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Nat ure of Work

Performs conplex adm nistrative and supervisory work in
t he pl anni ng, organi zation and inplenmentation of state-w de
prograns in tourismpronotion, product marketing and parks
managenent. Typical positions include state-wi de responsibility
for product marketing, fairs and festival pronotion,
tel emarketing, advertising and pronotion, park operations
regi onal managers, special projects, or parks programm ng.
Coordi nates and integrates unit activities with division, |ocal,
state and federal agencies. Assures program conpliance with
di vision | aws, regul ations and goals. Accountable for program
operation in the areas of assignnent. Supervises subordinate
prof essional, clerical, technical and support personnel.
Typically, reports to Comm ssioner, D vision of Tourism and Parks
or the Assistant Director, Parks and Recreation. Perforns
related work as required.

Di stingui shing Characteristics

This class has conpl ete charge of a specialized program
within the Division, including responsibility for determ ning
general work planning, execution and direction of all operations.

Exanpl es of Work

Directly supervises enpl oyees by providing effective

| eadership and direction in the adm nistration of the

di vi si on.

Represents Tourism and Parks at public nmeetings, conferences,
speaki ng engagenents, interagency neetings, and ot her
functions as assigned.

Makes deci sions on routine operation procedures, and directs
and supervi ses adm nistrative and nanagenent activities
necessary to insure effective operations.

Pl ans, organizes, inplenments, nmonitors and controls activities
of professional, technical staff.

Coordi nates plans and prograns of the section with functions
and services of other divisions, offices and activities of
| ocal, state, interstate, and federal governnent entities,
and interested parties, and seeks agreenent to resolve
probl ens and/ or establish commbn goal s.

Assists with preparation of budget and grant docunents and
approves expenditures.

Devel ops and inplenents information plans to adverti se,

pronote and publicize the state tourismindustry.

Know edge, Skills and Abilities
Know edge of the principles and practices of the tourism
i ndustry or parks operations and nanagenent.
Know edge of principles and practices of managenent i ncl udi ng
pl anni ng, budgeting, staffing, training, controlling and
reporting.
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Know edge, Skills and Abilities - cont'd.

Ability to plan, direct, coordinate, and supervise the work of
enpl oyees.

Ability to follow oral and witten instructions, exercise

sound judgenent, and work under |imted supervision.

Ability to establish and nmaintain effective working
relationships with federal, state and |ocal officials, the
general public, supervisor, co-workers and staff.

Ability to exercise independent judgenent, del egate authority
and evaluate the results of work perforned.

Ability to keep accurate records; wite reports in a clear,
concise form and present factual material and ideas
ef fectively.

M ni mum Qual i fications

TRAINING Graduation froman accredited four-year college or
uni versity.

EXPERI ENCE Four years of full-tine or equivalent part-tine
paid adm nistrative or supervisory experience in the area
of assignment.

FOR PROMOTI ONAL PURPOSES ONLY Graduation froma standard

four-year high school or the equivalent and full-tinme or

equi val ent part-tinme paid experience directly related to the

areas of assignnment may be substituted for the required

college training on a year-for-year basis.

Areas of Assignnent
Adverti sing/ Pronotion

Fairs and Festival Pronotion
Par k Oper ati ons/ Progranm ng
Par ks and Recreation
Touri sm Mar ket i ng
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