)7

AW
AN

BULLDOG

creative
SERVICES

FULL SERVICE ADVERTISING & DESIGN AGENGY

RFP STO#13002
ADVERTISING SERVICES

The West Virginia State Treasurer’s Office

Vendor Name:
Address:

Telephone:

Fax:

Contact Person:
Email:

Respectfully
submitted:
Date:

Fishknee Company |, llc dba Bulldog Creative Services
916 5" Avenue Suite 305

Huntington, WV 25701

(304) 525-9600

(304) 525-4043

Chris Michael

cmichael@bulldogcreative.com

L]

7

7

07/19/2012

EE@ TN\
RECENED

12JUL°24 PHI2: 07
WV |

"a)iq B1q Oop jews

S0 SES YOS & | 0095°G28'70E d | LOLSZ A 'uoiBUNUNKH | GOE 8UNS | 8nuany YIS 916

Woo aABaI2Bop| NG MMM



State of West Virginia
Purchasing Division

Post Office Box 50130
Charleston, WV 25305-0130

*311143038 304-525-9
BULLDOG CREATIVE SERVICES
916 5TH AVE # 305

25701

HUNTINGTON WV

DOOZM<. |

DATEPRINTED "/ " "

07/03/2012

Department of Administration

2019 Washington Street East

Solicitation

- NUMBER = " _ T PAGE L

ST013002 1

* ADDRESS CORRESPONDENCE TO ATTENTION OF; " 77

"RANK WHITTAKER
04-558-2316

600

O v-Tn -

STATE TREASURER
MAIN CAPITOL BUILDING
SUITE E-145

CHARLESTON, WV
25305

304-343-4000

OPENING TIME 1.

0001

.S

ADVERTISING BERVICES

REDPUEST,

THE WEST VIRBINTA| PURC
WEST VIRGINIA STAE TR
SOLICITING PROPOSALS F
RELATIONS SERVICEE PER

915-03

FOR PROPOSAL

HASING DIVISION,
EASURERS OFFICE,

THE ATTACHED.

DR ADVERTISING AND PUBLIC

FOR THE
IS

fFrkxkk  THIS| IS THE END OF RFQ STOL13P02 ***%** TQTAL:
mgﬂﬁrdnez'””sz——ffﬁr’ — = Té¥§ﬂ6ﬁé '.H', o {:'Cr. 7-{.ﬁAfé.w' o A e
AN 7 B0y SZS 7620 72302
TITLE 550 Fa"Z?ﬁﬂfé 5/2_/ ADDRESS CHANGES TO BE NOTED ABOVE

WHEN RESPONDING TO SOLICITATION, INSERT NAME AND ADDRESS IN SPACE ABOVE LABELED 'VENDOR'




Section | - Table of Contents

2.3 Qualifications and Experience

2.31
2.3.2
233

234

2.3.5

2.3.6

2.4 Services

2.4.1

244

Firm Information
Briefly discuss your organization
Scope and length of experience of the firm
a) Type of work done by Bulldog Creative Services
b) Size and type of engagements handled by the firm
¢) Length of time providing services similar to those requested in the RFP
1) Planning and Budgeting Services
2) Design, Production, Procurement, Distribution and Placement
3) Research and Events
4) Website and Social Media
d) Location(s) from which services will be provided
e) Our firm's interest and compatibility with the primary agency programs
f) Any other information that distinguishes the firm
Three similar engagements
Engagement One - HIMG
Engagement Two - First Sentry Bank
Engagement Three - Mountwest
Any contracts terminated for cause or not renewed
Engagement Team
2.3.6.1 Account Management
2.3.6.2 Additional Account Personnel
2.3.6.3 Company Approach to Turnover

Services

2.4.2.1 Planning & Budgeting Services

2.4.2.2 Design, Production, Procurement, Distribution and Placement
2.4.2.2.1  Ourapproach to design and production
2.4.2.2.2  Our approach to media
24223 Sub-contractors
24224 Low-cost providers

2.4.2.3 Research and Events

2.4.3.2 Website and Social Media

Creativity and Project Management

2.4.4.1 Actual Marketing Campaign - Mountwest CTC

2.4.4.2 Women & Money Marketing Campaign

APPENDIX A - RESUMES

APPENDIX B - ENGAGEMENT EXAMPLES

APPENDIX C - MOUNTWEST CAMPAIGN EXAMPLES
APPENDIX D - WOMEN AND MONEY CAMPAIGN EXAMPLES
Attachment B - Mandatory Specification Checklist
Certification and Signature Page

Addendum form

Purchasing Affidavit

Vendor Preference Certificate

O W oo 0 NN~ WWWw

i il s mk  ael vimkl elE Gl
DB W WWMhNMN= O

15
15
15
15
16
17
14
17
18
20
20
22



Section II- Attachment A: Vendor Response Sheet

2.3 Qualifications and Experience

2.3.1 Firm infoermation:

Name: | Fishknee Company |, lic, dba Bulldog Creative Services

Mailing Address: | 916 5" Avenue Suite 305

Huntington, WV 25701

Corporate Address: | 916 5" Avenue Suite 305

Huntington, WV 25701

Telephone: | (304) 525-9600

Fax: | (304) 525-4043

Contact: | Chris Michael

Email: | cmichael@bulldogcreative.com

2.3.2 Briefly discuss your organization:

Bulldog Creative Services is a full-service advertising agency. As a comprehensive organization,
we are equipped and experienced in all areas of advertising and marketing that allow our clients to
make a positive impact to their defined goals.

We have been in business since 1999 and have achieved outstanding growth since our inception.
Often in the face of challenging economic conditions across the region, state and country, we have
been able to maximize our own resources and those of our clients for the good of all involved. As an
established and reputable advertising agency since 1999, the organization is experienced in all facets
of the advertising business including, but not limited to:

e Marketing research »  Media negotiation, buying & management
e Budgeting »  Strategic marketing planning

e (reative development » Broadcast production

e Graphic design = Website design, programming

e FEvent planning = Fiscal management

e Multimedia design =  Marketing consultation

o Social media management = Public relations

We are in the business of making an impact. Our mission is to “...accomplish our goals by
creatively and effectively exceeding client expectations with advertising solutions that work.”

At Bulldog Creative Services we are collection of talented, experienced advertising and marketing
professionals that have a distinct passion for our clients. Our business is comprised of people that
are proud enough to recognize accomplishment yet humble enough to allow others to revel in it. Qur
corporate structure includes authority and responsibility across positions. Each and every team
member is empowered to make decisions on behalf of themselves, the company and the client so
long as each is mutually beneficial. The accountability rests in the entire company for each of those
decisions.




Business Information:
Company Name:
Principal Address:

Phone:
Fax:
Website:
Email:

General Information
Federal Tax ID:
Company Type:

State of:

In business since:
Real Estate:
Owner:

Email:

SIC Code:

Bank Information:
Bank Contact:

Bank Account #:
References:

Client:

Client:

Client:

Representative Clients:

Fishknee Company |, LLC dba Bulldog Creative Services
916 5" Avenue e Suite 305

Huntington, WV 25701

(304) 525-9600

(304) 525-4043

www.bulldogcreative.com

info@bulldogcreative.com

27-0086421

S Corporation

West Virginia

January, 1999

In present location since 11/2002 — Lease premises
Chris Michael, President
cmichael@bulldogcreative.com
7311; Advertising Agencies

First Sentry Bank, Huntington, WV
Mr. Geoff Sheils; (304) 522-6400
0117013

Mark Morgan, COO; HIMG
(304) 528-4698

Kerry Dillard, President, Bloss & Dillard, Inc.
(304) 429-6961

Geoff Sheils, President; First Sentry Bancshares, Inc.
(304) 399-6440

West Virginia State Treasurer's Office Huntington Internal Medicine Group (HIMG)

MacKenzie-Dow Fine Furniture
Highmark, Inc. (Pittshurgh, PA)
Huddleston Bolen, LLP
Rubberlite, Inc.

Independent Insurance Agents

Saint Mary's Medical Center
Region 2 WORKFORCE Investment Board
Bloss & Dillard, Inc.
First Sentry Bank
of WV Champion Industries, Inc.

Southern WV Community & Technical College Mountwest Community & Technical College

Marshall University Athletics
Woodrow Wilson Presidential L

Physicians’ Clinic of lowa (Cedar Rapids, 1A)
ibrary Moroch Agency (McDonald's Restaurants)



The firm is owned, wholly, by Chris Michael. There are no other owners, direct or indirect. There
have never been investors in the firm outside of Mr. Michael.

Control of the firm is held by the owner, Mr. Michael. A “chain of command” does exist for
decision-making within the firm and succession plan does exist should tragedy strike the owner
in any fashion. There are no pending contracts or agreements to sell any portion of the firm,

As for staffing, please see the organizational chart below:

Organization Structure - Bulldog Creative Services

Chris Michael .
President & CEO

April Barnabl
Advertising Assistant
Christine Borders Levi Durfee Ashlelgh Graham-Smith
VP, Crealive Services Interactive Lead Senior Account Executive
[ l
Megan Ramey-Keelin Alex Vance Brittany Brownfield
Senlor Graphic Deslgner Web Development Account Executive
|
Preston Reasons Tadd Fortner Madison Lavender
Graphic Designer Web Development Account Executive

Brian Tilson
Interactive Designer

Larry Rader
Production Services

The firm consists of thirteen individuals that work cohesively together as an accountable and
responsible unit. The senior management team consists of Chris Michael, Christine Borders and
Ashleigh Graham-Smith. The only change to the senior management team in the past three
years has been the departure of former Interactive Director Nick Niebaum in January of 2011.
Nick left to pursue other opportunities in Texas.



Additionally, information about our firm that we believe will assist the committee in evaluation of
Bulldog Creative Services consists of various discussion points:

1. We have been the advertising agency of record for the West Virginia State
Treasurer’s Office since late 2008.
a. We believe that our experience with Treasurer Perdue, the communications
team, divisional leadership and other WVSTO team members has been very
positive and beneficial for all parties.

Along with the team members of the WVSTO, we feel that we have built a
positive and polished momentum for the WVSTO over the past four years and
that branding effort has paid dividends for the State of West Virginia, the WVSTO
and the various divisions of the office.

We feel that the consistency of our representation assisted the efforts of the
WVSTO during the tragic transitional periods following the deaths of Mr. Don
Cook and Mr. Nelson Sorah.

b. We believe our experience with the various programs and services of the WVSTO
give us a competitive advantage when being considered. We have had positive
experience, and impact upon, the following in many areas:

= Unclaimed Property,

SMART529,

The Board of Treasury Investments

The West Virginia Retirement Plus 457 Savings Plan

NetWorth

Women and Money and

General promotion and marketing of the WVSTO

c. We have been fiscally and socially responsible during the entire engagement. In
the face of rising costs and challenging economies, we have been able to
accountability lower numerous expenses related to the advertising and
marketing objectives of the WVSTO. In addition, we have engaged West Virginia
firms, sub-contractors and vendors whenever possible.

d. We enjoy working with the WVSTO team! We feel that our connection with the
team, the programs and partners have led to strong results and recognized
efforts. Our work on behalf of the WVSTO has been recognized with national
awards and the brand of the WVSTO has been enhanced by the joint efforts of
our team working alongside the WVSTO team.



2. We love what we do.

a. Every member of the Bulldog team is a professional. While the company has
experienced strong growth since its inception, the values of hard work, fair and
ethical treatment of clients and each other, encouragement and accountability
continue to shine.

Every member of the Bulldog team has been hired because they want to be part
of a fantastic and energetic organization rather than because they want a job.
That passion for our craft is most definitely relayed to our clients and their
Successes.

2.3.3 Scope and length of experience of the firm:

Types of work done by Bulldog Creative Services.
As a full-service agency, Bulldog has the capability to perform numerous functions expected
of an agency on an in-house bhasis. Those capabilities include, but are not limited to:

Marketing research = Media negotiation, buying & management
Budgeting = Strategic marketing planning
Creative & content development = Broadcast production
Graphic design = Website design, programming
Event planning »  Fiscal management
Multimedia design s Marketing consultation
v Public relations

Social media management

Size and type of engagements handled by the firm.

At Bulldog Creative Services, we do not consider any client to be less important than any
other. We are well-known to give our best efforts on behalf of any and all projects,
engagements, initiatives and the like.

We manage many levels of engagements for our clients. We engage clients on three levels:

1.

Project-based. Many clients request our services for a specific need. Be it something
as small as one piece of collateral for Scott Orthopedic Group as an example or
something as large as a the recent strategically planned, researched and executed
advertising and marketing campaign completed for Highmark, Inc.’s Corporate Strategic
Planning Group in which we assisted the outreach efforts of the group to the over 20,000
employees of the company.

Project-based engagements have ranged for our company from a $500 identity
development that was completed in 48 hours to a $100,000 website engagement that
was completed over 18 months.

Hourly engagements. Many clients, such as the WVSTO, are engaged on an hourly
basis that requires a pre-negotiated rate that is charged to the client for the hours
invested in the project. We completely document all time and demonstrate that to the
client on a monthly basis.



We have hourly-rate agreements that have ranged from $55 per hour to a high of $135
per hour for software development.

3. Retainer-based arrangements. We have many clients that engage Bulldog Creative on
a retainer-based agreement. In that role, we typically serve as the “in-house” marketing
and advertising department for a company. We perform complete advertising and
marketing planning, development, execution and management of the complete function
for a company.

We have retainer-based clients that range from $1,000 per month to the high of $9,000
per month.

We work closely with our client base to come to fair and equitable agreements with them
that allow them to realize the benefit of our efforts without stretching their budgets. We are
the type of agency that has a strong desire to form lasting partnerships with our clients and
feel that fair, affordable compensation is a vital component of that effort.

The annual billings of Bulldog Creative Services over the past five years have heen:

2007 | $1,180,000
2008 | $1,385,000
2009 | $2,275,000
2010 | $2,269,000
2011 | $2,279,000

Length of time providing services similar to those requested in the RFP
We have been providing the services requested in the RFP for the following timelines:

1. Planning & Budgeting Services:

a.  We have been providing these services to our clients, on a daily basis, since the
inception of the company. The ability to maximize effectiveness on the stated
budget by utilizing the strongest available media, resources, vendors and
materials is a mainstay of Bulldog Creative. Evidence of this effort is the
significant reduction of cost while increasing efficency in the Unclaimed
Property divison of the WVSTO.

2. Design, Production, Procurement, Distribution and Placement Services:

a. As a full-service agency, it is our responsibility to perform all of these functions
when we are engaged on a comprehensive basis. We perform all of these
duties on an in-house basis and rarely, if ever, are any of these services sub-
contracted out. We have also performed all of these services since 1999, the
inception of the firm.

3. Research and Events
a. These functions are also an integral part of our suite of services that we have
been providing since our opening. Clients have a wide variety of needs that we
have accomplished for them in these areas.



d.

€.

4. Website and Social Media

a. Our team, through client need, evolved into the provision of Internet-based
services around 2003. The ability to design websites, at that time, was our
main focus. In 2004, we grew to include the ability to program and develop
websites and Internet presences. Currently, we have a team of designers as
well as a team of website developers (programmers) that are focused on the
design and functionality of many, many client presences.

b. We have been engaged in the development, management and strategies for
social media since 2007, which is considered the initiation of the social media
system. Our CEO, Chris Michael, has given numerous presentations, panel
appearances and seminars on the topic. We actively manage numerous social
media presences and advertising campaigns for our client hase.

Location(s) from which the services will be provided.
Our primary office location is:

916 5" Avenue Suite 305

Huntington, WV 25701

(Downtown Huntington)

We additionally have office space located at:

707 Virginia Street East Suite 1300

Charleston, WV 25337

(Chase Bank Building Downtown Charleston — Rent from client, Huddleston Bolen LLP)

Our firm’s interest in and compatibility with the primary Agency programs.

a. The ability to provide impact to our state by positively affecting the programs and
initiatives of our government bodies is always of interest to Bulldog Creative
Services. The specific nature of the WVSTO programs that we have worked on
for the past four years have that distinct ability to provide a beneficial result to
the citizens of our state.

Through our association with varied clients, in the past and currently, Bulldog
Creative Services should be considered very compatible with the programs of the
WVSTO. The programs listed have impact across many geographic and
demographic categories and our experience with a varied and wide scope of
audiences will serve us well in that regard.

b. We are experienced, and accomplished, in areas of investment and financial
advertising. Through our associations with clients such as the WVSTO, First
Sentry Bank, West Virginia Economic Development and Champion Industries we
manage financial advertising concerns daily.

We consider ourselves compatible with the WVSTO in that we understand the
research, the methodology and the process it takes to complete a strong
advertising campaign. We become intimate with the subject matter presented
as an advertising goal or challenge and present our professional



recommendations as to the most effective way to meet those goals. We believe
that our efforts since 2008, on behalf of the WVSTO, have demonstrated that we
are compatible and extremely interested in all of the programs, services and
initiatives of the agency.

Any other information that distinguishes the firm.

Like nearly all advertising agencies, we are a proud group. We feel that our work allows
our clients to experience success and we are considerably humbled every time a client
achieves a goal with our assistance.

We feel that our most valuable asset is our reputation. We are known, and proud of, our
history as an affordable, incredibly talented and invested agency. We absolutely care for
our clients on every level and have a strong desire to help them reach goals. We believe
that as West Virginians, we have an advantage over others in that we work harder, work
more efficiently and expect more from ourselves than others.

We applaud the efforts of our competition and will not engage in negativity, in any
fashion, towards them. Unfortunately, that mantra does not always ring true with other
agencies. We always take the high road.

We are a recognized agency. Our work has been awarded numerous regional, national

and international awards such as:

Over 40 Graphic Design USA Awards of Excellence (2 for work completed for the WVSTO)
Over 30 Addy Awards including Judge’s Choice, Gold, Silver and Citations

Six Telly Awards for broadcast production

Graphic Design USA Packaging Awards Winner

Featured in the Big Book of Green Design

National Association of Collegiate Marketing Gold and Silver Awards

Cable Advertising Bureau of the USA Spot of the Year National Finalist

We feel our efforts on behalf of all our clients are valuable and contribute to their
success. We want to continue our relationship with the WVSTO and continue, and
expand upon, the successes of the agency.
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2.3.4 Three similar engagemenis

Every engagement that Bulldog Creative Services is fortunate enough to undertake can be
considered unique and custom. Below are three (3) engagements that encompass a multitude of
projects and initiatives.

Engagement One: HIMG
Client: HIMG
Address: 5170 U.S. Route 60 East ® Huntington, WV e 25705
Contact person(s): Floyd Metzger, CEQ; (304) 528-4657 fmetzger@uhswv.com
Mark Morgan, COO0; (304) 528-4698 mmorgan@uhswv.com
Jonna Hughes, Director of Operations; (304) 528-4678 jhughes@uhswv.com
Length of relationship: Eight years
Annual billing with Bulldog: In excess of $400,000
Services Provided: Complete advertising and marketing services

Synopsis: As the advertising agency of record, we proactively manage all advertising and
marketing functions for the Huntington Internal Medicine Group (HIMG), the largest multi-
specialty medical practice group in the State of West Virginia. Just some of the facets of the
relationship include planning, fiscal management, budgeting, public relations, negotiation,
production, design, web, interactive, social media, signage, event planning and review.

Following the successful opening of the new 150,000 square foot facility for HIMG in 2006, we
shifted the focus of our efforts towards increasing the patient base, community outreach and
awareness and profitability.

Following planning, research and awareness of market conditions, we engaged in a more
diversified and effective utilization of available media and resources for the group since 2008.
We increased the usage of television, internet, print, outdoor, social media and transit
exponentially during that time frame while decreasing the utilization of less effective media. All
this was accomplished on a reduced advertising expenditure budget since the 2006 opening.

Proudly, we continue to be able to boast of increased revenues, increased patient counts,
increased services, increased provider counts and increased profitability for the group. To that
end, we are partnered with a very progressive and talented team of administrators at HIMG that
see the value of marketing and their involvement in it. It is a very strong relationship.

To assist the committee in evaluation of this engagement, we have attached examples of our
efforts in APPENDIX B: Engagement examples
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Engagement Two: First Sentry Bank

Client: First Sentry Bank

Address: 823 8" Street e Huntington, WV e 25701

Contact person: Geoff Sheils, President, (304) 399-6440; geoff.sheils@firstsentry.com
Length of relationship: Six (6) years +

Annual billing with Bulldog: In excess of $250,000

Services Provided: Complete advertising and marketing services

Synopsis: We are also the advertising agency of record for First Sentry Bank, a community bank
with branches in Huntington, Barboursville and Lincoln County, WV. As a bank that has
continually exceeded their own goals, the “bar is high” for their advertising result expectations.
We have been successfully able to launch numerous image, product and service campaigns that
have provided a positive impact to the bank in many areas, most importantly the bottom line.

In a highly competitive marketplace, we have partnered with First Sentry for all their advertising
and marketing needs since 2005. Since that time, we have assisted the Bank in over twelve
focused campaigns utilizing numerous media that have netted the bank an outstanding
reputation, record growth year after year and strong profitability.

We assisted the bank in the 2008 acquisition of Guaranty Bank in Huntington by engaging in
aggressive outreach, promotion and public relations efforts related to the transaction. First
Sentry is now the largest bank, in terms of deposits, in Cabell County, WV.

To assist the committee in evaluation of this engagement, we have attached examples of our
efforts in APPENDIX B: Engagement examples

Engagement Three: Mountwest

Client: Mountwest Community & Technical College

Address: 2205 Fifth Street Road e Huntington, WV e 25705

Contact person(s): Marketing Director, Shirley Dyer, (304) 696-3783; dyer@mctc.edu
Length of relationship: Four (4) years +

Annual billing with Bulldog: In excess of $400,000

Services Provided: Complete advertising and marketing services

Synopsis: As the advertising agency of record, we proactively manage all advertising and
marketing functions for Mountwest Community and Technical College. Keeping in contact with
them on a daily basis, we consistently play the role of their in-house advertising department.

Our scope of services for Mountwest includes, media planning, negotiating, and buying,
campaign development and execution, all graphic design, website design and development,
event planning, and public relations.

Of particular interest, we played in an integral role in their transformation from Marshall

Community & Technical College to Mountwest Community and Technical College. Due to an act
of legislature passed in March of 2010, Mountwest became its own entity and underwent a

12



complete branding makeover. Through countless hours of collaboration with Mountwest, we
created their new identity and brand which continues to grow and thrive in the region.

To assist the committee in evaluation of this engagement, we have attached examples of our
efforts in APPENDIX B: Engagement examples

2.3.5 Any coniracis terminated for cause or not renewed:

We have been very fortunate in this arena since our inception. We have not experienced any
contracts terminated for cause. We have had contracts that have not renewed. While we explain
the circumstances for each below, we do encourage contact with the contact listed for
verification:

1.

Pullman Plaza Hotel. Formerly a Radisson Hotel, the Pullman Plaza Hotel was a client
of Bulldog’s since 2000. In 2011, the contract was not renewed. The hotel had been
experiencing significant revenue reduction since the inception of the economic downturn
beginning in September of 2001. The non-renewal was viewed as a cost-cutting
measure. Bulldog was engaged on a project basis after the non-renewal.

a. Contact: Phil Cline, former GM, (304) 525-7445

Nemo Tile. Nemo Tile is the largest distributor of tile on the east coast of the United
States. They operate 4 locations in and around New York City as well as expansive
warehouses in the area. We were engaged to provide website design, development and
maintenance for the company for over 2 years. The relationship was not renewed in
2010. We agreed with the client that we had taken the client to a position with their
internet presence that necessitated the hiring of an on-location professional versus a
remote arrangement., We continue to count the owners of Nemo Tile as friends of the
agency.

a. Contact: Bert or Matt Karlin, Owners, (212) 505-0009

2.3.6 Engagement Team

2.3.6.1 Account Management

Primary Account Executive for the WVSTO:

Chris Michael, President and CEO — Chris will act as lead Account Executive, media
buyer and client liaison
= Clients include: WVSTO, HIMG, Huddleston Bolen, Marshall Athletics, St. Mary’s
Medical Center, First Sentry, Highmark
= Experience and notations: Chris founded the firmin 1999. He demonstrates
expertise in the following areas:

e Media Management e (lient Service / Project Management
e Graphic Design e Broadcast Production
e (Content Development e Forecasting and Budgeting

13



= Contact information:

Chris Michael, President & CEO Phone: (304) 525-9600

Bulldog Creative Services Fax; (304) 525-4043

916 5" Avenue, Suite 305 Mabile:; (304) 633-6804

Huntington, WV 25701 email: cmichael@bulldogcreative.com

= Resume: Selected resumes are attached within APPENDIX A

2.3.6.2 Additional Account Personnel (see resumes in appendix section)

Christine Borders, Vice President of Creative — Christine will provide creative and art
direction for the engagement in all areas.

Ashleigh Graham-Smith, Senior Account Executive — Ashleigh will provide media
buying, research, client interaction and project management

Megan Ramey-Keelin, Senior Graphic Designer — A graduate of Marshall University,
Megan provides the team with award winning creativity and insight. Megan has
designed numerous pieces and campaigns for the WVSTO.

April Barnabi, Advertising Assistant — April will provide administrative, billing and
contact liaison with media and client interactions

Preston Reasons, Graphic Designer — A graduate of Baylor University, Preston is an
accomplished designer that provides outstanding work to the client base. For the
WVSTO, Preston will also design and coordinate projects.

Levi Durfee, Interactive Lead — A graduate of Marshall University, Levi is a technical
expert that provides cutting edge web development results to our client base. Levi can
be considered a trusted, responsive professional in the Interactive arena.

Brian Tilson, Interactive Designer — Brian is an award-winning designer and developer
that possesses immense experience in the field. For the WVSTO, Brian will provide
direction and development within any interactive projects.

Alex Vance, Webh Developer — A graduate of Marshall University, Alex will serve as an
additional web developer should the need arise for the WVSTO

Tadd Fortner, Web Developer — A graduate of Southern WV CTC, Tadd will serve as an
additional web developer should the need arise for the WVSTO

14



2.3.6.3 Company’s Approach to Turnover

As with our client base, we have been very fortunate to have outstanding individuals that have
joined our team. Many of those individuals have demonstrated commitment by their tenure with
the company. The average tenure of all the individuals in the company is 3.7 years. We are
proud of that figure, considering the age of the company and the growth of the company.

When we do have turnover, we are more than prepared for it. Our team includes individuals that
possess the skills and talents of others on the team. There is no position on our roster that is not
duplicative as far as skill sets. Additionally, we have never eliminated, or down-sized, any
positions. We have replaced individuals in the past but have not had to eliminate any positions.
We have the skills and capacity to manage turnover.

2.4.1 Services

2.4.2.1 Planning and Budgeting Services

Bulldog Creative Services has built a reputation of performance in the areas of intricate planning,
implementation and execution. Our goal, as an advertising agency, is to provide the client with a
maximization of resources in all areas of advertising and marketing including creative and fiscal.

With the WVSTO, Bulldog Creative Services will carefully review all media and advertising
opportunities for advertising purchases and present a mutually acceptable plan and budget. We
have demonstrated this ability utilizing various available resources since the initial engagement
by the WVSTO.

Our team’s approach includes the input of our client’s. It is our belief that a client is our best
resource and we include them in each area of planning, budgeting, strategy and execution.
Achieving the most cost-effective results is our priority and goal as we know the best practice
should always be of the best interest of our clients. We never proceed without retrieving the best
possible budgetary options for the client, making a recommendation for the vendor / media with
explanation and receiving approval for the budget from the client.

2.4.2.2 Design, Production, Procurement, Distribution and Placement Services
2.4.2.2.1 Our approach to design and production services

Bulldog Creative Services is an award-winning advertising agency that is capable of producing
and designing outstanding advertising materials for the WVSTO. We “connect” with our clients
by gaining insight into the goals of the effort at-hand. More often than not, the design team is

intimately involved in any and all discussions related to the project.

From that research and information, we will set forth on the process of actual design. Whether it
is a simple piece of collateral or a full-blown commercial production, we are meticulous in detail
and involve the client at every step. We are known to be incredibly responsive and efficient with
our design and production efforts and often turn around projects in days rather than weeks or
months.
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We feel that having a connection with the client allows us to produce outstanding materials. We
understand the programs and services of the WVSTO and have demonstrated award-winning
design capabilities for the same. We feel that the materials designed and produced for the
WVSTO during our engagement have continually improved upon the foundation of excellence in
that arena during Treasurer Perdue’s tenure. We look forward to continuing that momentum.

2.4.2.2.2 Our approach to media

We understand that each project, each division and each initiative is a unique one. Each has its
own goals and objectives, creative approach and budget.

Based on our experience with the WVSTO, and all of our clients, we feel the strategy best
employed is to evaluate each and every project and all its components for applicable media and
associated materials.

We believe that a strong media mix is the best and most effective method by which to move
forward with any project. We are not known to “put all the eggs in one basket”. We utilize the
following methods to determine best practices for placement and recommendation of media and
materials:
= (lient conferences
» Market awareness and experience
= Review of ratings, insights and data available via STRATA, Nielsen, media
provisions, circulation data from government and media, and other sources
= Evaluation of all available media related to the project geographically and
demographically
= Review of previous marketing efforts and the effectiveness, perceived and
actual, of each
= Review of acceptable vendor bids and efforts related to material procurement

The foundation to any media strategy is a strong, consistent advertising plan that defines overall
objectives. Following the advertising plan, research is conducted to determine the most cost-
effective, impactful media strategy. We begin our research by finding the most suitable media
based on the target demographic set forth in the advertising plan with the use of tools like
Arbitron and Nielson. Our media strategists consider all mitigating factors and put together a
comprehensive media recommendation that includes budgetary parameters. Those budgetary
considerations are then presented to the client for feedback. Upon approval, the next phase of
the planning and strategy process begins.

Our Account Executives then utilize the advertising objectives and media recommendation to
address other areas of need, such as collateral materials and promotional items. Bulldog Creative
Services will work as a team with WVSTO on all facets of this process and put together a strong,
comprehensive plan and strategy.

Striving to work to obtain the most cost-effective rates is what sets Bulldog Creative Services
apart. We are loyal to our clients and always negotiate favorable rates. We have a strong client
base and buying power that allows us to be strong negotiators with media vendors. Research,
relationships, and communication are key to creating impactful, cost-effective results.
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Within the scope of this proposal, the agency will work closely with the WVSTO to identify,
design, produce and procure advertising media and materials that are part of the strategic plan
presented and agreed to by the client.

2.4.2.2,3 Sub-contractors

With the diversity of expertise that is available within Bulldog Creative, it is rare that we need to
employ sub-contractors. We do however, utilize them when the budget is available and the need
for enhanced expertise is called for. We would anticipate using sub-contractors for the following
functions if necessary:

= Professional photography

= Professional videography

= Computer animation

= Some post-production services

»  Audio recording

2.4.2.2.4 Finding low-cost providers

At Bulldog Creative we take the fact that we are entrusted with the financial resources of another
very seriously. We are fiscally responsible and will exhaust all resources and methods to ensure
that quality delivery at a fair and equitable cost is achieved on our client’s behalf.

We approach negotiation on many levels:

a. Knowledge of media; We understand media and its costs. We deal with media
companies and representatives every day. Because of this, the media companies and
reps understand that we have a basis of knowledge and will not accept pricing that is out
of line with the particular product.

b. Evaluation of various availabilities; using various scientific and objective methods we will
negotiate with media representatives on client's behalves to achieve the best price. We
demonstrate to the media that we will be willing to meet their requirements for a fair
price and engage them often.

c. Comparison; we often evaluate like media for effectiveness against its own competition.
It is a strong strategy, in many cases, to effectively communicate with a media vendor on
their competition’s pricing.

d. Demand; There are times when media negotiation is dictation of rate.

e. Networking; in many cases our network is expanded to find and evaluate new and
acceptable vendors. Our vendor list for printing, signage and promotional materials
includes hundreds of options. We regularly review each for best pricing and quality.

2.4.2.3 Research and Events

We have been counted on, since the inception of the company, to provide leadership in the areas
of research and events.

For surveys, we have utilized many methods:
= Online surveys using SurveyMonkey.com
= QOnline polling
= Telephone surveys
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= Surveys via direct mail
We work with the client to develop the sample size, demographic and geographic stipulations
and survey design prior to the launch of each. Each survey has results tabulated and presented
in both a raw database as well as interpreted form.

For focus groups we follow similar preparatory methods with the client and then lead the group.
We have conducted the group sessions in client locations and neutral sites. A large majority of
the focus groups have been videotaped.

We work very closely with our client base on their event planning needs. We have coordinated
many press conferences with our clients and typically perform the following functions during the
same:

=  Media notification and invitation
Client review and coaching if necessary
Room set-up with collateral materials, any backdrop needs and audio-visual needs
Media greeting
Press kit preparation
Press release preparation
Refreshments

For events, we have coordinated small meetings to large grand openings. We have managed the
public, the media and the client needs for many. Some examples of events we have managed:
= Numerous golf tournaments including the St. Mary's Foundation / Big Green Scholarship
Foundation “Foundations on the Fairway” tournament with over 150 participants
= The grand opening of the new HIMG Regional Medical Center with VIP and public events.
Over 3,000 in attendance
= The grand opening of the St. Mary’s Regional Heart Institute with over 1,500 in
attendance
= The grand opening of the St. Mary’s Cyberknife Cancer Center
= Mountwest Community & Technical College’s “Street Party” with over 500 in attendance

2.4,.3.2 Website and Social Media

The successful integration of web and social media into a client’s marketing and advertising
program is critical. At Bulldog Creative, we have recognized that need and have grown to be a
trusted and reliable resource for the same.

Our web department has designed, programmed and maintained over 100 websites. We have
been recognized nationally for our web design and functionality by Graphic Design USA on many
occasions. Some examples of work include:
= www.bigsandyarena.com Fully functional website for the Big Sandy Superstore Arena
featuring dynamic client control and integration of social media
»  www.firstsentry.com Website for the largest bank in Cabell County, featuring secure
access for online banking and loan services
= www.huntingtons-kitchen.org Design and function demonstrated with clean and relevant
areas for the kitchen responsible for “Jamie Oliver's Food Revolution” on ABC

18



»  www.mackenziedow.com Redesign of an existing site for a fine furniture manufacturer
featuring over 2,000 products and configurations

= www.s-co.com Complete design of a new website for a respected accounting firm

= www.himgwv.com Design and integration of a new website for the largest physicians
group in the state.

= www.st-marys.org Design and social media integration of a new website for the largest
hospital in the region.

Additionally, we develop and manage many social media programs for our clients. We currently
manage over 15 facebook presences and a similar amount of twitter feeds. Examples of social
media presences we manage:

= St Mary’'s Medical Center and Foundation

= HIMG

= Pam Britt for Gwinnett State Court Judge (Georgia)

= MacKenzie-Dow Fine Furniture

» Troy Brown Football Camp

»  (Chilifest

We recognize the importance and power of social media in a client’s advertising program and are
very aggressive with the platform. We understand consumer behavior on the various platforms
that change daily. We continually review new platforms for validity and integration and use each
for clients in different forms. Some of the platforms we have integrated into our clients programs
include:

= Facebook = Pintrest = Socialgram
s Twitter = |nstagram = Flickr
s YouTube = Four Square = Yelp!

We work with our client base on many levels to act on their behalf, research and monitor and
instruct clients on best practices on these, and other, platforms.

We have successfully utilized facebook advertising for many clients and are a recognized Google
Engage agency.

As for the requested proposal, we would evaluate current efforts in both web and social media
and develop a plan for the needs of the WVSTO. Our proposal would include the training
necessary to control and manage all aspects of web and social media and it should be noted that
social media would be automatically integrated into any web presence such that individuals
within the WVSTO would only have to use one portal for maximization of all platforms.

We have found it most successful to work alongside our clients to develop and implement a
social media policy for them, present and promote it and then make assignments to those people
within an organization to contribute. We find it successful to diversify the ability to contribute
and monitor presences and would assist the WVSTO in this strategy.
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2.4.4 Greativity and Project Management Please reference APPENDIX C:
2.4.4.1 Actual Marketing Campaign Mountwest Campaign Examples

Client: Mountwest Community & Technical College
Objectives:

1) Increase student enroliment,

2) Top of Mind Awareness.

Target Audience:
Mountwest's target audience is broad and consists of both males and females. It spans from new
high school graduates to the typical college age student, to the non-traditional student, and even
to professionals that are already educated and employed. For this particular campaign, our target
audience is:
1) Male and Female

a. Age:18-54

b. Income: $30,000+

c. Education: high school graduate, GED recipients, some college, college degree

d. Single or Married

e. Cabell, Wayne, Putnam, and Mason counties in West Virginia and Lawrence

County in Ohio.

Strategy Statement:
Through the use of a strong mix of media and creative to reinforce the brand, this campaign was
developed to increase student enrollment for fall semester.

Media Planning and Budget:
Following a meeting of the Mountwest Marketing Committee and Bulldog Creative Services, a
recommendation was developed. The administration of MCTC then reviewed and provided
feedback for the plan. Due to budgetary constraints, and the planning and purchase of their new
campus, the original recommendation was reduced and revised. Bulldog Creative Services was
given a total budget of $86,000. The plan was a four week schedule consisting of;
1) Radio

= WKEE (Top 40) 6a-7p M-F: $4,602.00

= WDGG (Country) 6a-7p M-F: $3,000.00

= WMGA (Adult Contemporary) 6a-7p M-F: $2,484.24

Total: $10,086.24

Production Cost: $750.00

Total Radio Budget: $10,836.24

2) Newspaper
= Charleston Newspapers — Putnam Edition only % page, full color 4x: $2,254.00
» The Herald-Dispatch — HD and Lawrence Herald % page, full color 6x; $3,921.50
= The Point Pleasant Register — Main paper % page, full color 6x; $2,216.60
= Wayne News — Main paper % page, full color four weeks: $2,530.00
Total Newspaper: $10,922.10

20



1) Television
= WSAZ (NBC) - 6a News, Today Show, 6p News: $31,360.00
=  WCHS (ABC) — The View, ABC Soaps, Judge Judy: $4,560.00
= WVAH (FOX) — Two and a Half Men: $4,700.00
=  WOWK (CBS) — 6a News, Rachael Ray, Soaps: $5,000.00
Total: $45,620.00
Production Cost: $1,500
Total Television Budget: $47,120

2) Outdoor
= Five locations throughout the tri-state area
= (One location in Point Pleasant
Total: $3,060.00

3) Online
= The Herald-Dispatch — News Poster $575.00
»  WSAZ - Rotating Placement $2,500
Total: $3,075.00

4) Transit (Paris Signs and TTA)
»  (One 30’ Bus Wrap
Production and Placement: $10,667.25
Total Media Budget Allotted: $86,000.00
Total Spent: $85,680.60

Publications and Collateral:

In addition to the media plan, Mountwest also publishes a magazine called Career Focus twice
per year. The Bulldog Creative Services team serves as copy editors, contributing writers and
graphic designers for this piece. This particular issue was mailed to nearly 60,000 households in
the tri-state area. Career Focus is printed and mailed by Grand River Printing in Michigan.

The cost to print and mail this issue was $35,164.63

Each year, Bulldog Creative Services creates a series of collateral pieces for Mountwest. For this
fall term and particular campaign the following items were created:
1) General Brochure $3,300
a. Printed by Chapman Printing
2) Course Catalog CDs - $1,000
a. Designed by Bulldog Creative Services, purchased through
www.discmakers.com
Publications and Collateral Budget: $39,464.63
Complete Campaign Budget: $125,145.23

Bulldog Creative Services stayed on track and on strategy with both the creative message and its
delivery. We also stayed within the budgetary parameters that we were given. Mountwest saw an
increase in their enrollment, as they have in each of the past three years since engaging Bulldog
Creative Services.
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Please reference APPENDIX D:

2.4.4.1 Women & Money Marketing Campaign Women & Money Campaign Examples

Client: WWSTO — Women and Money
Objectives:
1) Encourage registration and conference participation from new attendees and those that

have attended a previous conference.
2) Raise awareness and strengthen the importance of financial planning.

Target Audience:
1)  Women

= Age: 25-64

* Income: $30,000+

= Education: Some college, college degree

= Single or Married Professionals

= Stay at Home Moms that primarily handle the family finances and budget
= Living in and around the Charleston area

Strategy Statement:
1) Campaign and promotion will focus on raising awareness of conference along with the

importance of financial planning.

Media Planning and Budget:
Research was conducted to find the best, most cost-effective methods to reach the target
audience. The plan includes a strong media mix that will run for four weeks prior to the
conference, November 12 — December 6.

1) Radiois a medium is that is best used when promoting a specific event. It is a frequency

medium because it is so cost-effective.

= V100 (Adult Contemporary) 6a-7p M-F 25 spots per week, $4,700
» Mix 100.9 (Classic Hits) 6a-7p M-F 25 spots per week, $3,000
= 96.1 The Wolf (Country) 6a-7p M-F 25 spots per week, $3,600

Total: $11,300
Production: $750
Total Radio Budget: $12,050

2) Digital Outdoor allows flexibility, exudes visual appeal, and has a strong cost-effective
reach.

» Location One: $1,411.80

= Location Two: $1,411.80

Total Qutdoor: $2,823.60
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3) Newspaper allows the ads to have the ability to communicate lengthy, complex or
detailed information and descriptions. It is a strong reach medium and is most read by an
educated audience.
n  Charleston Newspapers
Week One: November 12 — November 18
1) Wednesday, November 14
a. Stick On
b. % page, full color
2) Sunday, November 18
a. Yapage full color
Cost: $7,747.47
Week Two: November 19 — November 25
1) Wednesday, November 21
a. Y page, full color
2) Sunday, November 25
a. Ya page, full color
Cost: $3,000
Week Three: November 26 — December 2
1) Tuesday, November 27
a. Y page, full color
2) Sunday, December 2
a. Y page full color
Cost: $3,000
Week Four: December 3 — December 7
1) Wednesday, December 5
a. Y page full color
Cost: $3,000
» The State Journal
Four ¥2 page ads, banner style ads, full color
Cost: $4,941.13
Total Newspaper Budget: $21,688.77

4) Online advertising is affordable, supports other forms of media, creates frequency and
it has a high reach.
= (Charleston Newspapers
News — Leaderboard $1,500
Entertainment — Banner $1,000

= Facebook Business Page and Facebook Campaign - $750
Total Online Budget: $3,250

Total Media Budget: $41,312.37
Collateral and Promotional ltems

A set of collateral material will be designed and used to promote the conference
= Brochure $362.25
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»  Poster $218.50
= Conference Program $1,011.63
Collateral Budget: $1,592.38

In addition to the media and collateral, Bulldog Creative Services recommends the
following promotional items.
1) Compact Mirror
a. Grey, with black text
Quantity: 1,000: $641.70
http://www.4imprint.com/search/compact%20mirror/product/3215/
Compact-Mirror
2) Nail File
a. Lime Green, with grey text
Quantity: 1,000: $921.15
http.//www.4imprint.com/search/nail%20file/product/108036/Glass-
Nail-File-in-Sleeve
3) Reusable Grocery Totes
a. Lime Green, with grey text
Quantity: 1,000: $1,366.20
http://www.4imprint.com/product/103721-1413/Polypropylene-
Reusable-Grocery-Bag-14-x-13
Promotional Budget: $2,929.05

Total Campaign Budget: $44,333.63
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April Barnabi
Advertising Assistant
abarnabi@bulldogcreative.com

Profile

Advertising Assistant that interacts with clients on a daily basis. Handles all biling while maintaining a
smooth line of communication between all Bulldog Creative team members and clients.

Bachelor of Fine Arts * Emphasis in Photography © Marshall University

Professional Experience

BULLDOG CREATIVE SERVICES (ristiriee Company |, LLC dba Bu'dog Creative Services) Huntington, WV 2007 -Present
Advertising Assistant

* Daily interaction with clients

* Accounts payable and receivables

® Generates all invoices

* Agency courier

* Receptionist

CARSIGNMENT Huntington, Wv 2006-2007
Staff Photographer

* Archived and prepared photography for all inventory for online auto sales organization

e Daily travel to various dealerships in three state area

* Administrative duties

Community Involvement

¢ HUNTINGTON REGIONAL CHAMBER OF COMMERCE Member

Technical Skills / Application

e [NTUIT
Quickbooks

¢ MICROSOFT PRODUCTS
Office including Word, Excel, Powerpoint

* PHOTOGRAPHY
Advanced composition, lighting, professional photography; accomplished photographer

Interests and Activities

e Creative Writing

¢ Reading

¢ Whitewater Rafting

¢ Studying various cultures and languages
e Photography

S$T013002 APPENDIX A: RESUMES BULLDOG
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Ashleigh Graham-Smith

Senior Account Executive
ashleigh@bulldogcreative.com

Profile

Senior Account Executive with a broad range of marketing and advertising skills. Experience with media
buying, planning and strategy, new business development, copywriting, and public relations. Proud team
member of an award-winning full service advertising agency.

Bachelor of Arts ¢ Journalism, Emphasis in Advertising ® Marshall University

Professional Experience

BULLDOG CREATIVE SERVICES (Fishinee Company I, LLC doa Butdag Creative Services) Huntington, WV 2007-Present
Senior Account Executive

¢ Communication liaison for clients and art department

¢ Media planning and buying

* Research

e Copywriting

* New business development

¢ Public Relations

¢ Event Planning

MACK AND DAVES Huntington, WV 2006-2007
Advertising Mangager

e Design and layout of ROP

¢ Planning and strategy

e Copywriting

* Media Buying

INNOVATIVE MATTRESS SOLUTIONS Huntington, WV 2005-2006
Advertising Assistant/Media Buyer

» Design and layout of ROP

» Market Research

¢ Responsible for Weekly Corporate Communication

¢ Media Buying

Community Involvement

e MARSHALL UNIVERSITY - Adjunct Faculty, School of Journalism and Mass Communications
* YPC - Huntington (Young Professionals Committee) Member

e HUNTINGTON REGIONAL CHAMBER OF COMMERCE Member

o HUNTINGTON YMCA MARKETING COMMITTEE Member

Technical Skills / Application

e DESIGN SOFTWARE
Creative Suite including InDesign, Photoshop, lllustrator, Acrobat, Quark

¢ MICROSOFT PRODUCTS
Office including Word, Excel, and Powerpoint

Interests and Activities

e Cooking
» Dining and entertaining with clients and friends



Alex Vance

Web Developer
avance@bulldogcreative.com

Profile

Innovative developer with a firm foundation in content management systems and creating successful

advertising web solutions for customers.

Sheperd University ¢ Web Development
Marshall University ¢ Print Journalism and Web Development
University of Florida e Civil Engineering

Professional Experience

BULLDOG CREATIVE SERVICES (rstines Company |, LLC dba Buldog Creative Services) Huntington, WV

Web Developer
* Works directly with clients
* Develop, design and execute ideas (web based with design integration)

SHEPERD UNIVERSITY PICKET sheperdstown, WV

Multimedia Editor for university newspaper
¢ Managed and updated website

Honors and Awards

2012-Present

2011

e 2003 NATIONAL MERIT SCHOLARSHIP FINALIST

Technical Skills / Application

e DESIGN SOFTWARE
Proficient in Photoshop, InDesign, and Dreamweaver

°* MICROSOFT PRODUCTS
Office including Word, Excel, and Powerpoint

* LANGUAGES AND OTHER

ExpressionEngine CMS, HTML/XHTML, CSS, JavaScript, PHF, MySQL, jQuery

Interests and Activities

e Running
e Soccer
e Golf



Brittany Brownfield

Account Executive
bbrownfield@bulldogcreative.com

Profile

Account Executive with a broad range of marketing and advertising skills. Experience with media buying,
planning and strategy, new business development, copywriting, and public relations. Proud team

member of an award-winning full-service advertising agency.

Bachelor of Arts ¢ Marshall University

Professional Experience

BULLDOG CREATIVE SERVICES (rishinee Company |, LLC dba Buldog Creative Services) Huntington, WV

Account Executive

¢ Communication liaison for clients and art department
e Media planning and buying

¢ Research

* Copywriting

* New business development

* Public Relations

e Event Planning

WEST VIRGINIA LIVING MAGAZINE

Account Executive / Writer
* New business development

¢ Copywriting / Article writing

¢ Promotional activity

CLEAR CHANNEL COMMUNICATIONS
Account Executive

e New business development

® Radio advertising campaign development

e Client liaison between production and sales

Community Involvement

2010-Present

2009

2008-2009

* HUNTINGTON REGIONAL CHAMBER OF COMMERCE Member
e CABELL-WAYNE ANIMAL SHELTER Volunteer

Technical Skills / Application

e MICROSOFT PRODUCTS
Office including Word, Excel, Powerpoint

e ADOBE CREATIVE SUITE PRODUCTS
Photoshop, lllustrator, InDesign, Acrobat

Interests and Activities

e Photography

e Foreign Travel

e Spending time outdoors
e Friends and family



Brian Tilson

Interactive Designer
btilson@bulldogcreative.com

Profile

Interactive designer and developer with extensive experience in both the design and development of
informational and e-commerce websites. Additional experience includes web marketing, E-mail marketing
campaigns and corporate banner advertising.

Pikes Peak Community College ¢ Graphic Design/Multimedia
University of Kansas ¢ Liberal Arts

Professional Experience

BULLDOG CREATIVE SERVICES (rstinee Company |, LLC dba Buldog Creative Services) Huntington, WV 2012-Present
Interactive Designer

» \Works directly with clients

¢ Develop, design and execute ideas (web based with design integration)

INNOVATIVE MATTRESS SOLUTIONS Winfield, wv 2008-2012
Lead Web Designer

» Complete re-design and development of company website

e Spearheaded the expansion of company SharePeint usage to improve internal communication

e Worked closely with marketing team to implement an E-mail marketing strategy

CHARLES RYAN & ASSOCIATES charleston, Wv 2006-2008
Web Designer and Developer

* Develop, design and execute ideas (web based with design integration)

¢ Organized project files and website project management

BEST TO YOU — COOK COMMUNICATIONS colorado Springs, CO 2006-2008
Web Designer

o Develop, design and execute ideas (web based with design integration)

e Bi-weekly design of E-mail marketing campaigns

» Implementation of new design and technology to maximize success of web revenue

Military Experience

UNITED STATES AIR FORCE 1991-1996
* Honorably discharged in 1995

Technical Skills / Application

e DESIGN SOFTWARE
Proficient in Photoshop, InDesign, lllustrator, Dreamweaver, and Quark

e MICROSOFT PRODUCTS
Office including Word, Excel, and Powerpoint

o | ANGUAGES AND OTHER
HTML, CSS, JavaScript, Macromedia Flash

Interests and Activities

¢ Customizing and exhibiting vehicles at car shows
e Technology



Christine Borders

Vice President - Creative Services
chorders@bulldogcreative.com

Profile

Award-winning designer with extensive knowledge in creating and managing successful advertising
campaigns. Energetic and innovative designer, always willing to take on new challenges.

Bachelor of Fine Arts ¢ Emphasis in Graphic Design ¢ Marshall University

Professional Experience

BULLDOG CREATIVE SERVICES (ristines Company , LLC aba Buldoag Creative Services) Huntington, WV 2004-Present
Vice President - Creative Services
¢ Work directly with clients
* Develop, design and execute ideas (print, outdoor, collateral materials, logo/identity, packaging, publications
web and other interactive projects)
* Manage a team of graphic designers and web developers
* Responsible for managing and over-seeing projects
* Manage and direct photo/commercial shoots

HUNTINGTON QUARTERLY Huntington, Wv 2006
Freelance Graphic Designer
¢ Designed and layout articles for the Commemorative Edition of the Huntington Quarterly - “We Are Marshall"

Community Involvement

* YPG - Huntington (Young Professionals Committee) Member
* HUNTINGTON REGIONAL CHAMBER OF COMMERCE Member

Honors and Awards

°* AMERICAN ADVERTISING FEDERATION Acddy Awards
2007 People’s Choice
2008 One Silver Award
2009 Four Gold Awards, One Silver Award
2010 Three Silver Awards
2011 One Gold Award, Two Silver Awards

* GRAPHIC DESIGN USA Recognition of Excellence

2005: Three Awards of Excellence
2006: Five Awards of Excellence

2007: Five Awards of Excellence

2008: Eight Awards of Excellence
20089: Eight Awards of Excellence
2010: Three Awards of Excellence
2011: Seven Awards of Excellence

¢ NATIONAL ASSOCIATION OF COLLEGIATE MARKETING NACMA Awards
2005: Two Gold Awards
2006: One Gold Award

* BIG BOOK OF GREEN DESIGN Award Recognition
2009: Three Awards

* AMERICAN PACKAGING AWARDS Recognition of Excellence
2010: Two Awards of Excellence

* AMERICAN WEB DESIGN AWARDS Recognition of Excellence
2010: Two Awards of Excellence



Christine Borders (cont'd)

Technical Skills / Application

o CREATIVE SOFTWARE
Creative Suite including InDesign, Photoshop, lllustrator, Flash, Acrobat, Dreamweaver, QuarkXpress

o MICROSOFT PRODUCTS
Office including Word, Excel, Powerpoint, Adobe Acrobat

¢ PHOTOGRAPHY
Advanced composition, photography since 2004

Interests and Activities

e Traveling/spending time outdocors
e Community involvement
e Entertaining and dining with clients, friends and family



Chris Michael
President & CEO

916 5th Avenue e Suite 305
Huntington, WV 25701
www.bulldogcreative.com
cmichael@bulldogcreative.com

Profile

Entrepreneurial executive with more than 15 years of experience managing sales, marketing, operations,
personnel and production. Successful track record of performance on local, regional and national levels
within the advertising and marketing industry. Skilled at establishing relationships that prove beneficial for
clients, partners and communities. Key qualifications inclide:

® Corporale vision & strategic operation e Media negotiation and buying

e Creative direction e Broadcast production & direction
e Art direction & graphic design o Markeling research

e forecasting and budgeling e Accouniable

Bachelor of Science ¢ Marketing ¢ Ball State University, Muncie, IN

Professional Experience

BULLDOG CREATIVE SERVICES ffishknce Company I, LLC dba Bul'dog Creative Services) Huntington, WV 1999-Present

President & CEO

e Founded full-service advertising agency in 1999. Agency has grown from sole proprietorship to national award-winning firm with
over ten employees in less than ten years

o Experienced revenue and client growth every year since inception; Agency actively manages over 60 accounts

e Recruited and grew a world-class management team and staff that continually exceeds client expectations

» Manage and direct key client relationships and campaigns

» Provide strategic direction and vision for entire company

e Directly responsible & accountable for performance of entire company

GUMPENHAMMER., LLC Huntington, WV 2007-Present
Managing Partner
» Founded investment group in 2007. Active in real estate holdings, institutional and entrepreneurial investment activities.

MDWORX GROUP Huntington, WV 2006-Present
Partner

¢ Co-founded health care cperational and marketing consultation firm

¢ Successful consultation engagements with multi-specialty physician groups regionally and nationally

SHORT GRASS GOLF (Ctss fivestment Group |, LLC dba Short Grass Goffl Huntington, WV 2002-2005
Partner

¢ Co-founded speciality retail operation

e Responsible for purchasing, personnel, operational structure and management, advertising and marketing, merchandising

EZNET (Central City Ontine, LLC gba FZNFT) Huntington, WV 1998-2000
Chief Marketing Officer - 1999-2000; Vice President of Sales & Marketing - 1998-1999

» Corporate sales and marketing officer for start-up Internet company during “Internet boom™

¢ Responsible for multi-million dollar budgets

» Experienced double-digit revenue and margin growth during tenure

» Responsible for all advertising, marketing, forecasting, sales management and production

RUTTER MEDIA Huntington, WV; Muncie, IN 1994-1998
General Manager - 1997-1998; Key Account Manager - 1997; Production Manager - 1994-1997

» Sales and production leadership for leading television advertising firm

SHOWCASE STUDIOS (B Memoriat Hospital, diba Showcase Studios) Muncle, IN 1991-1894
Account Executive
e Sales and production for audio-visual presentation firm



Chris Michael (cont'd)

Community Involvement

e ST. MARY’S MEDICAL CENTER FOUNDATION Board Member

e BOY SCOUTS OF AMERICA; Tri-State Area Council Board Member

* BOY SCOUTS OF AMERICA, Tri-State Area Council 100 Years of Scouting; Campaign Chairman

¢ ROTARY CLUB OF HUNTINGTON Member

¢ HUNTINGTON REGIONAL CHAMBER OF COMMERCE Member

¢ UNITED WAY OF THE RIVER CITIES Board Member; Committee Chairperson - Annual Campaign

Honors and Awards

e TELLY® AWARDS
2009: Two Telly® Awards \\ 2010: Two Telly® Awards \\ 2011: One Telly® Award

e AMERICAN ADVERTISING FEDERATION Addy® Awards
One Judge’s Choice Award
Twelve Gold Awards
Seventeen Silver Awards

¢ GRAPHIC DESIGN USA Recognition of Excellence

2005: Three Awards of Excellence 2009: Eight Awards of Excellence

2006: Five Awards of Excellence 2010: Four Awards of Excellence

2007: Five Awards of Excellence Two Awards for Outstanding Web Design
2008: Eight Awards of Excellence One Award for Outstanding Package Design

e CABLE TELEVISION ADVERTISING BUREAU cAB Awards
Finalist - Regional Production

e NATIONAL ASSOCIATION OF COLLEGIATE MARKETING NACMA Awards
2005: Two Gold Awards
2006: One Gold Award

e RUTTER MEDIA Annual Awarcds
Salesperson of the Year
Commercial of the Year

Technical Skills / Application

e ADOBE PRODUCTS
Creative Suite including InDesign, Photoshop, lllustrator, Go Live!, Acrobat, Dreamweaver

e MICROSOFT PRODUCTS
Office including Word, Excel, Powerpoint, Outlook

* VIDEO EDITING / SHOOTING
Media 100, Avid, MAGIX, Sony BETACAM SP, UMATIC 3/4”, Video Toaster

e PHOTOGRAPHY
Advanced composition, lighting, professional photography since 1989

Interests and Activities

e Family activities including scouting, youth sports, camping, golf, travel
¢ Golfing for competition and fun

e Auto racing

¢ Entertaining and dining with clients and friends



Levi Durfee

Web Developer
ldurfee@bulidogcreative.com

Profile

Innovative developer and programmer with extensive knowledge in creating successful advertising web

solutions for customers.

Certificate ¢ Computer Forensics e Marshall University 2009

Professional Experience

BULLDOG CREATIVE SERVICES (Fishknes Company |, LLC cba Bulog Creative Services) Huntington, WV
Web Developer

e Work directly with clients

* Davelop, design and execute ideas (web based with design integration)

» Responsible for managing and over-seeing projects

FREELANCE WORK
e Developed Custom Content Management Systems
» Developed Custom E-Commaerce solution

Technical Skills / Application

2011-Present

e | ANGUAGES AND OTHER
Proficient in PHP, MySQL, HTML, CSS,Expression Engine, jQuery, Custom solutions

o CREATIVE SOFTWARE
Creative Suite including InDesign, Photoshop, lllustrator

o MICROSOFT AND OTHER PRODUCTS
Office including Word, Excel, Powerpoint, SharePoint, Adobe Acrobat

Interests and Activities

¢ Technology applications
e Sccializing

¢ Baseball

e College Football



Madison Lavendar

Account Executive
miavendar@bulldogcreative.com

Profile

Account Executive with a broad range of marketing and advertising skills. Experience with media buying,
planning and strategy, new business development, copywriting, and public relations. Proud team
member of an award-winning full-service advertising agency.

Bachelor of Arts ¢ Advertising, Mincr in Political Science ¢ Marshall University

Professional Experience

BULLDOG CREATIVE SERVICES (Fistiknee Company|, L1 C diva Bulitog Creative Services) Huntington, WV 2012-Present
Account Executive

* Communication liaison for clients and art department

¢ Media planning and buying

¢ Research

¢ Copywriting

e New business development

® Public Relations

* Event Planning

NORTHWESTERN MUTUAL Huntington, Wv 2012
Campus Public Relations Intern
® Organized and helped initiate a recruitment campaign

PARAMOUNT ARTS CENTER Ashland, KY 2011
Marketing Intern

¢ Communication liaison for sponsors

e Media planning

e Copywriting for radio commercials

® Maintained all aspects of corporate social media

Community Involvement

* AMERICAN ADVERTISING FEDERATION (ristinee Company 1, 11.C dba Buldog Creative Services) Huntington, WV 2011-Present

Technical Skills / Application

e DESIGN SOFTWARE
Proficient in Photoshop and InDesign

e MICROSOFT PRODUCTS
Office including Word, Excel, and Powerpoint

Interests and Activities

® |nterior Design
e Fishing

® Fashion

e Traveling



Megan Ramey-Keelin

Senior Graphic Designer

megan@bulldogcreative.com B U
cr
S E

Profile

Award-winning Senior Graphic Designer with extensive knowledge in creating successful advertising
campaigns, collateral and web design. Innovative and energetic designer always looking for new
challenges.

Bachelor of Fine Arts ¢ Emphasis in Graphic Design & Weaving e Marshall University

Professional Experience

BULLDOG CREATIVE SERVICES (rstinee Company |, LL.C aba Bu'dog Creative Servioes) Huntington, W 2007-Present
Senior Graphic Designer
* Work directly with clients
* Develop, design and execute ideas (print, outdoor, collateral materials, logo/identity, packaging, publications
web and other interactive projects)
* Responsible for managing and over-seeing projects

THE ARNOLD AGENCY cCharleston, Wv 2005-2007
Graphic Designer; Production Coordinator

e Worked directly with clients

* Develop, design and execute ideas (print outdoor, collateral materials, logo/identity, publications and web)

* Responsible for managing and over-seeing projects, worked directly with commercial printers

MARSHALL UNIVERSITY Huntington, Wv 2004
Graphic Design Internship
* Worked directly with clients throughout Marshall University and Snowshoe Mountain Resort

Honors and Awards

e AMERICAN ADVERTISING FEDERATION Addy Awards
2007 People’s Choice
2008 One Silver Award
2009 Four Gold Awards, One silver award
2010 Three Silver Awards
2011 One Gold Award, Two Silver Awards

* GRAPHIC DESIGN USA Recognition of Excellence
2008: Eight Awards of Excellence
20089: Eight Awards of Excellence
2010: Four Awards of Excellence
2011: Seven Awards of Excellence

* GRAPHIC DESIGN USA PACKAGING AWARDS Recognition of Excellence
2010: Two Awards of Excellence

* BIG BOOK OF GREEN DESIGN Award Recognition
2009: Three Awards



Megan Ramey-Keelin (cont'd)

Technical Skills / Application

e CREATIVE SOFTWARE
Creative Suite including InDesign, Photoshop, lllustrator; Corel Draw Graphics Suite; QuarkXpress

e MICROSOFT PRODUCTS
Office including Word, Excel, Powerpoint, Adobe Acrobat

Interests and Activities

* Textile arts: weaving, sewing, crocheting
¢ Traveling and spending time outdoors
e Entertaining with clients, friends and family



Preston Reasons

Graphic Designer
preasons@bulldogcreative.com

Profile

Skilled designer with technical skills ranging from 3-D modeling to illustration. Always eager to generate
new perspectives or push old concepts further for clients.

Bachelor of Fine Arts ¢ Emphasis in Graphic Design ® Baylor University

Professional Experience

BULLDOG CREATIVE SERVICES (ristinse Company |, LL.C dva Buldog Creatve Services) Huntington, WV 2011-Present
Graphic Designer
* Develop, design and execute ideas (print, outdoor, collateral materials, logo/identity, packaging, publications

web and other interactive projects)

COMMISSIONED ILLUSTRATIONS waco, TX 2009-2011

Freelance lllustrator
» Created digital cartoons, caricatures, and portraits for clients

EASY, LLC Huntington, Wv 2008

Design Consultant
* Helped conceptualize various online games and illustrated story boards

Community Involvement

e Patrick Dougherty (2010) - Helped build earthworks sculptors in Camron Park
® T-shirt Chair (2008-2010) - Designed, collected funds, and organized production for social fraternity.
e Sing Chair (2008-2010) - Designed and painted props, backdrops, and costumes for university variety show,

Honors and Awards

¢ AMERICAN ADVERTISING FEDERATION Waco Addy Awards
Silver Finalist- Elements of Advertising, lllustration
Bronze Finalist- Elements of Advertising, Photography

* BAYLOR UNIVERSITY JURIED STUDENT SHOW

Technical Skills / Application

e DESIGN SOFTWARE
Creative Suite including InDesign, Photoshop, Illlustrator, and Dreamweaver

e MICROSOFT PRODUCTS
Office including Word, Excel, and Powerpoint

°* PHOTOGRAPHY
Skilled in traditional darkroom photography and digital photography with Lightroom.,

e AUTODESK ANIMATION SOFTWARE
Autodesk Maya and Autodesk Mudbox

Interests and Activities
® Computer Animation

e |llustration/caricatures

® Ping Pong



Thaddeus Fortner

Web Developer
tfortner@bulldogcreative.com

Profile

Enthusiastic interactive developer with a strong foundation in programming and creating successful
advertising web solutions for customers.

Bachelor of Science ¢ Integrated Science and Technology * Marshall University
Associate in Applied Science Computer Repair ® Southern West Virginia Community and Technical College

Professional Experience

BULLDOG CREATIVE SERVICES fstiunee Company I, LL.C oha Bulkdog Creative Services) Huntington, WV 2012-Present
Web Developer

* Developed and implemented website functionality

e Created training materials for clients

MARSHALL UNIVERSITY (corege of Fucaton) Huntington, WV 2011

IT Intern
* Performed general computer repair
¢ Created training materials for fellow students

Honors and Awards

* MARSHALL UNIVERSITY DEAN’S LIST Every Semester

* WEST VIRGINIA ENGINEERING, SCIENCE AND TECHNOLOGY SCHOLARSHIP
¢ PEPS| EXCEL SCHOLARSHIP

* GOLDEN KEY SOCIETY MEMBER

* PHI KAPPA PHI MEMBER

Technical Skills / Application

* DESIGN SOFTWARE
Proficient in Photoshop

* MICROSOFT PRODUCTS
Office including Word, Excel, and Powerpoint

° | ANGUAGES AND OTHER
HTML, Javascript, PHP, C++, Visual Basic, SQL

Interests and Activities

¢ Video Game Development
° Piano
e Bicycling



ENGAGEMENT EXAMPLE
CLIENT: HIMG
EXAMPLE: Newspaper ads - Cancer campaign

gt
CaNCEr.

It was the most beautiful flower I've ever seen, When you're fighting
cancer, you notice everything. The team in the infusion center at HIMG know
that I don’t have the strength to keep up my flower garden, They go out of their
way to make sure that | have a fresh flower next to me every time | am there for
treatment. It's not “service™, it's care and they're really, really good at it.

Itrust in the HIMG Cancer team, They are supportive and compassionate and
pushme to keep up the fight. | am doing my best and so are they,

Pasty Cay

{light cancer. ' Cancer Care.
5170 U.S. Route 60 East  Huntington
Kl facetook. At HlMGl we do' i himgwv.com : (304) i'JQl-IHL('_JI i

gt
cancer.

/ ) A diagnosis of cancer s something no one wants to hear, Itis
life-thanging, not only for the patient; but for everyone who cares about
them, The HIMG Cancer Center team is a group of dedicated, skilled
professionals. They not only care for your physical naeds, they care for
your total well-being.
Even though | know | am going to feel bad, | don‘t dread coming thanks
1o the team at HIMG. They encourage me every day and I'm thankful for
them.

St AHIVG
AR

\ {iiglht cancer. Cancer Care.
] 5170 U.S. Route 60 East = Huntington
At H I MGI we do' himgwyv.com : (304) 399-2260

i (gt
cancer.

After learning | had cancer, | was worried. My biggest desire is
to live 1o take care of my wife. The entire health care team at HIMG has
been so nice and considerate and this has not changad since day one. |
love each one of them and am thankful for their exceltent care. 1look
forward to the camaraderie each time | go.

With God’s help and the care and support of the HIMG team, | hava now
,  celebrated 90 years of living and soon will celebrate my 70th wedd ng
) anniversary. | now have hope for more.

4 \ #ﬁ"y #fﬂ%d‘ﬂ"y{?_,

liiglht cancer. Cancer Care.
5170 U.S. Route 60 East * Huntington
At H I MG' we do' himgwv.com = (304) 528-4464
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ENGAGEMENT EXAMPLE
CLIENT: HIMG

EXAMPLE: Magazine ad - Cancer campaign; Outdoor ad examples

" When it's
cancer,

you needca fe,

Cancer Care at HIMG.

Cancer extends beyend the medical challenges of the disease. Cancer touches
all aspects of our lives. At HIMG, our specialists are experts in cancer care.

We provide a comprehensive suite of cancer services at HIMG that are
unrivaled in the region. Not only does our Hematology / Oncology team
provide outstanding care after diagnosis, but our specialists and surgeons
are a vital part of any cancer care protocel. Our chemotherapy nursing team
provides you with a comfortable and supportive healing atmosphere nestled
in a dlinical setting.

In addition, our support services in radiology, mammography, chemotherapy
and laboratory are all intertwined as part of that comprehensive effort to
eradicate the disease.

Cancer is a challenge. Our team stands next to you

every step of the way.
~ E EL Cancer Care.

(04 528-4600

5170 U.S. Route 60 East  Huntington, WV 25705 « www.himgwv.com g

Free Seminar

FREE Screenings
__Vendors!

Dealing with Grief and Loss
This Thursday at 4:00 p.m.

ST013002 APPENDIX B: Engagement Examples
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ENGAGEMENT EXAMPLE
CLIENT: HIMG
EXAMPLE: Website - live site located at www.himgwv.com

Fle Eft View Faoites Toch Help

x Go gk e M sewche | Mo sgain v % @lemet v [t x [FEst v [Pediobizg
(5 Soggeted Snr v 3) Wieb Sice Gabury + Biv @ v #m v Peger Sefetyv Toshe @v
Outshangng Physiclans. =
M ForPatients  Find a Physiclan  Physlclan Resources  Services i
oy Coe i
i
11
Our Commitment
For mare than 40 yvars, HIMG has provided q
Serving you. Serving the Trl-State. Latest News
NowCare Wed, you know i has been way 100 bot round. OTIL12012
HIMG NoaCars I3 an uegnt care elinle that providss TSN KIN] Satrons ou Mty st
fast, eMfective svrvies for minor emergencles and
Mnesses. No appalntment necastary. Walkdns are We hopo that yoor elecuricky Is on andyou can 0762012
wislcoms. Learn more = 12y Cool this weekend. Thanks ta the Power -
b - S fam aza mamha B i
et Hfwacn whaav.comabot-uy/ Kies v

Fie £ Vaw Froots Yook Hep
X Gogl v P sench | Morens

i ) Supgmted S v @) Aeb e Galey v

Sgnh N+ x @Conet v PPSdet x [FEd + [lPosttaBiog
B v B -5 aw v Pager Seye Tewhe § 7

Outrianding
Nm For Patients  Find a Physlelan  Physiclan Resources
b Uevmraoary Gy

Related Info

Patient Information
HowCarn

For more than 40 years, HIMG has provided quality care and service Findnclal Polcy
1o our patlents, Your health and well belng Is Important te our Faciiey Map
physiclans and staff. We are dedicated to helping you manage your
health,

HIMG Connect
Choosing a Physliclan
Wa ask aach of cur patiants to ¢hoosa a Primary Care Fhysician (Family Medicine er Pay Your Bl
Internal Medising) to manage thelr pilmary care needs. I Spaclalty services are
needed, your Primary Care Physiclan will refer you to the most qualified speciaity care Appointment Request
physlelan, il
bl

gl o compitent ebomaton

i
Services Pay Your Bill }

RI0w v
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ENGAGEMENT EXAMPLE

CLIENT: First Sentry Bank

EXAMPLE: We designed and executed a campaign focused on “the winning team”. The campaign
featured Marshall coaching legends Red Dawson and Bob Pruett and former Herd & NFL greats
Chad Pennington and Troy Brown. The campaign included television, radio, print, magazine and
online. This ad was a full page ad placed in a magazine

Bob Pruett
All-time winningest coach in
Marshall history

Red Dawson v # ‘
. 7o b

—

Thundering Herd

e

. Join the
Winning Team.

e
w

" First Sentry Bank

YOUR TOWN...YOUR BANK "

[ =]
O]

DOWNTOWN HUNTINGTON « BARBOURSVILLE

.
www.fl rstsen tl"y. com PEA RIDGE * LINCOLN COUNTY » 24 HOUR ATM AT EASTERN HEIGHTS
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ENGAGEMENT EXAMPLE
CLIENT: First Sentry Bank
EXAMPLE: Half-page ad as well as strip ads for the “Winning Team” campaign that were placed in

newspaper and tabloid magazine space.

Join the
Winning Team

First Seﬁtry Bank

YOUR'TOWN...YOUR BANK'

www.firstsentry.com

Join the
Winning Team

. R -
First Sentry Bank | TroyBrown 1|
YOUR TOWN...YOUR BANK R i
wwwi.firstsentry.com B 7| sonof Manhat

ST013002 APPENDIX B: Engagement Examples
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ENGAGEMENT EXAMPLE
CLIENT: First Sentry Bank
EXAMPLE: Strip ads for First Sentry Bank that were placed in newspaper

L)
Partner with us.
As you look forward to 2012 and all that you
want to accomplish in the coming year, count
on First Sentry Bank to be your partner for
~ all your banking needs.

Open your new account today. .
First Sentry Bank

YOUR TOWN...YOUR BANK

HUNTINGTON « BAREOURSVILLE » PEA RIDGE » LINCOLN COUNTY

304.522.6400 - firstsentry.com Ginic

itry Bank
N YOUR BANK
firsIsenh‘y.com

TINGTON = B, LLE

PEA RIDGE = LINC

NEVWACCOUNT

e

FREE SMARTPHONE BANKING!

New iPhone, iPad and Android apps now available!

Secure © 24/7 o Access multiple accounts © Transfer funds © Pay bills © Set alerts!
<WE NEW/

VISIT'FIRSTSENTRY.COM TO LEARN MORE

W’D First Sentry Bank

YOUR TOWN. YOUR BANK

o4

A GRIP.

Personal loans from First Sentry Bank
First Sentry Bank

YOUR TOWN . YOUR BANK

Sk www.firstsentry.com o * BAREGUPSVILLE * PEA RIOGE + LINCOLN COUNTY
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ENGAGEMENT EXAMPLE
CLIENT: First Sentry Bank
EXAMPLE: Website - live site located at www.firstsentry.com

Fle £t View Favortess Tech Help
x Co gkl » (20 search + | Marem Sl N+ x @Comea v [Bsded  x [FE&t + [iPedlabing
v E) v v Pagew Sateyv Teshvy @v

@ (5} Suggented Shas v ) Wb Sice Gallary v

First Sentry Bank Homee  Contact Us - livestor Relations
] vour rowsvoun s

3:1‘;[“""‘"9 B Personal  Business  Lotations  Protscting You  Onling Banking  AbsutUs
]

Oero | Swcuty | FAGY

FREE mobile banking: °*°°*

New iPhone, iPad and Android apps!
Securg ® 24/7 * Access musltiple accounts
Transfer funds © Pay bills ® Set alerts! R

Click here to learn more =
[{H rirstsentry sank

Free Mobile Banking

00 w1 'S COMeaien! AL 24 hours & By

NEWS & ALERTS

s Locations
: LOAN SERVICES
i -‘.Lli Vigw 2 of our local branches Tips to Prevent Identity Theft
B 3d ATM locations Idernty el is 3 sentus probiem. You tan help

Congumes Loany
i Switch to First Sentry Business Loans
| Wehawa mada backing simple Morigage Loans Customaer Notice: FRAUD ALERT

| Get stared loday! Telsphara ca%s {mosty adomated) are berg mada
19 0 Customens requesting them b input ther

. Overdraft Protection BANK OWNED. Gabrered card numbers
v Dol gel denied when using ASSETS FOR SALE
v your debil card) Optin btz FDIC insurance
Wehicles, hamas, and Learn move about 108 rireas

1 Opt-In Authorization tommarsial propedy Coverags 3nd sbord the Exte
] ?:c_k_t:e_fl_bg_zwn_ vatyour oty Fj.f gk = Account Cuarantea Progaam

protec yourself agsinsl 4 by resdng e fd atcle

n FOIC Insurarce
d FDIC Transatten

Fie €8 View Froites Tosh Hep
x Go gl * s | Moo Sl N % @owet v (Sdet  x [JEA v iPertieblog
fi v B vi% mp v Pagev Sfdyv Tochv v

| Sugprated Ste v @) Web SSce Gallery v

First Sentry Bank lome  ContactUs  Investor Relations JOLY 23, A0
Ef]  vout reme voun tax

°“"';';i'“ﬂ"°7 . Personal  Business  Locations  Protesting You  Onling Banking  About Us
Cam0 | Saeurty | FACS

i Business

Busingss Card Sclutions
Commerial Loans Busines & Loans (0
Chacking'Savings - i Y
Businsss Servces i Business Services " ' A
COsMarey Markst )

L ™
Remte Depost COs/Money Markst (“‘."-' Remote Deposit <§
Business Team X

CosRs CDARS Business Team c 'Hl

Compara Chacling Accounts

©2012 First Sankry Bank A rights rezarved Posered by ProfSuand { Mastertard.  Mamber (2
Privacy | Daclaimer Pegmaee Now! FDIC ~imi~

VERFED DM

RI0% v




ENGAGEMENT EXAMPLE
CLIENT: Mountwest
EXAMPLE: Enroliment ad that was placed in newspaper

JOIN US FOR FALL 2012

23 New Campus.
Truly “up on the mount.” the new Mountwest campus is a showcase for higher education and
workforce development in our region. The 115,000-square fool. newly renovated campus
offers more than 30 classrooms and larger lab spaces. 650 free parking spac: nmon study
areas, resource library, full-service cafeteria and one-stop for student service:

<) New Challenge.
A certificate or degree from Mountwest gives you the ability to step into a better or enhanced
career night away. Joining the thousands of other students like you who have benefited from
the affordable and real-world education you receive at Mountwest will allow you to face your
new career head-on and avercome any challenge you face,

% New Opportunity.
Your lifetime eaming power and workforce readiness improve immensely with an education
from Mountwest. On our new campus. we will work with more than 3,000 students and offéer
more than 50 pregrams that lead to an associate degree. Mountwest also offers a seamless
transition to many four-year institutions,

Mountwest

Community & Technical Collese 1.866.676.5533 | www.mctc.edu
A state Community and Tochnical Colegs of Wast Viginia | An Affimative Aetion/Eeual Oppertunity Emplayes 2205 Fifth Street Road | Huntington, WV
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ENGAGEMENT EXAMPLE
CLIENT: Mountwest CTC

EXAMPLE: Enrollment Ad; Sponsorship Ad

PNMountwest

Community &“T.:echmcai Colleée

Classes begin January 9th

It's never a better time to get started on a
new and exciting career.

Mountwest offers over 50 programs that lead to an
associate degree. For full-time students, associate
degrees usually can be eamed in four semesters,
excluding any developmental or prerequisite
requirements, Certificate programs are also available,
and designed to provide competence in a focused area
and require significantly fewer credit hours to complete.

E-ZStar

E-ZStait is a scholarship (o Nrst-tiny cents
g [HOCEss
| aick ancl

all, this iIntrochuctony
ol no cost to you.

= A

(304) 696-6282 | www.mctc.edu

i Teuhen o Cedbaga of Yies! Virgnia s A A quial Opprbimdy Emnpbpee |

S$T013002 APPENDIX B: Engagement Examples

Proud Sponsor of the 2012 WV HOSA
State Leadership Conference

Sponsor of CPR/First Aid Competitive Event‘_,.

M Mountwest
n Communlty & Technical College
Mountwest offers over 50 programs that lead to an
associate degree. For full-time students, associate
degrees usually can be eamed in four semesters,
excluding any developmental or prerequisite requirements,
Certificate programs are also available, and designed
1o provide competence in a focused area and require
significantly fewer credithours to complate,

at Mountwest. The
professors +ruly
get +o know you: [

e e o ]
1 (866) N-ROLLED | 1 (866) 676-5533 | |

www.mctc.edu

i SR

A State Community and Technical Collegs of West Virginia + An Afirmative Action/Equal Opportunity Employer




ENGAGEMENT EXAMPLE
CLIENT: Mountwest
EXAMPLE: Website - live site located at www.mclc.edu

Hle Bt View Frotes Toch Hep
% Co gk | v Ml sewrch o | Moren Sguln W+ x @Convert v [XSelect  x [YEdt » [ Pestioflog
2 v B v ) e v Pager Sfeyv Tooss v

g (5 Suggmted Stes v @) Wk $ice Gallary

Mountwest

‘Communlty& Technical College Corrmh Studenis Pogactiestidorts el Faculiy & atf

About M Academics Admissi Costs & Financlal Ald Giving Workforce Solutions

Education and training

\ — |
Fe"@gstratfonﬁs K | for the future.
NoWiOpen! & $ :
g

LY 30, 2012
Foundation to host campus
sneak peek event

JUNE 18, 2012
Enterpiise presents donation
o student schotarships

Begin the climb to your success.

JUNE 13, 2012 Mountwest offers over 50 programs that lsad to
Mauntwest fall registration an associate degres. For full-time students,
opans June 18 associate degrees useally can be cumed in four
semesters, excloding any developmental or
MAY 24, 2012 prerequisite requirements. Certificate programs
Mountwest to hast maritime are also available, azd designed to provide
PRRSORS E SR SR ] ——
Fle Edt Yiew Favorter Took Hep ]
x Gogel v M sewche | Mo Sgoh N v ok @Comet v [NSect  x [FER v 5 Petafisg i
w3 (50 Suggened Saes v ) Wek Slice Gallery v Ky v B v mk v Pager Safdyr Tty @

Mountv(rest © I

FOUNDATION College | News | Aboutthe Poundation | Home

ARLAS OF NLED OUR SUPPORTLRS VIAYS TO GIVL GIVE ONLINE GIVING STORILS CONTACT US

KEYS TO THE FUTURE

Ths s the launch party you dont
L wianl ta misst Join us Friday, August
p it " . L] 10, for Keys o tha Future and gt an
THE MOUNTWEST ; T exclasive first look st Mountvest's

‘ [ X \ ErTTL 1 BEW CAMpUS.

REAL MORE

Our Supporters

Businesses, alumni, employees and

friends come logether 1o make cur work

possite.

Giving Stories Achieving the Dream Ways to Give

Through Lhe Foundation, alumsd, Scholarship supportis a greatvay tokelpa The Mounbwest Foundation offers a variety of

aninasces a5 fandvh partiari Mountwest student achieve his or her dreamol  giving options designed to best mest your
ke parninga dares . Aaitble sivlar intaceate snd Gngras)
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ENGAGEMENT EXAMPLE

CLIENT: First Sentry Bank

EXAMPLE: /ncluded in the bid package is a DVD that includes production examples of the follow-
ing:

First Sentry Bank - “Winning Team” Campaign

Mountwest - Enroliment Campaign Examples

HIMG - “Were HIMG” :30 Commercial

cr ative

916 5™ Ave. | Suite 305 A
Huntington, WV | 25701 S”-Ja” dGQ'

big bite.

bulldogcreative.com f/Ay, ) 304.525.9600

APPENDIX B:
Engagement Examples
MoV, .wmy, .mpg
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Mountwest Campaign
Bus wrap

etheoicgy | Cubary Arts | Hospiaiity | information Techaclogy | Occupatianal Deveicpment | Techascal Stuces

Begin the climb to your success.

Mountwest

Comrrrrria{irt)} & Technical College
www.MCTC.edu | 1.866.676.5533

Mountwest Campaign
Outdoor poster-size billboard

Begin the climb to you» success.

Mountwest

Community '& Té_(:hnical College
866.676.5533 | www.mctc.edu

ST013002 APPENDIX C: Mountwest Campaign Materials




Mountwest Campaign

Print ads

Enroll Today!
Classes Begin January 10th

MR Mountwest

Community & Technical College

Begin the -
clinbite ‘H Mountwest
youy success, Community & Technical College

Mountwest offers over 50 programs that lead fo an associate
1 (866) N-ROLLED | 1 (866) 676-5533 | www.mctc.edu degree. For full-time students, associale degrees usually can
POl . be camed Infour semesters, excuding any developmental

Allied Health

A $tate Con

Begin the
climb to
youwr sSuccess.

1 (866) N-ROLLED | 1 (866) 676-5533 | www.mctc.edu

A St ty and Techmical Coliege of West Virgirea = A Aff 100VEqual Op portunity Employe.
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Mountwest Campaign
Catalog and CD Catalog

Begin the climb to yous success.

Mountwest

Community & Technical College

Mountwest

CommuﬁnE«& Technical College

866-676-5566 | www.mctc.edu
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Begin the climb to your success. legin the climb to your success.

B Mountwest P\Mountwest

inmrmnr.ny & Technical (oilcge Community & fechnical College

§2010 82010
32011 52011
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Mountwest Campaign
Brochure / Invite
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| pamountwest

Community & Technical Collese

dont Services

Otfice of S finglon WY 25703

PO, Box 5500 | Huo
8666765533 1ol free
304,696 7104 fax

Crary M

P Mountwest

Commurrtf & Technical Cgllege

The higher the goals,
the harder the climb,
the sweeler Lthe success.
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B Mountwest

Community & Technical College

The higher the goals,
the harder the climb,
the sweeter the success.



Women & Money Campaign
Brochure / Invite

Bthesd W!‘-??.u!fn

Women & Money

1.304.341 0724

www.wvtreasury.com

SPECIAL FUNDING PROVIDED BY:

BB&I

c\vrsrvmcmm
£ ~STHNANGAL EDLUCATION
FOUNDATION
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RETIREME )
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W WEST VIRGINIA'S BANK
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Weat Unginia
Women & Money

FRIDAY, DECEMBER 7, 2011 2 CHARLESTON MARRIOTT TOWN CENTER | CHARLESTON, WY

9:00 am
Conference check-in &
continental breakfast

9:45 am
Y= Welcome, West Virgin'a
O Stale Treasurer John D,
@) Perdue

3 10:00 am
(1) Keynote Speaker Dee Lee

) 11:00 am
() Break / exhibit vistation

11:16 am
Dea Lee's presentation
continues

12:30 pm
Lunch / exhibit visitation

WLESTWIRGINIASTATE TREASURER
JOHN D. PERDUE

CurWestVirgnaWeran & Morey
conferences have helazd ready 10000
WestVirgrans gun contrel of ther framces.
Tre Waran & Maney confererce 15

des gred to help women sttan frarcial

,\B\' sttty

Our fraaWomen & Maonzy tonoerce wis hald in 2001 Fnaneal
espert Dee Lee has bean 3 foundston of our progam belping hick oF
the frst\Women & Money corference in 204, ¢ praased 1o have
Dee as our kgyriate spaaker ths yoan to mark the ersary

of tra WestVirgrra Worren & Mangy program, Fnenca edudaton

for everyana from yourg chidren to adults has basn a cormerston= of
fry adminstratanWe all bnow whan peopls plan wall they can enjay
frascal freedom doan the road

DEE

EE CFPCRC, 124

e2is 3 Certfed Frnanc ol Plancar a0 financal educaton devoteg 2l her ensrgy to
catrg the finangal consumer and teaching p20p!s bow to b2 good stevards of ther
assgts. $he has spoken at seminars and conferences around the world and spends 2 great
aaal of tora working weh 855003t 008 corparatons and state treasurers to halp trer

constiugnts master money concepts Even with ber busy schadule, Dee has found the

‘ TR TO W SEven Bk

Bacause of ber broad fina

TV and rado statons acrass iy She was 3
Plannirg aazd in 2008 for bar wark 00 CBS Bagt
and guated s a resource 0 UsATod:,
Journal 2nd several ether notsble publ

2 Dee has bzen conschied as an expert for mary
cal Plannrg Assooaban's Heart of Fnarcial
has bazn fatured nth wark Surday Tras

y and Kiplriger's Persorad France, Forbss, the Wil Sueet

Register online at www.wvtreasury.com,
For more Information contact us at 1.304.341.0724.

FREE

FINANCIAL
EDUCATION

Learn the money skills needed
to overcome the challenges you
meet every day dealing with
budgets, credit and debt issues,
investing and retirement.
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Mountwest Campaign
Outdoor bulletin-size billboards

Begin the climb to you» success.

Flexible Class Schedules : 5 M O u n tw e St

Low Cost Tuition

Professional Instructors % - CommunitY & Technical CO"CSG

Online Classes 1.866.676.5533 | www.mctc.edu
And Much More! ;

Communty and Technical College of West Virginia | An Affrmative Action/Equal Opportunity Employer

Begin the climb to yox# success.

2 Mountwest g

Commﬁnity & Technical College-

Mountwest Campaign . Pbgbie.
Please also reference enclosed :
DVD for production examples

bulkicgereative.com 8 S 304.525.9600

APPENDIX B:
Engogement Examples
Moy, .wmy, .mpg
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Women & Money Campaign

Digital Outdoor
/2, <= FREE FINANCIAL EDUCATION
éﬁﬂ ﬁ (-gi Yhos! //////('/'/// _7 FRIDAY, DECEMBER 7, 2012
pha] 244, f ,/),/..(,'{/ ~L - W
Women & Money CHARLESTON, WV

www.wvtreasury.com | 1.304.341.0724

A program administered by the office of Wast Virginia State Treasurer John D, Pardus

Women & Money Campaign
Facebook campaign ad

Sponsored Create an Ad

Women & Money

www.wvslo.com
Free Financial Education
Conference - Learn the
money skills needed to
overcome the challenges

. ..
Women & Maney YoU meet every day.

Brand Yourself

WV and Huntington
inspired apparel. Also,
Design your own
shirts, iphone cases
and morel

Facehook @ 2012

English (US) - Privacy - Terms - Cookies -
More ~
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Women & Money GCampaign
Facehook page

™ r E FINANCIAL
] S EDUCATION
R ¥ Learn the money skills needed to overcome the

challenges you meet every day dealing with budgets,
credit and debt issues, investing and retirement.

FRIDAY, DECEMBER 7, 2012

CHARLESTON MARRIOTT TOWN CENTER | CHARLESTON, WV

Dot Vivjestea A | A pragram sdministaed by 1N oFics of Weit Vigina Stst Teasuree Josn D Parsa
Women & Money |

West Virginia Women & Money

B¢ tihe first person to like this

Government Organization I
Learn the mongy skills needed to overcome the challenges you meet every day dealing with ‘

budgets, credit and debt issues, investing and retirement. ! k' 4
} o b Women & Money
L .
About Photos Events
“Isutus  [{) Photo / Video  [T3] Event, Mitestone + =) Actlvity
|i_ Recent
Write something... West Virginla Wamen & Money creatad the
event Women & Money Conference,
| Westvirginla Women & Money shared a link West Virginia Womien & Money jolned
31 minutes aga Facebook
i

All attendees for the December Conference will receive a

free copy of Dee Lee’s book, Money: Your Personal

Financial Guide. htip:/ /www.amazon.com/exec/obidos o West Virginla Women & Money
JASIN/097461100X/deeleenet?creative=327641& ' 33 minutes ago A

camp=145738&link_code=as1

Our Keynote Speaker for the December Conference is Dee

Women and Money, Your Personal Finance Guide Lee, CFP, CRC, MBA.
WAW AMAZON.COM

wamen & Maney Is a book every woman shauld Dee Lee is a Certified Financial Planner and financial
own and read. If you ewn only one finance back educator, devoting all her energy to educating the financial

this s 10 Every woman (and man) knows consumer and teaching people how to be good
L) 0 impanant iLis to make the most of th gte,..Soe More

Uke  Comment Share

- West Virginia Women & Money
S3 minutes 299

A Message from West Virginia State Treasurer John D.
Perdue

Our West Virginia Women & Money conferences have
helped nearly 10,000 West Virginians gain control of their
finances. The Women & Money conference Is deslgned to
help women attain...see More
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Women & Money Campaign
Online banner ads

Wiort Uinginie 6. FREE FINANCIAL EDUCATION

Women & Money FRIDAY, DECEMBER 7, 2012 | 9 am = 1:30 pm

CHARLESTON MARRIOTT TOWN CENTER | CHARLESTON, WV

www.wvitreasur V.coIm

0t i 6 FREE FINANCIAL EDUCATION

Women & Money FRIDAY, DECEMBER 7, 2012 | 9 am - 1:30 pm

CHARLESTON MARRIOTT TOWN CENTER | CHARLESTON, WV

Women & Money Campaign
State Journal Double Truck

TRy
|

e o P -
PR el |
- i N e ==
Lﬁ ’;’/: amviar 5y WA TG i
e

Learn the money skills needed to overcome the challenges you meet every day dealing with budgets, credit
and debt issues, investing and retirement.

p - FRIDAY, DECEMBER 7, 2012 | 9 am = 1:30 pm
We: A1 //M’(’“HN e} CHARLESTON MARRIOTT TOWN CENTER | CHARLESTON, WV

Women & Money Register online at www.wytreasury.com

‘REE FINANCIAL EDUCATION

fuscoy oy

R i . | For more information: 1.304.341.0724
Women & Money Campaign Women & Money Campaign
Front page newspaper sticker :30 Radio Commercial also enclosed with package

A program administared by tha office of West Virginia St2%e Tredsurer John D, Perdus

Weal Vi Diginia
Women & Money

FREE FINANCIAL EDUCATION __ bibie

Learn the money skills needed to overcome the =i Y Wl 5015259600
challenges you meet every day dealing with budgets, : [
credit and debt issues, investing and retirement.

©

cr ative

FRIDAY, DECEMBER 7, 2012 | 9 am - 1:30 pm
CHARLESTON MARRIOTT TOWN CENTER | CHARLESTON, W

itesl Unrginsia
Women & Money

:30 Radio

Register online at www.witreasury.com

For more informati 1.304.341.0724
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Women & Money Campaign
11 X 17 Poster

FRIDAY, DECEMBER 7, 20| 2

CHARLESTON MARRIOTT | CHARLESTON, WV

- FINANCIAL
EDUCATION

Learn the money skills needed to overcome the
challenges you meet every day dealing with budgets,
credit and debt issues, investing and retirement.

All attendees will receive a

Featuring
Guest speaker and
author Dee Lee

free copy of Dee Lee's book,

Money:Your Personal Financial Guide.

of Harvard
RETIREMeNT ‘ ‘ Financial Educators.
BETREMENT LAY y J( FA""”L\/ \
M . d SUCCE'55 Topfcs of Discussion
A ?
/ 7 f}\]ﬁ_ﬂm * What have you got!

e CREVIT/DERT IS3US STANSTlcs * What do you want from life?

/;‘ : .'I * What are the right investments

T e i for your goals?
(A + How do you recognize the
wl " obstacles along the way?

+ How do you protect your
assets?

////(/M //M(/,//Ma, L.
Women & Money

A program edministered by the office of West Virgin'a State Treasurer John D, Perdua

Reglster online atiwww.wytreasury.com | [Formore information: 1.304.341.0724

SPECIAL FUNDING PROVIDED BY:

g
- SMART529 g’
g CHASE ©) T

(7\ ST VRO
FOUNDATION
[Tarrionn

JIUNITED BANK _!‘.,I..I--Iiifl‘.. AN i}g' 4

'.‘-.-r \/ LISV ”E
W WEST VIRGINIA'S BANK bl I Fuid ! Lo ’V
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Women & Money GCampaign
Event Program

EXHIBITORS

West Unginia
The Hartford/SMARTS29 College Savings Plans W
(@)

Social Security Administration

men & Money

e T

WestVirginia Housing Development Fund

WestVirginia State Parks and Forests

RETREME,T-

WestVirginia State Treasurer’s Unclaimed Property Division i
=  — ity

[T . e

Su eSS
SPECIAL FUNDING PROVIDED BY =R, 6
7 \}NEST\N
CREDIT/DLET 65003 STATISTICS

T CHASEO _\*‘%L
SMARTS29 ﬁ’ JIUNITED BANK

B
[ w7 WEST VIRGINIA'S BANK

Haiiiioen

patetl

®CBS|FON
5915¢

ca ] 15¢
{ E-145 | Chartestcn,

ng 01 | Ra

1304 HLOTH | WWW.WVEreasiry,.com.

- ——
fbat Madoris
T ARtk T 'omen & Man
WESTM \ STATE TREASURER ~ ey
9:00 am JOMN D. PERDUE W,
Conference check-in & continental CurWeifegria Woen 8 Mosty
breakfast conferercen Fae balpad raady 10000
WenVirgrans gan eortrol ef trar finarces
TreVoren & Morey cofererce is
9:45 am : desigrad to balpwomen amain frarcial
. ‘}} stablity
Welcome, West Virginia State S 55
Our FritWomen & Marey corfrerce was bebd in 2002 Frarcal
Treasurer John D. Perdue 5t Dae Les has basn g foundanan of our program haipng bk o

e frst\Woman & Morey conference n 2000 We are pleased to hane.

D22 a5 cur heynote spraher s yRas 10 mack the 16T Bnaersary
10:00 am of traWart Vi gaWarman & Marsy program Fradial educon

for €.erpore Fom yourg chiden ta a4k bas been 3 comerstore of
Keynote Speaker Dee Lee oy admrizratan e b when pesple plaa wel tey can ey

francal freedam deantre road

11:00 am DEE LEE ¢
Break / exhibit visitation

D2a Les 4 3 Certfad Francal Flanner and
frarcal educson devotrg all bar erargy

15 edurrt g e frarcid corsrmsr ad
teaching peopis ot be good tesard of
trar astats S hag ek at semirars acd
corfertrees rowd ta vard ad spends 1
freat deal of tove worbing with asociatons.
corparatens and tate treasrers 1o Falp

Schedule of Events

11:15 am
Dee Lee's presentation continues

12:30 pm ThAT COSTTANTS FAmer pranay Corcepts Buen T har bty schadule, “".-?""‘ T
TR T Det hat fourd 18 Lme 13 vt seven boois Kol A
Lunch / exhibit visitation S,
Because of rar bonnd francal kroatadge Dae hagbasn corsed as SETRALTTe

v erpart Gor mary TV and rads finces acrsss e ety ST was
twarded e Firancial Patinrg Assscatien's Haart of Frasedl Placang

Whotd Uircrivria s 4 2008 for ber work 00 €8S Brron Rado She kas baen

A Lagiitia featured in e New Yok Sundiy Tiras ad quoted as a resaurce
USATadzy Forture, Mioeay and Fplogers Persoral Frasce Foctes ta

Wome n & M on ey Wall $rest jourmal and several other natable publcators

All attendees will receive a free copy of Dee Lee's baok, Money: Your Personal Financial Guide!

ST013002 APPENDIX D: Women & Money Campaign Materials




Attachment B: Mandatory Specification Checklist

Proposals failing to meet any mandatory specification shall be disqualified. Vendor shall review
each of the following mandatory specifications and provide a response indicating it does or will

meet them:

Section 26,1 Vendor must be capable of providing or securing a full range of Services for
multiple Agency programs simuitaneously.

Vendor Response:
We currently do and will continue to perform in that fashion

Sectlon 28.2 Vendor must have been in the business of providing the Services requested for
a minimum of five (5) years.

Vendor Response:
We have been in business, and providing those services, for over 5 years.

Section 2,5.3 All materials and campaigns produced for the Agency shall be the properly of
the Agency and can be used by the Agency at any time during and after the
conclusion of the purchase order. Any use of such materials and campalgns
by the Vendor without the prior written consent of the Agency Is prohibited.

Vendor Response:
We agree to the above.

Sectlon 2.54 The Vendor will be responsible for assisting the Agency in developing a series
of public information and promotional strategies that are designhed to utilize

available program funds in an efficient and cost effective manner, to achieve
the necessary programmatic resuits. For each strategy or project, the vendor
will develop and propose an itemized advertising plan and budget. The
Agency and the Vendor shall mutually determine timeframes and deadlines for

each project,

Vendor Response:
We agree to the above.
Sectlon 2.6.5 The Vendor will be responsible for finding low cost providers and negotiating
favorable rates for advertising purchases.

Vendor Response:
We currently do and will continue to perform in that fashion

Section 2.6.6 Progress reports shall be provided for all ongoing projects with schedules
mutually agreed upon by the Agency and the Vendor.

17



Vendor Response:
We agree to the above.

Sectlon 2.6.7  All materlals and campaigns produced for the Agency must be approved In
advance by the Agency before the Vendor commences work.

Vendor Response:
We agree to the above.

| certify that the proposal submitted meets or exceeds all the mandatory specifications of this Request for
Proposal. Additionally, | agree to provide any additional documentation deemed nacessary by the State

of West Virginla to demonstrate compliance with said mandatory specifications.

Fish& Company |, lic dba Bulldog Creative Services
7

(Vendor)
Chris Michael, CEO

(Representative Name, Title)
Phone: (304) 525-9600 e Fax: (304) 525-4043
(Contact Phone/Fax Number)

07/23/2012
(Date)

18
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CERTIFICATION AND SIGNATURE PAGE

By signing below, [ certify that I have reviewed this Solicitation in its entirety; understand the requirements,
terms and conditions, and other information contained herein; that [ am submitting this bid or proposal for
review and consideration; that ] am authorized by the bidder to execute this bid or any documents related
thereto on bidder’s behalf; that I am authorized to bind the bidder in a contractual relationship; and that to the
best of my knowledge, the bidder has properly registered with any Statc agency that may require

registration.

Cosihnes Lomiony I, e Aba BULLDDE LREATIWG. SERANCES

Y

(Company) c/

Luels plipses, CED

(Representative Name, Title)

o) 525~ Tu00 - (G04) 5254043

| —

(Contact Phone/Fgx Numbey)
7&3 S =

7

(Date)

Revised 6/15/2012
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ADDENDUM ACKNOWLEDGEMENT FORM
SOLICITATION NQ,: STO12002

Instructions: Please acknowledge receipt of all addenda issued with this solicitation by completing this
addendum acknowledgment form, Check the box next to each addendum received and sign below.
Failure to acknowledge addenda may result in bid disqualification.

-Acknowledgment: I hereby acknowledge receipt of the following addenda and have made the
necessary revisions to my proposal, plans and/or specification, ete.

Addendum Numbers Received:
(Check the box next to each addendum received)

[ 1 Addendum No, ] [ ] Addendum No. 6
[ 1 Addendum No. 2 [ ] Addendum No. 7
[ ] Addendum No. 3 .[ ]  Addendum No. &
[ ] Addendum No. 4 [ ] Addendum No. 9
[ ] Addendum No. 5 [ ] Addendum No. 10

] understand that failure to confirm the receipt of addenda may be cause for rejection of this bid. 1
further understand that any verbal representation made or assumed to be made during any oral
discussion held between Vendor’s representatives and any state personnel is not binding. Only the
information issued in writing and added to the specifications by an official addendum is binding.

Buiibe éMUﬁ%ﬂt//égﬁ

Company

-

Alx'}f[{orized Signature

7/2%/)2—
Date

NOTE: This addendum acknowledgement should be submitted with the bid to expedite document processing.

Revised 6/15/2012
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RFQNo. STO /30072

STATE OF WEST VIRGINIA
Purchasing Division

PURCHASING AFFIDAVIT

.10a states: No conlracl or renewal of any contracl may be awarded by lhe slale or any of ils

vendor or prospective vendor when the vendor or prospeclive vendor or a relaled parly lo the
{er than one thousand dollars in the

West Virginia Code §5A-3
polilical subdivisions to any
vendor or prospeclive vendor is 8 deblor and lhe debl owned is an amount grea

aggregale

DEFINITIONS:

“Debl” means any assessment, premium, penally, fine, tax or olher amount of money owed lo lhe slale or any of Ils

polilical subdivisions because of a judgmen, fine, permil violalion, license assessmenl, defaulled workers' compensalion
premium, penally or other assessment presenlly delinquen! or due and required lo be paid to lhe stale or any of Ils
polllical subdivisions, including any interest or additional penallies accrued lhereon.

associalion, Limiled Liabilily Company or any other form or
lical subdivisions. “Political subdivision” means any county
trumentallty eslablished by a counly or municipality, any
ties or municipalities, as permitled by law; or any

“Deblor” means any individual, corporalion, parinership,
business associalion owing a debt to lhe slate or any of its poli
commisslon; municipalily; county board of education; any ins

separale corporalion or instrumentalily established by one or more coun
public body charged by law with the performance of a governmenl function or whose jurisdiclion is coextensive with one

or more counlies or municipalilies. "Relaled parly” means a party, whether an Individual, corporalion, partnership,
association, limiled liability company or any other form or business association or olher enlity whalsoever, related to any
vendor by blood, marriage, ownership or contracl through which the parly has a relationship of ownership or other interest
with the vendor so lhat the parly will actually or by effec receive or conlrol a portion of the benefit, profit or other
consideration from performance of a vendor conlracl wilh the party recelving an amount thal meets or exceed five percent

of the tolal coniracl amount.

ndor has conlesled any lax administered pursuan!
{ fee or enviranmental fee or assessment and the
| plan or agreement and the vendor is nol in

EXCEPTION: The prohibition of this section does nol apply where a ve
{o chapler eleven of this code, workers' compensalion premium, permi
maller has nol become final or where lhe vendor has enlered info @ paymen
default of any of the provisions of such plan or agreement.

West Virginia Code §61-5-3), il is hereby cerlified thal the vendor affirms and

Under penalty of law for false swearing (
s in compliance with the requirements as slaled.

acknowledges the information in this affidavil and i

WITNESS THE FOLLOWING SIGNATURE

Vendor's Name: ﬁfﬂ%ﬂff JOM/M{/ /(4 ﬁ/é@ &Mpé aféy"ﬂ‘i sgtel/CES
Authorized Signalure: m Dale: 7B

- 7 - /
Slale of lk)ﬂ%‘r (\) WOMWN A

County of CQSQQ-\\ Q lo-wit:

Taken, subscribed, and sworn lo before me 1hi£§gay of . Z’O[Z.

My Commission expires MMIQ—MQ 200 .
NOTORY PUBLIC W D ;g{—//f;//kL

AFFIX SEAL HERE

STATE OF WEST VIRGIN
NOTARY PUBLIC #
April D, Barnabl
Bulldog Creative Services
916 5th Avenue, Sulte 305
: “ y wl;umrlr;dr;gtgn, WV 25701
£ sion Expires Mar, s
..umnmulummummm||u||pl‘:uma|:r;5flialug|5

Purchasing Affidavil (Rovised 12/15/09)
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Rew (e State of West Virginia 42

VENDOR PREFERENCE CERTIFICATE

Certification and application* is hereby made for Preference in accordance wilh West Virginia Code, §5A-3-37. (Does not apply to
construction contracls). West Virginia Code, §5A-3-37, provides an opportunity for qualifying vendors lo request (at the time of bid)
preference for lheir residency stalus. Such preference is an evaluation method only and will be applied anly to the cost bid in
accordance wilh the West Virginia Code. This certificate for applicalion is to be used to request such preference. The Purchasing
Division will make the determination of the Resident Vendor Preference, if applicable.

1.)( Application Is made for 2.6% resident vendor preference for the reason checked:

__ A Bidderis anindividual resident vendor and has resided continuously in West Virginia for four {4) years inmediately preced-
ing the date of this cerification; or,

___ Bidderis apartnership, association or corporation resident vendor and has maintained ils headquariers or principal place of
business continuously in West Virginia for four (4) years immediately preceding the dale of this certification; or 80% of the
ownership interest of Bidder is held by anather individual, partnership, association or corporalion resident vendor who has
maintained ils headquarters or principal place of business continuously in West Virginia for four (4) years immediately
preceding lhe date of this cerlilication; or,

____ Bidderis anonresident vendor which has an affiliate or subsidiary which employs a minimum of one hundred state residents
and which has maintained its headquarters or principal place of business within West Virginia conlinuously for the four (4)

years immediately preceding the date of this certification; or,
2,A/ Application Is made for 2.6% resident vendor preference for the reason checked:

Bidder is a resident vendor who cerifies that, during the life of the contract, on average al least 75% of the employees
working on the project being bid are residents of West Virginia who have resided in the state continuously for the two years

immediately preceding submission of this bid; or,

3. Application is made for 2.5% resident vendor preference for the reason checked:

____ Bidderis a nonresident vendor employing a minimum of one hundred state residents or is a nonresident vendor with an
affifiate or subsidiary which maintains its headquarters or principal place of business within West Virginia employing a
minimum of one hundred state residents who certifies that, during (he life of the contract, on average al least 76% of the
employees or Bidder's affiliale’s or subsidiary’s employees are residenls of West Virginia who have resided in the slate

continuously for the two years immediately preceding submission of this bid; or,

4, Application is made for 6% resldent vendor preference for the reason checked:
)( Bidder meels eilher the requirement of both subdivisions (1) and (2) or subdivision (1) and (3) as stated above; or,
5,

Application is made for 3.6% resident vendor preference who Is a veteran for the reason checked:
Bidder s an individual resident vendor who is a veteran of the United States armed forces, lhe reserves or the National Guard
and has resided in Wesl Virginia continuously for the four years immediately preceding the date on which the bid is

submitted; or,

Application is made for 3.6% resident vendor preference who Is a veteran for the reason checked:

Bidder is a resident vendor who is a veteran of the United States amed forces, the reserves or the National Guard, if, for
purposes of producing or distribuling the commodities or completing the project which s the subject of the vendor's bid and
continuously over the entire tenm of the project, on average at least seventy-five percent of the vendor's employees are
residents of West Virginia who have resided in the stale continuously for the two immediately preceding years,

Bidder underslands if the Secrelary of Revenue determines {hat a Bidder receiving preference has failed to continue to meet the
requirements for such preference, the Secretary may order the Director of Purchasing to: (a) reject the bid; or (b) assess a penally
against such Bidder in an amount not to exceed 5% of the bid amount and that such penalty will be paid lo the contracling agency

or deducted from any unpaid balance on the contract or purchase order.

By submission of this certificate, Bidder agrees to disclose any reasonably requesled information to the Purchasing Division and
authorizes the Depariment of Revenue lo disclose to the Director of Purchasing appropriale information verifying thal Bidder has paid
the required business taxes, provided (hat such informalion does not contain the amounts of taxes paid nor any other information

deemed by the Tax Commissioner to be confidential. .

Under penalty of law for false swearing (West Virginia Code, §61-5-3), Bidder hereby certifies that this certificate is true
and accurate in all respects; and that If a contract is issued to Bidder and If anything contained within this certificate

changes during the term of the contract, Bidder will notify the Purcha% Z:vislon in writing Immediately.
Bidder: /?Mpﬁ Mtf#ﬂ/é gfiy//@ Signed:

Date: 7/7-5_'4 B Title: 7.2 .

‘Check any combination of preference consideralion(s) indicaled above, which you are eniitled lo receive.

I o




