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Date Printed: May 12, 2025 Page: 1 FORM ID: WV-PRC-SR-001 2020/05

Department of Administration
Purchasing Division
2019 Washington Street East
Post Office Box 50130
Charleston, WV 25305-0130

State of West Virginia
Solicitation Response

Proc Folder: 1666136

Solicitation Description: Video Production Services

Proc Type: Central Purchase Order

Solicitation Closes Solicitation Response Version

2025-05-12 13:30 SR 1400 ESR05062500000006749 1

VENDOR

VS0000020889
PURPLEGATOR INC

Solicitation Number: CRFQ 1400 AGR2500000019

Total Bid: 39950 Response Date: 2025-05-06 Response Time: 10:20:57

Comments:  

FOR INFORMATION CONTACT THE BUYER
Larry D McDonnell
304-558-2063
larry.d.mcdonnell@wv.gov

Vendor
Signature X                                                                     FEIN#                                                       DATE
All offers subject to all terms and conditions contained in this solicitation



Date Printed: May 12, 2025 Page: 2 FORM ID: WV-PRC-SR-001 2020/05

Line Comm Ln Desc Qty Unit Issue Unit Price Ln Total Or Contract Amount
1 Contract Services Deliverable #1    34950.00

Comm Code Manufacturer Specification Model #
82131603    

Commodity Line Comments:  

Extended Description:
4.1.1 Contract Services Deliverable #1
For further details see attached documentation.

Line Comm Ln Desc Qty Unit Issue Unit Price Ln Total Or Contract Amount
2 Contract Services Deliverable #2    5000.00

Comm Code Manufacturer Specification Model #
82131603    

Commodity Line Comments:  

Extended Description:
4.1.2 Contract Services Deliverable #2
For further details see attached documentation.
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Cover Letter 
724 West Lancaster Avenue 
Suite 210 
Wayne, PA 19087 
 
Mr. Larry D. McDonnell 
State of West Virginia 
Department of Administration 
Purchasing Division 
2019 Washington Street East 
Charleston, WV 25305 

Dear Larry, 

Since our founding in 2018, Purplegator has been a trusted provider of professional video production 
services for clients ranging from private businesses to government agencies. Our video production 
capabilities include creative concept development, filming, editing, animation, and distribution across both 
digital and traditional media platforms. 

Although Purplegator is headquartered in Pennsylvania, we maintain strong professional and personal ties 
to West Virginia. Our President and CEO, Bob Bentz, is a proud graduate of both West Virginia University 
and Marshall University and currently serves as an adjunct professor at WVU, where he teaches graduate-
level coursework in mobile marketing. 

Purplegator is no stranger to West Virginia’s economic and cultural landscape. We currently serve as the 
marketing agency for Charleston-based Faster West Virginia and Advantage Valley, both of which support 
economic development in the Charleston-Huntington corridor. Additionally, we provide marketing services 
to numerous businesses throughout northern West Virginia, including the WVU Alumni Association. 

We believe that our regional expertise, professional experience, and deep personal commitment to West 
Virginia uniquely position us to help the West Virginia Conservation Agency tell its story through compelling 
and high-quality video content. 

We welcome the opportunity to bring your conservation mission to life through impactful visual 
storytelling. 

We look forward to the establishment of a mutually beneficial relationship.  

Sincerely, 

 

Bob Bentz 
President & CEO 
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Featured Clients 

National Clients 

 

Government 
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About Purplegator 
Purplegator is a marketing agency 
headquartered in suburban Philadelphia 
that provides comprehensive and 
integrated promotional solutions for a large 
variety of clients in a number of diverse 
industries. 

Purplegator is a spin-off from Advanced 
Telecom Services (ATS), established in 
1989, with international offices in 
Philadelphia, Toronto, London, Taipei, and 
Prague. ATS began as a start-up, with no 
outside financing, and grew to $62.2 million 
in annual revenue. Purplegator has enjoyed tremendous success since the end of the pandemic. In 
2022, it was named the 64th fastest growing company in the Northeast by Inc. magazine. In 2023, 
Purplegator was named to the Inc. 5000 as the 1,496th fastest growing private company in the 
United States. Moreover, it was honored to be named the 11th fastest growing company in the 
Philadelphia metropolitan area by Philly 100.  Most recently, Purplegator was named the 123rd 
fastest growing company in The Americas by Financial Times. 

Purplegator is a subchapter S Corporation. We have 23 employees with specialists in nearly all 
disciplines of mobile, digital, and traditional advertising, marketing and communications. We are 
small enough to be nimble, yet large enough to have specialists in every marketing strategy that 
best suits your needs. People often ask us why they should hire an agency when they could simply 
hire an in-house marketing person to do the job. While you could hire an outstanding marketing 
generalist, that person would never be able to obtain the expertise that our staff does when they 
are working 40+ hours per week on pay per click advertising, SEO, or web design.  
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Meet the Gators 
Purplegator’s Management Team  

Purplegator’s management team has extensive experience in providing top notch service. As our 
other clients can attest: one of our executive team members will be at every meeting. We don’t 
screen our calls; we answer our phones. You’ll have all of our emails and cell phone numbers in 
case you need to reach us…anytime of the day. 

● Our team will work as a true extension of  your team.  
● We are creators from multiple disciplines. We’re experienced marketers, strategists, 

creators, copywriters, and designers. 
● We use a systematic approach with constant collaboration to get the best results for our 

clients. 

 

DECADES OF EXPERIENCE 
ADVERTISING ** MARKETING **  MEDIA 

The following marketing professionals will be assigned to your account. Although you may work 

with others along the way, these are the primary Gators who will do the majority of the work. 

 

 

Bob Bentz  
Experience: Purplegator - CEO 2018 - Present  
Advanced Telecom Services: President 1989 - Present  
West Virginia University: Adjunct Professor 2019 - Present  
University of Denver: Adjunct Professor 2015 - 2019  
Education: West Virginia University - BS in Journalism  
Marshall University - Master of Business Administration in 
Marketing     
Author: Relevance Raises Response: How to Engage and 
Acquire with Mobile Marketing SECOND EDITION (346 pages, 
2023) Opportunity is Calling (180 pages, 1993). 
Certifications: Google Analytics, Institute of Advertising 
Ethics, Semrush, TCCPA   Summit, Dale Carnegie Sales 
Master. 
https://www.linkedin.com/in/bobbentz  

https://www.linkedin.com/in/bobbentz
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Martin Birdsall 
Experience: Purplegator - Chief Operating Officer 2022 - Present 
Semgeeks:  Co-Founder 2007 - 2021 
Education: Neumann University - BS in Business Administration 
Certifications: Salesforce, HubSpot, Google, QuickBooks, Marketo, Facebook, 
Shopify, Wix, Semrush, Bing, Supermetrics, SproutSocial 
https://www.linkedin.com/in/martinbirdsall/ 
 

 

Josh Moyer  
Experience: Purplegator - Marketing Director 2018 - Present   
Pearl Exhibit Group: Lead Designer 2015 - 2018  
Education: Kutztown University - BA in Marketing  
Certifications: Google Certifications - Advertising Fundamentals  
Display Advertising, Mobile Advertising, Video Advertising 
https://www.linkedin.com/in/josh-moyer-63306b94/  
 

 

Michael Jones 
Experience: Purplegator - Senior Account Strategist 2022 - Present 
Education: Penn State - Communication and Media 
Gregory Welteroth Advertising 2011 - 2022 
Certifications: Nielsen, ComScore, MRI Simmons, Kantar, Media Negotiation 
https://www.linkedin.com/in/michael-jones-97a024158/  
 

 

Debbie Hughes  
Experience: Purplegator - PPC Specialist 2018 - Present  
Education: Texas A&M - BA in Marketing  
Certifications: Microsoft Ads Center, Google Ads Search, Google Analytics 
Individual Qualification  
 

 

Emilie Smeltz 
Experience: Purplegator - Human Resources Manager 2021 - present  
Education: Penn State University - BS in Health Policy and Administration  
Seton Hall University - MS in Health Administration  
https://www.linkedin.com/in/emilie-smeltz-a3422a15/  
 

https://www.linkedin.com/in/martinbirdsall/
https://www.linkedin.com/in/josh-moyer-63306b94/
https://www.linkedin.com/in/michael-jones-97a024158/
https://www.linkedin.com/in/emilie-smeltz-a3422a15/
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Steve Czyrny  
Experience: Purplegator - Account Strategist 2023 - Present   
Purplegator - Business Development 2017 - 2023 
Valiant Market Research: Director of Sales & Marketing 2014 - 2017  
M&T Bank: Business & Planning Analyst 2012 - 2014  
Goldhaber Research Associates: Market Research Analyst 2011 - 2012  
Education: West Virginia University - BS in Marketing  
Saint Bonaventure University - MS in Integrated Marketing Communications  
Certifications: Google Ads, HubSpot Inbound Marketing 
https://www.linkedin.com/in/stevenczyrny/  
 

 

Mark Covert  
Experience: Purplegator - PPC Specialist 2022 - Present  
Education: East Stroudsburg University - BS Sports Management 
Certifications: Google Advertising, Search, Video, Mobile, Display, Analytics, Meta 
Marketing Professional, Microsoft Ads, Semrush 
https://www.linkedin.com/in/mark-covert/ 
 

 

Luz Tobar  
Experience: Purplegator - Inbound Marketing Specialist 2022 - Present 
Education: Jorge Tadeo Lozano University – Graphic Design  
Certifications: Facebook Ads  
www.linkedin.com/in/luz-angela-tobar 
 

 

Muhamed Šemić 
Experience: Purplegator - Web & Shopify Developer 2022 - Present 
Education: American University BS in Engineering IT 
Certifications: ecommerce SEO, Web Developer 
https://www.linkedin.com/in/muhamed-semic/ 
 

 

Agozie Uzodinma 
Experience: Purplegator - UX/UI Specialist 2023 - Present 
Education:  University of Nigeria - BS in Web Design 
Certifications: Google UX/UI Design, Smartphone Design, UX/UI Design Camp 
https://www.linkedin.com/in/agozie-uzodinma-671a48221/  
 

 

Jasmine Jawa 
Experience: Purplegator - Web Developer 2018 - Present 
Advanced Telecom Services: Web Developer 2002 - Present 
Education: Punjab Technical University MS in Computer Science 
Certifications: Customer Service, SQL 
https://www.linkedin.com/in/jasmine-jawa-1660b263/ 
 

https://www.linkedin.com/in/stevenczyrny/
https://www.linkedin.com/in/mark-covert/
http://www.linkedin.com/in/luz-angela-tobar
https://www.linkedin.com/in/muhamed-semic/
https://www.linkedin.com/in/agozie-uzodinma-671a48221/
https://www.linkedin.com/in/jasmine-jawa-1660b263/
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John Shaw  
Experience: Purplegator - SEO Strategist 2018 - Present 
Advanced Telecom Services: 2003 - 2017 
Education: West Liberty University BS in Communication 
Certifications: Semrush Expert, Google SEO 
 

 

Mirjana Dobric 
Experience: Purplegator - SEO Strategist 2025 - Present 
Education: Faculty of Law and Business Studies dr Lazar Vrkatic 
Certifications: Semrush Expert 
https://www.linkedin.com/in/mirjana-dobric/  
 

 

Ritu Goel 
Experience: Purplegator - SEO Strategist 2025 - Present 
Education: City St George’s, University of London - Master's Degree, Information 
Technology 
Certifications: Semrush Expert 
https://www.linkedin.com/in/ritu-goel-6a070aa3/  
 

 

Anand Thavamani 
Experience: Purplegator - Marketing Strategist 2018 - Present 
Advanced Telecom Services: Marketing Strategist 2014 - 2018 
Education: Bharathidasan University - MCA in Computer Application 
Certifications: Software Manual Testing, SAS Analytics,Free SEO 
https://www.linkedin.com/in/anandan-t-816a825/  
 

 

Chaz Squillace 
Experience: Purplegator - Videographer 2021-Present 
Education: University of Hard Knocks 
Certifications: Final Cut Pro X, After Effects, Photoshop 
https://www.linkedin.com/in/chaz-squillace-640185279/  
 

 
 

https://www.linkedin.com/in/mirjana-dobric/
https://www.linkedin.com/in/ritu-goel-6a070aa3/
https://www.linkedin.com/in/anandan-t-816a825/
https://www.linkedin.com/in/chaz-squillace-640185279/
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“Working with Purplegator has been such an enjoyable experience. They 
were so organized and thorough all of the planning and development of the 
various projects they have managed for us, that we trusted them to do 
research, ad creation, media buying, and more. The feed- back from key 
stakeholders and the public of Ocean County confirmed our thoughts, that we 

KIMBERLY REILLY 

Ocean County Department of 

 



  

 
Marketing Plan        Purplegator 11 

Video Production  
At Purplegator, we understand that professional video content is one of the most powerful ways 
to tell your brand’s story, engage your audience, and drive results. Our experienced video 
production team specializes in creating high-quality, compelling videos that align with your 
brand’s vision and help you reach your goals. 

Project Scope and Approach 

Our video production process is designed to bring your story to life from concept to completion. 
We follow a structured yet flexible approach, ensuring the final product resonates with your 
audience and achieves maximum impact. Here’s an overview of our production process: 

1. Discovery & Concept Development 
We start by working closely with your team to understand your objectives, brand voice, 
and target audience. Based on this discovery phase, we’ll create a concept and script 
tailored to your message, ensuring it aligns with your overall marketing strategy. 

2. Pre-Production Planning 
In the pre-production phase, we plan every detail to ensure a smooth production process. 
This includes storyboarding, location scouting, casting (if necessary), and determining all 
logistical requirements. We handle all these details, ensuring nothing is overlooked. This 
includes one person being on location to view the location and take pictures prior to the 
video production day. 

3. High-Quality Production 
On the day of the shoot, our team arrives prepared with state-of-the-art equipment, 
including professional cameras, lighting, and sound equipment. Our experienced crew, 
which includes a videographer, and a grip or producer,  will work efficiently, capturing 
dynamic, high-quality B-roll footage and interviews that tells your story effectively. We 
focus on creating visually captivating shots and seamlessly delivering your message. 

4. Post-Production Editing 
During post-production, our expert editors will transform raw footage into a polished final 
product. We carefully edit to achieve the best pacing and flow, incorporate music and 
sound effects, and enhance visuals to ensure the video is both engaging and visually 
impressive. This phase includes color correction, motion graphics, and any necessary 
voice-over work. 

5. Review & Revisions 
We collaborate closely with your team to incorporate feedback and make up to three 
revisions to the videos. Our goal is to ensure that every detail meets your standards and 
that the final video exceeds expectations. 

6. Delivery & Distribution Support 
Once completed, we deliver the final video in formats optimized for various platforms—
social media, websites, presentations, or advertising channels. We also provide guidance 
on best practices for video distribution to maximize reach and engagement. 
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Why Choose Purplegator for Video Production? 

Our track record in video production spans projects for leading brands across diverse industries. 
We bring: 

● Creative Excellence: Our team’s creativity and technical expertise ensure that every 
video we produce is original, engaging, and visually impressive. 

● Technical Expertise: From HD to 4K and beyond, we use cutting-edge technology to 
create videos that look and sound exceptional on any platform. 

● Audience-Centric Approach: We prioritize understanding your audience to ensure that 
the video speaks directly to their needs and interests, maximizing its impact. 

● Marketing Integration: We aren’t just videographers, we are marketers first. You can be 
sure that your video will enhance all of the other marketing strategies that we provide. 

Video is sight, sound, motion, and emotion. With our comprehensive approach to aspirational 
imagery video production, we strive to deliver a final product that not only enhances your brand 
image, but also drives measurable results. At Purplegator, we’re committed to making your vision 
a reality and delivering a video that achieves your lofty goals. 

 

 

 

 

 

 
The Purplegator Difference 

Video is sight, sound, motion and emotion and needs  
to be part of any online marketing strategy today.  

 *Aspirational imagery:  pictures and videos 
that show people who are recognizable and 

relatable to our audience at a deeply emotional 
level. It means that the viewer sees an image or 

video and think “yes, wow, that could be me!” 

What is aspirational 
imagery? 
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Video Examples 
Some of our production experience: 

 
Valley Forge Casino      https://youtu.be/lNLAAtTlWGY   
CitiTrends       https://youtu.be/yY6jdWkc0M0  
Ballet Hawaii      https://youtu.be/pCXnXnHHO_Y  
St. Louis School     https://youtu.be/__5U0s3ytqQ  
Ocean County     https://youtu.be/Yu43hRA_FyU  
Lumbermen’s Merchandising Corp.   https://youtu.be/1BimwpcPtx8  

Agricultural related video experience in New York State: 

● https://vimeo.com/752653921 
● https://vimeo.com/749604174 
● https://vimeo.com/749604028 

Our latest story telling video: 

Marine Mammal Stranding Center https://youtu.be/I6xp09khAzE 

 
Statement of Work Provided 

● Work provided by Purplegator includes all of the documentation in CRFQ AGR25*19 
“Educational Video Production Services.”  
 

Investment 
● $39,950.00 – Cash investment (Half due prior to the first video shoot day and the second 

half due upon completion of the project.) 
 
Pricing is applicable through and including the initial contract term of October 31, 2025. 
 

 
 
 
 
 

 
 

“We are so happy with you & your team! The ads have been 
terrific, and we can’t wait to see what you do next!” 

BONNIE RICE 

Executive Director, Niagara 

 

https://youtu.be/lNLAAtTlWGY
https://youtu.be/yY6jdWkc0M0
https://youtu.be/pCXnXnHHO_Y
https://youtu.be/__5U0s3ytqQ
https://youtu.be/Yu43hRA_FyU
https://youtu.be/1BimwpcPtx8
https://vimeo.com/752653921/06fdf2c53c
https://vimeo.com/749604174?share=copy
https://vimeo.com/749604028
https://youtu.be/I6xp09khAzE?si=VVHvzjmdWFOMk_Fo
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Why Purplegator? 
 

People often ask us: “How did you come up with the name ‘Purplegator’? What does that mean?” 

Purple combines the stimulating creativity of red and the calming effect of blue, assuring you 

that your marketing is in the hands of royalty. 

The gator has eyes on the top of its head-ideal for seeing everything around him. Furthermore, 

it’s surprisingly fast, and its bite is incredibly powerful. Marketing is an ever-changing industry 

so we believe in proactively searching out the next best tactics, perfecting them and finally 

provoking a powerful reaction.  

At Purplegator, we’ll give you the courage to move forward with innovative ideas that stand 

out from the crowd and consequently help you swallow your competition. 

 

CONTACT INFORMATION 

 

ROBERT JAY BENTZ  
Purplegator President 
610-513-0900 (mobile) 
bob@purplegator.com 
https://purplegator.com 

 

PURPLEGATOR  
724 W Lancaster Ave 
Suite 210 
Wayne, PA 19087 
888-76-GATOR 
610-688-6000 

 

 



Date Printed: Apr 28, 2025 Page: 1 FORM ID: WV-PRC-CRFQ-002 2020/05

Department of Administration
Purchasing Division
2019 Washington Street East
Post Office Box 50130
Charleston, WV 25305-0130

State of West Virginia
Centralized Request for Quote

Agricultural

Proc Folder: 1666136 Reason for Modification:
Doc Description: Video Production Services To post Addendum 01

Proc Type: Central Purchase Order

Date Issued Solicitation Closes Solicitation No Version

2025-04-28 2025-05-07     13:30 CRFQ     1400     AGR2500000019 2

BID RECEIVING LOCATION

BID CLERK
DEPARTMENT OF ADMINISTRATION

PURCHASING DIVISION

2019 WASHINGTON ST E

CHARLESTON          WV     25305

US

VENDOR

Vendor Customer Code:

Vendor Name :

Address :

Street :

City :

State : Country : Zip :

Principal Contact :

Vendor Contact Phone: Extension:

FOR INFORMATION CONTACT THE BUYER
Larry D McDonnell
304-558-2063
larry.d.mcdonnell@wv.gov

Vendor
Signature X                                                                     FEIN#                                                       DATE

All offers subject to all terms and conditions contained in this solicitation

Purplegator, Inc

724 W Lancaster Ave Suite 210

Wayne
PA USA 19087

Robert Bentz

610-513-0900

81-4866555 April 30, 2025
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ADDITIONAL INFORMATION
Addendum 01:
Response to vendor questions will be issued under separate addendum.

Bid opening date has been extended from 04/30/2025 to 05/07/2025. 

The bid opening time still remains at 1:30PM EST/EDT

No other changes

INVOICE TO SHIP TO

WEST VIRGINIA 
CONSERVATION AGENCY

WEST VIRGINIA 
CONSERVATION AGENCY

1900 KANAWHA BLVD E WEST VIRGINIA 
CONSERVATION AGENCY

 255 GUS R DOUGLASS LN

CHARLESTON WV CHARLESTON WV

US US

Line Comm Ln Desc Qty Unit Issue Unit Price Total Price
1 Video Production Services   

Comm Code Manufacturer Specification Model #

82131603    

Extended Description:
4.1.1 Contract Services Deliverable #1

For further details see attached documentation.
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INVOICE TO SHIP TO

WEST VIRGINIA 
CONSERVATION AGENCY

WEST VIRGINIA 
CONSERVATION AGENCY

1900 KANAWHA BLVD E WEST VIRGINIA 
CONSERVATION AGENCY

 255 GUS R DOUGLASS LN

CHARLESTON WV CHARLESTON WV

US US

Line Comm Ln Desc Qty Unit Issue Unit Price Total Price
2 Educational Videos for GLCI   

Comm Code Manufacturer Specification Model #

82131603    

Extended Description:
4.1.2 Contract Services Deliverable #1

For further details see attached documentation.

SCHEDULE OF EVENTS
Line Event Event Date
1 Vendor Questions Due by 2:00PM EST/EDT 2025-04-23



SOLICITATION NUMBER: CRFQ AGR25*19 
Addendum Number: 1 

The purpose of this addendum is to modify the solicitation identified as (“Solicitation”) to reflect the change(s) 
identified and described below. 
 
Applicable Addendum Category: 
 

[X] Modify bid opening date and time  
 
[ ] Modify specifications of product or service being sought 
 
[ ] Attachment of vendor questions and responses 
 
[ ] Attachment of pre-bid sign-in sheet  
 
[ ] Correction of error 
 
[ ]  Other 

 
 
Description of Modification to Solicitation:   
 

Response to vendor questions will be issued under separate addendum. 
 
Bid opening date has been extended from 04/30/2025 to 05/07/2025.  
 
The bid opening time still remains at 1:30PM EST/EDT 
 
No other changes 

 
Additional Documentation: Documentation related to this Addendum (if any) has been included herewith as 
Attachment A and is specifically incorporated herein by reference. 
 
Terms and Conditions: 
 

1. All provisions of the Solicitation and other addenda not modified herein shall remain in full force and 
effect. 
 

2. Vendor should acknowledge receipt of all addenda issued for this Solicitation by completing an 
Addendum Acknowledgment, a copy of which is included herewith.  Failure to acknowledge addenda 
may result in bid disqualification.  The addendum acknowledgement should be submitted with the bid to 
expedite document processing. 

  



ADDENDUM ACKNOWLEDGEMENT FORM 
SOLICITATION NO.: CRFQ AGR25*19 

 
Instructions: Please acknowledge receipt of all addenda issued with this solicitation by completing this 
addendum acknowledgment form.  Check the box next to each addendum received and sign below.  
Failure to acknowledge addenda may result in bid disqualification.   
 
 
Acknowledgment:  I hereby acknowledge receipt of the following addenda and have made the 
necessary revisions to my proposal, plans and/or specification, etc. 

 
 
 
Addendum Numbers Received:  
(Check the box next to each addendum received)   

 
[     ]  Addendum No. 1  [     ]  Addendum No. 6 
 
[     ] Addendum No. 2  [     ] Addendum No. 7 

 
[     ] Addendum No. 3  [     ] Addendum No. 8 
 
[     ]  Addendum No. 4  [     ]  Addendum No. 9 
 
[     ] Addendum No. 5  [     ] Addendum No. 10 
 

 
I understand that failure to confirm the receipt of addenda may be cause for rejection of this bid.  I 
further understand that that any verbal representation made or assumed to be made during any oral 
discussion held between Vendor’s representatives and any state personnel is not binding.  Only the 
information issued in writing and added to the specifications by an official addendum is binding. 
 
        

____________________________________________ 
         Company 

 
____________________________________________ 

                               Authorized Signature 
 
      ____________________________________________ 
         Date 
 

NOTE: This addendum acknowledgement should be submitted with the bid to expedite document processing. 

Purplegator, Inc

April 30, 2025



Date Printed: Apr 15, 2025 Page: 1 FORM ID: WV-PRC-CRFQ-002 2020/05

Department of Administration
Purchasing Division
2019 Washington Street East
Post Office Box 50130
Charleston, WV 25305-0130

State of West Virginia
Centralized Request for Quote

Agricultural

Proc Folder: 1666136 Reason for Modification:
Doc Description: Video Production Services  

Proc Type: Central Purchase Order

Date Issued Solicitation Closes Solicitation No Version

2025-04-15 2025-04-30     13:30 CRFQ     1400     AGR2500000019 1

BID RECEIVING LOCATION

BID CLERK
DEPARTMENT OF ADMINISTRATION

PURCHASING DIVISION

2019 WASHINGTON ST E

CHARLESTON          WV     25305

US

VENDOR

Vendor Customer Code:

Vendor Name :

Address :

Street :

City :

State : Country : Zip :

Principal Contact :

Vendor Contact Phone: Extension:

FOR INFORMATION CONTACT THE BUYER
Larry D McDonnell
304-558-2063
larry.d.mcdonnell@wv.gov

Vendor
Signature X                                                                     FEIN#                                                       DATE

All offers subject to all terms and conditions contained in this solicitation

Purplegator, Inc

724 W Lancaster Ave Suite 210

Wayne
PA USA 19087

Robert Bentz

610-513-0900

81-4866555 April 30, 2025



Revised 8/24/2023  

DESIGNATED CONTACT: Vendor appoints the individual identified in this Section as the
Contract Administrator and the initial point of contact for matters relating to this Contract.

 

 
(Printed Name and Title)

(Address)

(Phone Number) / (Fax Number) 

(email address)

CERTIFICATION AND SIGNATURE: By signing below, or submitting documentation 
through wvOASIS, I certify that: I have reviewed this Solicitation/Contract in its entirety; that I
understand the requirements, terms and conditions, and other information contained herein; that
this bid, offer or proposal constitutes an offer to the State that cannot be unilaterally withdrawn;
that the product or service proposed meets the mandatory requirements contained in the
Solicitation/Contract for that product or service, unless otherwise stated herein; that the Vendor
accepts the terms and conditions contained in the Solicitation, unless otherwise stated herein; that
I am submitting this bid, offer or proposal for review and consideration; that this bid or offer was
made without prior understanding, agreement, or connection with any entity submitting a bid or 
offer for the same material, supplies, equipment or services; that this bid or offer is in all respects 
fair and without collusion or fraud; that this Contract is accepted or entered into without any prior 
understanding, agreement, or connection to any other entity that could be considered a violation of 
law; that I am authorized by the Vendor to execute and submit this bid, offer, or proposal, or any
documents related thereto on Vendor’s behalf; that I am authorized to bind the vendor in a
contractual relationship; and that to the best of my knowledge, the vendor has properly registered
with any State agency that may require registration. 

By signing below, I further certify that I understand this Contract is subject to the 
provisions of West Virginia Code § 5A-3-62, which automatically voids certain contract 
clauses that violate State law; and that pursuant to W. Va. Code 5A-3-63, the entity
entering into this contract is prohibited from engaging in a boycott against Israel.

 
 
 
________________________________________________________________________________ 
(Company)
_________________________________________________________________________
(Signature of Authorized Representative)
_____________________________________________________________
(Printed Name and Title of Authorized Representative) (Date)
__________________________________________________________
(Phone Number) (Fax Number)

(Email Address)

Robert Bentz, President

724 W Lancaster Ave Suite 210 Wayne, PA 19087

610-513-0900

bob@purplegator.com

Purplegator, Inc

Robert Bentz, President

610-513-0900

bob@purplegator.com



REQUEST FOR QUOTATION 
Educational Video Production Services 

CRFQ AGR25*19 
     

Revised 12/12/2017 
 
 

11.1 Contract Manager:  During its performance of this Contract, Vendor must designate 
and maintain a primary contract manager responsible for overseeing Vendor’s 
responsibilities under this Contract.  The Contract manager must be available during 
normal business hours to address any customer service or other issues related to this 
Contract.  Vendor should list its Contract manager and his or her contact information 
below. 

 
 
Contract Manager:   

 

 
Telephone Number:   

 

 
Fax Number:   

 

 
Email Address:   

 

 

Robert Bentz

610-513-0900

bob@purplegator.com
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