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Image Associates Proposal

Image Associates LLC of Charleston, West Virginia and our partner Forward

Analyrics of Pittsburgh, Pennsylvania are pleased to provide our response to
the West Virginia Division of Transportation Request for Comprehensive
Professional Advertising and Marketing Services - REQ #95120001. Thank

you for the opportunity.

We believe we possess three critical advantages that will allow us to more

than meet all the requirements set forth in the RFQ.

Image Associates is an advertising, marketing, public relations and
media production company that has operated continuously in West
Virginia since 1996. Image Associates has a deep and practical

understanding of the region's media markets, culture and trends.

As West Virginia's only advertising agency with in-house video produc-
tion services, we produce the creative concepts we develop — elimi-

nating the standard 15% agency markup for TV spots and videos.

Our research partner Forward Analytics has conducted qualitative
and quantitative transportation research for private and government

clients nationwide.

Together we will focus our combined strengths to bring measurable value
and creativity to the West Virginia Division of Transportation's advertising

and marketing efforts.

In addition, Image Associates has assisted the West Virginia Division of

Transportation in the past in the following capacities:

= Image Associates designed the logo for the Governor's
Highway Safety Program and have produced TV, radio
and outdoor advertising for the program.
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® Image Associates video production division - iA
Productions - produced a video for the Port Authority
promoting West Virginia as a center for multimodal trans-
portation,

= Image Associates created public service announcements
that positioned bicycle safety helmets as the cool new
accessory for kids and encouraged parents to use child
safety seats.

® Image Associates' public relations staff coordinated a state-
wide press tour for the Secretary of the U.S. Department
of Transportation and representatives from the National
Highway Traffic Safety Administration.

= More recently, Image Associates produced TV spots for
the first and second “Click-Ie-Or-Ticket” campaign. Several
of the TV spots produced for the GHSP have won interna-
tional Telly Awards. We have attached a DVD containing
a few of the TV spots described here.

Our experience assisting the WVDOT and our deep knowledge of the region's
media markets, culture and trends uniquely positions Image Associates to
meet the requirements of the REQ. We look forward to the opportunity of

effectively executing your campaign.

Sincerely,

William Hogan
Managing Member
Image Associates, LLC
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2.0 Mandatory Qualifications and Experience:

Different, effective
and focused on
client service -
Image Associates
values each client
as if they were our

only client.

( /RGE/%
LOITERY

Image Associates Proposal

1. AGENCY OVERVIEW

Established in 1996, Image Associates' staff is comprised of six multi-
tasking professionals, multiple production assistants and talented associates
from across the country. IA is located in the Fifth Third Bank building in
downtown Charleston, West Virginia. We're experienced, efhcient, results-
focused and always responsive to the needs of our diverse client group. We

have exceeded $1 million in revenues each year since our inception.

Image Associates has won 21 international TELLY Awards and is a Best-of-

Show ADDY award winner.

In 2009 we helped the West Virginia Lottery capture a Batchy - an award
that had eluded the lottery for over twenty years and represented the best
work from lotteries worldwide. Our awards demonstrate our commitment to

quality and our clients will attest to our unparalleled customer service.

Image Associates has a proven track record —providing a full spectrum of
advertising, public relations and media production and placement services on

schedule and on budget.

When Frontier Communications wanted to demonstrate the progress they
had made in bringing high-speed internet service to rural areas of our state,
they choose Image Associates to develop and deliver their message both
online and on air via state-wide television. To date 1A has produced ten
television commercials for Frontier and has planned, produced and placed
statewide free-standing newspaper insert promotions for the company. We
are currently coordinating a multi-state television campaign targeting select
markets within the company's service area, comprising twenty six states, IA
has also assisted Frontier with email blasts to select audiences, radio remotes,

and helped develop marketing strategies and other special projects.
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Image Associates rolled out the WV Healthcare Authorities’ Small Business
Health Insurance Plan with a statewide media plan and TV and radio spots
that featured now-Senator Joe Manchin. Image Associates created a Web
site, newspaper and magazine ads, billboards and direct mail and online
media for this unique program. (A case study of this campaign is included as

an attachment to this proposal).

After being selected from a field of thirty-one marketing/PR agencies Image
Associates helped rebrand the Gamblers Help Network of West Virginia
with a new logé and new Web site that included a live chat feature. TA has
since developed multiple broadcast TV and radio spots and printand outdoor
advertising for the Help Network. (A case study of this campaign is included

as an attachment to this proposal. A media plan is available upon request).

Image Associates created a new brand for New River Community and
Technical College and created an integrated public relations and advertising
campaign consisting of print, online, broadcast TV and radio, outdoor and
free media that produced an enrollment jump of 33% in a single semester. (A
case study of this campaign is included as an attachment to this proposal. A

marketing plan is available upon request).

We brought the WV Housing Development Fund and its sister organizations
in Kentucky, Virginia and North Carolina together to produce two multi-
state TV campaigns that delivered their message of affordable housing to
residents of all four states. (A case study of this campaign is available upon

request).

We helped the Clay Center for Arts and Sciences raise over 80 million dollars

in a single night, developed and produced a successful capital improvement

SM&alﬁl._QySINESS

west virginia

Insuring a Healthy Futurs!

NEW RIVER

Conmmpity and Techuical College
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campaign for Davis & Elkins College and found new ways to help the West
Virginia Center for End-of-Life Care get the most from their media place-

ment budget.

We created the WV Healthcare Authority Compare Care Web site and West
Virginia Health Information Network Web site and we branded the new
organization with print and online ads, trade show displays, a video and a

direct mail piece.

Image Associates has created statewide and multi-state regional public
awareness campaigns for scores of government agencies and non-proht
organizations including the Governor’s Highway Safety Program, the West
Virginia, Pennsylvania and Maryland Medical Institutes, and the United
Way and we've produced 80% of the West Virginia Lottery’s television

advertising since 1998.

Governor’s

HIGH\WAY
SAFETY

Program

Agency Capacity:

Image Associates is uniquely positioned to provide full-service advertising,
public relations and media production services. As West Virginia’s only
communications agency with complete in-house media production capabili-
ties, we are the obvious choice when coordinated marketing and public rela-

tions campaigns are needed.
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Our hybrid business model turns the old agency paradigm upside-down to

Our hybrid

bring quality, efficiency and continuity to every communications mission. .
business model

While conventional agencies subcontract for video production, Web site

development, interactive design, and social media, Image Associates turns the old

produces the creative concepts it develops in-house — eliminating costly agency paradigm
markups, miscommunication, and delays. upside-down
to bring quality,

We continue to deliver and redefine traditional advertising services including : s
efficiency and

strategic planning and budgeting, account management, event management,

continuity to every
creative concept development, graphic design, copy writing, media place-

ment and auditing, and outdoor display design and production. And when communications
it’s right for the client, we call upon our associate firms for expanded research, mission.

telemarketing and fulfillment services.
Please see the "Portfolio” Section of this quotation for samples of our design work.

Media Placement:

When it comes to media placement, Image Associates has the tools, expe-
rience, and the financial strength to make efficient and effective media
purchases. Our TV SCAN® software system uses qualitative ratings data
from Nielson Media Research to maximize our clients’ broadcast television,
radio, and cable TV investments. We also use Scarborough Demographic
Data to target audiences by age, gender, geography, income, and lifestyle. The

TV SCAN® software system is also used to audit post-flight media delivery.

Design:
Image Associates’ award-winning graphic design team regularly produces

uality print work including newspaper ads, brochures, corporate image and
q g pap g
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Image Associates’
award-winning
graphic design
team regularly
produces quality
print work, video
animations, Web
sites, PowerPoint
presentations,
and specialized

interactive media.
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sales folders, logos, annual reports, newspaper inserts, book covers, package

designs, trade show display panels, trade ads, direct-mail response packets, and
billboards. In addition to print, Image Associates' artists develop video anima-

tions, Web sites, PowerPoint presentations, and specialized interactive media.

Creative Public Relations: Traditional

From issuing professional press releases to organizing press conferences and
executing complete public relations strategics, Image Associates has the
experience and relationships with media outlets across the Mid-Atlantic
region to see a PR campaign through from start to finish. Our PR profes-
sionals have consistently commanded attention from media and continu-
ously work to provide our clients with extensive free media exposure and

representation when fair treatment is needed.

Image Associates' team member Mary Angel has designed and delivered
numerous statewide and regional communications strategies for start-up
organizations including the WV Health Information Network and well-
established national entities such as the WV Chapter of the March of Dimes.
From organizing fundmising,_spccial events, entertainment venues, bicen-
tennial and centennial celebrations, Angel has managed a wide variety of

events and promotions.

Creative Public Relations: Social Media
The past decade has brought a significant change in information behavior;
social networks are now used to access and share any information on virtu-

ally every organization.

11
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Image Associates' team member Todd Beane develops social media strate-
gies that deliver tangible, measurable results using key social media marketing
channels to help clients achieve greater public recognition. Our team
members work with clients to monitor the public conversation and engage
in timely, personalized interactions that generate action. With hundreds of
conversations happening, we can help monitor what is being said about our

clients and provide targeted messages that get results.

Engaging the social media audience is about successful content in multiple
forms—a blog post, a tweet, or an entire Web site. IA helps clients develop
content to fit multiple formats. Messages with tweet-worthy headlines and
factoids, search-engine friendly elements such as keywords, links, compelling
visuals, and easy-to-share information across Linkedln, Facebook, Google+

.

and other networks.

Research:

Image Associates has worked with a number of research firms for both
quantitative survey research and qualitative research services for a variety
of clients. Through our research partners we are able to provide marketing
and public opinion research services to clients while maintaining the highest
standards of quality and integrity. More specifically, we can provide research
information to clients in plain language so that all of the data can be
immediately used to fortify and hone our clients’ marketing efforts. Image

Associates will partner with Forward Analytics for this project.

Forward Analytics is a full-service provider of market research and stra-
tegic planning. Headquartered in Pittsburgh, Pennsylvania, the firm has

achieved its stature as the top choice among leading communities, govern-

12
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Unlike most Web
design firms which
focus on either
design or function,
Image Associates
incorporates both
with an eye toward
aesthetics as well
as operability, user
experience and

compatibility.
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ments, corporations, higher education institutions, art and tourism groups,

and nonprofit organizations by providing them with reliable quantitative and
qualitative research, practical insight and by helping them tackle the viral

competitive issues they face.

Online Media:

The Web sites we have designed for our clients have received many acco-
lades in recent years., The West Virginia Health Care Authority, an Image
Associates' client, recently received extensive publicity because of the ease of
use and overall design of the CompareCareWV Web site. Image Associates
worked hand in hand with the WVHCA personnel and outsourced database
administrators in a coordinated team effort to make the CompareCareWV
site aesthetically pleasing and easy to use. Unlike most Web design firms
which focus on either design or function, Image Associates incorporates
both with an eye toward aesthetics as well as operability, user experience and
compatibility. Image Associates is currently in development on an enter-
prise-class Web site for an Insurance Education online school. This site allows
students to pay for and participate in online courses and testing designed to
prepare them for insurance agent and adjuster licensure. The site's technical
requirements are extremely complicated, and was expertly designed to meet

the licensing specifications of all fifty states,

Video Production:

Image Associates' in-house video production division—iA Productions—has
produced work for major broadcast and cable networks and West Virginia
corporationsand public sector clients for overa decade. Recently, iA Productions

served as the production services company for the Steven Spielberg production

13
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of “Super 8” filmed in Weirton, West Virginia. Because we own our high-
definition cameras, lighting and post-production equipment and have hard-
ware and software tools to produce high-quality animations, iA Productions

provides national quality work at remarkably modest rates.

14 Image Associates Proposal
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3.0 Scope of Services and Contract
Performance Requirements:

With over fifteen years of varied and rich advertising/marketing experience,
Image Associates and it's partner Forward Analytics shall be solely respon-
sible for providing all materials, labor and professional services described in

Part 3.0 of RFEQ 95120001.

Forward Analytics will provide:

= Market Analysis
= Summary and Effectiveness Reporting
= Results, Analysis and Survey Reporting

= Recommendations for the WV DOT's marketing and

advertising programs

With over fifteen years of experience, Forward Analytics offers clients a
full-range of research services including customer satisfaction research,
customer value analysis, market segmentation, needs assessments, concept
development, destination development, feasibility analysis, comprehensive
financial feasibility, economic impact measures, market analysis and general

marketing research.

Forward Analytics uses a complete range of qualitative and quantitative
research techniques including focus groups, face-to-face/intercept interviews,
telephone interviews, mail surveys, online surveys, and on-site investigations.
The firm is skilled in the custom design of comprehensive surveys that are

easy to complete and achieve high response rates.

One study of particular interest and relevance to the scope of analytical services
requested in the RFQ is Forward Analytics work in travel dynamics for
Pictsburgh's International Airport. Forward Analytics was contracted to gauge

attitudes, opinions, and behaviors pertaining to business and leisure air travel.

15
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Image Associates will provide:

Image Associates
= Theme development can produce
= Creative concepts and art direction the concepts
= Development of multi-media campaigns including plan- it develops for
ning, identifying goals, establishing key statements, )
determining tactics and timeliness, communications less cost than its

planning, public relations planning, summarization of

competitors while
assessments and management of the same

maintaining the
= Statewide coverage of multi-media advertising place- g

ment and/or outreach through various media avenues highest production
including television, radio, billboards, posters, outdoor,

quality.

and bus signage, internet/worldwide web, and other
promotional materials

® Incorporating appropriate logo and rtaglines into all
campaign materials

® Detailed media placement reports and other reporting
including summary and effective reporting; results, anal-
ysis and survey reporting and recommendations

= Television Public Service Announcement (PSA) production. .

Image Associates is uniquely qualified to provide Television Public Service
Announcement (PSA) production. As the only advertising agency in West
Virginia with in-house video production facilities, equipment and expertise,
Image Associates can produce the concepts it develops for less cost than its

competitors while maintaining the highest production quality.

Image Associates has received twenty-one international Telly Awards for
our video work. We are particularly proud of our first Telly Award which
we received for a Public Service Announcement (PSA) produced for the
Governors Highway Safety Program. This PSA also won a "Best of Show"

Addy award. Our awards are testimony to our focus on quality and creativity
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“and our satished clients will attest to the cost savings produced through our

unique in-house production business model.

We have included two DVDs as attachments to this quote. DVD "A" contains
general samples of our video work. DVD "B" contains public service announce-

ments produced for the Governors Highway Safety Program.

Listed here is contact information for five clients for which Image Associates
has completed projects similar in size and scope to that described in Section

3.0 of the RFQ in the last five years.

Problem Gamblers Help Network of West
Virginia

405 Capital Street, Suite 1003

Charleston, WV 25301

Contact:

Sheila Moran

304-344-4880

sheila@1800Gambler.net

Frontier Communications
1500 MacCorkle Ave SE

Charleston, WV 25301

Contact:

Richard O'Brien

304-344-6474

richard.obrien@ftr.com

West Virginia Small Business Plan
West Virginia Healthcare Authority

100 Dee Drive #201
Charleston, WV 25311
Contact:

Sonia Chambers
304-558-7000

schambers@hcawv.org

17



1A Image associates

West Virginia Center for End-of-Life Care
1195 Health Sciences North

Morgantown, WV 26506-9022

Contact:

Alvin Moss

304-293-8164

amoss@hsc.wvu.edu

New River Community and Technical
College

221 George Street, Suite 2
Beckley, WV 25801
Contact:

Ted Spring

304-929-5472

tspring@newriver.edu

Image Associates understands and regularly uses current advertising and
marketing trends and works concurrently on multiple client projects. Please

see agency capacity (above).

We use online tools such as Google Analytics to monitor the effectiveness of

our clients online marketing efforts.

We regularly create Web sites including Enterprise-Class sites that allow
our clients to sell services and goods to their clients while simultancously

collecting sales, usage, trending and demographic data.

We help our clients reach target audiences and understand consumer attitudes

and opinions through social media such as Twitter and Facebook and Foursquare.

18
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In order to further demonstrate that Image Associates has the “expertise,

experience and resources necessary” to reach a statewide target audience we

offer the following case studies.
1. WV Healthcare Authorities’ Small Business Health
Insurance Plan
2. The Problem Gamblers Help Network of West Virginia
3. New River Community and Technical College
4, WV Housing Development Fund

Attachments:

1. Two DVDs. DVD "A" contains general samples of
Image Associates video work. DVD "B" contains public
service announcements produced for the Governors
Highway Safety Program.

2. Bid Form
3. Vendor Preference Certificate

4. Purchasing Afhdavit

19
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Case History:
West Virginia Health Care Authority/
West Virginia Small Business Plan

'The West Virginia Small Business Plan is administered by the West Virginia
Health Care Authority. It was designed to bring uninsured adult workers
into the overall pool of persons who have comprehensive health coverage. The
plan offers small business owners savings of up 22 percent off conventional
healthcare premium costs. The plan is offered through Mountain State Blue
Cross/Blue Shield and independent agents across the state. The Robert Wood
Johnson Foundation funded the plan’s development and provided budget
dollars for marketing the plan to business owners across the state. Image
Associates won the competitive bid to develop an identity and advertising/

PR campaign for the plan.

The Situation
The West Virginia Small Business Plan was a new product ready for rollout,
but completely unknown to its target audience. The plan was intended for

all small West Virginia business owners and their employees, so a statewide

outreach initiative was necessary.

The Challenge

The plan was to be executed with a one-time budget of $300,000. Since
the plan was brought into existence through Senate Bill 143, its success was
under close scrutiny by lawmakers and the public at large. Since the plan’s
criteria for qualification eliminated large businesses and small businesses with
existing healthcare coverage, considerable resistance from these groups was
expected. In addition, to qualify for the plan a small business was required to

meet five very specific requirements. Therefore any awareness campaign had

21
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to not only introduce a new product, but also be careful to articu-

late these criteria and anticipate the potential negative responses. 1-888-879-9842

The Solution

Image Associates used a combined public relations and advertising
campaign to anticipate and deflect criticism as it created awareness regarding
the product. Although the target audience of small business owners and their
employees was narrow and may have been reached more efficiently by more
targeted media, broadcast was chosen as the principle media to ensure buy-in

by the general public and stakeholders state-wide.

Image Associates began its program with a careful review of the original legis-
lation and by refining the plan’s value proposition and articulating and simpli-
fying qualifying criteria. Image Associates created the Small Business Plan’s
logo, a Web site and a variety of print materials designed to respond to inquiries
for information and anticipate objections. These materials were distributed to
the press and were used in public meetings held statewide before the campaign
rolled out. Image Associates produced television and radio spots featuring
Governor Joe Manchin 111, who also made several press appearances across the
state in support of the plan. These spots were run on all West Virginia television
stations in a high-frequency flight over the course of a single month and on the
statewide Metro News Network for three months. Billboards in virtually every
West Virginia County complimented broadcast media for six months. Image
Associates also produced a 13-minute video for use by independent insurance
agents. The video explained the plan in detail using actors portraying small
business owners. The video was incorporated into a direct mail brochure/folder

for mailing following the campaign.

Opeanfor Buslnass]

west virginia
SMF%IELBSJSINESS

Insuring a Healthy Flturel

www.wvsbp.org

www.wibp.org
1-888-879-9842
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The Ouicome

Within three months of roll out, the Small Business Plan was covering over
1,000 lives and now covers 1,500. Considering the limited criteria for plan quali-
fication and the subsequent size of the target population - Mountain State Blue
Cross/Blue Shield, the Robert Wood Johnson Foundation and the West Virginia
Health Care Authority judged the awareness effort as “highly successful”. Just
months after the campaign’s rollout Image Associates was chosen by the West

Virginia Health Care Authority to design its new “Compare Care” Web site.

Contact:
Sonia Chambers
304-558-7000

schambers@hcawv.org
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Case History:
Problem Gamblers Help Network of West
Virginia

The Situation:

Since 2000, First Choice Health Systems, Inc., has operated The Problem
Gamblers Help Network of West Virginia to serve problem gamblers and
their families. In 2009 the network solicited proposals from advertising
agencies that could “design, plan, and implement multi-media advertising

campaigns throughout the state of West Virginia.”

After reviewing proposals from dozens of advertising agencies, First Choice
Health Systems selected Image Associates as its agency of record in

September of 2009.

The Challenge:

'The Problem Gamblers Help Network of West Virginia needed to reach a
large audience (all state residents twenty-one plus) with their message. In
addition, the message had to be placed in front of the audience with enough
frequency to be memorable and ultimately produce a direct response via the

network’s toll-free number.

While the Network’s advertising budget is substantial, it is not enough to
provide a full year of message delivery to such a large audience at a frequency

sufficient to ensure retention.

The Solution:
Image Associates first created a new logo and new broadcast, outdoor and

online media for distribution.

25



|A IMageassociates

26

In response to the client’s need for statewide message
exposure at retention-level frequency on a modest
budget, Image Associates suggested a “traveling media
campaign.” By placing outdoor, online and broadcast
advertising in each of the state’s five media markets
for 12 weeks versus statewide for 52 weeks, Image
Associates was able to maximize budget dollars while
generating retention-level message frequency within
the individual markets. Each of the twelve-week TV/
outdoor/online campaigns directed traffic to both the

Problem Gambler’s toll-free line and its Web site.

To maximize the impact of Problem Gambler outdoor
placements, Image Associates searched for avail-
able, outdoor advertising structures that were both in
close proximity to video lottery venues (the majority
of problem gamblers report to be addicted to video
lottery) and listed high Daily Effective Circulation
(DEC) figures.
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:ié.s%:
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/\
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(1800 GAMBL:ER)
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24-Hour, Free, Confidential Help

" " r\'
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' "I Got Help!"

d@:
3

1800 (SAMBLER
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24-Hour, Free, Confldentlal Help

Ultimately, these methods produced 60 weeks of high-frequency adver-

tising and created a yearlong presence in the West Virginia media market-

place. The level of response to the advertising program was continuous

throughout the year where previeusly advertising response dropped oft

radically by midyear when advertising dollars were exhausted.

Recognizing that Internet technology could bring greater anonymity and

an entirely new audience to the Problem Gamblers Help Network, Image

Associates redesigned the network’s Web site and created an online chat
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Case History:
New River Community and Technical
College

New River Community and Technical College is West Virginia's newest
independently accredited institution of higher education. Founded July 1,
2003 by enactment of the WV Legislature, the college was independently
accredited February 8, 2005 by the Higher Learning Commission of the
North Central Association of Colleges and Schools. Although newly founded
and named, the college’s origins span more than one hundred thirty years of
service to West Virginia through its two parent institutions, Bluefield State

and Glenville State Colleges.

The Situation

New River was an institution without an identity. Created from four free-
standing colleges located in four different cities, New River faced an uphill
battle to establish a brand identity with a limited marketing budget. The
college had no name recognition in its service area and the local communi-
ties that previously had been home to the four individual colleges that make
up New River resisted consolidation and clung to their individual identities.

Enrollment was stagnant and morale was low.

The Challenge

Develop brand awareness across four distinct markets, increase enrollment,
and create a unified culture on all four campuses in Beckley, Bluefield,
Lewisburg and Summersville. Image Associates began its relationship with
New River in the fall of 2006, just prior to the college’s Spring *07 registra-
tion. At this time the little-known college, identified only by its initials, had
just ended its short-lived relationship with a PR firm that failed to produce

a fall enrollment and identity campaign. Image Associates had less than
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one month to create a New River brand and produce a significant spike in
enrollment. In addition, Image Associates was charged with producing the

college’s annual report within the first two weeks of this new relationship.

The Solution
Image Associates immediately went to work to develop a brand, create a
spring enrollment campaign and research and collate elements for a maga-

zine-quality annual report.

Developing a brand

The newly formed college was known only as NRCTC (New River
Community and Technical College). Image Associates viewed this lack of
identity as an opportunity — a blank slate — upon which a new brand story
could be written. Image Associates recognized that the first two words in
the institution’s name were well known to all within the college’s service
region and offered endless possibilities for use in the development of adver-

tising creative,

Image Associates recommended that the college be identified only as “New
River” for all communications other than formal legal documents and devel-
oped a branding statement to serve as an identity roadmap for the college. A
less than professional logo designed by a faculty member was already in use
and it was deemed politically unwise to replace it. Image Associates trod
carefully and produced a new logo that incorporated several elements of the
old mark into a distinctive and functional design that showcased the words

“New River,”

New

Contistinity and Technical Co”ege

b
=

Gty el
oy
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Spring Enrollment Campaign

Armed with the new logo and having identified New River’s target audience
and value proposition, Image Associates created and produced an integrated
marketing plan (see attached) and enrollment campaign. Working in the
college’s four markets and using three TV stations, a half-dozen radio stations,
regional and local newspapers, the college’s Web site and many free-media
opportunities, Image Associates disseminated the college’s new enrollment
message. Creative themes included “Practice what we teach (in two years or
less)” and “Change your life — not your schedule” and positioned New River as
“the convenient college.” Image Associates also scripted telephone responses
and conducted training for college staff to ensure that toll-free inbound calls
generated by the campaign would be properly handled and developed informa-

tional print materials that were offered to callers.

The Ouicome
Annual Report

As the identity program was developed and the enrollment campaign was
created, Image Associates simultaneously researched, wrote, designed and
printed New River’s Annual Report. The full-color 18-page annual report
was produced in three short weeks — just in time to be presented to the Board
of Governors at their annual meeting. Image Associates also unveiled the
college’s new logo at this time and presented the newly created marketing
plan and creative products for the spring enrollment campaign. New River
administration was so pleased with the annual report and its design that it
adapted the college’s new student center interior design elements to reflect

the report’s color scheme.
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Spring Enrollment Campaign
The campaign generated hundreds of calls and introduced the college’s brand
to a diverse and geographically segmented population. New River’s enrollment
rose almost 30% in just a few short weeks and the campaign was pronounced
a success. Image Associates’ contract with New River was renewed and New
River then recommended Image Associates to the 10 colleges that make up

the Community and Technical College System of West Virginia.

Wit are you dotg with your
weekends? Sleeping in, hang
ing oo, of Just watching the
world pass you by? Don't
waste your weekends - get out
and get abead \«-ﬂ\‘md-q ot

WHAT
ARE YOU
DOING
THIS
WEEKEND?

Saturday clasees 2t New River
Community and Techatcal
College. Classes meet every
other weebend for 3 hous on
wur Bechley campus, 1 you
don't have 131 19 o b pedt shead

NEW RIVER'S WEEKEND CLASS SCHEDULE

Fridays (4pm-7pm)
Correctional Maragement 210
Wordd Cril zation 101
Saturdays (9am-noon)
Word Processing £ Ireecnet 130
Comgputers and Saciety 102

Fridays (7pm-10pm)
Fuactional Anatory 110
Saturdays (1pm-4pm)
Microsoft Excel and Access 140
Special Topies in Fducation 293
Woerld Civitization 102

e i1 Special Toples In Fducation 295 [ General Peychology 103
n.dnd Ide"tlly American History 106 Fundamentals of Spooch 203
Human Resources 226 Trigorometry 110

Medical Terminology 105

AR\

Froject Managerment 269

The branding statement was accepted and faculty (including the designer of Principles of Sociotogy 210

Classes begin February %h

the original logo) and staff bought in to the new logo design and identity. 204,355 581

1-866-349.3739 New R
The college president described the logo as “magic.” Stationery packages for nrcle.aiu m"‘l""% t

each of the four campuses and their divisions were designed, printed and

distributed; the logo was incorporated into the Web site and all other visual

PRACTICE

Licensed Practical Nurses

secrage 31N gamath ged
st alenys In demuamt Bevome
a0 LN ihrsugh Now n ~er
Comve anliy and Teshaical

communications. Students, faculty and staff soon abandoned their identifi-
cation with the original colleges that were consolidated to form New River

and came together under the New River banner.

P il
teach b years ot kst
Thars e pearer ke
Yo € beeome a6 LN and
carm u great ey abong wiha

preat deal of et and
peorsomal aatisdatien

New River offers hundreds
of quality courses from
Avlation and the Arts 1o
Physics and Phi hy

rom Business
Computer Science o

Marketing and Management.

COMITCTER schance bn your quenent pasition
CRENT \x-buk“ﬂ\\-‘&ui AT
emerlent, atlondat e ol ge
PUSINT with Bty s chedeln
apality carcrr-faened Intrace
vion nad bour ouations near you MARKET NG
VI S dont walk call 1odiy aeed
ke 3 charge!

Registration is now underway.

RN 1.866.349.3739 ...,
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What does the
southeastern West Virginia?
At New River Community and
Technical College, we believe
prosperity and progress are

within our reach and we believe

New River is the engine of
change that will advance
economic and social
development in our region.

At New River, students can

complete the first two years of

their four-year education or
upgrade and improve

i‘uture hold for

aring -
- Converge

marketable skills for
employment. All while
continuing to work and raise
their families in their own
communities.

Our sole purpose is to
expand opportunities for our
citizens. Our vision is to
expand our programs and
services to all who can benefit
and to provide this service
close to home, in an
environment where living and
learning converge.

AN\

1-866-349-3739

AN
EW RI\/'EP\ www.nrctc.edu

Commmnity and Technical College

Beckley, Bluefield, Lewisburg, sunmersuille

Image Associates Proposal
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Case Study: Multi-State Housing Group

(West Virginia Housing Development Fund/
Virginia Housing Development Authority/
Kentucky Housing Corporation)

The Situation:
"The West Virginia Housing Development Fund had just expanded its home

mortgage program.

The Challenge:
With the advent of its new “Home Delivery” program, the WVHDF was
challenged to serve a much broader demographic than in the past; thus a new

advertising program targeting a mid-to-high income audience was needed.

The Solution:

Image Associates designed a new “Home Delivery” logo, created and
produced a series of TV/radio spots, print and outdoor ads and created a
seasonal media schedule targeted to the new audience of “upscale” home-

buyers.

The Outcome:

Within a week of the roll out, response to the WVHDF “Home Delivery”
advertising campaign exceeded those of any previous program offered by
the agency. Over the initial eight weck advertising effort, total requests
for information reached 2,699 or 337 per week. Requests continued for

11 weeks after advertising had ceased.

The program also had an unexpected benefit. The irregular shape of the State -

of West Virginia and the circular pattern of TV transmission often means
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TV broadcasts “bleed” into surrounding states. Subsequently, the WVHDEF
message was often seen in Western Virginia and Eastern Kentucky. While the
“bleeding” of message was originally viewed as a problem, Image Associates
suggested that a cooperative advertising effort between State housing devel-
opment organizations could exploit overlapping TV transmitter patterns and
reach an entire region with a unified advertising message while sharing costs
for television air time, inbound telemarketing services and creative media

production.

At the suggestion of the WVHDEF, Image Associates met with housing
fund representatives in Kentucky and Virginia who quickly agreed to form
a cooperative advertising group in time for a fall campaign. This campaign
utilized a new TV production entitled “American Dream” with a generic call

to action, “contact your State Housing Finance Agency.”

The multi-state campaign worked so well, all three states agreed to partic-

ipate in a second cooperative TV spot production and TV air flight.

Kenlut! _Hous?ﬁg Corporation
Virginia Housihg De'mopmenl Authority
West Virginia lﬁ'ﬂiing Development Fund

A ﬁl

2 Bl

rainlaHousing Development Authority
¥WeE1 Virginla Housing Dcvclopmmﬂ,‘unda -

1-800-529-54]14™
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700\Virginia Street East, Suite 220 304.345 4429 _ .
Charleston, W\ 25301 304.3454445 Fax Imageassociateslic.com
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Schools, Inc.

Fo Where Insurance Careers Begin!
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Ymunmhmdwg:ofm
health care, even afier you can no
longer make decisions for yoursel, by
creating a document called 2n
“advance directive.” West Virginia
Izw recognizes two bypes of
written advance
directives fot health
care decision-making:
the Living Will and the
Medical Power of
Atomey. This booklet
presents information
about these directives and
includes the appropriate forms.

Bosh forms have a special section for
you lo write in specific comments
about circumstances in which you

Understanding
Your Options

West
Vir; mia‘l
C%nter- £'y

End-oi-Life

would not want CFR, a feeding
tube, dialysis, of Lreatment with a
breathing machine. You should
discuss these comments with your
family and doctor g0 they can better
understand what is impotant to
you in recelying medical
reatment. You can use
these documents 1o let
your family and doctor
know your decisions for
health care if you become
unable o decide for yoursell.
You €20 apgeoint sOmeone you
Ko and trust as your Medical
Power of Attorney representative o
ensure that your choice of decision
Is honored

Living Will
and the Medical
Power of Attorney

(

Frequently
Asked Questions
Concerning
Advance Directives

‘Whatisa Living Willt |

T
" i\ A Living Wil Is a document that tells your
{docton how you want 1o be treated if you are
nally ill or g ' Tous. You
can use a Living Will to tell your doctor you want
to avold life prolonging interventions such as
cardicpulmonary resuscitation (CPR), kidney
dialysis, or breathing machines. You can use a
Living Will 1o tell your doctor you just want to be
paindree and comfortable at the end of Iife. You
may also add other special instructions or
limitations in your Living Will

(| Whatls a Medical Power of Attorney? )

l

-\ Medical Power of Attomey s another type of
‘advarce directive that allows you 1o name a
person to make health care decisions for you if
you are unable to make them for yourself. A
Medical Fower of Attomay form s included at the
end of this booklet. You may create a Medical
Power of Attomey by filling out this form and
having it property witnessed and notarized.

How is the Medical Power of Attomey
different from the Living Willl

)

A A Uving Will only applies if you are

terminally ill or permanently uncorscious AND
100 sick to make decisions for yoursell. A Living
Will only tells your doctor what you do not want

l

unless you write in other specific Instructions. A
Living Will Is a written record of decisions that
Medical Power of Attormey allows you to choose
someone else 1o make health care decisions for
you if you are toa sick ta make them for
yourself, This person is called your Medical
Power of Attomey representative. Your
representative can make any health care
decision that you could make H you were able.
A Medical Power of Attormey allows you to give
specific instructions to your representative about
the type of care you would want to recelve. The
Medical Power of Attorney allows your
representative to respond to medical sitations
that you might not have anticipated and to make
decisions for you with knowledge of your wishes.

1I'm a young person in good health. Do
I need to create an Advance Directive?

l

) Advance Divectives aefe all s,
lipchuding mature minors and emancipated
minors. We never know when an accidentor
serious illness will lesve us Incapable of making
our o health care decisions.

Dolmduhwmm«num-
Advance Directivel

)
| No. Both the Medical Power of Atiormey and
Eﬁgmlmhuﬂﬁwﬁn&ahwp.
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A Comprehensive Rehabllitation Company Established In 1994

EXPECT EXPERIENCE, LEADERSHIP AND GROWTH

Brochure

ONE SOURCE

THERAPY SERVICES

Fchab One b your ingle somrse for
Rebubiliion Services. We provide s fll rpect-
rum ef ourpazicnt 1ad lopadlest dherngy services,
mansgrment fyviems and busines sebaions
Outpeient Therspy Services lndiude Sporus
Medicise, Orbopedia, Hisd Thersgy 10d Spine
Thenszy, Occupacionsd nsd Speach Thersgy. For
prients requlring scute, akifled, er boagsrrm
1chabdimsion, we offer physiaal ccrspartonil asd
specch ibenazy sevics daigacd to complement
each faciliny's programs asd specibi peeds

MANAGEMENT SYSTEMS

At Rebsh Ose, s Therapy Salfing Service

b maiched caly by o mansgrment expertie.
Rebab Ope Mansgement Syrecs bas beea
proven and tested cver the bemgh of car clisial
expericace. From poley 1ad procabures to
complete office fyvems—from compliance and
Iepulitory sdminiziiton t profulonal paffing
1sd pregram devedopment—Rebab One kny
care of businem.

OUTREACH

Thare's mere to Rebab O thas fiat bunioca
11 usaal We pride ourelves on the contributions
we bave ade to the eomamunties ia which

we wark We regulady reach oat to schools,
communky erpaskusions 1ad Indosry wih
educazions] scminan, tising programs sad 2
spacial pracesioas

am impressed
with Rehab Oue's
'Hﬂ"trgt’”l('"f
ability, atrention
ta detail and the

quality of its staff:
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YEAR of
COMMUNITY
ENRICHMENT

New River Community and Technical €

2005/2006 ANNUAL REPORT

IN e River Commanity sud Tecksical Cellege
provides comprebensiv, affrdible bigh guality
wre gesgraphically ov cectronically accessibe and that meet indiridiaal,

usines, e ity neds of e dvee oyl

il

1ha Calleges

region of esponshiby

Accredilation

New River Community and Technical Coliege
maintaing independent instiutonal accredta-
ton from the Highar Learming Commission of
the North Central Assaciation of Coleges and

10 promale quaity in programs and services

This accreditation means that credits eamed
at New River Communty and Techrical Colege
will irarsfer to othar coleges of universites in
the United States The accrediation also en-
ebles students 10 appl for jobs of for admission
to othee highst education instiutions.

Image Associates Proposal

Annual Report

CENTER for
WORKFORCE &
it BUSINESS
DEVELOPMENT
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Poster
Most

West Virginians
don't want to be kept
alive by machines.

4

-
B T 5

FORTUNATELY,
MANY WILL.

Be sure your treatment
wishes are respected.

West Virginia Center for

End-of-Life Care
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F| e Arts
~Degree

New RIVER

cgm“g o Tedweal Coflege

The
Ass :ate
F' e Arts
egree

Graduates with an
Associate of Fine Arts

a strong foundation In the
| inspirational and exciting field of the
{ arts that will prepare them for more
advanced work at the baccalaureate
{ degree level or for Immediate employment
in the field of arts management

The degree will be offered urougnhe

{ located in Lewisburg. West Virginia

| Lewisburg Is one of only two cities In
West Virginia to be named by the West
Virginia Division of Cufture and History
as a Certified Arts Community. The
community Is entirely committed to

|

| ‘and enhancing public
| yinthe arts.

{ T

|

|

4 Two degreeopuomaleavalab!s
Swomuafsdnmmlagmmz.
Students in the Studio Arts option will
develop a portfofic of their work that
reflects thelr artistic abilites In the

various art mediums. Students in the

| managing organizations and businesses
that are related to the arts.

Image Associates Proposal

Arts Management option will develop a ]
| portfolio reflecting their knowledge in 1

Studig],. /. A
e q’ s ar{ag’ement

= i 5
The Studio Arts option will provide The Arts Management option is

smmmmmytohlﬁﬂ designed to fulfil the rapldiy-
develop thelr studio arts educa - expanding demand for professionaily
beyond high school trained arts managers In New River’s

service area The curricufum is career-
oriemeda'lddeﬁg'ledloprwkie

\
nnopﬁmkweﬂvﬂmnwt
two years of art courses at a four-year ~

institution and will transfec inte a fc

year degree program at many c
both nationally and within West 0
Virginia New River [s partnering wil g 'liomml"ﬁefaled areas Including
other West Virginla ¢ and | grant writing and administration,
universities, such as Concor - | volunteer management, galiery
University, to offer this program as a | management, fundraising and
two-plus-two degree program in Fine | marketing.
Arts.

Students also gain basic artselated
The Studio Arts option Is designed to skills and computer skills that will
provide students with a solid assist them In managerial decision
foundation in studio arts. Students will making Careers available include

be introduced to the foundations of
visual art and art history. Students will
develop a body of work cuiminating in

general management,
and marketing staff, office and
gallery management, grant writers

a final, cohesive portfolio of art works and grent administrators. Students
as well as a statement providing an currently employed in the arts field
Insight Into the student’s creative will learn skilis to enhance and
process and Intent. This portfolio support thelr careers. The

and Its supporting management option ¢an be used ta
statement will ilustrate transfer into a four-year

the student’s mastery baccalaureate program

of visual techniques for further studies

and breadth of in business or

intellectual public admin-

development. istration.

For more information
of to enroll, contact:

Greenbrier Valley

304.647.6560

Campus
of New River Community and Technical Coliege
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closer than you think!

Annual Report and CD Label

s Low Fixed Rare
Mortgages

« Lictle or No Down:
Payment

» Closing Cost
Assistance

2003 Audited
INANCIALS
EIFTC Program

2003 !\udm.d
ANCIALS
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SAINTFRANCISEERY
IIFFSAVIER

WASHINGTON & LAIDLEY, DOWNTOWN CHARLESTON

SAINT FRANCISA=ARY
CLOSER

TO HOME
WASHINGTON & LAIDLEY, CHARLESTON

SAINT FRANCIS A=
NEVEIRL

CLOSES

WASHINGTON & LAIDLEY, CHARLESTON

‘ l Billboards
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IHECLINE GROUP 111

Brochure

ray
uchy Posser
e Gas and Electric
Pel Hectrical Urilitis
Progress Energy

Seuth Cacoling Clecteic & Gas

Southermn Companics

Tennessee Valley Authority

METALLURGICAL COAL
Avmie Steel

AR Steel

Steleo
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European Customers

Pacitic Kim Cusfonwens
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More Affordable
Health Care
Coverage
for Uninsured
Small Businesse;

Searching for
more affordable, comprehensive
health care insurance for

yourself and your employees?
If your company qualifies, the
West Virginla Small Business Plan

may provide significant savings on
premium rates.

] Qualifyingfor HealthInsurance Under
theWest VirgniaSmall BusinessPlan
To determineif a small business

qualifies for lower premium rates undes the
i West Virgnia Small Business Plan, the answer to

‘ ALL of the following questions must be *YES.”
YES
R e AL ol
| « No comparry-sponsored health insurance plan
{ for the past 12 consecutive months?
B + Has the company been in operation for at least
one year?
E « Will the emploger pay at least 50 percent of the
cost for individual coverage?
« Will 75 percert of the eligible employess.
partidpate in the Plan?

For answers to specific questions about your small
business in relation to rates, eligible employees, coverage
options, application procedures, etc., please contact
a local insurance agent who is selling the
West Virginia Small Business Plan,

Brochure and DVD Label

Why Are Premium Rates Lower Under Hear the Stories...
the WVSrr'\aJIBusmu;I:lan? N gﬂ']&"mﬁ"m ﬁrﬁmm‘h
mwmmw e e choose more : aﬁoﬁﬁggnpm’wm

+ Physicians and heslth care providers; and rmmbu'ldmmh Ehophfrom denis e

mmmbwummum-(m\: Luile bu ki

Tha haey prevision of the Small B i Muv-pmgul&umm
hw.ﬁn!.{“- wpanics b wis the lower } rates

Py f f4sctocs mnd athar kaahth cars providees

hn.n-m-i.

Private Insurance Carriers

ficensed in West Virginia can offer health coverage under

wmmm options must be substanzally similar to exdsting
commerdial policies. This makes it easy to compare rates.

Al posici d by the West Virgini

tdml-&pxlunlnulﬂn

‘ fuﬁiﬂmuﬂd&

hmm“ i
wdﬂmmumdh&ﬂmm

WV Public Employees 1n:unnuAgmq(P€lA)

MMMMMM&MMMWM
used by private i

docters i nd:-'in?hh.&n
a.oounb:' 5 0 PLLNE EhRed Rtk S Py -
mmhmﬂnﬂuwnu

SRS AR 4ok

Physicians & Health Care Providers
" Sod e whio ks i
mdn'w Plan Provider Neowork hae agreed an
unl,hnr - nn:n:uduxwml du&ml
mmﬂuﬂmmmﬂumn
lowering premium coste.
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west virginia

SMALLBSJSINESS

plan

Insuring a Healthy Future!

1-888-879-9842

www.wvsbp.org

Billboard
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Insurance

- Education
XS all we do!

"

Irecommend lnsurance Schools, lnc

for your Adjuster CE needs The instructors are lecensed agents and
adjusters themselves When | have questions, Insurance Schools, Inc
has answers!

Linda Crane
Licensing Coordinator
State Auto Insurance Co
Clalms Adjuster Licensing
+ High first-time pass rate
+ Significant volume discounts
+ On-site corporate license training

+ Licensing training materials

Ohi Lib,
%Caslgall)'. AJ!%P g E %Mu‘l}{fay!.

e G

¥

CNA

Insurance
Schools, Inc.

where surance Caroers Begin!

Where Insurance Careers Begin!

._
j Insurance
Schools, Inc.

D)
\ \ A

e’ <
Insurance

- Education
XS all we do!

Products

+ Agent /producer pre-licensing exam preparation & practice
exams for Property & Casualty, Life, Accident & Health, Personal
Lines or Commercial Lines Insurance

+ Claims adjuster pre-licensing exarn course materials & online
practice exams

+ Course materials for classroom or self-study
+Virtual Classroom Programs
+ Online practice exam simulator with EXAM TRACKER

INSIGHT™ Ad]uster & Producers CE

+ Providing corporate clients with on-site CE classes while
simultaneously satisfying adjuster CE requirements
for multiple states

n

» Customizing & scheduling CE classes to fit our client’s needs
» Highly experienced instructors

PROGRESSIVE  Trentesinsuranc™

=
9 =
L]
Insurance

il
)i Schools, Inc.

b, | Where Inrance Caceers Begit

3 Panel, Pull Up Display

1-800-333-3926

Insurance-schools.com

]

Our first-time pass rate has been 0% or
better since we started using materials
from Insurance Schaols Inc

i

Will Schubz

Leaming & Development Speciatst
University of Farmers

Farmers Insurance Co
Agenl/Producers Licensing

* Providing on-site corporate license Lraining (
+ Significant volume discounts

*Virtual classroom customization

» Customized online practice exam simulator

+ Online EXAM TRACKER Ptogram

2. Qo

ZURICH Robins
BiBalboa _gsmare autor

bl

o
B
SERVICES

Insurance
Schoals, Inc.

Where kswance Caeers Begin!
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Pierpont cormurltv
& Technlcal College
Faimont, Morganiown,
Weston
304.367.4892
waw faimmontstate edy

304.558.0265

West Virginia's
Community &
Technical Colleges

e Affordable
e Accessible
e High-quality

River Community
| Mahatconoil "4 Tochnlca Colege
Eastem T Beckey Busted,
nity Huntingtan Summersviie
T cchnical Colleg® 304,696.6282 304.255.5812
% wanwmarshalleduiee wawnrclc edu
304434
WA
West Virglnla
w | VAR | s
wnﬁ!

COMMUNITY AHND I'ECHNICAL
COLLEGE SYSTEM OF W
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www.wvclcs.org

Newspaper Ads

movine west viroinia FORWARD

West Virginia's
Community & Technical College System:

* Provides affordable, comprehensive community and
technical college education in all regions of
West Virginia

* Delivers high-quality workforce tralning programs that
meet the needs of employers and our economy

* Partners with public school , business and local
cwnmur\l‘ilt’ieﬁ?; prfpare 5mm higlla-wage
technical occupations

o THESYSTEM:

1EW leges
QVERY rechnica! colleg

» 10 community 2
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\WVhere Mechanlcs, Electronics

and Controls Merge In

Today's Modern Manufacturing
Environment

I_A IMage associates

CONTROLS

ECHATRONICS

MECHATRONICS

| Mecharorics meshes the test techriques in

precilon mechanical enghneering contros theary
tamp et soence sty g
10 dengn procest b oeate more hrctiondl
adbyptabis products This i, of course, something

Tre word was It coired in Japan same 30 years
#mmmhﬁmhnmi
syrergsti blend of mechanics and elecronics Tre
words mearg s somewhal broades than e
tradtoral tem elecromechanias, which o many
denotes e s of tectrostatc of E'sciromagnetic
devites.

Mechatroncs i asgneant desin rend tat has 3
marked ifuence on e produt development
progess, itemationdl compettion I marufactred
goods, the rature of mechanica engreenng
edcation I Comag e, and e pradatly the
success mechareca engreers wil kvt in becomng
team leaders of ergreerng maragers

The MECHATRONICS PROGRAM
at NEW RIVER COMMUNITY

and TECHNICAL COLLEGE

The Mechatrorics Program at New Fiver wil offer 2
wide variety of options 19 the student Qasses wil
be offered during evering hours $o shuderits an
continue ther nommal wark routines, and the classes
willbe offered on 3 fexbie schedufe

Stoderts can ervol at the level needed 1o gan the
ils they desire Corse boads rarge from eight
Pours 1o acieve slls reeded 28 an entryievel
Techrician, by 1000 hours For an Associate of
Appled Sdence degree and beyord.

e ranufacturing and Brication ndstres
St st Virgeia - and atcealy - are I reed
of empeayees ilied in mechatronics The beginring
2y rarge 1s $27 00044 2.000 vty ard

S who feam medhatronicl criwodkin
wide range of industries from muajar power utiities
b smal marfzaurnng frms.

Casses 2t New Prver il begin i the Fall 2008
Semener in Prirceian, West Virgnia. For addinend
Informaton o b evel, (ontad Greg Srewsberry
2t New Fover Community and Tedhricd Colege’s
Merzet (oundy Campus 2 3A321A0A

A

Conmnanity i Technlcal College

SAMPLE MECHATRONICS CURRICULUM

CERTIFICATE OPTION

Semester | Semester2
AC/DC Cireuits Fitro 1o Powe Systems
Techrical Math Instrumentation & Controls
Basic Machine Shap/Weldng LGS
Industrial Safety JOSHA 30 b Pid Power
Team Traiing Froblem Solving Project Managemert
ARS OFTION
Semester3 Semester 4
Adarced Instramentation Computer Programming
Intraduction 1o Supenvision Lean Manufachring
S Sigma oM
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Pull Up Display

Stay |\ formed
1 '...ovo....
| WEST VIRGINIA HEALTH
] INFORMATION NETWORK
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COMMUNITIES

| wWest Virginla Housing Developiment Fund
2004 PROGRAM ACHIEVEMENTS

i Citecsin The Low.Income Anitead Morigape Program (LAMP) sl
&

ronpeubt housing 8 geacies sech as Habatat foe Humarity lo
TOME Program sl their exieting sirgle family boans to participating brancial
The HHOME Prosran s 3 foderally furdked bousiog broders. The Y fowsig Divchopwent Fard provices » s g
i B 10 $9,500 for each loan sake biansaction.
o e Lo vy b s Salvih by et
Tamsses, b provides aflordabli Gmancing for hoane pepui, o 185 indivickuils naud fasmihes hare parthascd a homeé thecagh
bome purchases, and rental development. Famities that are this program.

currently rentens, sharing bousing units with ciber famaly

membens, or owrens of 2 bome requining sdntantial repain

wre chigible 1o purticipate, All agqdicants mard apgly throusgh
appraved roogrobt bousing providens throughout the State.

| * Mace than 1,300 indnvidkals and famiics have purchased, bush,
| rehabalitated or reted safe, decent, affordable housing through

| this program.

HOME Community Housing Desvelopiment
Organization (CHDO)
The HOME CHIXO) Program peomtes the develogprment
of single famaly boaning and multi family housing For kow
and very bow incnome Tamidies theouzh quatified nonpeoft
Beasing providers. Under the rues and reglations of i
HOME Progas, the Housing Devdlopenent Fund most
alhocate at beast 15% of the HOME Program grant o
ehighle CHDO peoients. From the 15% set-a-side o $19
i, 417 unts have been prodoced since 1990
* More than 500 affordable boasing kots have been crested Ly
this program.

Housing Emergency Loan Program (HELP)
The Housing Excrgency Lean Program (HELP)
provides emerpency home repair boars 1o indwidusls and
Famities carcing bedow 80% of median incoene. Loans
range in amoced from $1.000 12 $10,000,

* 1,05 famelies have recrived bome repain.

Image Associates Proposal

Annual Report

Low-Income Assisted Mortgagie Program
FIOME (LAMP)
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www.newriver.edu

The New Rbver Cerrene
21 George Strexs, Sutre 2
Balley, WV 23401
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New River Comunity and 'l‘bcb‘nicuf Ooﬂege
Alumni & Friends Newsletter

MESSAGE
FROM THE
PRESIDENT

Diear Alumnd sod Frieads of the Cellege,

T year prombics 10 be coe of wandtion,
both om ibe parional front and fof wa a1 New
River Abbosgh ihe Obimu admialari-
them by foced with erormoun dhallenga, the
bape, determlactin sad aglrie of the Aseri-
<an people were evtdent b tbhe facer of the
freraditle pmbers who anended the Oass
Lasugaration and thoee watching hhsery
wnfold en televihon | belicve that spisis will
prevaill and that e country will emetge
suzom et s mcee cobesbe as & pesch of these
warrent risls

e New Rbver, ot challengos s 8 by-
prendion of very excirtag developments. Qur
erllment coatlises L shyrevka, procar
g chatlenges for va I Bading dasrooms,
eqapemen, facalry and s 1o serve our
growleg sodest popalidon. Avse are
eansglag the growth la enrdlment, we
comtle 1o boild ot Internal capacicy &
effer excepelaasl service sad programs ta the
wamunkc we ke This tramitlen reces-
siizes eming o Glling a lirge pamber of
pitlons g perform functkons that hae boea
conzracad umil pow.

L resrse 1o grom g demands, we be
shis ctatoed pafor prases thivase slkoe-
g s v ad Fachy snd spport satfia

the arcas of Infermarion technokogy, atied
beabh, maharoatos aad weldiag We arc out

NP3ISALMBU MMM
EO07 WITW | 2085 ‘¢ Munjop

o spesc for these pe peograms and emphoy-
o Wears beaddng aldislonal space 10 honase
e o n temperary bachs wol our Raldgh
Conzmty campes can be sommernd.

e projecied tha consration of the Rx-
kegh Cousry campa 10 remomsston of ibe
Scadent Acthvlsies Bibéing on the Greer-
beict Valley campas worsM begha thls wlasee.
However, because the ecoaomk Jimae v
pot feceable For selling bonds o finsme

the pesjocts, comracrioa has been delayd
Displse thls delay, we are conbilent tharwe
will gooa be able o mres forward with our
Facilinles Masier Flan.

Abhicgh pew buillings and spgraded
epslpment will allow s 1o & # benter fob of
educurlag our seadents, 1 the besrt of New
Rbvet’s soscess o the quatiey of our ficukey,
sall and communicy rpporiens. s Novem-
ter, Thad the hocur of triving 10 Wishlng-

Contiaes on Page 2

12019)SMaN] Spuall] R uwnpy

off2)j00> Jrarmdar. Qup BatummmoD 40 aaN

-~

)
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MESSAGE
FROM THE
PRESIDENT

Diear Alumed ard Frierds of the Colloge,

Thisyear prorlics 1 be one of tanrior,
borh'on the ratiorul froct azd for wa st New
River Abbough the Obsms adminbers-

o I ficed with encemons challorges, the
ope, determinarion aed spirin of the Ameri-
can pecgle ware evidert In the Fccr ol he
Iecreditle pemtars wbo sttanded the Olart
lezupuraricn ard those warching bliry
wefold oa tedesision. | believe thar spleie will
prevail ard that our contey will emerge
rocger and mose cobestve a1 1 rersk ofthese
curreet tlile

At New River, cur chullenges ase s by-
peoduct of very excileg devekopments, Ot
enrollmert comtiznet to thyscket, prosect-
Ing halkerges for vt bn Fnding clissroces,
exquipeect, facuky 1rd ruff 1 serve cur
prowing madent populition. As we re
fmanaging the growth bn enrollment, we
continae 1o buib cur nterral capacity 1o
offce srcepiional servi aed programs o ke
wommtitles we serve. This wansitlon coces-
sleszes eresiing aed Ellirg a Litge eumber of
psitioes 1o perfoem Fuzctions that bive becn
contracied vt pow

s sesponse b growing deemards, we hive
abes pheateed msfor prazns that ase alhee
fng us to s facuky and ropport e la

the areas of Irformation techaokogy, allied
beahh, puchazrocics aed weldizg. We are ot

Wfapace foe these eew peograms snd emphoy -
ees. We are beasing addiional space 1 bowse
tberm oo 1 temporary basks el our Raleigh
County campur 18 ¢ consrucind

We projected that ceestroction of the Ra-
leigh Courty campus ard renovation of the
Stodert Activities Bullding o the Green
beier Valley campus would begin this winzer.
However, because the cvonembs dhimae s
ot frvoratde for selling boods v Ereece

ke projeets, comstranion bas bean delyed
Disite this delay. we are confident that we
will g b able o mene formasd wich cor
Facilizies Muster Plan

Albogh pew bubbiogs ard vpgraded
eqelpeent will allw ws o do a bener job of
educatiing oat madeszs, at the beart of New
Riser’s succes Is the quality of our faculry,
staff and commen iy supporiens. In Nover:
ber, 1 had the bocor of traveling 1o Wasking:

Cord rmscs oo B
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Brochure

Through the Delivery
of High ﬂunliz‘
Community and Technicol
s Education

! The COMMUNITY AND OVERVIEW OF THE SYSTEM: STUDENT SUCCESS:
TARGET 2011 Stral TECHNICAL COLLEGE Rising lo the Challenge
1 [ SYSTEM OF » 10 community and technical colleges of a Global Economy

i— = WEST VIRGINIA GOALS: 2 i e s “For West Virginia’s
| * 22 campuses located statewide s programs tat emphas ze echoical 6 1 tion efforts 1o
| e SEETOLIEL, e

is Wmi‘lng ek, » 288 career-technical degrees offered “:?un;ﬁ ﬂd:':d‘_ . .; g >

= o compete in 2 competithe ‘economy. need an eduatés
’ Mission c"'h':"‘”,'w’ ] Fois b * A £ i workforce *
| Vg Ehﬁt:ﬁw:;ﬁ: * 375 skill-set certificates awarded Ganermor Joe Manckia 11
| Themission of the lieig s S -
| Commanicy end i s;d:a; * Average (uition rate: $2,482 per year
| Tehnical College 4103 Pt was passed In W
| i Mk 2004 by e Wit AFFORDABLE ACCESS:
i iy stem of ';g“ Legislare
| P " An Opea Door for All Who
| Wt Virginiais to o Lovajuond o Wish o Learn Al s = et Ay
iog oy ; i ; e e Contne dores 15 ;
| dddiver offordable, el celeye | nmamameeias e T Dam | W e _,'_‘_“.-,_'_‘3:_.-——-
| eccessble, bigh-gquality ! e M wheation 4 e s and HEndE e Eaa e A e nE | WA )
[ rducation and training $219.673
| thatdynamically
| advances the economic
! and sscial
| development of COMMUNITY AND TECHNICAL COLLEGES OFFER:
West Virgista + Customired tralning for employers
+ Suill upgrades
- !‘” + Professional and continging education
SV + Entrepreneuship skill development
+ Shill e certficates

» Carees-technlcal certificate degress tone year)
» Carees technical associa®e degrees (wo years)

Image Associates Proposal
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|

: New River to Joln Higher
| Fducation Center

Tre e Higher Fducation Certay,
| Worated in Beaver, WY, I8 schaduted 1o
| open on Augest 20, 2007. The 33 acre

Figher echucation to those wha lve in
the surroundieg areas of Ralelgh
Cousnty

“The cost of bigher education, both
peiate and public, is goicg up,*
Forward Southern West Virginia
Exncutive Disecton Thoeras Ackes statad
in a recert State joumal aticle.
*Sucdents kave a hard Ume even paying
the public education price, 3od if ey
2l have I Ine o camrpus, it ks it
even mere dfficult because it adds
ancther e of s theusand dallan
This certes will allow studants 10 come
2 2 public higher education acilty)
without leanving home *

10

New Rover Community and Techeical
College s ore ol the instntions
planring b locate al the conter, the
development of which was

New River roalizes the experses that
studerss Incur whie aterding college
and cunent and prospective New Rvet
studerts wil avold a sbstartal
increme in thels educaton costs,
wnlike most instttions in the state.
Tuition increases range from 2.5
percant 2t Mourtin St Univenty fo
9 8 pevcert d Wesl Vieginia Sate.
Univenity The incress are a'med &
stemering the Ve of low salaries for
West Virgira educaton and to belp
furd the scheots’ grrerat operating
budpets, s'd Bighet Flucation
Charcellor Brian Noland

“We ara st the greatest bargaln in
higher ecducation,” said New Ener
FPresidert Di Ted D Sgring “Kevping
teachery' satarien competitive i of
et fmportande, but we are very
plesad thal we won't have fo pass
atorg thosa invreases o our shuderts *
Sprirg added, “We are a0 pleased
that New River will be add rg s fikh
campus by cfring claves at the
Public Higher Fducation Certes, which
provides an addrional location for
studarts 1o choess to anerd *

New River Students
Inducted Into National
Honorary

Thirty pire il fme studorts
reptesentiog a'l four campusas of New

Image Associates Proposal

Rves Community and Techrical College
were induched inta the Beta 7eta Dl
Chapter of Phi Theta Kappa, a ratoral
acaderic honorry bt bacyer collegss,
ina candlelt ceramany on Surday, May
& The coramany was beld in Hollowsll
Audtorium at New River Comaunity
and Tachrical College's Gresrbrier
Valley Campus in Lewisburg, WY

“We wera astonished af both the ovenall
pusrher of New River studeots that were
borored by Fhi Thets Kappa, 28 well as
the magritude o thelr indiyidhal
aceoemplshman,* sa'd New Erer
Presidont D Tod D Spring These
studerts harve achioved a0 elusive gral
ard cleary deserve this recrgniton *

The erganization’s presidert, Lisa Cadter
of Lewisburg, pees'ded over the induetion
ceremory while Dn Licle Refstand of
tewisburg, co sponsor with Mis Dorra
Lew's of White Sulphur Sgring,
presirtad the welcome. Other cificens
participatiog wee Reberea Daason of
Ra'raite and Amber Shafes of
Rorceverte Keyrode spealar for the
shamoon was Fresident Sgring, who
haterged the students 1o cortrue
strivieg o beam and senve.

Phi Thata Kappa is one of mary student
cegaizations senying one of more of the
four campuses of New Rrver Comauniy
and Technica! Collage The organization
Encrurapes suderts o become imohed
in wenice 10 and with ther feflow
studerts on the New Ever campusss in
Backley, Bluefeld, the Greerbrier Valley
Campus in Lew'storg and the Nicholas
County Campus in Summernille.

«Board of
Governors

Thxﬂ Fover Board of Governons s
comprised of citizers om the
institution's service tegion appointed Ly
the Governee and representatives elertad
by New Exver's faculty, classifad stal
and stuckert body

Robert Farley, Chale, Mercer County
Frecutve Frirceton Mesces
Commarce

Leshia Baker, Vice Chaiy, Raleigh County
Adeinistratcr, Yoush Mcssum of Scushem
West Vrginia

[ Secretary, Wekster County
Eoard of Fducarion (retired)

Fduard DL Knlght, 11, Geavrbaier County
Amamey

Leftrwich, Crambxier Coun
s o \\h:supm?
Sgrings Blemmwrtary Scheot

Davld Nalhar, Croarbries County
Commercial Vebicle Dealer frefiract)

Vickie Nuttas, N
Director, Nieholas County Vo Tech Canter

Williams Sharweed, Mercer County
Direrts, Mesces Courty Torbrical
Feucation Carter

Joremmy Ball, Class Fad Sl Riguescrtative
LANS Sprcial o, Barkley Carus.

Carald Howgh, Facu'ty Representative
P N:L.J.Inzn. Carps.

ct, Bunicess,
[=3 Mendara, Seudert
..v":.!“"m., 10708}, Beckley Campus

Annual Report
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vie R
Administration

Ted D, & D Wm‘ﬁmvﬂh
Vice Presidert .

Warry . fal, DLA. c;;pann;':?dacm
D of Seucdert Services

Michsel Pabes, MSFA.

Directer of Irstintional Advarcemert
William J. Leope, M.5.

Director of Workiore and Busiress Dvcloperend
Creg Ssrewabarry, MBA.
Director of Business Senvices.
Jossles Phares, WS,
Director of Planning, Assasmert and Grants
Remae McClunis, MS.
Assistant b Fresident
Tlizabeth Belcher, 8.8
4 Dean - Poclley
[ Siremere, (45

Campus Dean - Fudlie'd
Carolyn Browslng, Fh.DL
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Commntiity and Techn ical College
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www.newriver.edu |[WADEGREED N BEITER[ON CORBEC CRE wi 1-866-349-37

Are you a recent high New River's Cenler for

At New River you ¢an « Affordable

complete the first two school graduate who Workforce and Business
years of your four-year . Acmxsi[)f e wants more out of Ife than Development offers a
education or upgrade just a job? Are you an variety of customized
your skilis for «High-Quality adult who feels trapped in waining programs that
employment al any one Education your current employment address the training

of our four campus. because you never needs of the region's
locations. gradualed from college? employers.

) New River Can HE[]F!

08 Eop Ecrten Jpptiny bettor

Architectural Renderings olPlamedicam Facilities Upgrades
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\NEED HELP?

. The New River Learning Community
is for anyone who needs  ifle help or
just wants to be part of o dynomic
campus network,

" Need 1o find & babysiter, borow a bock, get o

> class o locale an apariment?

] pmtm(equeslmﬁmwdmﬂwwu
! ﬁ\dsumeom who can help or at least retale.

1 Go‘aqueaﬁon?mmhwm

Image Associates Proposal

You've Got a

“Mentor, Tutor, Ride, Coach,

-

-

— P;'

7
I ted =

i

Learnitg Conmmunity

To join
the New River Leorning Commuaily
and obtain your personal Learning Community online
1.0. ond password contact your Studen! Advisor,

Beckley Campus Bluefield C

304.255.6812 304.327.40?1

Nicholas counl* Campus  Greenbrler Valleg Campus
304,872.1236 304.647.6560

Pull Up Displays

Friend,

Babysitter, Web Link, Support Group...

The New River
Learning
Community
Can Help
You:

* Shorten time to degree completion
+ Catch up and gnl

* Find the right information ri

* Tune into campus life and activities

63




Web Sites

ann — =  TaberUndiay & Avsociates | G0NIE1A-5155
4[> QI ATAI]L®]L+ 6k jrmom taberiodsn com

Richard Lind

Tabor Lindsay & Assoclates: The Right
Cholce for Medical Malpractice
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Web Sites

The Problem Gamblers Help Network
of West Virginla

West Virginla Senate Recognizes™Natlonal Problem
Gambling Awareness Week"

e e

Look at all the acvites we ¢id for Natonal Problem Gambling Awareness Week!
LPGAW actytes 2010 for ViV pdf

Just Released:Read our Annual Report Online

Image Associates Proposal

We Help Problem Gamblers
and their Loved Ones.

FREE, Confidential, Local Help
24 Hours, Treatment Works!

Oniine CHat corently onavaiable
Cafl

1800

Upcoming Events

™
Mar 242012

Counselor Login
€0 Usae Hama:

© Passweord:

65
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CompareCareWV

Welcome 1o CompareCareW V'™, where consumers
can find out how much West Virginla hospitals
charga for selected services. Begin by 9
the Procedure or the Hos it you'ra considering.
By following the prompts, you will czeate a chart
that displays average patient charges, according
to the hospital(s) and procedures chosen.

CompareCaraWYT 21 help you make Intormed decisions
#bout which hospaas 10 cheost for medcal procedures
o 1strg
Usad I Conpuliation it your his Information can heip
you spend your bealth care dolars mone wisely.

CompareCanWVPs 1t frpe 304 €00

S T T T

$ac o by e Wt \ o Lt g Andher,
8 agency o BV Suss Comommment

Upmat 31317007

8] iy e

Co mpare
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i Hospital Quality of Care Reports
|
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Uptodite

The West Virginla Soall Basiness Ploa offers
> Com € beakh lainc e oprkns
which inchale bospial. peimury 2]

rovenhoe care covange.

o peemium conts e
oo Tt e s el
Conerage for all elgie caployees;
rksdiqmm»pm-m«hr
phyviians and care peov Mo,

The x\\vl:,dwntclwn\\d“m
Vgl laseracce agenss.

Quall

e b -
vy Wt Trgome’s somans

Does My .

Bu“nf'y'r' :.':.:

=y
[y e

Information for
Physlclans & Health
Care Providers...

14791 v soce $3530

[AlAll@)(ell+]
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Web Sites

westvirginia

SM %I;QSJSINESS

Does My Business Qualify?

The West Vieglnla Small Busisess Flan is desipnad 1o bris g ualasured adult worken fato e
overall pool of perons wha have compchensive health coverage Lacge pumben of the
wnlavured are workisg for small busingrses
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ADVERTISING 8 MARKETING SERVICES
DOH95120001 BID FORM

A. Advertising & Marketing Services

Service Estimated All Inclusive Extended

Hours Hourly Rate Cost
Television Production 50 $ 45.00 $ 2250.00
Radio Production 25 $ 45.00 $ 1125.00

Media Buys 300 $ 45.00 $ 13,500.00
Outdoor Advertising 25 $ 50.00 $ 1250.00
Print Media 25 $50.00 $ 1250.00
Internet/Worldwide Web 25 $ 50.00 $ 1250.00

Survey, Analysis, Evaluation 200 $ 55.00 $ 11,000.00
Contract Administration/Consultation 26 $45.00 $ 1125.00

Grand Total $ 32,750.00

Note:

bidder meeting all mandatory requirements.

Image Associates, LLC

Vendor

By: William F. Hogan

Title: Managing Member

Date: 11/9/11

Address:

700 Virginia Street E, Suite 220

Charleston, WV 25301

Business Phone No 304.345 4429

Bids shall be evaluated on the basis of the lowest Grand Total Cost
following confirmation of compliance with all
requirements. Estimated hours noted on the Bid Form for service categories are
estimates for bid evaluation purposes only; actual hours may be more or less at
the discretion of DOT. The contract will be awarded to the lowest, responsive

mandatory specification







Request for

State of West Virginia X
Quotation

Department of Administration
Purchasing Division

2019 Washington Street East
Post Office Box 60130
Charleston, WV 25305-0130

AFQ NUMBER PAGE

95120001 1

[ ADDHAESS CORRESPONDENCE TOATIENTIONOF: |

PAUL REYNOLDS

306-558-0468

—1 *¥709053524 304-365-66429 —
IMAGE ASSOCIATES LLC | DIVISION OF HIGHWAYS
Y| 700 VIRGINIA ST E STE 220 2| PROCUREMENT DIVISION
N #| BUILDING 5, ROOM 263
Q| CHARLESTON WV 25301-2732 1| 1900 KANAWHA BOULEVARD, EAST
| CHARLESTON, WV
N 25305-0430 558-0408
DATE PRINTED TERMS OF SALE SHIP VIA F.0.B. FREIGHT TERMS
10/13/2011
BID OPENING DATE: 11/09/2011 BID OPENING TIME 01:30PM
LINE QUANTITY uopP (;‘\!}g ITEM NUMBER UNIT PRICE AMOUNT
ADDENDMM NO. 5
BID OPENING [DATE |CHANGED
FROM: 10/18//11 31:30 [P.M.
TO: 11/09//11 d1:30 P.M.
NO OTHER CHANGES
0001 LS 915-03
COMPREHENSIVE PROFESSIONAL ADVERTISING/MARKETING SER
i
%xx%x%% THIS IS THE END OF RFQ 95120001 xxxxxx% TOTAL: $32,750.00

W SEE REVERSE SIDE FOR TERMS AND CONDITIONS

SIGNATURE // //‘_//‘/'»,L W’ —

TELEPHONE 3004 345 4420

19111

TITLE

Managlng Member

FEN 7 £5-065- 1281

ADDRESS CHANGES TO BE NOTED ABOVE

WHEN RESPONDING TO RFQ, INSERT NAME AND ADDRESS IN SPACE ABOVE LABELED 'VENDOR'




|A| mage associates

i Image Associates Proposal




Pt State of West Virginia 7
VENDOR PREFERENCE CERTIFICATE

Cerlification and application* Is hereby made for Preference in accordance with West Virginla Code, §5A-3-37. (Does notapply to
construction conlracts), West Virginla Code, §5A-3-37, provides an opportunity for qualifying vendors to request (at the time of bid)
preference for their residency slatus. Such preference is an evalualion method only and will be applied only to the cost bid in
accordance with the West Virginia Code. This certificate for applicalion s to be used to request such preference. The Purchasing
Division will make the determination of the Resident Vendor Preference, if applicable.

'1X Application Is made for 2.6% resident vendor preference for the reason checked:

Bidder is an individual resident vendor and has resided conlinuously in West Virglnia for four (4) years Inmediately preced-
Ing the date of this cerlificalion; or,
Bldder is a partnership, assoclation or corporation resident vendor and has maintalned its headquarters or principal place of
business continuously in West Virginia for four (4) years inmediately preceding the date of this cerlification; or 80% of the
ownership interest of Bidder is held by another individual, partnership, assoclation or corporation resident vendor who has
malntained its headquarters or principal place of business continuously in West Virginia for four (4) years immediately
preceding the date of this certification, or,
Bldder Is a nonresldentvendor which has an affiliate or subsidiary which employs a minimum of one hundred state residents
and which has maintalned its headquarters or principal place of business within West Virginia continuously for the four (4)
years immediately preceding the date of this certification; or,

2 Application Is made for 2.6% resldent vendor preference for the reason checked:
X Bidder Is a resident vendor who certifies that, during the life of the conltract, on average at least 76% of the employees
working on the project belng bid are residents of West Virginla who have resided in the state continuously for the two years
immediately preceding submission of this bid, or,

3. Application Is made for 2.6% resident vendor preference for the reason checked:

Bidder is a nonresident vendor employing a minimum of one hundred state resldents or Is a nonresident vendor with an
affiliate or subsldiary which maintains its headquarters or principal place of business within West Virginia employing a
minimum of one hundred state residents who certifies that, during the life of the contract, on average at least 76% of the
employees or Bidder's affiliate’s or subsidiary's employees are residents of West Virginia who have resided In the slate
continuously for the two years Immediately preceding submission of this bid; or,

——

4, Application Is made for 6% resident vendor preference for the reason checked:
X Bidder meels either the requirement of both subdivislons (1) and (2) or subdivislon (1) and (3) as stated above; or,
6. Application Is made for 3.6% resident vendor preference who Is a veteran for the reason checked:

Bidderis an Individual resident vendor who Is a veteran of the Uniled States armed forces, the reserves or the Natlonal Guard
and has resided in West Virginla continuously for the four years immediately preceding the dale on which the bld Is
submilled; or,

6. Application Is made for 3.6% resident vendor preference who Is a veteran for the reason checked:

Bldder Is a resident vendor who Is a veteran of the United States armed forces, he reserves or the Nallonal Guard, If, for
purposes of producing or distribuling the commoditles or completing the project which is the subject of the vendor’s bid and
continuously over the entire term of the project, on average al least sevenly-five percent of the vendor's employees are
resldents of West Virginia who have reslded In the state continuously for the two Immediately preceding years.

Bidder understands if the Secretary of Revenue determines that a Bidder recelving preference has falled to continue to meet the
requirements for such preference, the Secretary may order the Director of Purchasing to: (a) reject the bid; or (b) assess a penally
against such Bidder in an amount not to exceed 5% of the bid amount and that such penally will be paid to the conlracling agency
ordeducted from any unpald balance on the conlract or purchase order.

By submission of this certificate, Bidder agrees to disclose any reasonably requested Information to the Purchasing Division and
aulhorizes the Department of Revenue to disclose to the Director of Purchasing appropriate Information verifying that Bidder has paid
the required business taxes, provided that such information does not contain the amounts of taxes paid nor any other information
deemed by the Tax Commissioner to be confidential,

Under penalty of law for false swearlng (West Virginla Code, §61-6-3), Bidder hereby certifies that this certificate is true
and accurate In all respects; and that if a contract is issued to Bidder and If anything contained within this certificate

changes during the term of the contract, Bidder will notify tllewlag JDI slon In writing Immediately,
I i -
Bldder: mage Associates, LLC Signe ﬁ_/ /// : ( ~
. ~/

pate; 11/9/11 Title: Managing Member

*Check any combinalion of preference consideration(s) indicated above, which you are enlilled lo roceive.




RFQ NG, 95120001

|

STATE OF WEST VIRGINIA
Purchasing Division

PURCHASING AFFIDAVIT

Wesl Virglila Code §5A-3-10a slates: No conlracl o renewal of any conlracl may be awarded by the slale or any of its
political subdivisions lo any vendor or prospeclive vendor when the vendor or prospeclive vendor or a related party lo the
vendor o prospective vendor Is a deblor and the debl owned Is an amounl' grealer (han one lhousand dollars In the
aggregale

DEFINITIONS:

"Deblt" means any assessmenl, premium, penally, fine, lax or olher amounl of money owed to the slate or any of ils
polilical subdivislons because of a Judgment, fine, permi violation, license assessmenl, defavlled workers' compensalion
premium, penally or olher assessment presenlly definquenl or due and required to be pald to the slale or any of its
polllical subdivisions, Including any Interest or addllional penallles accrued Lhereon.

*Deblor means any Indlvidual, corporation, partnershlp, assoclalion, Limlled Liabliity Company or any other form or
business assoclalion owing a debt to (he stale or an of iis polilical subdivisions, "Political subdivision® means any county
commission; municipalily; counly board of educatlon; any Instrumentallly eslablished by a courty or municipality; any
separale corporallon or instrumenlalily established by one or fore countles or municipalilies, as permitled by law; or any’
publio body charged by law with the performance of a government funclion ar whose Jurisdiclion Is coexlenslve with one
or more counlles or municipalitles, *Relpted parly” means a party, whether an Individual, corporation, parinership,

* assodlation, limlled liabliity company or any olher form or business assoclation or olher entily whalsoever, related {o any
vendor by blood, marriage, ownership or conlract through which the parly has a relallonship of ownershlp or ather Interesi
with the vendor so thal the parly will actually or by effect recelve or confrol a porilon of the benefil, profit or other
conslderation from performance of a vendor conlract with the pary recelving an amount (hal meels or exceed five percent
of (he tofal contract amounl.

EXCEPTION: The prohibition of this sectlon does nol apply where & vendor has conlosled any tax administered pursuant
lo chapler eleven of (his code, workers' compensation premlum, permil fee or environmenlal fee or assessment and (he
malter has nol become final or where the vendor has enlered inlo a payment plan or agreement and (he vendor is nol in
defaull of any of the provislons of such plan or agreemenl,

Under penally of law for false swearing (West Virglnla Code §61-5-3), Il is hereby cerified that the vendor alffirms and
acknowledges the Information in this affidavil and is In compliance with the requirements as sfaled,

WITNESS THE FOLLOWING SIGNATURE
Vendor's Name: //1(} < ?dSSOL‘/Q 7&’\5 AL i

)4% pate:_// I L/

Aulhorized Slgnalure;

Stale of

Counly of . lowwit:

Taken, subscribed, and sworn lo belore me [his gt’hay of Nk 201 |

My Commission expires ﬁ U.:j .\J.\\-\_ 3[\'\'(.‘ . 20 1\

AFFIX SEAL HERE NOTORY PUBLEC > g

NOTARY PUBLIC OFFICIAL
A CARRIE SHEPHERD SEAL
” CNSIam of téfosl Virginia

7 Lommissien Expires Aug.
1 ree ENd, .ﬁ@?ﬁ%l

Purchasing Affidavil (Revised 12/15409)




