
 
 
 

The  following  documentation  is  an  electronically‐
submitted  vendor  response  to  an  advertised 
solicitation  from  the  West  Virginia  Purchasing 
Bulletin  within  the  Vendor  Self‐Service  portal  at 
wvOASIS.gov.   As  part  of  the  State  of  West 
Virginia’s procurement process, and to maintain the 
transparency  of  the  bid‐opening  process,  this 
documentation  submitted online  is publicly posted 
by  the  West  Virginia  Purchasing  Division  at 
WVPurchasing.gov  with  any  other  vendor 
responses  to  this  solicitation  submitted  to  the 
Purchasing Division in hard copy format. 
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VersionSolicitation NoSolicitation ClosesDate issued

Proc Folder :

Solicitation Description :

Proc Type :

Solicitation Response

Purchasing Division
2019 Washington Street East

Charleston, WV 25305-0130
Post Office Box 50130

State of West Virginia

155925

ADDENDUM 3 PROFESSIONAL ADVERTISING SERVICES

Central Master Agreement

2016-03-22

13:30:00

SR 0803 ESR03071600000004103 1

 VENDOR

000000208533

FAHLGREN INC

FOR INFORMATION CONTACT THE BUYER

Signature X FEIN # DATE

All offers subject to all terms and conditions contained in this solicitation

FORM ID : WV-PRC-SR-001

Misty Delong

(304) 558-8802
misty.m.delong@wv.gov
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 Line Comm Ln Desc Qty Unit Issue Unit Price Ln Total Or Contract Amount

Comm Code Manufacturer Specification Model #

Extended Description :

1 Exhibit A Total 1.00000 EA $63,775.000000 $63,775.00

82100000

Vendors should enter the total entered on Exhibit A in this commodity line.

Vendors shall submit pricing using Exhibit A Pricing Pages. Evaluation and Award of this contract will be based on
Exhibit A Pricing Pages. The total entered in the WVOasis Commodity line will not be evaluated.



Exhibit A
Pricing Page

Section A. Billable Services - 
Vendor shall provide an all-inclusive, firm, fixed hourly rate for each Contract Item that shall be for the life of the contract.

Estimated All-Inclusive
CATEGORY CONTRACT ITEMS Number of Hours Hourly Rate Extended Total

1)  Contract Administration 25 $45 $1,125
2)  Consultation 10 $125 $1,250
3)  General Accounting 10 - -
4)  Third Party Procurement 15 $100 $1,500
1)  Television/Video 50 $80 $4,000
2)  Radio/Audio 50 $80 $4,000
3)  Application Development 30 $125 $3,750
1)  Television/Video 550 $45 $24,750
2)  Radio/Audio 30 $45 $1,350
3)  On-line Advertising 10 $125 $1,250
4)  Outdoor Advertising 50 $45 $2,250
5)  Print Advertising 10 $45 $450
6)  Research (Pre-Campaign) 10 $125 $1,250
1)  Graphic Design 40 $75 $3,000
2)  Writing Copy 5 $125 $625
3)  Copy Editing 5 $80 $400
4)  Interactive and/or Web 30 $80 $2,400
1)  Manpower/Staffing 30 $75 $2,250
2)  Planning and Procurement 10 $110 $1,100
1)  Impression Tracking 10 $75 $750
2)  Surveying 3 $125 $375
3)  Campaign Analysis 20 $110 $2,200

Media Training 1)  Training 5 $125 $625
Public/Media 

Relations
1)  Press Conferences 5 $125 $625

$61,275

Section B. Media Buy Add-On (Mark-Up) -
Vendors shall provide a percentage of add-on, for purchases for media buying activities that shall be for the life of the contract.

Vendors must provide a percentage of add-on for purchases for media buying activities.  If the Vendor intends to charge
an add-on to their actual costs for media buying activites,the Vendor shall follow the formula below to determine their
bid amount.  If the Vendor does not intend to charge an add-on, the Vendor will use a percentage of zero (0) and
multiplier of 1.0.  If the Vendor fails to provide an add-on percentage, the WVDOT shall interprete this to mean that no
add-on will be applied to their media buy costs during the life of the contract.  

Add-on/mark-up for media buys shall be ______________ % (percentage).  (Example:  10%)
For evaluating purposes, to establish the multiplier, convert the above percentage (ex. 10%) to a decimal (.10) and
add 1 to establish the multiplier of 1.10.  Calculate as follows:
Example Bid % Estimated Usage 
1.10 $25,000.00

Bid Percetage Estimated Usage 

10% $25,000.00
$63,775GRAND TOTAL OF SECTION A and SECTION B

Professional Advertising, Promotional and Marketing Services

Account 
Management

Production

Media Planning 
and Buying

Design and Copy

Event and/or 
Promotional

Example Section B Total 
$27,500.00

Total Extended Bid Price for Section B. 

2,500

Post Campaign 
Measurements

TOTAL EXTENDED BID PRICE OF SECTION A.










