed from the Specification for the CRFQ.

23. 4.1.6 Media Buys !s subscribing to media buying software such as SmartPlus a requirement of the
RFQ? Will the person purchasing the media be required to subscribe to a ratings verification service
such as Nielson? Will DHHR reimburse for Smart Plus usage or Nielson ratings?

Vendors are to use their expertise in making this determination to meet the requirements of the RFQ. If
a vendor uses software and/or rating verification services, any costs incurred must built into the vendors
hourly rates as those costs will not be reimbursed separately,

24. Please restate that the RFQ does nat require any documentation for qualifications. The only items
being submitted are the Cost Sheet.

The Final sentence of Section 3 of the Specifications reads {after modification): “All documentation to
demonstrate the vendor’s having met these qualifications requirements should be submitted with the
bid response, but must be provided prior to award.”



25. Will the winning vendor be required to purchase media from an in-state location and pay in-state
media rates as a part of the contract.

Media buys include radio, tv time and advertising space. | suppose if the media holding company is a

multi-state conglomerate that Is not based in WV, you buy it from wherever they are based — however,

it would run in WV markets and you would be tied to the rates of the company,

26. How many in-state employees will the successful vendor be required to have in Charleston on a
daily basis?

The vendor has to be available for daily pickup and delivery per 4.1.2.1. If the vendor can accomplish
this by not being in Charleston, that’s fine.

27. Will a copy of the Mandatory Pre-Bid Meeting Sign-In/Attendance Sheet be provided with the
answers to written questions and/or as an Addendum?

Yes,

28. In the "SPECIFICATIONS” document, section 3.6 states: “The Vendor may use subcontractors for
research services, website development, website maintenance, graphic design, database
monagement, upkeep and configuration, with DHHR's prior opproval.”

0 Are subcontractors only allowed for the specific services listed here or will other subcontractors be
allowed for other services with DHHR's prior appraval?

Other subcontractors may be used with prior approval from DHHR’s Office of Communications.

29. In the “Specifications” document, on the “Exhibit A: Pricing Page,” under “B. Media Buying Add-On,”
how accurate is the $2,750,000.00 media budget?

The media budget is our best estimate based on previous use.

30. In the “Specifications” document, on the “Exhibit A: Pricing Page,” under “A. Advertising
Services/Hourly Rates,” how accurate is the number of hours?

The hours are our best estimate based on previous use.



CENTRALIZED REQUEST FOR QUOTATION
CRFQ 0511 HHR1600000001
ADVERTISING SERVICES

SPECIFICATIONS

1. PURPOSE AND SCOPE: The West Virginia Purchasing Division is soliciting bids on
behalf of the West Virginia Department of Health and Human Resources, hereinafter referred
to as “DHHR,” to establish an open-end contract for professional advertising services for
DHHR’s five bureaus and offices consisting of the Bureau for Child Support Enforcement,
the Bureau for Children and Families, the Bureau for Behavioral Health and Health
Facilities, the Bureau for Medical Services, the Bureau for Public Health, the Office of
Inspector General, Administrative Services, Management Information Services and Office of
the Secretary.

Delivery Orders issued from contract awarded as a result of this solicitation may be funded in
whole or in part with Federal Funds and thus this solicitation and its resulting awarded
contract are subject to the requirements of Attachment 1: Provisions Required for Federally
Funded Procurements.

2. DEFINITIONS: The terms listed below shall have the meanings assigned to them below.
Additional definitions can be found in section 2 of the General Terms and Conditions.

2.1 “Contract Services” means all services provided by the Vendor under this Contract
which include, but are not limited to, providing advertising, public relations, website
development and maintenance, retailer point-of-sale materials, research, novelty
items, and any other advertising service.

2.2 “Pricing Page” means the pages, contained in wvOASIS and attached hereto as

Exhibit A, upon which Vendor should list its proposed price for the Contract
Services.

2.3 “Solicitation” means the official notice of an opportunity to supply the State with
goods or services that is published by the Purchasing Division.

Revised 9/18/2015
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ADVERTISING SERVICES

3. QUALIFICATIONS: Vendor, or Vendor’s staff if requirements are inherently limited to
individuals rather than corporate entities, shall have the following minimum qualifications:

3.1.

3.2,

3.3.

34,

Vendor must have a minimum of five (5) years of previous experience providing
advertising services to State agencies or private companies which include, at a
minimum, advertising planning, media purchases, Internet marketing and design,
project management, public relations and research. Vendor should provide
documentation of a project or multiple projects which, when taken together,
demonstrate the minimum of amount of experience. This documentation should
indicate how each of the services listed was provided. The documentation should
also explain how the project or projects were completed on-time, as scheduled. The
documentation should include the name of the project, the name of the client, the
period during which the project was completed, and contact information for the client
reference.

Vendor must have at least one (1) staff member assigned to each of the following
areas: graphic design, creative development, media planning and buying. A staff
member may be dedicated to one or more areas listed above to fulfill this
requirement, provided that the staff member dedicated has five (5) years of experience
in the areas for which he or she is dedicated.

Vendor must submit 2 staffing plan comprised of management level and key
personnel assigned for this account. Management level and key personnel shall each
have five (5) years of marketing- related experience as defined in Section 3.1 and
Section 3.2. In addition to work experience, the Vendor’s management level and key
personne] assigned for this account must each possess a bachelor’s degree in
advertising, communications, or a related field such as journalism or marketing/sales.
If the Vendor substitutes staff for this account, the experience and qualification levels
must be of similar quality. The DHHR reserves the right to approve and/or reject
Vendor’s key personnel recommended to work on the DHHR account and to request
and approve Vendor key staff changes throughout the term of the contract. This
requirement does not apply to clerical staff,

Vendor must have completed at least three (3) comprehensive marketing projects less
than two (2) years from the date of the bid which included media-related advertising
and the subsequent media buy, point-of-sale advertising and its positioning,
publications, web pages, public relations endeavors, and other pertinent materials.
Campaigns or projects that did not use aired or published, paid media shall not be
considered as eligible for this qualification.

Revised 9/18/2015



CENTRALIZED REQUEST FOR QUOTATION

CRFQ 0511 HHR1600000001
ADVERTISING SERVICES

3.5. Vendor must agree they have the ability to, and will, pledge and place commitments
of advertising media on behalf of the DHHR, up to as much as $1.5 million at any
one time prior to the DHHR’s reimbursement.

3.6. Vendor must agree to be dedicated to the DHHR's account, current business
strategies and have infrastructure in place upon contract award to service the DHHR

account.

All documentation to demonstrate the vendor’s having met these qualifications
requirements should be submitted with the bid response, but must be provide prior o

award.

4. MANDATORY REQUIREMENTS:

4.1 Mandatory Contract Services Requirements and Deliverables: Contract Services
must meet or exceed the mandatory requirements listed below.

4.1.1 Contract Administration/Consultation

Revised 9/18/2015

4.1.1.1 Contract Administration/Consultation will be used to establish

each advertising, promotional, or marketing-related project’s
statement of purpose and scope of work, timeline and deliverables,
including estimated hours and costs for all advertising and
marketing service to be utilized in the proposed project (including
Contract Administration/Consultation hours, see below). At its
discretion, Agency shall provide the Vendor with an outline of the
projects goals and objectives, and provide Vendor with a timeline
for completing the initial Contract Administration/Consultation
services. The result of these services shall be a report that must be
approved by the DHHR’s Communications Director or the
Director’s designee for all work prior to performance. Other than
for Contract Administration/Consultation services, Vendor must
have an approved delivery order before commencing work.
Vendor should include hours for performing Contract
Administration/Consultation in the estimated hours report used to
create the subsequent delivery order. Should a delivery order not
result from Contract Administration/Consultation services, vendor
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will not be allowed to charge for the Contract
Administration/Consultation services.

#All requests and jobs from any person or entity of the Department

must be reviewed and approved by the Communications Director
or the Director’s designee for all work prior to performance.
Vendor must have an approved delivery order before commencing
work.

4.1.2 Account Services

4.1.2.1 Vendor shall provide account services, creative services, talent,
production and technical expertise. The Vendor must assist in
developing and implementing advertising and promotional
campaigns, promotional activities and other marketing-related
services. Such services include, but are not limited to, radio,
television, Internet, social media, and print advertising (including
both indoor and outdoor advertising), and printed materials on a
twenty-four houxs per day, seven days per week, three hundred and
sixty-five days per year (24/7/365) basis, websile design and
maintenance, qualitative and quantitative research, development
and procurement of promotional items, daily pickup and delivery
of any hard copy correspondence between the DHHR and Vendor
at DHHR headquarters, and oversight of specific or special ad hoc
projects.

4.1.3 Television Production
4.1.3.1 Television production must include development of any product
including but not limited to commerecials, infomercials, interviews,
documentaries, videos/DVDs or any taped or live recording that is
designed to be broadcast or viewed upon or through any medium,
including television and YouTube, and at events or meetings.

4.1.4 Radio Production
4.1.4.1 Radio production must include development of any product
including but not limited to commercials, infomercials, interviews
or any taped or live recording that is designed to be broadcast by

Revised 9/18/2015
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radio or satellite, including through web portals and at events or
meetings.

4.1.5 Outdoor Advertising
4.1.5.1 Outdoor advertising must include development of any product
including but not limited to biliboards and signs, and any related
development such as design, printing, procurement or rental of
billboard space, including electronic/digital billboards.

4.1.6 Media Buys

4.1.6.1 Media buys must include any purchase of radio or television time,
or purchase of printed space for advertising or other information or
promotion, as well as any related media such as website
advertising, electronic mail messages, social media posting or
other message-based delivery.

4.1.6.2 Where media buys are utilized, an outcome survey at the end of the
advertisement’s conclusion must be conducted in order to
determine the advertisement’s impact in the community to the
target audience. The survey will vary dependent on the type of
medium used, but should determine whether the anticipated results
were achieved and the target population was reached.

4.1.7 Print Media
4.1.7.1 Print media must include development of any product including
but not limited to documents, reports, signs, logos, manuals,
guides, notebooks, advertisements, handouts and any related
development such as design, printing, or procurement of print
media, including items that can be distributed at events, meetings
or other functions.,

4.1.8 Internet/Worldwide Web
4.1.8.1 Internet/Worldwide web must include development of any product
including but not limited to websites, webpages, internet portals,
and any related development such as design and procurement of
such.

4.1.2 Survey, Analysis, Evaluation

Revised 9/18/2015
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4.1.9.1 Survey, analysis and evaluation must include development of any
product including but not limited to print, electronic, telephone,
smart phone, or other survey medium, any analysis related to the
design of or collection of responses from such surveys, and any
evaluation or results determined from the survey(s), as well as any
related development such as design, printing, procurement of
survey materials or tools to conduct, analyze or evaluate the
survey.

4.1.10 Design and Copy
4.1.10.1All layouts, sketches, art work, computer images and copy
including, but not limited to, advertising copy, film master tapes,
typesetting, photocopies, storyboards and computer data storage
disks/cards used in advertisements or other materials developed
and placed by the successful Vendor for the DHHR shall become
the exclusive property of the DHHR.
4.1.10.2 The DHHR shall have the full and free right to possess and use
any and all said property in any way deemed by the DHHR to be
necessary or advisable, either directly, or through the Vendor or
otherwise and without payment of any compensation to the
Vendor for the same.

4.1.11 Data Acceptance and Transfer
4.1.11.1 Vendor must have the ability to accept data electronically, and
from disk, USB drive, CD, CDR, CDRW, DVD, DVDR, DVDRW
or tape. E-mail capabilities with file transfer (both Macintosh and
PC) must be provided by the Vendor.

5. CONTRACT AWARD:
5.1 Contract Award: The Contract is intended to provide Agency with a
purchase price for the Contract Services. The Contract shall be awarded to the
Vendor that provides the Contract Services meeting the required
specifications for the lowest Grand Total Bid as shown on the Pricing Pages,

5.2 Pricing Page: Vendor should complete the Exhibit A Pricing Page by:

Revised 8/18/2015
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5.2.1. Providing their all-inclusive Hourly Rate for each of the Advertising Services
listed in Section A. Then, they should multiply the Estimated Annual Hours
quantity times their provided Hourly Rate for each Service to calculate the
Extended Total for each service line. Bidders should then add all of the
Extended Totals to calculate the Hourly Rate SubTotal (A). If responding in
WVOasis, bidders can just enter the Hourly Rate as the Unit Price (and the
calculation of Rate-times-Quantity will occur automatically). Hourly rates
shall be firm for the life of the Contract.

5.2.2. Providing their intended add-on or markup percentage which would be
applied to the actual costs of Media Buying activity, Then, bidders should
convert the add-on/markup into a decimalized multiplier (eg, 10% would be
1.10) and multiply that multiplier times the Agency’s annual estimated
amount for media buying expenses ($2,750,000.00) to calculate the bidder’s
Media Buying Add-on SubTotal (B). If responding in the WVOasis, bidders
should just enter the calculated Media Buying Add-on SubTotal (B) as the
Unit Price for Commodity Line 12.

5.2.3. Providing their intended add-on or markup percentage which would be
applied to the actual costs of Subcontractor Purchases. Then, bidders should
convert the add-on/markup into a decimalized multiplier (eg, 10% would be
1.10) and multiply that multiplier times the Agency’s annual estimated
amount for media buying expenses ($500,000.00) to calculate the bidder’s
Subcontractor Purchases Add-on SubTotal(C). If responding in the WVOQasis,
bidders should just enter the calculated Subcontractor Purchases Add-on
SubTotal(C) as the Unit Price for Commodity Line 13,

3.3 Vendors responding electronically in WVQasis should either attach the completed
Exhibit A Pricing Page as a Standard-type attachment, or should use the Commodity
Line comments to clearly indicate their Add-on/Markup percentage. Failure to
cleatly indicate the Add-on/Markup may be grounds for disqualification of the
Vendor’s bid. Vendor should complete the Pricing Page in full as failure to complete
the Pricing Page in its entirety may result in Vendor’s bid being disqualified.

Vendor should electronically enter bid information into the Pricing Pages through
WVOASIS, if available Vendors responding by hand delive , mail, or facsimile
should download the Pricing Pages from WVOasis, or use the hard copy of the
assembled CRFQ form included in a mailed or faxed copy of the solicitation, and
either type or legibly write their bid information thereon.

Revised 9/18/2015
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9.

PERFORMANCE: Vendor and Agency shall agree upon a schedule for performance of
Contract Services and Contract Services Deliverables, unless such a schedule is already
included herein by Agency. In the event that this Contract is designated as an open-end
contract, Vendor shall perform in accordance with the delivery orders that may be issued
against this Contract.

6.1.Vendor must have an approved delivery for all work prior to performance and
submission of an invoice for payment by the Vendor. Billing for work of any nature
without an approved delivery order will not be paid by the DHHR.

6.2. Any work done by the Vendor that does not comport with what was approved by the
Department will not be paid for by the Department. All such work will be redone at
the cost of the Vendor.

PAYMENT: Agency shall pay the hourly rates or add-on/markup percentages as shown on
the Pricing Pages for all Contract Services performed and accepted under this Contract.
Vendor shall accept payment in accordance with the payment procedures of the State of West
Virginia. No prepayment for any portion of the cost shall be allowed. For add-on costs,
vendor may be required to provide copies of subcontractors or media suppliers invoices to
verify actual costs (to which markups would apply).

TRAVEL: Vendor shall be responsible for all mileage and travel costs, including travel
time, associated with performance of this Contract. Any anticipated mileage or travel costs
may be included in the flat fee or hourly rate listed on Vendor’s bid, but such costs will not
be paid by the Agency separately.

FACILITIES ACCESS: Performance of Contract Services may require access cards and/or
keys to gain entrance to Agency’s facilities. In the event that access cards and/or keys are
required:

9.1, Vendor must identify principal service personnel which will be issued
access cards and/or keys to perform service.

9.2. Vendor will be responsible for controlling cards and keys and will pay
replacement fee, if the cards or keys become lost or stolen.

9.3. Vendor shall potify Agency immediately of any lost, stolen, or missing
card or key.

Revised 9/18/2015



CENTRALIZED REQUEST FOR QUOTATION
CRFQ 0511 HHR1600000001
ADVERTISING SERVICES

9.4. Anyone performing under this Contract will be subject to Agency’s
security protocol and procedures.

9.5. Vendor shall inform all staff of Agency’s security protocol and
procedures.

10. VENDOR DEFAULT:
10.1. The following shall be considered a vendor default under this Contract.

10.1.1. Failure to perform Contract Services in accordance with the requirements
contained herein.

10.1.2. Failure to comply with other specifications and requirements contained
herein.

10.1.3. Failure to comply with any laws, rules, and ordinances applicable to the
Contract Services provided under this Contract,

10.1.4. Failure to remedy deficient performance upon request.

10.2. The following remedies shall be available to Agency upon defauit.

10.2.1. Immediate cancellation of the Contract.

10.2.2. Immediate cancellation of one or more release orders issued under this
Contract,

10.2.3. Any other remedies available in law or equity.

11. MISCELLANEQUS:

11.1. Contract Manager: During its performance of this Contract, Vendor must
designate and maintain a primary contract manager responsible for overseeing
Vendor’s responsibilities under this Contract. The Contract manager must be
available during normal business hours to address any customer service or other
issues related to this Contract. Vendor should list its Contract manager and his or
her contact information below.

Contract Manager:
Telephone Number:
Fax Number:
Email Address:

Revised 9/18/2015



CRFQ 0511 HHR1600000001
Exhibit A: Pricing Page

A. ADVERTISING SERVICES/HOURLY RATES

Estimated* All-inclusive
Annual Hours Hourly Rate Extended Total
Contract Administration/Consuitation ' 20
Account Services 10
Television Production 50
Radio Production ’ 50
Outdoor Advertising 50
iviedia Buys 50
Print Media 50
Internet/Worldwide Web 10
Survey, Analysis, Evaluation ' 50
Design and Copy 50
Data Acceptance and Transfer 10
Hourly Bid (A
SubTotal
B. MEDIA BUYING ADD-ON
Alt vendors responding to this CRFQ must provide a percentage of add-on, or "markup,” for media buying activities. If the bidder ntends to
charge an add-on o their actual costs for media buying activities, they should follow the formula below for determining thelr bid amount.
Bidders Intending 1o not charge an add-on or markup should use an Add-On percentage of Zero {0} and Multipiier of 1.0.
If the bidder fails to quote an add-on percartage, & shall be interpreted to mean that no add-on charge or markup will be applied to their
maedia buying costs during the life of the Contract.
Add-on for Media Buying is (stated as a percentage) «®
X Estimated* Amount of
Multiplier is (convert percentage to dacimal end add to 1; $2,750,000,00 = —_— (B)
For example, 20% Add-on would be .10; making MEDIA BUYING ADD-ON
SUBTOTAL
Multiplier 1.10)
C. SUBCONTRACTOR PURCHASES ADD-ON
All vendors responding o this CRFQ must provide a percentage of add-on, or “markup,” for purchases from subcontractors. Ifthe bidder intends to
tharge an add-on to their actual costs for subcontractor purchases, they should follow the Formula below for determining their bid amount.
Bidders Intending to not charge an add-on or markup should use an Add-On percentege of Zero {0) and Multipher of 1.0,
if the bidder fafls to quote an add-on percertage, it shall be interpretad to mean that no add-on charge or markup will be applied to their
media buylng costs during the life of the Contract. ,
Add-on for Subcontractor Purchases Is (stated a5 a percentage} %
X Estimated” Amount of
Multipbier is (convert percentage to decimal and add te 1; $500,000.00 = (C)
For example, 10% Add-on would be .10; making
SUBCONTRACTOR PURCHASES
ADD-ON SURTOTAL
Muiltiplier 1,10)
GRAND TOTAL
BID = (A) + (B) +

(€)=




ADDENDUM ACKNOWLEDGEMENT FORM
SOLICITATION NO.: HHR1600000001

Instructions: Please acknowledge receipt of all addenda issued with this solicitation by completing this
addendum acknowledgment form. Check the box next to each addendum received and sign below.
Failure to acknowledge addenda may result in bid disqualification,

Aclmowledgment: 1 hereby acknowledge receipt of the following addenda and have made the
necessary revisions to my proposal, plans and/or specification, etc.

Addendum Numbers Received:

(Check the box next to each addendum received)

[ ] Addendum No.1 { 1 Addendum No. 6
[ ] Addendum No.2 [ ] Addendum No. 7
[ ] Addendum No. 3 [ 1 Addendum No. 8
[ ] Addendum No. 4 [ ] Addendum No.9
[ ] Addendum No.5 [ ] Addendum No. 10

1 understand that failure to confirm the receipt of addenda may be cause for rejection of this bid. 1
further understand that any verbal representation made or assumed to be made during any oral
discussion held between Vendor’s representatives and any state personne! is not binding. Only the
information issued in writing and added to the specifications by an official addendum is binding.

Company

Authorized Signature

Date

NOTE: This addendum acknowledgement should be submitted with the bid to expedite document processing.
Revised 6/8/2012



Provisions Required for Federally Funded Procurements

1. Federal Funds: This purchase is being funded in whole or in part with Federal
Funds and is subject to the requirements established in 2 CFR § 200. Pursuant
to 2 CFR § 200.317 the provisions of 2 CFR §§ 200.322 and 200.326 are
expressly included in this solicitation below and incorporated into any contract
resulting from this solicitation by reference.

2. 2 CFR §200.322 Procurement of recovered materials: A non-Federal entity
that is a state agency or agency of a political subdivision of a state and its
contractors must comply with section 6002 of the Solid Waste Disposal Act, as
amended by the Resource Conservation and Recovery Act. The requirements of
Section 6002 include procuring only items designated in guidelines of the
Environmental Protection Agency (EPA) at 40 CFR part 247 that contain the
highest percentage of recovered materials practicable, consistent with
maintaining a satisfactory level of competition, where the purchase price of the
item exceeds $10,000 or the value of the quantity acquired during the preceding
fiscal year exceeded $10,000; procuring solid waste management services in a
manner that maximizes energy and resource recovery; and establishing an
affirmative procurement program for procurement of recovered materials
identified in the EPA guidelines.

3. §200.326 Contract provisions: Pursuant to the requirements contained in 2
CFR §§ 200.317 and 200.326, the following provisions are included any contract
resulting from this solicitation, to the extent that the provisions are applicable.

(A) At a minimum, the administrative, contractual, or legal remedies
contained in W. Va. CSR § 148-1-5 and the applicable definitions contained in
W. Va. CSR § 148-1-2 apply to any contract resulting from this solicitation in
instances where contractors violate or breach contract terms for contracts for
more than the simplified acquisition threshold currently set at $150,000 (which
is the inflation adjusted amount determined by the Civilian Agency Acquisition
Council and the Defense Acquisition Regulations Council (Councils) as
authorized by 41 U.S.C. 1908).,

West Virginia Code of State Rules § 148-1-5 states:
§ 148-1-5. Remedies.
5.1. The Director may require that the spending unit attempt to resolve any
issues that it may have with the vendor prior to pursuing a remedy
contained herein. The spending unit must document any resolution efforts

and provide copies of those documents to the Purchasing Division.

5.2. Contract Cancellation.



5.2.a. Cancellation. The Director may cancel a purchase or contract
immediately under any one of the following conditions including, but not
limited to:

5.2.a.1. The vendor agrees to the cancellation;

5.2.a.2. The vendor has obtained the contract by fraud, collusion,
conspiracy, or is in conflict with any statutory or constitutional provision of
the State of West Virginia;

5.2.a.3. Failure to honor any contractual term or condition or to honor
standard commercial practices;

5.2.a.4. The existence of an organizational conflict of interest is identified;

5.2.a.5. Funds are not appropriated or an appropriation is discontinued by
the legislature for the acquisition.

5.2.a.6. Violation of any federal, state, or local law, regulation, or
ordinance.

5.2.b. The Director may cancel a purchase or contract for any reason or
no reason, upon providing the vendor with 30 days’ notice of the
cancellation.

5.2.c. Opportunity to Cure. In the event that a vendor fails to honor any
contractual term or condition, or viclates any provision of federal, state, or
local law, regulation, or ordinance, the Director may request that the
vendor remedy the contract breach or legal violation within a time frame
the Director determines to be appropriate. If the vendor fails to remedy
the contract breach or legal violation or the Director determines, at his or
her sole discretion, that such a request is unlikely to yield a satisfactory
result, then he or she may cancel immediately without providing the
vendor an opportunity to perform a remedy.

5.2.d. Re-Award. The Director may award the cancelled contract to the
next lowest responsible bidder (or next highest scoring bidder if best value
procurement) without a subsequent solicitation if the following conditions
are met:

5.2.d.1. The next iowest responsible bidder (or next highest scoring
bidder if best value procurement) is able to perform at the price contained
in its original bid submission, and

5.2.d.2. The contract is an open-end contract, a one-time purchase
contract, or a contract for work which has not yet commenced.



Award to the next lowest responsible bidder (or next highest scoring
bidder if best value procurement) will not be an option if the vendor's
failure has in any way increased or significantly changed the scope of the
original contract. The vendor failing to honor contractual and legal
obligations is responsible for any increase in cost the state incurs as a
result of the re-award.

5.3. Non-Responsible. If the Director believes that a vendor may be non-
responsible, the Director may request that a vendor or spending unit
provide evidence that the vendor either does or does not have the
capability to fully perform the contract requirements, and the integrity and
reliability necessary to assure good faith performance. If the Director
determines that the vendor is non-responsible, the Director shall reject
that vendor’s bid and shall not award the contract to that vendor. A
determination of non-responsibility must be evaluated on a case-by-case
basis and can only be made after the vendor in question has submitted a
bid. A determination of non-responsibility will only extend to the contract
for which the vendor has submitted a bid and does not operate as a bar
against submitting future bids.

5.4. Suspension.

5.4.a. The Director may suspend, for a period not to exceed one (1) year,
the right of a vendor to bid on procurements issued by the Purchasing
Division or any state spending unit under its authority if:

5.4.a.1. The vendor has exhibited a pattern of submitting bids and then
requesting that its bid be withdrawn after bids have been publicly opened.
For purposes of this provision, a pattern is two or more instances in any
12 month period.

5.4.a.2. The vendor has exhibited a pattern of poor performance in
fulfilling his or her contractual obligations to the State. Poor performance
includes, but is not limited to, two or more instances of any of the
following: violations of law, regulation, or ordinance; failure fo deliver
timely; failure to deliver quantities ordered; poor performance reports; and
failure to deliver commaodities, services, or printing at the quality level
required by the contract.

5.4.a.3. The vendor has breached a contract issued by the Purchasing
Division or any state spending unit under its authority and refuses to
remedy that breach.

5.4.a.4. The vendor's actions have given rise to one or more of the
grounds for debarment listed in section 5A-3-33d.



5.4.b. Vendor suspension for the reasons listed in section 5.4 above shall
occur as follows:

5.4.b.1. Upon a determination by the Director that a suspension is
warranted, the Director will serve a notice of suspension to the vendor.

5.4.b.2. A notice of suspension must inform the vendor:

5.4.b.2.A. Of the grounds for the suspension;

5.4.b.2.B. Of the duration of the suspension;

5.4.b.2.C. Of the right to request a hearing contesting the suspension;

5.4.b.2.D. That a request for a hearing must be served on the Director no
later than five (5) working days of the vendor's receipt of the notice of
suspension;

5.4.b.2.E. That the vendor's failure to request a hearing no later than five
(5) working days of the receipt of the notice of suspension will be deemed
a waiver of the right to a hearing and result in the automatic enforcement
of the suspension without further notice or an opportunity to respond; and

5.4.b.2.F. That a request for a hearing must include an explanation of why
the vendor believes the Director's asserted grounds for suspension do not
apply and why the vendor should not be suspended.

5.4.b.3. A vendor's failure to serve a request for hearing on the Director
no later than five (5) working days of the vendor's receipt of the notice of
suspension will be deemed a waiver of the right to a hearing and may
result in the automatic enforcement of the suspension without further
notice or an opportunity to respond.5.4.b.4. A vendor who files a timely
request for hearing but nevertheless fails to provide an explanation of why
the asserted grounds for suspension are inapplicable or should not result
in a suspension, may result in a denial of the vendor's hearing request.

5.4.b.5. Within five (5) working days of receiving the vendor's request for
a hearing, the Director will serve on the vendor a notice of hearing that
includes the date, time and place of the hearing.

5.4.b.6. The hearing will be recorded and an official record prepared.
Within ten (10) working days of the conclusion of the hearing, the Director
will issue and serve on the vendor, a written decision either confirming or
reversing the suspension.



5.4.c. A vendor may appeal a decision of the Director to the Secretary of
Administration. The appeal must be in writing and served on the Secretary
no later than five (5) working days of receipt of the Director's decision.

5.4.d. The Secretary, or his or her designee, will schedule an appeal
hearing and serve on the vendor, a notice of hearing that includes the
date, time and place of the hearing. The appeal hearing will be recorded
and an official record prepared. Within ten (10) working days of the
conclusion of the appeal hearing, the Secretary will issue and serve on the
vendor a written decision either confirming or reversing the suspension.

5.4.e. Any notice or service related to suspension actions or proceedings
must be provided by certified mail, return receipt requested.

5.5. Vendor Debarment. The Director may debar a vendor on the basis of
one or more of the grounds for debarment contained in West Virginia
Code § 5A-3-33d or if the vendor has been declared ineligible to
participate in procurement related activities under federal laws and
regulation.

5.5.a. Debarment proceedings shall be conducted in accordance with
West Virginia Code § 5A-3-33e and these rules. A vendor that has
received notice of the proposed debarment by certified mail, return receipt
requested, must respond to the proposed debarment within 30 working
days after receipt of notice or the debarment will be instituted without
further notice. A vendor is deemed to have received notice,
notwithstanding the vendor’s failure to accept the certified mail, if the letter
is addressed to the vendor at its last known address. After considering
the matter and reaching a decision, the Director shall notify the vendor of
his or her decision by certified mail, return receipt requested.

5.5.b. Any vendor, other than a vendor prohibited from participating in
federal procurement, undergoing debarment proceedings is pemitted to
continue participating in the state’s procurement process until a final
debarment decision has been reached. Any contract that a debarred
vendor obtains prior to a final debarment decision shall remain in effect for
the current term, but may not be extended or renewed. Notwithstanding
the foregoing, the Director may cancel a contract held by a debarred
vendor if the Director determines, in his or her sole discretion, that doing
so is in the best interest of the State. A vendor prohibited from
participating in federal procurement will not be permitted to participate in
the state’s procurement process during debarment proceedings.

5.5.c. If the Director’s final debarment decision is that debarment is
warranted and notice of the final debarment decision is mailed, the
Purchasing Division shall reject any bid submitted by the debarred vendor,



including any bid submitted prior to the final debarment decision if that bid
has not yet been accepted and a contract consummated. 5.5.d.
Pursuant to West Virginia Code section 5A-3-33¢e(e), the length of the
debarment period will be specified in the debarment decision and will be
for a period of time that the Director finds necessary and proper to protect
the public from an irresponsible vendor.

5.5.e. List of Debarred Vendors. The Director shall maintain and publicly
post a list of debarred vendors on the Purchasing Division’s website.

5.6. Damages.

5.6.a. A vendor who fails to perform as required under a contract shall be
liable for actual damages and costs incurred by the state.

5.6.b. If any commodities delivered under a contract have been used or
consumed by a spending unit and on testing the commaodities are found
not to comply with specifications, no payment may be approved by the

Spending Unit for the merchandise until the amount of actual damages
incurred has been determined.

5.6.c. The Spending Unit shall seek to collect damages by following the
procedures established by the Office of the Attorney General for the
collection of delinquent obligations.

(B) At a minimum, the termination for cause and for convenience provisions
contained in W. Va. CSR § 148-1-5.2 and the applicable definitions
contained in W. Va. CSR § 148-1-2 apply to any contract in excess of
$10,000 resulting from this solicitation.

West Virginia Code of State Rules § 148-1-5.2 states:
5.2. Contract Cancellation.
5.2.a. Cancellation. The Director may cancel a purchase or contract
immediately under any one of the following conditions including, but not
limited to:
5.2.a.1. The vendor agrees to the cancellation;
5.2.a.2. The vendor has obtained the contract by fraud, collusion,

conspiracy, or is in conflict with any statutory or constitutional provision of
the State of West Virginia;



5.2.a.3. Failure to honor any contractual term or condition or to honor
standard commercial practices;

5.2.a.4. The existence of an organizational conflict of interest is identified;

5.2.a.5. Funds are not appropriated or an appropriation is discontinued by
the legislature for the acquisition.

5.2.a.6. Violation of any federal, state, or locai law, regulation, or
ordinance.

5.2.b. The Director may cancel a purchase or contract for any reason or
no reason, upon providing the vendor with 30 days’ notice of the
cancellation.

5.2.c. Opportunity to Cure. In the event that a vendor fails to honor any
contractual term or condition, or violates any provision of federal, state, or
local law, regulation, or ordinance, the Director may request that the
vendor remedy the contract breach or legal violation within a time frame
the Director determines to be appropriate. If the vendor fails to remedy
the contract breach or legal violation or the Director determines, at his or
her sole discretion, that such a request is unlikely to yield a satisfactory
result, then he or she may cancel immediately without providing the
vendor an opportunity to perform a remedy.

(C)Equal Employment Opportunity. Except as otherwise provided under 41
CFR Part 60, all contracts that meet the definition of “‘federally assisted
construction contract” in 41 CFR Part 60-1.3 must include the equal
opportunity clause provided under 41 CFR 60—1.4(b), in accordance with
Executive Order 11248, “Equal Employment Opportunity” (30 FR 12319,
12935, 3 CFR Part, 1964—1965 Comp., p. 339), as amended by Executive
Order 11375, “Amending Executive Order 11246 Relating to Equal
Employment Opportunity,” and implementing regulations at 41 CFR part
60, “Office of Federal Contract Compliance Programs, Equal Employment
Opportunity, Department of Labor.”

41 CFR § 60-1.3 defines “Federally assisted construction contract” as any
agreement or modification thereof between any applicant and a person for
construction work which is paid for in whole or in part with funds obtained
from the Government or borrowed on the credit of the Government
pursuant to any Federal program involving a grant, contract, loan,
insurance, or guarantee, or undertaken pursuant to any Federal program
involving such grant, contract, loan, insurance, or guarantee, or any
application or modification thereof approved by the Government for a
grant, contract, loan, insurance, or guarantee under which the applicant
itself participates in the construction work.



Accordingly, to the extent that this contract meets the definition of a “federally
assisted construction contract” under 41 CFR Part 60-1.3, the following
clause is included:

41 CFR 60-1.4 - Equal opportunity clause. (b) Federally assisted
construction contracts.

In accordance with the requirements of described above, and except as
otherwise provided in the applicable regulations, the following fanguage is
hereby incorporated into any contract resulting from this solicitation
involving federally assisted construction which is not exempt from the
requirements of the equal opportunity clause:

The applicant hereby agrees that it will incorporate or cause to be
incorporated into any contract for construction work, or modification
thereof, as defined in the regulations of the Secretary of Labor at 41
CFR Chapter 60, which is paid for in whole or in part with funds
obtained from the Federal Government or borrowed on the credit of
the Federal Government pursuant to a grant, contract, loan
insurance, or guarantee, or undertaken pursuant to any Federal
program involving such grant, contract, loan, insurance, or
guarantee, the following equal opportunity clause:

During the performance of this contract, the contractor agrees as
follows:

(1) The contractor will not discriminate against any employee or
applicant for employment because of race, color, religion, sex, or
national origin. The contractor will take affirmative action to ensure
that applicants are employed, and that employees are treated
during employment without regard to their race, color, religion, sex,
or national origin. such action shall include, but not be limited to the
following: Employment, upgrading, demotion, or transfer;
recruitment or recruitment advertising; layoff or termination; rates of
pay or other forms of compensation; and selection for training,
including apprenticeship. The contractor agrees to post in
conspicuous places, available 1o employees and applicants for
employment, notices to be provided setting forth the provisions of
this nondiscrimination clause.

(2) The contractor will, in all solicitations or advertisements for
employees placed by or on behalf of the contractor, state that all
qualified applicants will receive considerations for employment
without regard to race, color, religion, sex, or national origin.



(3) The contractor will send to each labor union or representative of
workers with which he has a collective bargaining agreement or
other contract or understanding, a notice to be provided advising
the said labor union or workers' representatives of the contractor's
commitments under this section, and shall post copies of the notice
in conspicuous places available to employees and applicants for
employment.

(4) The contractor will comply with all provisions of Executive Order
11246 of September 24, 1965, and of the rules, regulations, and
relevant orders of the Secretary of Labor.

(5) The contractor wili furnish all information and reports required by
Executive Order 11246 of September 24, 1965, and by rules,
regulations, and orders of the Secretary of Labor, or pursuant
thereto, and will permit access to his books, records, and accounts
by the administering agency and the Secretary of Labor for
purposes of investigation to ascertain compliance with such rules,
regulations, and orders.

(6) In the event of the contractor's noncompliance with the
nondiscrimination clauses of this contract or with any of the said
rules, regulations, or orders, this contract may be canceled,
terminated, or suspended in whole or in part and the contractor
may be declared ineligible for further Government contracts or
federally assisted construction contracts in accordance with
procedures authorized in Executive Order 11246 of September 24,
1965, and such other sanctions may be imposed and remedies
invoked as provided in Executive Order 11246 of September 24,
1965, or by rule, regulation, or order of the Secretary of Labor, or
as otherwise provided by iaw.

(7) The contractor will include the portion of the sentence immediately
preceding paragraph (1) and the provisions of paragraphs (1)
through (7) in every subcontract or purchase order unless
exempted by rules, regulations, or orders of the Secretary of Labor
issued pursuant to section 204 of Executive Order 11246 of
September 24, 1965, so that such provisions will be binding upon
each subcontractor or vendor. The contractor will take such action
with respect to any subcontract or purchase order as the
administering agency may direct as a means of enforcing such
provisions, including sanctions for noncompliance: Provided,
however, That in the event a contractor becomes involved in, or is
threatened with, litigation with a subcontractor or vendor as a result
of such direction by the administering agency the contractor may



request the United States to enter into such litigation to protect the
interests of the United States.

The applicant further agrees that it will be bound by the above
equal opportunity clause with respect to its own employment
practices when it participates in federally assisted construction
work: Provided, That if the applicant so participating is a State or
local government, the above equal opportunity clause is not
applicable to any agency, instrumentality or subdivision of such
government which does not participate in work on or under the
contract.

The applicant agrees that it will assist and cooperate actively with
the administering agency and the Secretary of Labor in obtaining
the compliance of contractors and subcontractors with the equal
opportunity clause and the rules, regulations, and relevant orders of
the Secretary of Labor, that it will fumish the administering agency
and the Secretary of Labor such information as they may require for
the supervision of such compliance, and that it will otherwise assist
the administering agency in the discharge of the agency's primary
responsibility for securing compliance.

The applicant further agrees that it will refrain from entering into any
contract or contract modification subject to Executive Order 11246
of September 24, 1965, with a contractor debarred from, or who
has not demonstrated eligibility for, Government contracts and
federally assisted construction contracts pursuant to the Executive
order and will carry out such sanctions and penalties for violation of
the equal opportunity clause as may be imposed upon contractors
and subcontractors by the administering agency or the Secretary of
Labor pursuant to Part Il, Subpart D of the Executive order. In
addition, the applicant agrees that if it fails or refuses to comply with
these undertakings, the administering agency may take any or all of
the following actions: Cancel, terminate, or suspend in whole or in
part this grant (contract, loan, insurance, guarantee); refrain from
extending any further assistance to the applicant under the program
with respect to which the failure or refund occurred until satisfactory
assurance of future compliance has been received from such
applicant; and refer the case to the Department of Justice for
appropriate legal proceedings.

(D) Davis-Bacon Act, as amended (40 U.S.C.3141-3148). Any construction
contract resulting from this solicitation hereby requires compliance with the
Davis-Bacon Act (40 U.S.C.3141-3144, and 3146-3148) as
supplemented by Department of Labor regulations (29 CFR Part 5, “Labor



Standards Provisions Applicable to Contracts Covering Federally
Financed and Assisted Construction”). In accordance with the statute,
contractors are required to pay wages to laborers and mechanics at a rate
not less than the prevailing wages specified in a wage determination made
by the Secretary of Labor. In addition, contractors are required to pay
wages not less than once a week.

Any construction contract resulting from this solicitation hereby requires
compliance with the Copeland “Anti-Kickback” Act (40 U.S.C. 3145), as
supplemented by Department of Labor regulations (29 CFR Part 3,
“Contractors and Subcontractors on Public Building or Public Work
Financed in Whole or in Part by Loans or Grants from the United States”).
The Act provides that each contractor or subrecipient are prohibited from
inducing, by any means, any person employed in the construction,
completion, or repair of public work, to give up any part of the
compensation to which he or she is otherwise entitled.

(E) Contract Work Hours and Safety Standards Act (40 U.S.C. 3701-

3708). Where applicable, any contract resulting from this solicitation in
excess of $100,000 that involve the employment of mechanics or
laborers hereby requires compliance with 40 U.S.C. 3702 and 3704, as
supplemented by Department of Labor regulations (29 CFR Part 5).
Under 40 U.S.C. 3702 of the Act, each contractor is required to compute
the wages of every mechanic and laborer on the basis of a standard
work week of 40 hours. Work in excess of the standard work week is
permissible provided that the worker is compensated at a rate of not less
than one and a half times the basic rate of pay for all hours worked in
excess of 40 hours in the work week. The requirements of 40 U.S.C.
3704 are applicable to construction work and provide that no laborer or
mechanic must be required to work in surroundings or under working
conditions which are unsanitary, hazardous or dangerous. These
requirements do not apply to the purchases of supplies or materials or
articles ordinarily available on the open market, or contracts for
transportation or transmission of intelligence.

(F) Rights to Inventions Made Under a Contract or Agreement. If the

Federal award meets the definition of “funding agreement’ 'under 37 CFR
§ 401.2 (a) and the recipient or subrecipient wishes to enter into a
contract with a small business firm or nonprofit organization regarding the
substitution of parties, assignment or performance of experimental,
developmental, or research work under that “funding agreement,” the
recipient or subrecipient must comply with the requirements of 37 CFR
Part 401, “Rights to Inventions Made by Nonprofit Organizations and
Small Business Firms Under Government Grants, Contracts and
Cooperative Agreements,” and any implementing regulations issued by
the awarding agency.



(G) Clean Air Act (42 U.S.C. 7401-7671q.) and the Federal Water
Pollution Control Act (33 U.S.C. 1251-1387), as amended— Any
contract resulting from this solicitation in excess of $150,000 hereby
requires compliance with all applicable standards, orders or regulations
issued pursuant to the Clean Air Act (42 U.S.C. 7401-7671q) and the
Federal Water Pollution Control Act as amended (33 U.S.C.1251-1387).

(H) Debarment and Suspension {(Executive Orders 12549 and 12689)—
Any contract resulting from this solicitation will not be awarded to parties
listed on the government wide Excluded Parties List System in the
System for Award Management (SAM), in accordance with the OMB
guidelines at 2 CFR 180 that implement Executive Orders 12549 (3 CFR
Part 1986 Comp., p. 189) and 12689 (3 CFR Part 1989 Comp., p. 235),
“Debarment and Suspension.”

(1) Byrd Anti-Lobbying Amendment (31 U.S.C. 1352)— Any contract
resulting from this solicitation requires compliance with the Byrd Anti-
Lobbying Amendment (31 U.S.C. 1352). Contractors that apply or bid for
an award of $100,000 or more must file the required certification. Each tier
certifies to the tier above that it will not and has not used Federal
appropriated funds to pay any person or organization for influencing or
attempting to influence an officer or employee of any agency, a member of
Congress, officer or employee of Congress, or an employee of a member
of Congress in connection with obtaining any Federal contract, grant or
any other award covered by 31 U.S.C. 1352. Each tier must also disclose
any lobbying with non-Federal funds that takes place in connection with
obtaining any Federal award. Such disclosures are forwarded from tier to
tier up to the non-Federal award.



::;:'Eslnhsj D':'SG;“ ¢ East State of West Virginia

e ashington Street Eas i

s ¥ Dot Office Box 50130 Request for.Quotatnon
/.| Charleston, WV 25305-0130 34 — Service - Prof

Proc Folder: 103204
Doc Description: Open End Contract for Advertising Services
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Date Issued Solicitation Closes | Sollcitation No ] Version
2015-09-18 2015-10-20 CRFQ 0511 HHR1600000001 1
13:30:00
B ‘RE: = b = ’f
BID CLERK
DEPARTMENT OF ADMINISTRATION
PURCHASING DIVISION
2019 WASHINGTON ST E
CHARLESTON Wwv 25305
us —
NDOR _ e P
Vendor Name, Address and Telephone Number:
FOR INFORMATION CONTACT THE BUYER
Robert Kilpatrick
(304) 558-0067
robert.p.kilpatrick@wv.gov
DATE

| ~ignature X FEIN #

All offers subject to all terms and conditions contained In this solicitation

Page: 1 FORM ID : WV-PRC-CRFQ-001



The WV Purchasing Division, on behalf of the Agency, the WV Department of Health and Human Resources, is soliciting bids for an open-end
~ontract to provide professional advertising services for five (5) bureaus within the Agency, including the Bureau for Child Support Enforcement,
3 Bureau for Children and Families, the Bureau for Behavioral Health and Health Facilities, the Bureau for Medical Services, and the Bureau for
Jblic Health, plus for the Office of the Inspector General, Administrative Services, Management Information Services, and the Office of the

Secretary, per the attached instructions, terms and conditions, and specifications.

MANDATORY PRE-BID MEETING: See Instructions to Vendors Submitting Bids for details.
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BUYER - 304-957-0209
HEALTH AND HUMAN RESOURCES
OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST

BUYER - 304-957-0209
HEALTH AND HUMAN RESOURCES
OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST

CHARLESTON Wv 25301 CHARLESTON WV 25301
us us
Line Comm Ln Desc Qty Unit Issue Unit Price Total Price
1 (Ciontract Administration/ Consultation ~ 20.00000 HOUR
A1)
Comm Code Manutacturer Speciflcation Model #
82101800
Extended Description :
Contract Administration/ Consultation (4.1.1)
S el N By I = e LR b 5 pTs T e T =R
T AR N W T :
UYER - 304-957-0209 BUYER - 304-957-0209
HEALTH AND HUMAN RESOURCES HEALTH AND HUMAN RESOURCES
OFFICE OF COMMUNICATIONS OFFICE OF COMMUNICATIONS
ONE DAVIS SQUARE, STE 100 EAST ONE DAVIS SQUARE, STE 100 EAST
CHARLESTON WV 25301 CHARLESTON WV 25301
us us
Line Comm Ln Desc Qty Unit Issue Unit Price Total Price
2 Account Services (4.1.2) 10.00000 HOUR
Comm Code Manufacturer Specification Model #
82101800
Extended Description :

Account Services (4.1.2)

Page: 2
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BUYER - 304-957-0209
HEALTH AND HUMAN RESOURCES
‘FFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST

BUYER - 304-857-0209
HEALTH AND HUMAN RESOURCES
OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST

CHARLESTON WV25301 CHARLESTON WV 25301
us us
Line Comm Ln Desc Qty Unit Issue Unit Price Total Price
3 Television Production (4.1.3) 50.00000 HOUR
Comm Code Manufacturer Speclfication Model #
82101800
Extended Description :
Tetevision Production (4.1.3)
BUYER - 304-957-0209 BUYER - 304-957-0209
HEALTH AND HUMAN RESOQURCES HEALTH AND HUMAN RESOURCES
OFFICE OF COMMUNICATIONS OFFICE OF COMMUNICATIONS
ONE DAVIS SQUARE, STE 100 EAST ONE DAVIS SQUARE, STE 100 EAST
CHARLESTON WV 25301 CHARLESTON WV 25301
us us
Line Comm Ln Desc Qty Unlt Issue Unit Price Total Price
4 Radio Production {4.1.4) 50.00000 HOUR
Comm Code Manufacturer Speclfication Mecdel #
82101800
Extended Description :
Radio Production (4.1.4)
BUYER - 304-957-0209 BUYER - 304-957-0209
HEALTH AND HUMAN RESOURCES HEALTH AND HUMAN RESOURCES
OFFICE OF COMMUNICATIONS OFFICE OF COMMUNICATIONS
ONE DAVIS SQUARE, STE 100 EAST ONE DAVIS SQUARE, STE 100 EAST
CHARLESTON WV 25301 CHARLESTON WV 25301
us us
Line Comm Ln Desc Qty Unit Issue Unit Price Total Price
5 Outdoor Advertising (4.1.5) 50.00000 HOUR

Page: 3




Comm Code Manufacturer

Speclfication Model #

82101800

Extended Description :
Jtdoor Advertising (4.1.5)

a ey - ————— - —r——— ; - e

BUYER - 304-957-0209
HEALTH AND HUMAN RESOURCES
OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST

BUYER - 304-957-0209
HEALTH AND HUMAN RESQURCES
CFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST

CHBARLESTON WV 25301 CHARLESTON WV 25301

us us

Line Comm Ln Desc Qty Unit Issue Unit Price Total Price
6 Media Buys {4.1.6) 50.00000 HOUR
Comm Code Manufacturer Specification Mode! #

82101800

Extended Description :
Media Buys (4.1.6)

BUYER - 304-957-0209 BUYER - 304-857-0209

HEALTH AND HUMAN RESOURCES HEALTH AND HUMAN RESOURCES

IFFICE OF COMMUNICATIONS OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST ONE DAVIS SQUARE, STE 100 EAST

CHARLESTON WV25301 CHARLESTON WV 25301

us us

Line Comm Ln Desc Qty Unit Issue Unit Price Total Price
7 Print Media (4.1.7) 50.00000 HOUR

Comm Code Manufacturer Specification Model #

82101800

Extended Description :
Print Media (4.1.7)

Page: 4
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BUYER - 304-257-0209
HEALTH AND HUMAN RESOURCES
YFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST

BUYER - 304-957-0209

HEALTH AND HUMAN RESOURCES
OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST

CHARLESTON WV25301 CHARLESTON WV 25301
us us
Line Comm Ln Desc Qty Unit Issue Unit Price Total Price
8 Intemet/Worldwide Web (4.1.8) 10.00000 HOUR
Comm Code Manufacturer Specification Model #
82101800
Extended Description :
Internet/Worldwide Web (4.1.8)
= - RS RN 1 - R A R N
BUYER - 304-957-0209 BUYER - 304-957-0209
HEALTH AND HUMAN RESOURCES HEALTH AND HUMAN RESQURCES
OFFICE OF COMMUNICATIONS OFFICE OF COMMUNICATIONS
ONE DAVIS SQUARE, STE 100 EAST ONE DAVIS SQUARE, STE 100 EAST
CHARLESTON WV25301 CHARLESTON WV 25301
us us
Line Comm Ln Desc Qty Unit Issue Unit Price Total Price
8 Survey, Analysis, Evaluation (4.1.9) 50.00000 HOUR
Comm Code Manufacturer Specification Model #
82101800
Extended Description :
Survey, Analysis, Evaluation (4.1.9)
NNk 0 '-..1._ M T'_ e o LA e :‘r.-'mfﬂ:‘«‘ T -._:_l.-..-.‘ .‘:=')‘.'_. l. '_.'-v: g TR -:':_-"j-.
BUYER - 304-957-0209 BUYER - 304-957-0209
HEALTH AND HUMAN RESOURCES HEALTH AND HUMAN RESOURCES
OFFICE OF COMMUNICATIONS OFFICE OF COMMUNICATIONS
ONE DAVIS SQUARE, STE 100 EAST ONE DAVIS SQUARE, STE 100 EAST
CHARLESTON WV 25301 CHARLESTON WV 25301
us us
Line Comm Ln Desc Qty Unit Issue Unit Price Total Price
10 Design and Copy (4.1.10) 50.00000 HOUR

Page: 5




Comm Code Manufacturer Specification Model #
82101800
“xtended Description :

ssign and Copy (4.1.10)

BUYER - 304-957-0209 BUYER - 304-957-0209
HEALTH AND HUMAN RESOQURCES HEALTH AND HUMAN RESOURCES
OFFICE OF COMMUNICATIONS QFFICE OF COMMUNICATIONS
ONE DAVIS SQUARE, STE 100 EAST ONE DAVIS SQUARE, STE 100 EAST
CHARLESTON WV 25301 CHARLESTON WV 25301
us us
Line Comm Ln Desc Qty Unit Issue Unit Price Tofal Price
11 Data Acceptance and Transfer 10.00000 HOUR
(4.1.11)
Comm Code Manufacturer Specification Model #
82101800
Extended Description :
Data Acceptance and Transfer (4.1.11)
BUYER - 304-957-0209 BUYER - 304-957-0209
HEALTH AND HUMAN RESOURCES HEALTH AND HUMAN RESOURCES
YFFICE OF COMMUNICATIONS OFFICE OF COMMUNICATIONS
ONE DAVIS SQUARE, STE 100 EAST ONE DAVIS SQUARE, STE 100 EAST
CHARLESTON WWV25301 CHARLESTON WV 25301
us us
Line Comm Ln Desc Qty Unit Issue Unlt Price Total Price
12 Media Buying Add-On 1.00000 LS
Comm Code Manufacturer Specification Madel #
82101800
Extended Description :
Percentage Add-On for Media Buying: %See Pricing Page (Enter Media Buying Add-On Subtotal, B, as Unit Price)

Page: 6



BUYER - 304-957-0209 BUYER - 304-957-0209
HEALTH AND HUMAN RESOURCES HEALTH AND HUMAN RESOURCES
FFICE OF COMMUNICATIONS OFFICE OF COMMUNICATIONS
ONE DAVIS SQUARE, STE 100 EAST ONE DAVIS SQUARE, STE 100 EAST
CHARLESTON WV25301 CHARLESTON WV 25301
us us
Line Comm Ln Desc Qty Unit Issue Unit Price Total Price
13 Subcontract Purchases Add-On 1.00000 LS
Comm Code Manufacturer Speclification Model #
82101800

Extended Description :

Percentage Add-On for Subcontractor Purchases: %See Pricing Page (Enter Subcontractor Purchases Add-On Subtotal, C as Unit Price}

Line Event Event Date
1 Mandatory Pre Bid Meeting {(10:00am EST) 2015-10-01
2 Technical Questions due by 5:00pm EST  2015-10-02

Page: 7
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See attached document(s) for additional Terms and Conditions




Purchasing Divison State of West Virginia

2019 Washingtan Street East
Bost Office Box 50130 Request for Quotation
Charleston, WV 25305-0130 34 -— Service - Prof

Proc Folder: 103204
Doc Description: Open End Contract for Advertising Services
Proc Type: Central Master Agreement

Date Issued Solicitation Closes | Solicitation No Version
2015-10-08 2015-10-20 CRFQ 0511 HHR1600000001 2
13:30:00

BID CLERK
DEPARTMENT OF ADMINISTRATION

PURCHASING DIVISION

2019 WASHINGTON ST E

CHARLESTON wv 25305

Uo

Yendor Name, Address and Telephone Number:

FOR INFORMATION CONTACT THE BUYER
Robert Kilpatrick

(304) 558-0067
robert.p.kilpatrick@wv.gov

ISigneture X FEIN # DATE
All offers subject to all terms and conditions contained In this solicitation

Page: 1 FORM ID : WV-PRC-CRFQ-001



Addendum #1: To provide a copy of the Mandatory Pre-Bid Meeting Sign In Sheet, to answer Vendor-submitted Technical Questions, and to

wise the Specifications
ITOI').

The WV Purchasing Division, on behalf of the Agency,
services fol
ureau for Behavioral Health and Health Facilities, the Bureau for Medical Services, and the Bureau for

contract to provide professional advertisin
the Bureau for Children and Families, the

(to remove Qualifications tem #3.6 - original 3.7 is renumbered to 3.6) and the Pricing Page (to correct a typographical

the WV Department of Health and Human Resources, is soliciling bids for an open-end
r five (5) bureaus within the Agency, including the Bureau for Child Support Enforcement,

Public Health, plus for the Office of the Inspector General, Administrative Services, Management Information Services, and the Office of the
Secretary, per the attached instructions, terms and conditions, and specifications.

MANDATORY PRE-BID MEETING: See Instructions to Vendors Submitting Bids for details.

BUYER - 304-957-0209 BUYER - 304-957-0209

HEALTH AND HUMAN RESOURCES HEALTH AND HUMAN RESOURCES

OFFICE OF COMMUNICATIONS OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST ONE DAVIS SQUARE, STE 100 EAST

CHARLESTON Wv25301 CHARLESTON WV 25301

US us

Line Comm Ln Desc Qty Unit Issue Unit Price Total Price
1 Contract Administration/ Consultation ~ 20.00000 HOUR

{4.1.1)

Comm Code Manufacturer Speclfication Model #

82101800

‘stended Description :
Contract Administration/ Consultation (4.1.1)

.;Lw‘., Lo .:94 g;ﬁ i ; _'_ 2 = _1 "

BUYER - 304-957-0209
HEALTH AND HUMAN RESOURCES
OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST

BUYER - 304-957-0209
HEALTH AND HUMAN RESOURCES
OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST

CHARLESTON WV 25301 CHARLESTON WV 25301
uUs us

Line Comm Ln Desc Oty Unit Issue Unit Price Total Price
2 Account Services (4.1.2) 10.00000 HOUR

Comm Code Manufacturer Specification Model #

82101800

Extended Description :

Account Services (4.1.2)

Page: 2
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BUYER - 304-957-0209 BUYER - 304-957-0209

HEALTH AND HUMAN RESOURCES HEALTH AND HUMAN RESQURCES

JFFICE OF COMMUNICATIONS OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST ONE DAVIS SQUARE, STE 100 EAST
CHARLESTON WV25301 CHARLESTON Wwv 25301
us us

Line Comm Ln Desc Qty Unit Issue Unit Price Total Price
3 Television Production (4.1.3) 50.00000 HOUR

Comm Code Manufacturer Specification Model #
82101800

Extended Description :

Television Production (4.1.3)

BUYER - 304-957-0209

1 BUYER

HEALTH AND HUMAN RESOURCES HEALTH AND HUMAN RESOURCES

OFFICE OF COMMUNICATIONS OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST ONE DAVIS SQUARE, STE 100 EAST

CHARLESTON Wv 25301 CHARLESTON WV 25301

us us

Line Comm Ln Desc Qty Unit Issue Unit Price Total Price
4 Radio Production (4.1.4) 50.00000 HOUR

Comm Code Manufacturer Spacification Model #

82101800

Extended Description :
Radio Production (4.1.4)

BUYER - 304-857-0209
HEALTH AND HUMAN RESOURCES
OFFIGE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST

BUYER - 304-957-0209
HEALTH AND HUMAN RESOURCES
OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST

CHARLESTON Wv25301 CHARLESTON WV 25301

us us

Line Comm Ln Desc Gty Unit lssua Unit Price Total Price
5 Outdoor Advertising {4.1.5) 50.00000 HOUR

Page: 3




Comm Code Manufacturer

Speclfication Model #

82101800

“xtended Description :
utdoor Advertising (4.1.5)

¢

e i

BUYER - 304-957-0209

BUYER - 304-957-0209

HEALTH AND HUMAN RESOURCES HEALTH AND HUMAN RESOURCES
OFFICE OF COMMUNICATIONS OFFICE OF COMMUNICATIONS
ONE DAVIS SQUARE, STE 100 EAST ONE DAVIS SQUARE, STE 100 EAST
CHARLESTON WV25301 CHARLESTON WV 25301
us us
Line Comm Ln Desc Qty Unit Issue Unit Price Total Price
6 Media Buys {4.1.6) 50.00000 HOUR
Comm Code Manufacturer Spectfication Model #
ABDOIBO0 s = = e - e e e e s e s s e o e e 24
Extended Description :

Meadia Buys (4.1.6)

5 o T ek

BUYER - 304-957-0208
HEALTH AND HUMAN RESOURCES
YFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST

BUYER - 304-857-0208
HEALTH AND HUMAN RESOURCES
OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST

CHARLESTON Wv25301 CHARLESTON WV 25301

us us

Line Comm Ln Desc Qty Unit lssue Unit Price Totat Price
7 Print Media (4.1.7) 50.00000 HOUR

Comm Gode Manufacturer Speclfication Model #

82101800

Extended Description :

Print Media (4.1.7)

Page: 4
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BUYER - 304-957-0209 BUYER - 304-957-0209

YEALTH AND HUMAN RESOURCES HEALTH AND HUMAN RESOURCES

JFFICE OF COMMUNICATIONS OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST ONE DAVIS SQUARE, STE 100 EAST
CHARLESTON Wv25301 CHARLESTON WV 25301

us us

Line Comm Ln Desc Qty Unit Issue Unit Price Total Price
8 Intemet/Worldwide Web (4.1.8) 10.00000 HOUR :
Comm Code Manufacturer Specification Model #

82101800

Extended Description :

Intemet/Worldwide Web (4.1.8)

wa o

~ { BUYER - 304-05720209

£ 54 e

1 BUYER - 304-9570209

HEALTH AND HUMAN RESOURCES HEALTH AND HUMAN RESOURCES

OFFICE OF COMMUNICATIONS OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST ONE DAVIS SQUARE, STE 100 EAST

CHARLESTON WV 25301 CHARLESTON WV 25301

Js us

Line Comm Ln Desc Qty Unit lssue Unit Price Total Price
9 Survey, Analysis, Evaluation (4.1.9) 50.00000 HOUR

Comm Code Manufacturer Specification Model #

82101800

Extended Description :
Survey, Analysis, Evaluation {4.1.9)

R e e R e

BUYER - 304-957-0209
HEALTH AND HUMAN RESOURCES
OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST

BUYER - 304-857-0209
HEALTH AND HUMAN RESCURCES
OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST

10 Design and Copy (4.1.10)

CHARLESTON Wv 25301 CHARLESTON WV 25301

us us

Line Comm Ln Desc Qty Unit Issue Unit Price Total Price
50.00000 HOUR

Page: 5




Comm Code Manufacturer

Specification Model #

82101800

‘wtended Description :
Jesign and Copy (4.1.10)

e el A

e BT e R R R s pg 0 il
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BUYER - 304-957-0209

HEALTH AND HUMAN RESOURCES HEALTH AND HUMAN RESOURCES
OFFICE OF COMMUNICATIONS OFFICE OF COMMUNICATIONS
ONE DAVIS SQUARE, STE 100 EAST ONE DAVIS SQUARE, STE 100 EAST
CHARLESTON wv25301 CHARLESTON WV 25301
us us
Line Comm Ln Desc Qty UnH lssue Unit Price Total Price
11 Data Acceptance and Transfer 10.00C00 HOUR
(4.1.11)
Comm Code Manufacturer Specification Model #
';T_:,:jszmwu'z';’ N . gy g Dijaen?, I SRS == = == R e 5SS msS smosrmaTe
Extended Description :

Data Acceptance and Transfer (4.1.11)

ot i

BUYER - 304-957-0209

BUYER - 304-957-0209

HEALTH AND HUMAN RESOURCES HEALTH AND HUMAN RESOURCES
)FFICE OF COMMUNICATIONS OFFICE OF COMMUNICATIONS
ONE DAVIS SQUARE, STE 100 EAST ONE DAViIS SQUARE, STE 100 EAST
CHARLESTCON wWv25301 CHARLESTON WV 25301
us us
Line Comm Ln Desc Oty Unit Issue Unit Price Total Price
12 Media Buying Add-On 1.00000 is
Comm Code Manufacturer Specification Model #
82101800
Extended Description :
Percentage Add-On for Media Buying: %See Pricing Page (Enter Media Buying Add-On Subtotal, B, as Unit Price)

Page: 6



BUYER - 304-957-0209
HEALTH AND HUMAN RESOURCES
JFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST

BUYER - 304-957-0209
HEALTH AND HUMAN RESOURCES
OFFICE OF COMMUNICATIONS

ONE DAVIS SQUARE, STE 100 EAST

CHARLESTON WV 25301 CHARLESTON WV 25301
us us

Line Comm Ln Desc Qty Unit Issue Unit Price Total Price
13 Subcontract Purchases Add-On 1.00000 LS

Comm Code Manufacturer Spacification Mode! #

82101800

Extended Description :

Percentage Add-Cn for Subcontractor Purchases:

%See Pricing Page (Enter Subcontractor Purchases Add-On Subtotal, C as Unit Price)

F i... ﬂ -ii_- = .
Line Event Event Date
1 Mandatory Pre Bid Meeting (10:00am EST) 2015-10-01
2 Technical Questions due by 5:00pm EST  2015-10-02

Page: 7
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ADDITIONAL TERMS AND CONDITIONS

See attached document(s) for additional Terms and Conditions



BID BOND Travelers Casualty and Surety Company of America

One Tower Sguare 3PB, Hartford, CT 06183

Bond No. 106171205

KNOW ALL MEN BY THESE PRESENTS,

That we, _Asher Agency , as Principal, hereinafter called the Principal, and

Travelers Casualty and Surety Company of America, of One Tower Square 3PB, Hartford, CT 06183, a corporation duly
organized under the laws of the State of Connecticut, as Surety, hereinafter called the Surety, are held and firmly bound

unto __The State of West Virginla , as Obligee, hereinafter called the
Obligee, in the sum of Two Thousand Flve Hundred and No/100's Dollars ($ 2,500.00 ), for the

payment of which sum well and truly to be made, the said Princlpal and the sald Surety, bind ourselves, our helrs,
executors, administrators, successors and assigns, jointly and severally, firmly by these presents,

WHEREAS, the Principal has submitted a bid for _DHHR Advertising Services (CRFQ 0511 HHR1600000001

NOW, THEREFORE, If the Obligee shall accept the bid of the Principal and the Principal shall enter into a Contract with
the Obligee In accordance with the terms of such bid, and give such bond’or bonds as may be specified in the bidding or
Contract Documents with good and sufficient surety for the falthful performance of such Contract and for the prompt
payment of labor and material furnished In the prosecution thereof, or in the event of the fallure of the Princlpal to
enter such Contract and give such bond or bonds, if the Principal shall pay to the Obligee the difference not to exceed
the penaity hereof between the amount specified in said bid and such larger amount for which the Obligee may in good
faith contract with another party to perform the Work covered by said bid, then this obligation shall be null and void,
otherwise to remain in full force and effect.

Signed and sealed this 19th day of October, 2015.

(Seal)

5-1869-G (1000}



m By: Q’L«:%\L_%L‘}W

Witnhess Asher Agency Principal

Travelers Casualty and Surety Company of Amerlca

Jm»—@/ v (a8 2 L,.,:\ | -

Allison Fones Witness George G. Clarke, Jr Attorney-in-Fact

Printed in cooperation with the Amerlcan Institute of Archltects (AlA) by Travelers Casuaity and Surety Company of America. The language in this document
conforms axactly te the language used In AlA Document A310, February 1970 edition.

$-1869-G (10-00)



S AR NG TG POWER OF ATTORNEY 18 INVALID WITHOUT 1HE RED BORDER

e N POWER OF ATTORNEY
TRAVELE RS J Farnvington Casusity Company St. Paal Mercury Insurance Company
Fidelity and Guaranty Insurance Company Travelers Cusunlty and Surety Company
Fidelity and Guaranty Insurance Underwriters, Ine. Travelers Casualty and Surety Company of America
St. Paul Fire and Marice Insurance Company United States Fidelity and Guaranty Company

St. Panl Guerdian Insnrance Company

Attorney-In Fact No, 229476 Certificate No, 0 U 6 3 7 4 0 1 7

KNOW ALL MEN BY THESE PRESENTS: That Farmington Casualty Company, St. Paul Fire and Marine Insurance Compazy, St. Paul Guardian Insurance
Compemy, St. Paul Meroury Insurance Company, Travelers Cagualty and Surety Company, Travelers Cagualty and Surety Company of America, and United States
Fidelity and Guaranty Company are corporations duly organized under the laws of. the State of Connecticut, that Fidelity and Gmaranty Insurence Company is a
corporation daly organized under the laws of the State of Jowa, and that Fidelity and Graranty Insurance Underwritets, Inc., 15 a corporation duly organized under the
laws of the State of Wisconsin (herein collectively called the “Companies”), and thet the Companies do hereby make, constitute and sppoint

George G. Clarke, Jr., Mark Forrester, and Lanier B. Garland, Jr.

of the City of ___ JMemphis State of Tennessce . their troe and lawful Attomey(s)-in-Fact,
each in their separate capacity if more than one is named above, to sign, execute, seal and acknowledge aty and all bonds, recognizances, conditional undertakings and
other writings obfigatory in the nature thereof on behalf of the Companies in their business of guardntesing the fidelity of persons, guaranieeing the performance of
contracts and executing or guaranteeing bonds and undertakings required or permitted in any actions ot proceedings allowed by law.

N,

IR TR

iv::TNFﬁJSDéWHEREOF, the Compa&mgmve caused this mstrummttu ‘ slgmd and thei: corparate seals to be hereto affixed, this
Fidelity and Guaranty Insurance C: mpany, | : Travelers Camalty and Surety Company
Fidelity and Guaranty Insurance Underwrifers, Inc. Travelers Casualty and Surety Company of America

St. Paol Fire and Marine Insurance Company United States Fidelity and Guaranty Company
St. Paul Guardien Insurance Company :

State of Connecticut By
City of Hartford ss. Rabart L. Raney, Senior Vice Prosident

Ird F
On this the dayof ¢ ,_ 2013 ) fore me personally sppeared Robert L., Raney, who acknewledged himself to

be the Senior Vice President of Parmington Casualty Company, Fidelity and Guaranty Insurance Company, Fidelity and Guaranty Insarance Underwriters, Inc., St. Paul
Fire and Marine Tnsurance Company, St. Paul Guardian Insurance Company, St. Paul Mercury Insurance Company, Travelers Casualty and Surety Company, Travelers
Casualty and Surcty Company of America, and TUnited States Fidelity and Guaranty Company, and that he, as such, being anthorized so to do, exzcuted the foregoing
instrument for the purposes therein contained by signing on behalf of the corporations by himself as a duly authorized officer, '

YNons €. A Sround

Marie C. Tetreault, Notary Public

Tn Witness Whereof, I hereunto set my hand and officisl seal.
My Commission expires the 30th day of June, 2016,

58440-8-12 Printed In U.S.A.

WARNING: THIS POWER OF ATTORNEY IS INVALID WITHOUT THE RED BORDER




PO TR WIS R = I O TN R ————————
WARNING: THIS POWER OF ATTCRNEY IS INVALID WITHOUT THE RED BRORDER
"This Power of Attorney is granted under and by the authority of the following resolutions adopted by the Boards of Directors of Farmington Casualty Company, Fideltty ;
und Guaranty Inswrance Company, Fidelity and Guaranty Insurance Underwriters, Inc., St. Paul Fire and Marine Insurance Company, St. Panl Guardiun Tnsurance

Cotapany, 5t. Paul Mercury Insurance Company, Travelers Casualty and Surety Company, Travelers Casunlty and Surety Company of America, and United States
Fidelity and Guaxanty Company, which resolutions are now in full force and effect, reading as follows:

RESOLVED, that the Chaitman, the Pregident, any Vice Chairman, any Executive Vice President, sny Senior Vice President, any Vice President, any Second Vice
President, the Treasorer, any Assistant Treasurer, the Corporate Secretary or any Assistant Secretary may appoint Attorneys-in-Fact and Agents to act for and on behalf
of the Company end may give such appoimtee such euthority as his or her certificate of authority may prescribe to sign with the Company’s name and seal with the
Company’s scal bonds, recognizances, contracts of indemnity, and other writings obligatory in the nature of a bond, recognizance, or conditional undertaking, and any
of seid officers or the Board of Directors at any time may remove any such sppeintse and revoke the power given him or her; and it is

FURTHER RESOLVED, that the Chairman, the President, any Vice Chairman, any Exccutive Vice President, any Semior Vice President or any Vice President may
delegate all or any part of the foregoing anthority to one or more officers or employees of this Company, provided that each such delegation is in writing and a copy
thereof is filed in the office of the Secretary; and it is

FURTHER RESQLVED, that any bond, recognizance, contract of indemmnity, or writing obligatary in the nature of a bond, recognizance, or conditional undertaking
shall be valid and binding upon the Compuuty when (a) signed by the President, any Vica Chairman, any Executive Vice President, any Senior Vice President or any Vice
President, any Second Vice President, the Treasurer, any Assistant Treasurer, the Cosporate Secretary or any Assistant Secretary and duly aftested and scaled with the
Company's seal by a Secretary or Assistant Secetary; or (b) duly executed (ander seal, if requited) by one or more Attomeys-in-Fact and Agents pursuant to the power
prescribed in his or her certificate or their certificates of avthority or by one or more Company officers pursuant to a written delegation of authority; and it is

FURTHER RESOLVED, that the signature of each of the following officers: President, any Executive Vice President, any Senior Vice President, any Viee Pregident,
any Assisteat Vice President, any Secretary, any Assistant Secretary, and the seal of the Company may be affixed by facsimile to any Power of Attomey or to any
certificate relating thereto appointing Resident Vice Presidents, Resident Assistant Secretaries or Attorneys-in-Fact for purposes only of executing and attesting bonds
and undertikings and other writings obligatory in the nature thereof, and any such Power of Attocney or certificate bearing such facsimile signature or facsimile seal
shall be valid and binding upon the Company and any such power 50 executed and certified by such facsimile signature and facsimile seal shall be valid and binding on
the Company in the future with respect to any bond or undetstanding to which it is attached.

I Kevin E. Hughes, the undersigned, Assistant Secretary, of Farmington Casuslty Company, Fidelity and Guaranty Insurance Company, Fidelity and Guaranty Insurance
Underwriters, Tnc,, St. Paul Fire and Marine Insurance Comparty, St. Paul Guardian Insurance Company, St. Paul Mercury Insurance Company, Travelers Casualty and
Surety Company, Travelers Casualty and Surety Company of America, and United Sfutes Fidelity and Guaranty Company do hereby certify that the ahove and foregoing
is & true and correct copy of the Power of Attomey executed by said Compgniéq‘;-whi_ch-isin full force and effect and has ot been revoked.

PR B ot -
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ldUDmPﬁniestlns ‘c‘.y_i& day of Cedolnar— a0 15,

IN TESTIMONY WHEREOF, 1 have hereamto set ruy hand and aftixsd the peale of
& "Kevin E. Hughes, Assistant §

To verify the authenticity of this Power of Attorney, call 1-800-421-3880 or contact us at www.travelersbond com. Please refer to the Attorney-In-Fact mumber, the
above-named individvals and the details of the bond to which the power is attached.

WARNING: THIS POWER OF ATTORNEY I8 INVALID WITHOUT THE RED BORDER




wv-1omj  Reviced State of West Virginia
s o \JENDOR PREFERENCE CERTIFICATE

Certification and application is hereby made for Preference in accordance with West Virginia Code, §5A-3-37. (Does not apply to
construction contracts). West Virginla Code, §5A-3-37, provides an opportunity for qualifying vendors to request (at the time of bid)
preference for their residency status. Such preference is an evaluation method only and will be applied only to the cost bid in
accordance with the West Virginia Code. This certificate for application is to be used to request such preference. The Purchasing
Division will make the determination of the Vendor Preference, if applicable.

Application is made for 2.5% vendor preference for the reason checked:

Bidder is an individual resident vendor and has resided continuously in West Virginia for four (4) years immediately preced-
ing the date of this certification; or,

Bidder is a parinership, association or comporation resident vendor and has maintained its headquarters or principal place of
business continuously in West Virginia for four (4) years immediately preceding the date of this certification; or 80% of the
ownership interest of Bidder is held by another individual, partnership, association or corporation resident vendor who has
maintained its headquarters or principal place of business continuously in West Virginia for four (4) years immediately
preceding the date of this certification; or,

Bidder is a nonresident vendor which has an affiliate or subsidiary which employs a minimum of one hundred state residents
and which has maintained its headquarters or principal place of business within West Virginia continuously for the four (4)
years immediately preceding the date of this certification; or,

Application Is made for 2.5% vendor preference for the reason checked:

Bidder is a resident vendor who certifies that, during the life of the contract, on average at least 75% of the employees
working on the project being bid are residents of West Virginia who have resided in the state continuously for the two years
immediately preceding submission of this bid; or,

Application is made for 2.5% vendor preference for the reason checked:

Bidder is a nonresident vendor employing a minimum of one hundred state residents or is a nonresident vendor with an
affiliate or subsidiary which maintains its headquarters or principal place of business within West Virginia employing a
minimum of one hundred state residents who certifies that, during the life of the contract, on average at least 75% of the
employees or Bidder's affiliate’s or subsidiary’s employees are residents of West Virginia who have resided in the state
continuously for the two years immediately precading submission of this bid; or,

Application is made for 5% vendor preference for the reason checked:
Bidder meets either the requirement of both subdivisions (1) and (2) or subdivision (1) and (3) as stated above; or,

Application is made for 3.5% vendor preference who is a veteran for the reason checked:

Bidder is anindividual resident vendor who is a veteran of the United States armed forces, the reserves or the National Guard
and has resided in West Virginia continuously for the four years immediately preceding the date on which the bid is
submitted; or,

Application is made for 3.5% vendor preference who is a veteran for the reason checked:

Bidder is a resident vendor who is a veteran of the United States armed forces, the reserves or the National Guard, if, for
purposes of producing or distributing the commodities or completing the project which is the subject of the vendor’s bid and
continuously over the entire term of the project, on average at least seventy-five percent of the vendor's employees are
residents of West Virginia who have resided in the state continuously for the two immediately preceding years.

7 Application is made for preference as a non-resident small, women- and minority-owned business, in accor-
dance with West Virginia Code §5A-3-59 and West Virginla Code of State Rules.

D Bidder has been or expects to be approved prior to contract award by the Purchasing Division as a certified small, women-
and minority-owned business.

Bidder understands if the Secretary of Revenue determines that a Bidder receiving preference has failed to continue to meet the
requirements for such preference, the Secretary may order the Director of Purchasing to: (a) reject the bid; or (b) assess a penalty
against such Bidder in an amount not to exceed 5% of the bid amount and that such penalty will be paid to the contracting agency
or deducted from any unpaid balance on the coniract or purchase order.

By submission of this certificate, Bidder agrees to disclose any reasonably requested information to the Purchasing Division and
authorizes the Department of Revenue to disclose to the Director of Purchasing appropriate information verifying that Bidder has paid
the required business taxes, provided that such information does not contain the amounis of faxes paid nor any other information
deemed by the Tax Commissioner to be confidential.

Under penalty of law for false swearing (West Virginia Code, §61-5-3), Bidder hereby certifies that this cerlificate is true
and accurate in all respects; and that if a contract ls Issued to Bidder and if anything contained within this certificate
changes during the term of the contract, Bidder will notify the Purchasing Pivision in writing immediately.

Bidder: ﬁﬁ%er ﬁqpncv Signed:
Date: IB/IS/H ! Title:
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STATE OF WEST VIRGINIA
Purchasing Division

PURCHASING AFFIDAVIT

MANDATE: Under W. Va. Code §5A-3-10a, no contract or renewal of any contract may be awarded by the state or any
of its political subdivisions to any vendor or prospective vendor when the vendor or prospective vendor or a related party
to the vendor or prospective vendor is a debtor and: (1) the debt owed is an amount greater than one thousand dollars in
the aggregate; or (2) the debtor is in employer default.

EXCEPTION: The prohibition listed above does not apply where a vendor has contested any tax administered pursuant to
chapter eleven of the W. Va. Code, workers’ compensation premium, permit fee or environmental {fee or assessment and
the matter has not become final or where the vendor has entered into a payment plan or agreement and the vendor is not
in default of any of the provisions of such plan or agreement.

DEFINITIONS:

“Debt” means any assessment, premium, penalty, fine, tax or other amount of money owed to the state or any of its
political subdivisions because of a judgment, fine, permit violation, license assessment, defaulted workers’
compensation premium, penalty or other assessment presently delinquent or due and required to be paid to the state
or any of its political subdivisions, including any interest or additional penalties accrued thereon.

“Employer default” means having an outstanding balance or liability to the ¢ld fund or to the uninsured employers'
fund or being in policy default, as defined in W. Va. Code § 23-2¢-2, failure to maintain mandatory workers’
compensation coverage, or failure to fully meet its obligations as a workers' compensation self-insured employer. An
employer Iis not in employer default if it has entered into a repayment agreement with the Insurance Commissioner
and remains in compliance with the obligations under the repayment agreement.

“Related party” means a party, whether an individual, corparation, partnership, association, limited liability company
or any other form or business association or other entity whatsoever, related to any vendor by blood, marriage,
ownership or contract through which the party has a relationship of ownership or other interest with the vendor so that
the party will actually or by effect receive or contrel a portion of the benefit, profit or other consideration from
performance of a vendor contract with the party receiving an amount that meets or exceed five percent of the total
contract amount.

AFFIRMATION: By signing this form, the vendor’s authorized signer affirms and acknowledges under penalty of
law for false swearing (W. Va. Code §61-5-3) that neither vendor nor any related party owe a debt as defined

above and that neither vendor nor any related party are in employer default as defined above, unless the debt or
employer default is permitted under the exception above.

WITNESS THE FOLLOWING SIGNATURE:

Vendor's Name:

Authorized Signature: Date: V4 ﬂl/ Z s"_/ 15

State of W€S+ \/\/VG/I\OI'A

4
County of KOL NGwh A~ towit ; %
Taken, subscribed, and sworn to before me this & day of 0 cro A €t . 20[5

My Commission expires /l[@ it @V\b{ 4 6/: 2OAZJOZOQ_O

NOTARY PUBLIC _()/M_’L M

Purchasing Affidavit {Revised 08/01/2015)

CROSS LANES, WV 25313




